plumbing - heating - airconditioning - appliances 


When selling remodeling, don’t overlook repiping ... 














Sur 




















(© 
ih 


| 








. see page 9b 


JUNE + 1957 Complete contents... page 4 





The accuracy and uniformity that is built into 
Grinnell pipe fittings starts at the pattern shop, 
Here, pattern makers, highly skilled from many 
years of experience with Grinnell products, 
painstakingly machine the pattern models 

the first step in producing a top quality fitting. 


These craftsmen also make the precision core 
box to the same exacting tolerances as the 
pattern, Perfectly matched to each other, the 
core made from the core box and the mold 
made from the pattern produce the exception- 
ally accurate casting. 

Special machines, designed and custom-built 
by Grinnell engineers and tool room experts, 
complete the machining of the Grinnell fitting. 


Other outstanding features of Grinnell 
fittings include: high quality metal; smooth 


surfaces inside and out; proper chamfer for easy 


starting and protection of first thread; precision 
threads for easy running up and tight joints; 
exact angles; and tested strength. Order a 
supply from your local Grinnell Distributor. 


GRINNELL 


WHENEVER PIPING IS INVOLVED 


Grinnell Company, Inc., Providence, Rhode Island 











Coast-to-Coast Network of Branch Warehouses and Distributors 


Manufacturer of: pipe fittings * welding fittings * forged steel flanges * steel nipples * engineered pipe hangers and supports 
Thermolier unit heaters * Grinnell-Saunders diaphragm valves * prefabricated piping * Grinnell automatic fire protection systems 





THE VAST MAJORITY OF THE NATION'S FINE BUILDINGS ARE SLOAN EQUIPPED 


PERRY, SHAW, HEPBURN & DEAN 
architects 
SLOCUM & FULLER 
mechanical engineers 
MeCLOSKEY & OO 
genes ul contractor 
DANIEL J. KEATING OO 
plumbing cont tolau 
HENNEY B. PANGOAST OO 
Plumbing wholesaler 
CHANE OO 
fhirture manulucturesr 






































NEWEST STAR in the SHERATON GALAXY 


¢ In Philadelphia this L000-room, $16-million hotel cocktail lounge. On the third floor is the 
is the 46th in the far-flung Sheraton galaxy, and the 


ballroom 
baleony and the uniquely decorated function rooms. 
first to be erected by this famed chain in its 20-year All guest rooms have a wall-of- 
history. This new Sheraton star is distinguished by a_ looking the city. 
handsome exterior that heralds the functional beauty 


glass window over- 
Many rooms are studio type, con- 
vertible into sleeping rooms at night. On the top floor 
and air-conditioned comfort to be enjoyed inside. The are luxurious Executive Suites with private outdoor 
spacious lobby is faced with golden-veined white terraces. A 1000-car garage 


is accessible from the 
Italian marble and Venetian mosaics. On the floor lower concourse. 


\s are thousands of other expertly 
above is the superb Grand Ballroom; also the elegant planned buildings, the new Sheraton is fully equipped 
main dining room, Town Room restaurant and smart with SLOAN Flush VALVES. 


, © 
y, > 3 
SLOAN J isi VALVES 
FAMOUS FOR EFFICIENCY, DURABILITY, ECONOMY 
SLOAN VALVE COMPANY * CHICAGO + ILLINOIs ——— 


Another achievement in efficiency, endurance and econ 
omy is the sLoan Act-O-Matic sHowER HEAD. which is 
automatically self-cleaning each time it is used! No clog 
ging. No dripping. Architects specify, and Wholesalers 
and Master Plumbers recommend the Act-O-Matic—the 
better shower head for better bathing. 


Write for completely descriptive folder 
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Presenting. ss 
th HAMMOND 
heavy-duty é 


bronze valve line 


Now the HAMMOND line includes a broad selection of heavy-duty 
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valve is fully tested and meets Federal specifications. Each is 

backed by HAMMOND's 46 years of experience making bronze valves 

4 exclusively. Specify HAMMOND whenever you need a heavy-duty 


‘olaelaya-mer-h-mellelel-Mm-lalel(-Melm@elsl-tol@r-1h7- ean Aa) (-mlelm@mel i merelalel-al-y-16) 
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Works; Hammond, Indiana. 


Some typical HAMMOND high-pressure valves 


> 
See us in Booth 835 at the NAPC Convention 
] | 
} | 


#413 Composition disc | #412 Brass disc re- #610 Quick opening #619 N.R.S. gate valve 
globe with union bon- grinding globe with gate valve with cam- with solid wedge disc 
net and slip-on type union bonnet. To 300 operated solid wedge To 150 Ibs. of steam 
disc holder. To 150 ibs ibs. of steam. disc. To 125 Ibs. of 

of steam. steam 
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é 











sets the pace... 


~ 


Sw, 


There’s no doubt about it: style sets the pace 
in shower cabinet sales. And when style is 
backed up with outstanding construction, 
performance, ease of assembly and installa- 
tion, and genuine Terrazzo bases at no 
higher cost than ordinary pre-cast receptor 
units, you have a shower cabinet that sells. 

Which is a pretty good 50 word summary 
of why Craft Shower Cabinets lead the field. 

Here’s the score on Craft leadership: 
Ultra-modern decorator styling. Glamorous 
Terrazzo bases that cost no more than ordi- 
nary precast receptor units. Smooth, rounded 
corners flanking the doorway entrance on all 























Shown: The Saratoga 
with Enclosed Canopy 
and Dome Light 


units. New, larger shower heads and superior 
quality, heavy-duty mixing valves. And gal- 
vanized and bonderized walls on all models 
for maximum corrosion protection. 

Put style in your sales picture — specify 
Craft, the best-looking, best-performing and 
best-selling shower cabinet on the market 
today. Models for every type of installation. 
Immediate delivery. Craft glass doors and 
decorator colors optional. 


Craft Shower Cabinet Division 
Cutler Metal Products Company 
1025 Line Street, Camden 3, New Jersey 


Seen the glamorous 
new Craft Catalog? 
It’s yours for the 
asking. Write today! 


(Nop : SHOWER CABINETS - DOORS: RECEPTORS 
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PROVED COST SAVERS 


¥%" & Yo" nom. Copper Compression Inlet 
x ¥%" & Ye" O.D, Flexible Riser 


¥_" & Yo" nom. Copper Sweat Inlet 
x %" & Ye" OLD. Flexible Riser 


ALL CHROME GUARANTEED NOT TO PEEL 
OR DISCOLOR UNDER NORMAL SWEATING 


SPEEDWAY ALL-COPPER INSTALLATION 
TO LAVATORY, CLOSET AND SINK 


Proved by Test and Installation: e NO nipples « NO frozen-in pipe stubs « NO 


SAVES MONEY AND TROUBLE oie ie costing tvough wll oer lechens 
T0 — OUT WITH — e NO possibility of electrolysis 


18! (ED (ED Ua) i 8 


é 3 


andy) Fh) soul Aga Fis) HH & 


Compr. S Compr. Compr. = Compr. Sweat Sweat Sweat Sweat 

Angle ——- Straight Angle . Straight Angle Straight Angle Straight 

Valve | Fi Valve Fitting Fitting Valve Valve Fitting a4 
ALL MATERIAL TRADEMARKED FOR PURCHASERS’ PROTECTION 


Ask for...and Get Smecoway SUPPLIES by Bras Bau 8Cof 


Write Dept. D, Brass-Craft Mfg. Co., Detroit 1, Mich., for free installation instructions 
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When it is up to you... install 


their many features will 
give customers added For instance, think what it means to a cus- 


a . tomer when he doesn’t have to shut down 
faith in your judgment... a line to replace worn valve packing. With 
standard O-B bronze gate and globe valves 
— 125 lbs. WSP and above — the stem is 
designed so that it seals pressure within 
the body when the valve is full open. 

Repacking is quick, safe. 


Ask your Ohio Brass distributor about the 
complete line of O-B valves. 


OHIO BRASS COMPANY e MANSFIELD, O. 


4728-V 
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NEW RHEEMGLAS FURNACE —trend-setter 
of a complete new heating line from Rheem 


NEW LONGER LIFE. Now you can sell your customers the 
longest-lasting furnace of all! Only this new Rheem gives you 
Rheemglas—a very special glass lining that eliminates rust and 
corrosion, assuring customers added years of trouble-free oper- 
ation. It’s unconditionally guaranteed for 10 years! 

NEW VERSATILITY. With a Rheemglas furnace it’s now far 
easier to add on summer air conditioning — like revolutionary 
Rheemaire. For each of the new Rheem furnaces comes with an 
optional plenum and is specially engineered for cooling. 


YOU CAN RELY ON é 


THE BIG NAME IN COMFORT PRODUCTS FOR THE 


NEW SMALLER SIZE. An 80,000 BTU gas-fired Rheemglas 
takes less than 3 square feet of floor space. Cuts inventory, too 
One simple return-air attachment converts a Rheemglas high 
boy into a lowboy. Priced right. With all its big advantages, 
Rheemglas costs no more than comparable unit: 

And that’s just a sample of what every new Rheem gas- and 
oil-fired furnace has to offer. They're all new—through and 
through — with new emphasis on trim styling. Contact your dis- 


tributor for full details. 


HOME 


central air-conditioning systems, wet-heat boilers, 
water heaters, water softeners, piumbing fixtures 


Home Products Division of Rheem Mfg. Co. / 7600 S. Kedzie Ave., Chicago 29, lilinois. 
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Brows OURSELVES 


a 


Quick Watson, the Plumber! 

Policemen are always complain- 
ing about amateur detectives sec- 
ond-guessing their methods. Now 
a lieutenant on the Baltimore 
county force has learned that ama- 
teurs tinkering in any highly spe- 
cialized field can be dangerous. 

This particular officer decided to 
fix a leaking faucet on an overhead 
water tank in his basement. Un- 
limbering his trusty wrench, the 
officer let the tank 
have it. 


recalcitrant 


No cop-hater ever struck back 
with more vengeance! The tank let 
from the ceiling, coming 
down on the lieutenant’s head like 


a billy. 


loose 


The policeman ended up 
in the hospital, nursing eight 
stitches. When he returned home, 
he called up a plumbing contractor 
whose squad subdued the desper- 
ate tank in no time. 


Coming Next: 
Built-In Housewives? 

Built-in appliances have become 
so popular, says the American Gas 
Assn., that about the only 
standing equipment in the kitchen 
of the future will be the housewife. 

New homes already have nearly 


free 


everything built in, including the 
sink. The built-in trend has even 
spread to the bathroom and recrea- 
tion area. Originally the term built- 
in applied only to appliances liter- 
ally part of a wall or cabinet, as- 
sociation representatives point out. 
Now, 
“recessed” and “stack-on”’ units. 

Such equipment 
homeowner to work more efficient- 
ly with greater comfort. Ovens, for 
example, can be placed at the most 
while separate 
ranges can be installed in groups of 


however, built-ins include 


enables the 


convenient height 


two or wherever needed. 


Some fold back into a wall panel 


more 


10 


to provide extra working space. 
Best of all, says AGA, built-ins 
grow with the family. If additional 
facilities are needed, they can be 
added without eating up more area. 


School Marches On! 

The National Conference of Gov- 
ernors scheduled for June 23-26 will 
discuss use of schools ona 12-month 


basis as a solution to the current 
The Air- 


Conditioning and Refrigeration In- 


shortage of classrooms 


stitute hopes to participate in the 
conference to explain how its facil- 
ities could contribute to alleviating 
the crucial school problem. 

At present most schools are idle 
If they 
operated on a 12-month basis with 


for one fourth of the year 


staggered vacations, schools theo- 


retically could increase their stu- 
dent capacity nearly 25 percent. 
But summer sessions mean drow- 
siness, absenteeism and inefficiency 
unless the classrooms are air con- 
ditioned. The Institute hopes the 
governors will study its reports on 
how air conditioning can keep stu- 
dents alert should it become neces- 
sary for some of them to become 
Wonder if 


dents will warm to the idea? 


summer scholars. stu- 


END 
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Plumbing in 65 A.D.: Did Contractor 
Cassius Have Collection Troubles, Too? 


WE'VE BEEN GOING ALONG thinking that on-the-job pipe 
assemblies are a product of the modern age. Now history 


tells us otherwise. 


In 65 A.D. Nero’s Roman plumbing contractor, Cassius 
Frontius, not only fabricated lines on the job, but even 
made his own pipe at the site. The Columbus (O.) Citizen 
says it was done laboriously by melting lead, pouring it 


into sheets, and then wrapping the cooled sheets around 


an elliptical piece of wood. 


And Cassius didn’t just leave behind a decal or calling 
card to remind Nero whom to call for further jobs. He 
stamped his name on every length of pipe he fashioned. 

Now if historians would only tell us how Cassius col- 
lected his payment from a tough customer like Nero, we'd 
agree that those Romans made a big contribution to civili- 
zation. We know some plumbing and heating contractors 
who’d give a lot for such information. 
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HOW 10 STOP 


Your Water Heater 
Relief Valves From 
Popping Off... 


and still give proper protection 


In a great number of cases re- 
cently, Cash-Acme engineers 
have gone into private homes 
with plumbing contractors to have 
a first hand look at the old com- 
plaint of relief valves that just 
keep flowing . . . won't close off 
... drip constantly . . . and so on. 
In each case, a pressure gauge 
was placed on the inlet of the 
water heater in order to deter- 
mine what pressure prevailed. IN 
PRACTICALLY ALL CASES 
the pressure was found to be 
FAR ABOVE the relief valve 
setting AND the safe working 
pressure of the water heater 
itself. NO WONDER THE RE- 
LIEF VALVES OPEN; that’s 
why they are put on in the first 
place. 


Yet, the answer is really an easy 
one ...a simple, quality water 
pressure reducing valve such as 
Cash-Acme’s Type E. We've 
checked areas from New Jersey 
to California . . . all those new 
suburban developments . 
where incoming supply pressures 
sometimes reach 200 to 240 
pounds! A relief valve with a 200 
lb. setting is not the answer 
either, for 90% of the water 
heaters are rated at 127% Ibs. 
maximum. 


Cash-Acme’s Type E Water 
Pressure Reducing Valve not 
only stops relief valves from 
opening too frequently, but will 
eliminate pipe noise, water ham- 
mer, and rapid wearing of 
fixtures, faucets, appliances, and 
valves. And remember . . . Cash- 
Acme quality MEANS DOL- 
LARS SAVED to you. See your 
jobber. INSIST on Cash-Acme’s 
Type E Regulators. 
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Cash-Acme’s Type E Water Regulator Can 


STOP 
FAUCET 
DRIP.... 


and pipe noise . .. water hammer . . . rapid wearing 
of fixtures, faucets, appliances and valves . . . all 
caused by high water pressure. 


soetigherttesses:) 


Use Cash-Acme’s Type E Pressure Reducing and Regulating Valve 
. it’s the simplest, most inexpensive way to automatically 
reduce incoming pressure (no matter how much it varies) to 
45 Ibs., the best pressure for your system. The all bronze body, 
monel body seat, tough diaphragm, seat washer and large in- 
built strainer found in the Type E Valve assure years of depend- 
_able service. Available in %” to 2” pipe sizes, these famed 
valves are designed for up to 250 lbs. inlet. Complete descrip- 
tive literature is available on request . . . 


WRITE TODAY TO — 
A. W. CASH VALVE 
MANUFACTURING CORP. 


6661 E. Wabash Avenue 
Decatur, Illinois 





THINKS INDUSTRY WILL BENEFIT 
P1TTSBURGH— You done it 
The Big Push remodeling 
campaign announced in your May 
issue is real leadership. The whole 
industry can benefit. 
A. E. THIESFELDT 
Advertising Manager 
Eljer Div., Murray Corp 
of America 


have 


again. 


LOOKS FOR PROFITABLE YEAR 
Cuicaco—Just a few lines to con- 
gratulate you on your method of 
Plumbing-Heat- 
ing-Cooling Month. I think you 
are doing a wonderful job in mak- 
ing the contractor more remodeling 
conscious. 

We are putting forth every effort 
to show the prospective customer 


campaigning for 


what can be done to modernize his 
We have done an extensive 
amount of direct-mail advertising 
which is very profitable. 


home. 


Keep up the good work, and may 
it be a more profitable 1957 for all 
of us. 

GeorGE GROOTE 
e Mr. Groote is one of Chicago’s most 
progressive contractors. He was for- 
merly chairman of the Plumbing Con- 
tractors Assn.’s merchandising com- 
mittee. 


CALLS IT A THING OF BEAUTY 

Los ANGcELES—Your. May issue is 
a thing of beauty and reflects the 
many hours of thought and tremen- 
dous effort put in by your staff. The 
Big Push campaign should have a 
terrific appeal to all plumbing and 
heating contractors and should 
arouse in them a desire to actively 
participate in the remodeling cam- 
paign. The contest you are running 
will produce the added incentive 
needed to stimulate interest. 

The industry is indeed fortunate 


to have an organization such as DE 
intelligently behind a campaign to 


improve our thinking in matters of ° 


merchandising, and we are most 
grateful. 
P. T. KEENAN 
President 
Wholesale Plumbing Institute 
of Southern California 


e@ The WPI has taken a leading role in 
its area in the promotion of the all-in- 
dustry remodeling program. As a 
group, it has held several meetings, 
and a number of its wholesaler mem- 
bers now have retailer development 
men whose primary job is to promote 
contractor activity in remodeling. Late 
in May, Mr. Keenan addressed a meet- 
ing of the Associated Plumbing Con- 
tractors of Los Angeles, during which 
time he made an urgent plea for its 
members to get behind the remodel- 
ing campaign as a means of stimu- 
lating new business for the industry. 


MILESTONE OF PROGRESS 
Detroit—You and your entire 
staff should be proud of this mile- 
stone of progress—the May Big 
Push issue. In fact, you must have a 
team of have 
achieved so much in a single issue. 


miracle men _ to 

It is a fabulous copy of every- 
thing that should be done to impress 
the contractor with his opportuni- 
ties, as well as his responsibilities. 

You have given everyone all the 
ammunition to really go out and do 
a job that, if put into practice, will 
amaze not only the building indus- 
try but the entire business world. 

If everyone in the industry would 
unselfishly render as much public 
service as you have there would be 
no limit to the raising of America’s 
“Comfort Living Standard” (a sug- 
gested theme for 1958). 

E. DENNIS ARWOOD 
Norman Boosey Mfg. Co. 
YOU BE THE JUDGE 

San ANTONIO, TEX.—We 
the middle of rewriting our present 
plumbing code, and I have the job 
of drawing up a pilot draft. 

In your May issue (You Be the 
Judge, page 148) you cite an in- 
stance wherein a state plumbing 


are in 


code and license law was upheld 
by the courts. 
I would appreciate the citation 
(Please turn to top of page 14) 





How Contractors Are Selling Better Living in Indiana 


INDIANAPOLIS—I have been asked 
by the committee in charge of our 
Plumbing-Heating-Cooling Month 
campaign to request 75 to 100 copies 
of the beautiful poster “Better Your 
Living” which Domestic ENGINEER- 
ING is making available to the trade. 

They will be used in banks, utili- 
ties and commercial buildings, as 
well as by individual contractors 
and wholesalers. 

Joe FRITSCH 

Executive Secretary 
Indiana Assn. of Plumbing 
Contractors 


e@ Single copies of the Better Your 
Living poster are available without 
charge to subscribers. Additional 
copies are available at cost, 20 cents 
each. Hundreds of the posters are 
now being used by contractors (see 
photo at right) to promote the bene- 
fits of modern plumbing and heating. 
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You get lasting, leak-proof joints 
with metal insert 
fittings for plastic pipe 


Extra long, sharp serrated surface on all U-Brand metal insert fittings 
insures greatest clamping security for maximum permanence in your 
plastic pipe installations. Raised serrations are clean and sharp... 
become firmly embedded in pipe walls. 

For utmost strength, U-Brand insert fittings are made by one-piece 
construction. Insert ends are precision machined to close tolerances. 
You get a snug fit, smooth clamping surface every time for fast, easy 
and secure installation. 

U-Brand metal insert fittings are available in brass and steel. There’s 
a shape and size for your every need. 


For your added protection, each U-Brand fitting 
is individually inspected. It pays you to buy and 
install U-Brand quality pipe fittings. Order from 
your Supply House today! 


Galvanized and Black U-Cote Malleable Iron Pipe Fittings— 
Unions— Plugs and Bushings—Cast Iron Drainage and Screwed 
Fittings—Steel Nipples and Couplings—Insert Fittings for 
Plastic Pipe. 


Ashland, Ohio 


ahaha) uoice,maltecbl 
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(Continued from page 12) 
‘identity on this case as supporting 
data in case our appliance people 
insist they should install more than 
a minimum connection for hooking 
up appliances. 

W. F. ZerrNer 

Plumbing Instructor 
San Antonio Technical School 
e@ The citation requested by Mr. Zett- 
ner is identified as McDonald vs. State 
28 So. (2nd) 805. Another case simi- 
lor to this one is Williamson vs. City 
of Anniston 112 So. 109. This month’s 
It's the Law appears on page 23. 


HEAT PUMP MADE SIMPLE 

Wicuita, Kan.—Thank you for 
sending me reprints of the heat 
pump articles. My reason for desir- 
ing these booklets is that there is 
definitely a growing interest in the 
heat pump by architects, engineers 
and homeowners. 

These articles are the most easily 
understood explanation of what a 
heat pump is and how it operates 
that I have read. It is my intent to 
use your reprints on a_ personal 
basis in my work with each of the 
above groups. 

Don W. Pray 

e We especially appreciate a com- 
ment of this kind from Mr. Pray 
because of his noteworthy contribu- 
tions to. technical progress in the 
plumbing .and heating industry. He 
is currently chairman of the technical 
department of the National Assn. of 
Plumbing Contractors. 


TELLS WHY PIPE FAILED 
New York City—In 
your excellent articles on plastic 
pipe, I believe you have taken the 
correct publishing 
company 
Society of the 


regard to 


approach in 
opinions of individual 
the 
Plastics Industry. 

These the best 
position to furnish detailed tech- 
nical data regarding the various 
and applications of 


members of 


concerns are in 


uses plastic 
pipe, including its use in radiant 
heating panels. 


I am sure that the plastic pipe 


industry has installed numerous 
radiant heating systems during the 
past seven or eight years and that 
they have operated satisfactorily. 
However, there have been certain 
instances, such as a situation in 
California, where the pipe failed 
in actual operation. The failures 
in California, we believe, were due 
to improper materials such as the 
addition of copper dust, which 
acted as a catalytic agent and 
brought about disintegration of the 
pipe. 

Our thanks to Domestic Ena1- 
NEERING for your factual and con- 
structive articles. 

Bert S. MonteELL 
Secretary 
Society of the Plastics Industry, 
Thermoplastics Pipe Division 
e Our thanks to Mr. Montell and the 
dozens of other leading authorities 
who have written to Domestic Engi- 
neering in connection with these ar- 
ticles. For a sequel to the articles, see 
page 114. 


HE SHOULD KNOW 

ROSLINDALE, Mass.—I think your 
May (Big Push) issue is one of the 
best you have ever edited. I have 
been a subscriber for many years, 
and I think I should know. Through 
the years Domestic ENGINEERING 
has given me a great amount of 
information, fact and good reading. 
May you continue in your good 

work for many years to come. 

JOHN P. McToMMeEy 


OIL BURNER SERIES 

Natick, Mass.—If at all possible, 
I would sincerely appreciate your 
forwarding some additional copies 
of your “Oil Heating Manual.” 

The information in these articles 
proved very valuable to me and 
to a large number of my custom- 
ers. Unfortunately, however, when 
you loan material such as this, it 
always becomes lost. I loaned mine. 

BERNARD R. LEvy 

e At least, Mr. Levy, we're glad to 


know that they’re useful. And we’re 
happy to replace your lost copies. 


Classic Cases from the File on Tinker Jacklegg 


Mapison, Wis.—In your March, 
1957, issue (page 98) you speak of 
available reprints on “Classic Cases 
from Our Industry’s File on Tinker 
Jacklegg.” 

As an aid to our legislative pro- 
gram (of our master plumbers 
essociation) we would like to have 
50 copies of that expressive view- 
point on Tinker Jacklegg. 

F. R. BapEAu 


@e The 50 copies were to Mr. 


sent 


Badeau by return mail, along with 
DE’s best wishes for success to the 
association’s legislative program. Dur- 
ing the last few months, the “Classic 
Cases” reprint has been used in sev- 
eral states to influence plumbing code 
legislation. The reprint, a part of the 
Qualified Contractor Kit, is available 
without charge for single copies and 
at cost for quantity orders. 
tors have also used it for 
display (see photo below) 
direct-mail campaigns. 


Contrac- 

window 

and in 
END 


A Net treme Saibechem Fame Ret Tragedy Larbed 
Kebind the Cer. ton Taine smctilegy x Accemgplien? 
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TOLEDO No. 22 PIPE VISE 


Ye” to 22” CAPACITY 


TOLEDO 


THREADED PIPE 


2 i aGaert 
a Pig J / COMPETITIVELY 
“a 0LE! PRICED 


Something new in quality, low cost pipe vises. 
Look at these TOLEDO Quality Checked features 


® Strong, sturdy frame—but the No. 22 weighs only 12 Ibs. 


Large diameter Acme vise screw threads for longer service— 
and they bear directly on upper jaw 


Yoke mounts quickly for right or left hand use 


Hardened steel, interchangeable jaws designed for most 
effective grip regardless of pipe or conduit size—e to 21/2” 


Large bolting area—contact points evenly distributed for 
secure attachment of vise 


® Also available soon in Ye to 442” capacity 
The No. 22 


features safe 
pipe benders— 


pipe cannot BUILDERS OF THE WORLD'S FINEST PIPE TOOLS 


* TOLED ®) 
Send for new catalog. Watch for TOLEDO’S 


PIPE THREADERS + PIPE WRENCHES + PIPE MACHINES 
THE TOLEDO PIPE THREADING MACHINE COMPANY, TOLEDO 4, OHIO 


new vise stand with integral yoke or chain vise. 
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OPERATION HOME IMPROVEMENT 


™ 


MADE EASIER WITH 


a, , sae 
#7 Fi ; a 


COPPER TUBE AND 
FITTINGS 


There'll be no plumbing headaches on remodeling jobs if you install trouble-free supply 
and drainage systems of genuine Streamline tube and fittings. Lack of adequate wrench space 
won't bother you a bit . . . with these easy-to-assemble solder-type joints. 


Tube and fittings are made in a wide range of sizes, styles, and types to meet every 
requirement. Streamline copper tubing is made in both hard and soft temper. Soft copper tubing 
is easy to snake between existing walls and partitions or other hard-to-get-at places. 


A compact, 3” Streamline stack goes between standard 2” x 4” partitions thereby increasing 
the amount of usable floor space in the house. It’s light, easy to handle, too. For example: 
a 20’ length of 3° DWV tube weighs less than 34 Ibs. . . . easily handled by one man. Whether the 
remodeling plans call for a kitchen, a second bath, or a complete new system throughout, 
you'll be proud of the job when you use freeflowing, rustproof Streamline tube and fittings. No 
future worries about call-backs and customer complaints, either. 


Today, the best costs so little more . . . why not figure on Streamline tube and fittings 
for your very next job. Write today for Kit No. 15. . . it gives a wealth of helpful information 
on Streamline plumbing products. 


Ph ae 


PORT HURON 4, MICHIGAN 
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Introducing... 
WILMA the WELL-MADE MERMAID 


with the inside facts on 





WELL-MADE PNEUMATIC TANKS 


Wilma says... 


The first thing you should know about 
WELL-MADE Pneumatic Tanks is that 
they’re unconditionally guaranteed to 
satisfy you in all respects and to meet 

all standard specifications of your 
village, city and state. 


WELL-MADE tanks are made in their 
entirety by the world’s largest job 
galvanizer and ‘ hi-Spec” galvanized 
INSIDE AND OUTSIDE, after fabrication to 
insure maximum protection 

against corrosion. 


Their exclusive patented features make 
WELL-MADE the top quality pneumatic 
tanks in America and the best for all 
type installations. 


FOR AMERICA’S TOP QUALITY TANKS... 
See Your Jobber or Write 


etal Coating Corporation 


1215 West 37th St. Chicago 9, Illinois 


c 


OMPARE THESE 


WELL-MADE 


XCLUSIVES 


RIGID WELD SHELL SPUDS 
Won't work loose. 
EXTRUDED HEAD SPUDS 
Protect against leakers 
HEAD & BOTTOM OFFSET 
Inserted under pressure, 
locked in submerged arc 
welded. 

PRESSURE GAUGE TAPPING 
for easy — speedy — 
inexpensive hook-up. 
MID-POINT AIR VOLUME 
CONTROL TAPPING 

for more water —fewer pump 
starts. 

1%” REINFORCED SAFETY 
BAND 

Protection against corrosion. 
“HI-SPEC" GALVANIZED 
INSIDE & OUTSIDE 
Insures maximum zinc 
thickness. 
MANUFACTURED IN 
UNIVERSAL SERIES 
Adaptable for all 
installations. 
UNCONDITIONALLY 
GUARANTEED 


Always look for the WELL-MADE SAFETY BAND. 
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RECORD inland waterway shipment of cast iron soil pipe 

to a single p-h wholesaler recently was made by Somer- 

ville Iron Works, Nashville, Tenn. The customer: Anchor . 

Sanitary Co., Carnegie, Pa. (For details, see page 54. PROMISING PROSPECTS for the upcoming first annual 
Miss Olsonite contest, sponsored by the plastics division 
of Swedish Crucible Steel Co., Detroit, show off their 
talents in preparation for the stiff competition ahead. 


Picture 
Paragraphs 


WELL MADE 


a 


tow Designed 
to Give 


MORE 


IT’S WHAT'S INSIDE THAT COUNTS says Pau! Dougherty, 
president of Metal Coating Corp., Chicago, as he de- 
scribes interior construction of the firm’s pneumatic tanks 
to mermaid who will be featured in new tank promotion. 
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AS.ME. 24760 


Pressure Safety 
Relief Valves 


No. 74A-740 Series — EXPANDED OUTLETS 
These valves have large internal flow areas and increased 
outlets to afford individual relief valves with excep- 
tionally high BTU/HR steam discharge capacity rat- 
ings. They are especially designed and rated for hot 
water space heating boilers, 








174A Series — Same size inlet and outlet 
connections 
174A Series afford complete pressure protection for the 
great majority of all hot water heating and supply boilers 
with a single valve. The completeness of 174A Series, 
No. 74A, and 740 Series line makes it possible for you 
to meet the smallest or largest requirements for pressure 
protection from one line of valves. 


For complete Specifications, Ratings, ASME... ~ 


and Application Information on 
A.S.M.E. Rated Valves... 


Send for F-ASME |= 


ATE ncn, ; 
heen 


WATTS REGULATOR COMPANY 


Lawrence, Massachusetts 


Plumbing and Heating 
Safety Valves and 
Controls 
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CSaB ‘Tlube“l[ec | 


has all these features 


a sure sign 


The exclusive CS&B Tube Tee is a typical example of the cost savings, 
quality leadership and sales appeal that have become the hallmark of the 
Connecticut Stamping & Bending Co. ... Wherever you see this sign, you 
can be sure of a complete line of plumbers’ tubular brass goods engineered 
for ease of installation and dependable performance and produced by 
the most modern methods for both economy and uniformly high quality. 





CcSaBCco 


STAMPIN 





& BENIN 


THE CONNECTICUT STAMPING & BENDING CO. aren 


NEW BRITAIN, CONN., U.S.A. 
affiliate: TUBE BENDS INC. aircraft parts 
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wait till you see the 


“Solo-tro]’ 


SINGLE LEVER SINK FAUCE> 


Now—right now Sterling has a SINGLE 
LEVER SINK FITTING and it's better-look- 
ing, better-operating—in fact, better all- 
around than any you have seen before! 


The “Solotrol’s” Single Handle turns on 
water hot, cold, or warm at any rate of 
flow! The lines are clean and well 
designed; and the gold and chrome finish 


Coming Soon 


by Sterling Faucet Co. 


brings a new note to kitchen glamour. 
When you see it, you'll LIKE it! 


But more than appearance—"Solotrol” 
Sink Fittings are skillfully engineered to 
work smooth and easy; and carefully man- 
ufactured for long, trouble-free service. 
Make it a point to see this outstanding 
Faucet at your wholesaler soon! 


“Solotrol” Fittings for Bath and 
Lavatory—Watch for them! 


GOLDEN Cd a 


— a oe > > ee er kt oe © o 


Se \AZ vears OF PROGRESS 


Morgantown, West Virginia 














FIAT. } aw" shower... 
construction combines six outstanding features 
that can’t be duplicated for near the price! 


Exclusive, hollow stile con- 
struction eliminates raw 
edges...unfinished look. 


Rustproofed, leakproof 
flange cast integral with 
floor.:.eliminates caulking 
—can’t leak. 


Solid Terrazzo floor Pre- 
Cast with beautiful marble 
chips ...integral drain in- 
cluded. 


AMERICA’S LE 


ADING MANUFACTURER 


OF QUALITY SHOWERS 





FIAT 


\. riest IN SHOWE 


) 








FOUR 


COMPLETE PLANTS 


i City 1, N.Y. 





Smooth, sanitary cove 
corner construction... 
simplifies installation... 
cleans easier. 


Readily and easily built-in 
with ingenious adapter 6 bh 
package including top, and ee - 
dome light. 


Exclusive one-piece door 
entrance provides added 
strength ... makes better 
appearance. 





T'S THE LAW! 


Legal Decisions of Interest to Contractors 


Advantages of Licenses 
The courts often look on a 


plumbing and heating contrac- 
tor’s license as a symbol of his 
This is an- 
the 

advantage 


business solidarity. 


other area where licensed 


contractor has an 


GQ HI). 


plumbers alone could handle the 
installation, except for the first 
year, when work also could be 
done by licensed installers of 
septic tanks. 

The ordinance conflicted with 
state laws requiring that plumb- 


ing be handled by plumbing con- 
tractors only in cities with a pop- 
ulation of more than 7,500. The 
court upheld the righi, 
under these particular circum- 


city’s 


stances, to authorize work by 
septic tank installers. But it felt 
called upon to stress the wisdom 
of the original law as follows: 
“We assume that public health 
is being safeguarded through ex- 
aminations given septic tank con- 
tractors as well as plumbing 
. though the work 


in extent and importance is not 


contractors .. 


the same and that a septic tank 
contractor need not be as fully 
trained in the work of plumbing 
as one who operates in all sec- 
tions of that field.” 

(Citation: City of Hollywood 


v. Blair, 93 So. 2d 60.) END 


over the unlicensed handyman. 


In one case, for instance, an 





unlicensed handyman contracted 
. ~~ 
to install several bathroom fix- 


When the in- 


stallation was complete, the own- 


tures in a home. 


er paid him $2,000, but refused 
to pay more, saying he was dis- 
satisfied with the job. 

When the handyman took the 
matter to court, the judge said 
the contract was illegal since the 
handyman was unlicensed. The 
judge stated, in fact, that any 





payment at all would be strictly 
voluntary. 

(Citation: Johnston v. 
gren, 166 N. Y. 354.) 


YOU BE THE JUDGE 


If you were a judge, how would you decide this case? 


Dahl- 


A general contractor built a college gymnasium and ad- 


Licensing Laws Stressed : , 
9 vertised for plumbing and heating bids which were deposited 


State laws generally recognize 
2 with the local contractors’ association. Upon opening the 
bids, one contractor was found to be low on both plumbing 
and heating. An estimator for the general contractor tele- 
phoned the low bidder and led him to believe he had won 
the job. However, another contractor was later awarded the 
plumbing work, and the low bidder sued. Did he win? 


the plumbing and heating con- 
tractor as a highly skilled crafts- 
man responsible for public 
health and safety as contrasted 
with the more limited skills of a 
person who is engaged only in, 
say, septic tank installation. + + 
Some courts feel this legal ac- The judge found no reason for the p-h contractor to be- 
lieve the estimator had authority to award bids, so the 
contractor lost the case. He also pointed out that in cases 
where a written contract ordinarily follows a verbal one, 
it is not legal until it is signed. 


(Citation available from Domestic ENGINEERING.) 


ceptance should be stressed 


any time emergencies make it 

necessary to encroach on the con- 

tractor’s area of responsibility. 
One 


tended a sewer system to a new 


city, for example, ex- 
9 « : For an example of a case where the low bidder did win out in court, 
3,200 house project and passed see the December issue, page 23. 


an ordinance that said registered 
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RS-116, Hot Water 
Immersion Control for 
high limit, low limit and 
circulator control with 
low-voltage relay under 
one cover. Fixed limit 
ceiling and differential. 
Use for tankless heater, 
storage tank heater or 
circulator control. 


L-52, Immersion Control 

for high, low limit 

control, circulator control 

or any combination. Remote, 
vertical or horizontal 
mounting. Fixed differentials. 
For tankless heater, storage 
tank heater or forced hot 
water installation only. 
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Woodbury, Conn., High School—Architect: Edward M. Foote, Cornwall, Conn. Consulting Engineer: Richard Shipman Leigh, Woodbury, Conn. Heating Contractor: Ror 
Br Waterbury, Conn. General Contractor: F. Buzzi & Sons, Torringt f 


Combined convector and radiant heating slashes fuel costs 


New idea in heating yields significant fuel savings. Anaconda 
Pre-formed Panel Grids in the floor serve as highly effective 
heating elements and as return lines for convectors. 











Mr. Richard S. Leigh, consulting engineer, designed this combina- 
tion convector and radiant heating system, and one of his most 
recent installations was the Woodbury, Connecticut, High School 
for which he specified the time-saving PG’s" (Anaconda Panel 
Grids) and Dunham-Bush convectors. 
conve eet Mr. Leigh reports that the Woodbury School has an annual fuel 
. bill of about $1000 for heating 22,000 sq. ft. floor area. Similar 
ame * schools, employing other heating methods, are spending approxi 
cocks mately $2000 for heating an equivalent area 
IDEAL FOR SCHOOLS, HOSPITALS, OFFICES. “This combination of convector 
and radiant heating,” continues Mr. Leigh, “is economical to install 


Aw vent 








comparing favorably with competitive ‘economy’ type systems. A 
curtain of warm air at the windows prevents cold drafts and uncom 
fortable temperatures at the outer walls. The copper tube floor coils 
provide uniform warmth throughout the room. Individual room 
zoning is inexpensive. Such comfort cannot be obtained by any other 
method of heating at so low a cost.” 

FOR INFORMATION on Anaconda Panel Grids, the ready-to-install 
copper tube coils for radiant heating in floors and ceilings, and 
Insulated details about this combination convector-radiant heating system 
supply pipe write Building Products Service. The American Brass Company 
buried in fill. e : 
Note that Waterbury 20, Conn. 


a pipe trench 
is not required 


a ANACONDA . 


INSTALLING the Anaconda Pre-formed Panel Grids. Note that the FOR RADIANT PANEL HEATING 


grids can be easily extended 











Ss 


sign requirements 


neor outside wall to 18°’ c-c near inside wall. 
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Now...get a BIGGER SHARE 
of the building market with... 





























WRITE TODAY 


for your copy 
The Story of CEFCO! 
Bituminized FIBRE PIPE 


This pictorial booklet has 
the complete CEFCO story 
It points out the wide and 
growing market for fibre 
pipe. It tells how quality is 
built into CEFCO. It shows 
the principal manufacturing 
processes and explains how 
they benefit both plumber 
and home owner. It illus- 
trates the numerous tests 
that are guarantees of 
CEFCO high quality. 


= oe oe 


The Central Foundry Company 
Foot of Pacific Street 
Newark 5, N. J. 


Plumbing 
Wholesaler 


Plumbing 
Contractor 


SR eee ee 


! want to know more about the new CEFCO fibre pipe. With- 
out obligation, send me a copy of “The CEFCO Story” 





With today’s demands to hold 
down costs.and yet guarantee 
quality, the new CEFCO bitu- 
minized fibre pipe can be your 
answer for more profitable dol- 
lars. It is. strong, chemical re- 
sistant, lightweight. easy to 
handle and fast to install. 
Wherever non-metallic, non- 
pressure pipe will serve the pur- 
pose, the new CEFCO fibre 
pipe meets the requirements for 
long, trouble-free performance. 
More and more sanitary codes 
approve fibre pipe for house-to- 
sewer connections. Fibre pipe 
also has proved to be ideal for 
septic tank systems. In other 
ways, too — around residences, 
on the farm and in industry — 
CEFCO fibre pipe means more 
business. 


New CEFCO fibre pipe is made 
of tough, strongly interwoven 


cellulose fibres, impregnated 
with hard cold-tar pitch. For 
resistance to hot water, deter- 
gents, acids and alkalis. . . for 
withstanding earth loads, traf- 
fic shocks, shifting soil . . . for 
rupture strength, CEFCO fibre 
pipe meets, often exceeds, Fed- 
eral specifications. 

The high quality of CEFCO 
fibre pipe is backed by the rep- 
utation of The Central Foundry 
Company, largest manufac- 
turer of cast iron soil pipe and 
first to provide the plumbing 
contractor with centrifugal — 
“spun” — soil pipe. 

New CEFCO fibre pipe now is 
available, solid or perforated, 
with a complete line of coup- 
lings, fittings and adapters. 
Ask your plumbing supply 
wholesaler for the new CEFCO 
fibre pipe. 








c tad 7 





Street 








| 


Established Over 50 Years 


THE 


CENTRAL FOUNDRY 


COMPANY 


Centritugal Cast Soil Pipe 
Machine-Made Fittings 
Bituminized Fibre Pipe 


Main Office: Foot of Pacific Street, Newark 5, N. J. 
Plant: Holt, Ala. 


a od 
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5 BEST-SELLING REASONS 


WHY DEALERS FIND 


IT PAYS TO 
CARRY THE 
FULL LINE 


IN 


Division of Amertcan-Standard 


1. FAMOUS NAME SELLS! Youngstown Kitchens have 
earned their reputation as the Standard in kitchen cab- 
inetry. Women know the full Youngstown Kitchens line 
gives them everything they need...from wall and base 
cabinet and cabinet sink combinations to dishwashers and 
food waste disposers...to create a truly modern kitchen. 


2. SMARTER STYLING SELLS! 4 wanted colors created by 
decorators to blend with every kitchen plan give women 
the choice they want in kitchens. You can offer Dawn 
Yellow, Meridian Blue, and new wood-toned “Sandal- 
wood” at the same cost as White! New “Monterey” style 
also offers wood doors on wall cabinets in matching 
“Sandalwood” tone to help you appeal to every prospect. 


3. NATIONAL ADVERTISING SELLS! The powerful, continu- 
ous barrage of colorful Youngstown Kitchens advertis- 
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ing in leading national magazines, TV and newspapers 
hits home to your customers month after month. 


4. NEW COMPLETE PROMOTION PLAN SELLS! Sales-mak- 
ing, point-of-sale promotion pieces are planned and co- 
ordinated to keep your sales out in front. Window effects 
bring customers in...in-store displays sell hard. 


5. SALES DEVELOPMENT PLAN! A complete, comprehen- 
sive program to increase your sales efficiency. Selling 
your customers, selling Youngstown Kitchens full line, 
Kitchen planning, Decorating, Color Merchandising... 
all available at no cost to help increase your SALES! 


Call or write your Youngstown Kitchens Distributor for 
full information and details on how you can become a 
Franchised Youngstown Kitchens Dealer or write: 
Dealer Dept. D67, Youngstown Kitchens, Warren, Ohio. 





Questions and Answers 


Vent Pipe on Steam Heating System Blows Water 


To the Editor: 

We have a low-pressure steam 
heating system in which the radia- 
tors are installed on the same level 
as the boiler. To provide a gravity 
return for the condensate, we 
placed a condensate tank and pump 
in a pit below the boiler. The vent 
also is installed lower than the 
water level of the boiler. 

The vent pipe blows water more 
or less continually. Is this because 
the vent is too short? 


Minnesota E. L. 


To the Reader: 


It is probable that the conden- 


Why Doesn't This Oil Burn? 
To the Editor: 

In our area we have a No. 4 fuel 
oil that doesn’t seem to burn prop- 
erly in a rotary burner installa- 
tion. In order to keep the flame 
near the cup burning, an ignition 
are must be used. I'd appreciate 
knowing why constant ignition is 
necessary in burning this type of 
oil. 


New York 


To the Reader: 

This probably represents an air 
problem, apparently not the result 
of the type of oil being used. There 
are a number of reasons for an un- 
stable flame-front condition and 
they usually have to do with air, 
even with oils heavier than the type 
you mention. 

Here are the chief possibilities 


W. R. 


sate tank is flooded by a backing 
up of water from the boiler through 
a damaged valve. Since you say 
the vent is installed lower than the 
water level of the boiler, some 
spillage is likely in this type of in- 
stallation. 

We assume that you have verified 
the satisfactory operation of the 
float valve in the condensate tank 
and of the boiler return pump. 

Two remedies are suggested. 
First, replace the existing check 
valve with a new one. Second, re- 
turn the water to the 
through a Hartford loop. 

Since the second remedy involves 


boiler 


that always should be checked: 
(1) Primary air. Is there enough 
air from the fan? This is the air 


shutting down the system while the 
piping is being rearranged, tempo- 
rary relief may be secured by fit- 
ting an automatic air vent on the 
top of the vent pipe. This vent will 
permit the passage of air from the 
condensate tank, but will close 
when contacted by hot water or 
steam. 

The height of the vent for the 
return arrangement is not impor- 
tant in this case, since it is located 
above the full water line of the 
condensate receiver. 


Waste Water for Irrigation? 
To the Editor: 

Is it advisable to irrigate with 
waste water running directly from 
lavatories, bathtubs and automatic 
washing machines? We are work- 
ing on an installation where the 
homeowner thinks that perhaps this 
can be done. 

Or would it be advisable to run 
this waste water into a small pond 
that has fish and ducks in it? 

Colorado R. H. 


To the Reader: 
The discharge 
bathtubs and washing machines is 
considered sewage. As 
such, it can carry some fecal mat- 
ter and unquestionably some form 
of bacteria. 


from lavatories, 


sanitary 


The waste also con- 
(Please turn to top of page 32) 


of the air nozzle 
When delivered 


(Please turn to top of page 32) 


that comes out 


around the cup. 
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The drawing illustrates the important factors in achieving flame stability in 


rotary oil burners. 


The fan, housing and air nozzle (A) must be clean. An 


arch (B) helps increase the temperature at the ignition point. Air passages (C) 


also must be clean and in good condition. 


A bridge-wall (D) helps contain 


the flame and increases flame temperature. The corbel (E) also helps stabilize. 
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NOW! 
EXCLUSIVELY FROM 


« FIXTURES 


New Sales and Profit-Making Opportunities 
in the Industry’s Newest Colors and White 


FOR NEW CONSTRUCTION AND REMODELING 





NEW BATHROOM SETS 


Steel No. §-2650 or S-2651 
tub (5°), permits above-floor 
drainage; Steel No. $-3520 
lavatory (20"x18 China 
No. C-4250H closet 
combination, horizontal 
discharge. White and colors 


Cast iron No. 1-2400 or 1-2401 
tub (5'); China No 
C-3800FLT lavatory 
(19”x17"); China No 
C-4130 closet combination 
White and colors 
Cast iron No. 1-2120 or 1-2121 
tub ( 5‘); Cast iron No 
1-3038FLT lavatory 
(22”x19"); China No 
C-4120 closet combination 
White and all 1-H colors 


These are just a few of many new combinations of 
Ingersoll-Humphryes Plumbing Fixtures—new combinations 
of enameled cast iron, porcelain on steel and vitreous china 


fixtures—that can help you make new sales and more profits! 


Now you can sell “sets” for every kind of job, large or 
small—for every choice in design and styling—for every 


budget requirement. 


All of these combinations—and the others as well—are 
available in white and six handsome pastel colors including 
four brand new HOUSE & GARDEN Magazine selections. 


And the colors match perfectly, too, in iron, steel and china! 
Cast iron No. 1-3038FLT lavatory China No. C-3800FLT lavatory 
(22"x19” 19x17"); Ch (19"x17”); China No. C-4130 ' 
SF ad IP Bag MES Pi dae eiakianien "Gis aon Get the full facts on the new money-making opportuni- 
Whine ane coten om ties with Ingersoll-Humphryes “‘sets” . . . with the Ingersoll- 
Humphryes complete line! Write, wire or ‘phone us today! 
And, if you're attending the N.A.P.C. meetings in Dallas, 


be sure to drop around to see us in Booths 1118-1120! 





NEW CATALOG TOO! ="! INGERSOLL-HUMPHRYES DIVISION 


Write for your free copy today! Borg-Warner Corporation 


MANSFIELD, OHIO 














THEY'RE MADE 
LIKE A JET...AND 
MOVE AS FAST! 


Only the TEMCO line of gas heating equip 
ment features 


CeramioClad* 


. 
TEMCO heat exchanger 
warranted in writing for 


Thatta why 
heat 


exchanpers finished in 
HW high-temperature porer CeramieClad 
lain enamel finish similar to that used for th 

combustion chambers of 


That's 


1) youl 
heat exchanwer 
tured in TEMCO Central Heating 
jot engines mont, Wall Heaters, Space Heaters, Floor 
s why TEMCO's Ceramic-Clad heat Furnaces, and Unit Heater: 
exchangers can withstand temp ratures far 


just one of the 
higher than any heating unit will ever reach TEMCO 
they never burn out and never rust out pelled! 
(the American Gas approves 
Ceramie-Clad at 225 degrees higher than 
plain steel!) 


are tea 


quip 


many reasons 


why 
equipment sales 


Bus 


He jolepro 
Association 


Trademark Registers 


TEMCO, inc. 


NASHVILLE 9, TENNESSEE 
nashvill 


please ene 


* Gas Heating Specialists 
Ceramic-Cl2 : for the Notion 
gas heating : 
Name ; 4 
Firm Name ; 
pddress 
City 
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TEMCO 
SPACE HEATER 
with Ceramic-Clad heat 


exchanger. ideal for sup 


plementary for 


compact 


heat, or 
single-story 
by circula 
as radiation 


homes. Heats 
well 
Flame-proot 


tront 


tion as 


Pyrex glass 
attachment 


solves the cold floor prob 


Fan 


lem 


1957 
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FLOOR FURNACE 


with Ceramic-Clad heat 
exchanger. Mounts flush 
in the floor. Shaltow con- 
2542" over 
Requires no basement, 
costly excavation, no 
remodeling Automatic 
Aliso available 
with dual wall registers 


struction 
all 


just 
no 


controls 


wa 


TEMCO 
WALL HEATER 


with Ceramic-Clad heat 
exchanger. ideal for slab 
foundation homes also 
for zone-controlied heat 
for single-story ranch-style 
homes. And perfect for up 
stairs Easy to in 
stall. Fits right into the 
wall between standard 
studding 


rooms 


TEMCO UNIT HEATER 


with Ceramie-Clad heat 
commercial 
restaurants 


that provides 


exchanger, 
installations—service 
warehouses, etc 


maximum headroom in 


ideal for 
stations, 
A compact unit 
re 


stricted areas; suspends from two pipe hang 


ers 


TEMCO HI-BOY 


with Ceramic-Clad heat exchanger 
warm-air 
Counter-Flows, 


complete line of 
cludes Lo-Boys, 
and Gravitys. Forced-air 
with air-cooled air 
year-round comfort. 


TEMCO's 


furnaces also in- 


Horizontals, 


furnaces available 
conditioning units 


for 


» 





Questions and Answers 


(Continued from page 28) 


tains soap curd, small quantities 
of oil, grease and detergents. 
Gardeners advise against the use 
of waste water containing deter- 
gents for growing plants because 
it is claimed that the soil structure 
is changed so that it loses its mois- 
ture-retaining properties. Also, 
grease, oil and soap curd tend to 
clog the pores of the soil. Thus, 
plant roots and root hairs are 
lose their ability to 
the intake of 
water and plant foods or the dis- 


damaged or 
function, either in 
charge of wastes. 


In regard to running the waste 


into a small lake, there is a good 
that the oil and grease 
would destroy aquatic life, par- 
ticularly the smaller forms upon 
which minnows and_ fingerlings 
live. It is also claimed that de- 
tergents in water used by water 
fowl cause the oil to be removed 
from their feathers in sufficient 
quantity to destroy their buoyancy 
so that ducks or other waterfowl 
may have trouble swimming or 
even drown. 

Therefore, we would recommend 
that such wastes not be used for 
irrigation purposes or discharged 
into a small pond. Instead, we 
recommend that such discharge be 
led to a properly sized septic tank 
with a disposal field that is split in 
halves with a diverter. This will 
permit alternate use of the fields 
so that the porosity of the soil is 
not destroyed and the effluent 
might serve some useful purpose 
as an irrigant. 


chance 


Why Do Sparks Form on Combustion Chamber Wall? 


To the Editor: 

We have an oil burner installa- 
tion where sparks form constantly 
on the back wall of the combustion 
chamber. This progressively de- 
teriorates the chamber at this 
point. The nozzle now in use is a 
1.00 gph, 80 deg. solid type. The 
pressure on the oil pump checks 
at 100 psi. There is a turbulator at 
the end of the tube. We have tried 
several different nozzles, some 
solid and others of the hollow-cone 
type, but the sparks still form on 
the chamber wall. 

Can you suggest a remedy for 
this problem? 


Ontario a. 


To the Reader: 

This is undoubtedly an air prob- 
lem and probably is not caused by 
the nozzle or the oil, but by the 
straight-line velocity of the air at 
the center of the turbulator where 
a spiral movement of the air is not 
created. Particles of oil are ac- 
tually reunited into larger drops 
and thrown against the back wall, 
where they burn off the brickwork 
and damage the refractory surfaces. 

The answer in most cases is to 
install a nozzle-tube type, four- 
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blade stabilizer in place of the 
present electrode bracket. The 
center-flow air will then develop 
a wider pattern leaving the burner 
and not blow oil particles to the 
back wall (see Fig. 1). Don’t re- 
move the front-end device, how- 
ever, as it will continue to do a 
good job. Be sure the nozzle is 
perfectly centered, as this is very 
important at low gph rates. It is 
best to remove the burner from the 
chamber while making this altera- 
tion. Then try various nozzles of 
the correct size until the right fire 
is achieved. Very likely there will 
be no back-wall sparks with any 
of the nozzles tried. 

















Fig. 1: By using a nozzle-tube stabiliz- 
er, air is spiraled in the tube and 
develops a wide pattern as it leaves 
the burner. This prevents oil from be- 
ing blown against the chamber wall 
where it burns and damages the re- 
fractory surface. 


(Continued from center of page 28) 
correctly, it “peels” the oil film 
from the cup edge and shapes it to 
the spray pattern. It cannot do this 
if the fan, fan-housing or air noz- 
zle is clogged. If the cup or shaft 
is bent, there will be a wobble, in- 
terfering with good atomizing. 
Also, if the cup is not centered in 
the nozzle, the flame will be ragged. 
Another possibility is the nozzle 
being too far back from the cup 
edge, resulting in poor atomizing 
and instability. 


s (2) Secondary air. If secondary 
air comes through a slotted brick 
floor, is the pattern correct for the 
burner being used? Each manu- 
facturer has certain definite rules 
about this. Also check to see if the 
secondary air passages are in good 
condition. Make sure there is no 
debris or oil residue in them. 

(3) Draft. Another 


cause of unstable 

poor draft. Is the chimney high 
enough? Is the chimney clean? 
Are the boiler tubes clean? Are 
there any openings, such as a stuck 
draft regulator, or loose or broken 
cleanout door? With rotary burn- 
ers the main supply of air depends 
on draft. There must be a high 
minus reading over the fire. This 
varies with different oil rates. At 
15 gph it is difficult to get sufficient 
air with less than .08 over the fire. 


common 
flame-front is 


=» (4) Air supply. Does enough air 
come into the boiler room? Some 
authorities specify that boiler room 
ventilation openings should be 
equal to the area of the boiler 
stack outlet. If the chimney is low, 
(less than 45 ft), the boiler room 
should be vented from two sides 
so that wind-caused pressure vari- 
ations will be balanced. 

(5) Combustion chamber. Is it 
too big for the fire? If so, it can 
be shortened with a low bridge 
wall placed at about the end of the 
normal flame. The flame will then 
be better contained and stabilized 
and have a higher temperature. 
Another point to check is whether 
the chamber is shaped right for 
the flame, or vice versa, Wing-walls 
and front wall arches are recom- 
mended by most authorities. Their 
purpose is to increase spray tem- 
peratures to make it more readily 
ignitable and stable. END 
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For Mine-to-Market Dependability 


That Builds Your Reputation... 


~<" 


Packaging that’s easy to stock and use. 


Dependable quality that starts with highest grade 
copper from Phelps Dodge’s own open-pit mines and is 
carefully controlled during fabrication. 


Color-coding of tube in straight lengths for quick identification 
in the stockroom and on the job. 


Mill depots strategically located to service distributors 
without delays. 


Tube properties that are unsurpassed, including precise 
uniformity of wall thickness. 


For the name of your nearest Phelps Dodge distributor, write Dept. B4, Phelps Dodge 
Copper Products Corporation, 300 Park Avenue, New York 22, N. Y. 


PHELPS DODGE : PRODUCTS 


CORPORATION 


NEW YORK, N.Y. «© LOS ANGELES, CALIF. 
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You offer a special service to your customers 
when you suggest a water heater that is made of 
Kaiser Aluminum. 

Because you’re recommending the very latest 
advance in quality shells—an alloy specially de- 
veloped to meet the rapidly growing hot water 
demands of today’s modern household appli- 
ances. Here’s why: 


Aluminum resists corrosion. It per- 
mits tank temperatures of 180° without corrod- 
ing, cracking or breaking down under heat or 


Extra-heavy cladding of special aluminum 
alloy on the aluminum base material pro- 
vides extra protection for longer service life. 


























For hotter water and longer service life... 
recommend heaters of 


pressure. The natural electro-chemical 
protection of the clad aluminum shell guards 
against corrosion ... assures a continuous sup- 
ply of clean, rust-free water. 


Aluminum heats faster. The high 
heat conductivity of aluminum permits extreme- 
ly rapid recovery rates in modern water heaters. 
Whatever the household or commercial require- 
ments, aluminum fills them quicker and more 
efficiently. 
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aiser Aluminum 


Aluminum weighs less. Because they 
are approximately 30% lighter than other units, 
aluminum heaters can save valuable dollars on 
handling and installation costs. 


For further information on the advantages 
that Kaiser Aluminum’s unique properties bring 
to water heaters, call the Kaiser Aluminum sales 
office listed in your local telephone directory. 
Kaiser Aluminum & Chemical Sales, Inc., Gen- 
eral Sales Office, Palmolive Bldg., Chicago 11, 


Ill.; Executive Office, Kaiser Bldg., Oakland 12, 
California. 


Recommended manufacturers. You 
can confidently suggest aluminum hot water 
heaters made by these Kaiser Aluminum 
customers: 

Bowen Water Heater Division, Wixom, Mich. 
Clayton & Lambert Mfg. Co., Louisville 10, Ky. 
The Hotstream Heater Co., Cleveland 4, Ohio 
Lawson Mfg. Company, New Kensington, Pa. 
Mor-Flo Heater Corporation, Cleveland 3, Ohio 
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TIPS FOR 


To make your customer come back—give him 


personalized service the first time... 


“AS A MERCHANDISER with a 
personal touch—how do I rate?” 

Every alert plumbing and 
heating contractor will take time 
out once in a while to take in- 
ventory of his merchandising 
techniques. And when he does, 
among the first things he’ll ask 
himself is: “Just how much do 
I personalize my service?” And 
also: “Is it important whether I 
do or not?” 

According to merchandising 
consultants, personalized service 
is very important indeed. The 
polls they take indicate that cus- 
tomers rate it very near the top 
when giving reasons why they 
do or do not return to a store 
once they’ve been there. 

If you want to know just what 
kind of “personalized service” 
he’s looking for, your potential 
customer—speaking through the 
merchandising expert who makes 
it his business to know—will tell 
you. 


First of all, your customer 


wants to feel that you want to 
please him. He knows you're in 
business to make a profit. But 
he also wants to know that you 
want to make a profit by selling 
him something he really likes 
and can use and enjoy. He wants 
your help in making the best 
purchase. 

Suppose some customers come 
to you to redo their bathroom. 
Do you turn them loose among 
the fixtures in your showroom 
or hand them brochures—leav- 
ing them to make up their own 
minds on what they want? Nat- 
urally not. You personally (or 
your salesman, who represents 
you at all times) give them the 
benefit of your experience. 

Do you bring the different out- 
standing features of your various 
fixtures to their attention, point- 
ing out the advantages of each? 
Yes. You don’t leave them to 
find out for themselves—perhaps 
after the installation has been 
made, when it’s too late for them 





MANAGEMENT 


to change their minds. 

Do you make it a point to dis- 
cuss the color and materials used 
in the fixtures? Do you let your 
customers know that their bath- 
room will be custom-tailored to 
their needs and taste? Yes to 
both questions. 

When you've completed the 
installation and have collected 
your (or arranged for 
periodic payments) is that the 
last your customers hear from 
you? Of course not. You add 
that other important personal 
touch. You call on your custom- 
er—by phone or in person— 
after the installation to make 
sure everything’s satisfactory. 


money 


s Always keep in mind, the mer- 
chandising consultant will tell 
you, in conclusion, that getting 
customers is an expensive propo- 
sition. It costs money to get new 
business. So on every old cus- 
tomer who comes back to you— 
or who makes a referral in your 
favor—you save some money 
that you might have had to 
spend attracting new business to 
your store. 
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Personalized service in four easy steps: (1) Call on your 
customers at their home, where you can see what's to be 
remodeled. (2) Help them plan a custom-designed in- 
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stallation. (3) Give them help in arranging for time pay- 


ments. (4) Check back later to make sure that everything 
about the installation is completely satisfactory. 
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FRANCHISE 
MAY BE THE ANSWER! 


Curtis has been in business for 103 years and through 
experience has learned how to maintain a mutually 
profitable relationship with our franchise holders. 
Curtis equipment is competitively priced, quality 
built, and nationally advertised. 


Write for details 


PACKAGED AIR . ) 

COOLED UNITS PACKAGED y 
UP TO 7'%2 TONS LIQUID CHILLERS 

UP TO 100 TONS PACKAGED UNITS 

25 THRU 50 TONS 

INTEGRAL EVAPORATIVE 

CONDENSER OPTIONAL 


n COUN, 


rv ° 
v L 


REMEMBER... 
— 
‘ 


2? 3 
“ ' OUR 103rd YEAR *) 
MANUFACTURING COMPANY 


REFRIGERATION DIVISION 
1951 Kienlen Ave. St. Louis 20, Mo. 


LK 
F a“ 


INDUSTRIAL AIR HOISTS aS 
AIR COMPRESSOR S AIR CYLINDERS eo ~< . @) AUTO UFTS 
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New, simplified design 


Gerber shower stall assemblies 


in 3 minutes—for bigger profits 





it takes only 3 minutes for one man to assemble this Gerber shower 
stall with its new simplified design features. Stall comes complete with 
shower valves, full size ball joint shower head and arm, soap dish, 
strainer, and plastic curtain complete with pins. This quality Gerber 
shower stall is so sensibly priced — so easy to install — that you make 
extra profits on every installation. See your Gerber jobber or represen- 
tative for the full facts on how you can make bigger profits with 
Gerber shower stalls. 


Free Bulletin 


For full information 


Guaranteed by © 
ome’ GERBER 
= st 
stalls, write for 
Bulletin No. D10 
Piumbing Fixtures 
Gerber Plumbing Fixtures Corp. © 232 N. Clark St., Chicago 1, Ill. 


Quality products, dependable service, from 5 modern plants... 
Kokomo, Ind.; Woodbridge, N. J.; Delphi, Ind.; Gadsden, Ala.; West Delphi, Ind. 
Export Division: Gerber International Corp., 500 Green St., Woodbridge, N. J. 


Assembly starts by fitting slotted back panel 
to base. Gerber’s Plymouth shower stall fea- 
tures a neutral pink Rostone ceramic base 

the Delphi features a textured finish porcelain 
enamel base made of structural steel. Both 
shower stalls are available with glass door 
if desired. 


© 
' 


No bolts or screws are required anywhere— 
side panels have rounded corners, interlock 
with back panel. Precision manufacturing 
methods allow interchange of parts, including 
bases, in all Gerber shower stalls. Overall size 
is 32” x 32” x 75”. Color: white with black trim. 


Final step in cabinet assembly — installing the 
threshold — is made easy by using a hinged 
“jack” included with every Gerber shower 
stall. When jack is removed, all shower stall 
parts are locked rigidly in position. Gerber 
shower stalls are made of extra-heavy gauge 
rust-proof zinc-clad steel, bonderized for last- 
ing durability and beauty. 
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The Big Push Campaign is off to a fast start following 
the initial announcement of the program in DE's big 
remodeling issue last month. 

The campaign is spearheaded by the Big Push Remodeling 
Sales Contest for contractors with thousands of dollars worth 
of prizes to be awarded to those who, in the opinion of the 
judges, submit the best evidence of the job they are 

BIG PUSH CAMPAIGN doing in selling remodeling. 
GETS OFF TO As we go to press, entries are pouring in from 
A FAST START contractors and the prize list is growing. Remember, first 
prize is a 1958 motor truck given by Domestic Engineering 
and there are many other valuable prizes, too. 

So turn to page 84 and read all about how to enter. 
Then send in the official entry blank and you'll be on your 
way to winning a valuable prize. You can't lose because 
you'll be building bigger profits through increased 
remodeling sales, merely by entering the contest. 


e442 


You'll find a ready reception for your remodeling sales 
efforts this year. And the authority for that statement is 
the Federal Reserve Board which keeps a close watch on 
how much people are spending and want to spend and for what. 

The Board has just completed a survey of families in 
66 areas throughout the country, asking what they intend to 
buy this year and how much they'll spend. 

PEOPLE WANT The results: 8.4 percent of those interviewed expect 
TO BUY to buy a new home this year, but 24 percent plan to spend an 
WHAT YOU'VE GOT! average of $400 for remodeling. 

And here's the good news for p-h contractors: The 
replacement of obsolete plumbing fixtures heads the list of 
wants. Remodeling of heating systems also ranks high on the 
list. 

What does this mean to plumbing and heating contractors? 
Simply this: What most people want, you've got! But you've 
got to let them know you have it. 






































e+e 
Remodeling also got a boost last month from the Institute 
of Real Estate Management. 
William Watkins, the Institute's president, says: 

- *There is little or no improvement that is available in a 
ANOTHER BOOST new building that cannot be available in an old building." 
FOR REMODELING Watkins issued the statement to the nation's press 

and in his statement referred specifically to modern 
plumbing and heating as one means of bringing older struc- 
tures up to present day requirements. 








2 2 S| 
Thus, the remodeling market looks better every day in 
every way. 
And here's another angle: When selling remodeling, don't 
overlook repiping as part of your package. (Continued. ) 


DON'T OVERLOOK 
REPIPING . « « 
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HOUSING STARTS 
CONTINUE TO SLIDE 


BOOM IN CENTRAL 
AIR CONDITIONING 


AIR CONDITIONING 
GROUP ELECTS 
NEW OFFICERS 


SOME NEW FACTS 
ON PLASTIC PIPE 
FOR PANEL HEATING 


NEW COMMERCIAL 
STANDARDS FOR 
PLASTIC PIPE 


Domestic Engineering made a survey among contractors 
who are doing just that and turned up some interesting 
ideas that you can adapt right now for your own business. 

Repiping can be merchandised just like any other part 
the remodeling job, say these contractors, and they tell 
how they do it in an interesting and informative article 
beginning on page 98. 

Read it and learn how you can upgrade the remodeling 
Sale and increase customer satisfaction at the same time. 

**%% 

In residential new construction for April, housing starts 
totaled 92,000 units, down 17 percent from a vear ago 
and the lowest April in any year since 1949, 

April did mark the first upturn in the seasonally 
adjusted rate since last October according to figures 
released by the Bureau of Labor Statistics, U.S. 

Department of Commerce. 
The seasonally adjusted annual rate is now at 940,000 units. 








eX 


At_ least 150,000 U.S. homes were completely air condi- 
tioned with central cooling units during 1956, reports 
George S. Jones, Jre, managing director of the Air- 
Conditioning and Refrigeration Institute. 

This represents an increase of 15.4 percent over the 
previous year. Jones says the figure is "probably 
conservative" and predicts that sales of central units will 
break all records in 1957. 

The central air conditioning plants installed in 
homes were in addition to the 1,600,000 room units sold 
in 1956. About 80 percent of these went into the 
residential market. 
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The Air-Conditioning and Refrigeration Institute also 
announced the election of new officers at its board of 
directors’ meeting last month. . 

Lud Emde, president of Temprite Products Corp., 
Birmingham, Mich., was elected president. He succeeds 
M. M. Lawler, vice president of the Worthington Corp., 
Harrison, N. Je Other officers elected include 
Don V. Petrone, president of Typhoon Air Conditioning Co., 
Brooklyn, N. Ye, vice president; and Rudy Berg, vice 
president of Copeland Refrigeration Corp., Sidney, 0., 
treasurer. 








eK 

Is plastic pipe suitable for radiant panel heating? 

That was the question raised by an article in the 
February issue of DE (page 100). There was no unanimity of 
opinion and DE invited further comment on the subject from 
its readers and promised a sequel to the article. 

That sequel appears in this issue beginning on page 114 
and brings to light some additional facts and interesting 
commentary on this controversial subject. 
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Three new commercial standards on plastic pipe are 
now available, according to an announcement by the Commodity 
Standards Division of the U.S. Department of Commerce. 

The new standards cover flexible polyethylene plastic 
pipe, commercial standard CS 197-57; dimensions and 
tolerances for solvent welded (SWP size) cellulose acetate 
butyrate pipe, commercial standard CS 206-57; and dimensions 
and tolerances for rigid polyvinyl chloride pipe, 
commercial standard CS 207-57. 

Copies of the new standards are available from the 
Superintendent of Documents, Government Printing Office, 
Washington, D. C., at a nominal charge. 
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Ends 67% of your thermostat servic 


calls because it’s 100% dustproof! 


Sad truth : 67%* of all thermostat service calls are caused by dust and dirt 
insulating the electrical contacts. You often make nighttime 


trips on these trouble calls... but you never make profit on them, 


Happy truth: The mercury switch of the Honeywell Round is 100 


dust and dirt | roof, with electrical contacts comy letely seale 1 
inside a glass tube. Why settle for anything less? 


The HONEYWELL ROUND 


YOHT a r. 








Why these 


LONG-LIFE SWITCH is corrosion- and 
wear-resistant, contributes to long life 
and dependable operation. 





MYLAR POLYESTER FILM insulation 
has extremely high moisture resist- 
ance and dielectric strength. 
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LOCAL FIELD SERVICE on all General 

Electric fhp motors is provided by 

nationwide network of Small Motor 
Service Stations. 


($e 
AO) MOTORS FOR DOMESTIC AND FARM WATER PUMPS 





wo G-E motors will do a — 


TOUGHER JET PUMP MOTORS PROVIDE MORE DEPENDABLE POWER 


G-E motors on your jet pumps mean top 
performance under the most rugged oper- 
ating conditions. Here’s why: 


MOISTURE RESISTANCE is superior be- 
cause of the use of Mylar* insulation. 
Mylar won’t absorb moisture, and will 
recover immediately if immersed in water. 
Other outstanding insulation features in- 
clude neoprene leads and baked-on bond- 


ing treatment. 


PHYSICAL STRENGTH is 


strong aluminum end shield with cast-in 


inherent. A 


steel bearing support, a sturdy steel shell, 


and an indestructible cast-aluminum 
rotor combine to produce a tough, light- 


weight jet pump motor. 
*Reg. trade-mark of DuPont Co. 


AC Miron w 
ee, 


DEPENDABILITY of G-E motors means far 
greater customer satisfaction. The switch 
mechanism has been life-tested up to 314 
million operations—the equivalent of 
more than 80 years of jet pump operation. 
It’s highly unlikely that you will ever 
have to change the switch on a G-E 
advanced design motor. 


10-YEAR FACTORY LUBRICATION is an 
important maintenance factor. The ball 
bearings are packed with a special long- 
life grease to give 10-year bearing pro- 
tection. 

CUSTOMER ACCEPTANCE of G-E motors 
means greater pump sales for you. Let the 
General Electric name help you sell by 
specifying Form G motors for your pumps. 
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PRESSURE LUBRICATION keeps out 
well water for many years, assures 
maximum bearing life. 








ENCAPSULATION PROCESS provides 
positive insulation. Epoxy resin, 
shown above in black, completely 
protects coils. 


ping job for you 


SUBMERSIBLE MOTOR PRESSURE-LUBRICATED FOR DEEP WELL PUMPING 


The unique design of General Electric’s 
new water-lubricated submersible pump 
motor makes it particularly suitable for 
deep well pumping. 


PRESSURE LUBRICATION keeps the G-E 
motor operating efficiently for a longer 
period of time. Each G-E submersible 
motor is lubricated at the factory with a 
mixture of water plus propylene glycol to 
prevent freezing. Positive pressure on the 
lubricant reservoir is exerted by a heavy- 
duty, non-corrosive spring, preventing 
the well water from entering. After several 
years, this pressure may decrease, allow- 
ing a small amount of water to enter. 


Added protection is provided by a special 
sand slinger which rejects sediment and 
assures a continued supply of clean water 
for thorough lubrication and 
bearing life. 


WELL-PROTECTED WINDINGS are pro- 
vided by a new process of encapsulation. 
Molded into a solid piece of epoxy resin, 
the coils of G-E submersible pump motors 
are impervious to aging and moisture 
deterioration. 

MORE INFORMATION on both G-E jet 
pump and submersible pump motors is 
available. Write Section 702-54, General 
Electric Company, Schenectady 5, N. Y. 


longer 


GENERAL @@ ELECTRIC 











—in a Suburban American Community, 
with wages earned in an American mill, 





making quality American products, 

for use in American homes everywhere! 
—The more American products Pete makes. 

the more Dollars he can spend in America! 
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Sold Through Wholesalers Only 
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nerainine ON A' 


LOOK AT YOUR LETTERHEA 


ERYBODY ELSE DOES 


An old, reliable firm that keeps up with the times 
—that's what this letterhead merchandises 


“WE'D LIKE our letterhead to 
show more imagination—be a 
little dramatic, maybe. We've 
been in business here for more 
than 45 years. Can you design 
a letterhead for us that will not 
only show that we're an old re- 
liable firm but also that we keep 
up with the times?” 

In his request to Domestic 
ENGINEERING, Samuel Panella 
of Thompsonville, Conn., pin- 
pointed several of the most es- 
sential elements of a good letter- 
head. If the letterhead is going 
to be a real merchandiser, it’s got 


ste 


RANGES 
RNACES & 
«es of FU 
ui MAK 


PAN 


to have flair, drama, imagina- 
tion. It must sell the company’s 
strong points. Always, it must 
reflect the fact that the firm can 
be counted on to do a good job 
of carrying out the service it 
sells. 

In addition to all this, the let- 
terhead must, as a matter of 
course, carry the necessary ad- 
dress and telephone information. 

All this must be accomplished 
in a letterhead that, at the same 
time, will not look cluttered or 
have the various elements incor- 
porated in it fighting with each 


EL 


__. Oil Burner Heating — 


pLUMBIN 


15 NORTH MAIN 


| 
ee 
| 


Before 


— 
a 


6, HEATING & TINNING 


STREET a 
Thompsonville, Com... ——— 


TELEPHONE 
Ri. 5-4492 
RI. 99-8155 
RI. 9-316) 


& 


F 
; 
") 


other for the reader’s attention. 

In Panella’s case, to give the 
letterhead a flair and an up-to- 
date appearance, the company 
name—in a modern-looking type 
—is imposed upon a stylized 
background. 

This particular use of the com- 
pany name also serves to make 
it stand out among the other ele- 
ments in the logo, an extremely 
important The 
most outstanding element on a 
logo always must be the com- 
pany name. It can never be sub- 
ordinated to anything else. 

Panella’s long service to the 
community is emphasized by the 
artistic use of the number 45 and 
the arrow device. For additional 
impact, this element is placed in 
close proximity to the company 
name. 

The fact that the company has 
three telephones is a prestige- 
building one in that it suggests 
volume business. It’s played up 
by the use of a little artwork. 

The final important merchan- 
dising element in this letterhead 
is the reference to the brand- 
name products the company uses 
in its work. 


consideration. 


END 


THIS COMPANY wants to say 
it's been giving quality 
service for mony years, but 
is by no means out of touch 
with the times. It does so 
with @ letterhead thot cor- 
ries the necessary pres- 
tige-building information 
in an up-to-dafe design 


WE INSTALL am 
ERICAN-STANDARD CRANE « KOHLER PR 
E Ovducts 


Fears 1S NORTH main 


NS — 
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YOU MAKE 


WHEN YOU 


I. NEW HOTPOINT DE LUXE DISHWASHERS 
Greatest dishwasher ever built to make profits and 
friends for you! 24” width fits into standard kitchen 
cabinet space. Choice of gravity or pump drain for 
new or old construction. Superb dishwashing re- 
sults from Hotpoint’s new Spots Less Washing, Rins- 
ing, Drying. Easy to install—plumbing connections 
can be made from the front. 


PROFITS 





2. THE COMPLETE LINE OF HOTPOINT 
The new Hotpoint ‘Built-In’ can be in- 
stalled anywhere in any home. . . under the 
kitchen counter, in the bathroom, a linen 
closet—in the ‘dead corner’ of an L of 
kitchen cabinets. 30, 40, or 50 gallon sizes, 
34” high to fit under counters. 

Calrod® Magic Circle Heat . . . Automatic 


The profit potentials in your own community are getting bigger every day: You can start 


adding them to your present operation with a phone call to your Hotpoint distributor —today ! 
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Today, alert contractors are installing and selling Hotpoint 
You profit on the equipment to profit by their big volume sales to home-builders and 
their consistent sales to home-owners. 
appliance sale! 
They're easiest to sell— because they're moderately priced — 
and they're Hotpoint quality— far ahead of all the rest in 
beauty, dependability, quality, features, and sales-acceptance. 
They're easiest to install— because plumbers helped design 
them. No tricky hook-ups. No long pipe runs. No special tools 
You profit on the or skills needed. Installation profits go into 
new business sent your bank—not into overtime. 
to you by satis- Service is no problem—for instance, only 3 out of every 1,000 
Hotpoint Water Heaters have ever needed servicing of any kind 
This dependability is one big reason why your satisfied Hotpoint 
customers send you more customers—and keep your 
profits snowballing. 


You profit on the 
installation! 


fied customers! 











WATER HEATERS 3. HOTPOINT DISPOSALL® FOOD WASTE DISPOSERS 


Thermostat . . . Listed by Underwriters’ Lab- Thorough grinding, quiet operation, jam-free design 


oratories, Inc. ... Full Hotpoint Warranty. —and low cost! Easy to install—both upper and 


Also available—free-standing round models lower housings turn 360° independently of each 
and table-top models—Quick-Recovery Super other to simplify installation with a pump-drain dish- 
Speed units and cement-lined Perma-Stone washer. Custom model has Switch-Top that turns 
models that can’t rust. Almost 1/3 of all electric Disposall on and off and doubles as sink stopper; 
water heaters built have been built by Hotpoint. lower cost model takes food waste continuously 


look te iret fot the. hinost.. hist 


TOMA Wi z RreR . wh 


HOTPOINT CO. (A [ n of ‘ Elect f y) 5600 Toylor Street, Chicago 44, Illinois 


DomEsTIC ENGINEERING, JUNE 1957 








the Brady water tank 
specifically engineered 
for domestic water systems 


now... 


that 


@ Produces 50% greater draw-down 
when installed as instructed. 


@ Is dual-protected against corrosion by 
baked-on Epon plastic coating over Armco 
Zincgrip* steel. 


@ Is completely designed in shape, open- 
ings and fabrication to produce a superior 
water tank for domestic water systems. Brady 
tanks are tested and proved with thousands 
of installations in the field, and manufactured 
to rigid specifications exclusively for domestic 
water systems. Baked-on ¥ Spud for 
Epon float-type 


Brady tanks are ‘nog od 
better tanks 

that cost you 

substantially : ae si asin 


draw-down 


i ess Normal obtained when 


draw-down recommended 


= air control is 
For example, the Brady 28-gallon TV-42 used and 


tank equipped with a Brady AV-80 control in- : system is 
stead of a normal AV-30 control, functions installed as 
exactly like an ordinary 42-gallon actual Brady = 
capacity tank. Air 


SPECIFICATIONS 

TANK BRADY ACTUAL REQUIRED SIZE OF BRADY | OPERATIONAL 
‘MODEL TANK SIZE (1) AIR VOLUME CONTROL (2) TANK SIZE 

TV-12 8.2 gal. plus AV-30 is equivalent to 12 gal. 
TV-20 13.0 gal. plus AV-42 is equivalent to 20 gal. 
TV-30 19.8 gal. plus AV-42 is equivalent to 30 gal. 
TV-42 28.0 gal. _— plus AV-80 is equivalent to 42 gal. 
TV-60 42.0 gal. _ plus AV-80 is equivalent to 62 gal. 


recommended 


Control 


(1)—Provides performance of larger service size tank shown 
under head ‘Operational Size Tank’ when installed as instructed. 
(2)—For required size of Brady Air Volume Control for normal 
tank size operation, see BAC Form AV-100 


For complete information write direct to: ' 
To pump and 


Bay (Oy 


AIR CONTROLS, INC. 


18th & Ebright Streets, Muncie, Indiana 


* Registered Armco Steel Corp 
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GRABLER 
fof- Cor ¢- lol ts eo] ge)i-lead-lemm ollel—miiiadi ale l— 


‘at-\ {=m dal- mm ole-leadlet-| mr-leh's-lait-lol- me) | 


-F- Ws ale Mm’o]0 mm diaal-mr-lele mm aalelal-)\/ 


Save time and money —these are words you have often heard. They are important only 


when they offer realistic advantages for you. Pipe fittings that are package-protected must 


provide the advantages of being available in sturdy, convenient, easy-to-handle cartons, 
plainly labeled as to size, type, and quantity, in order to reduce handling time. When you 
order Grabler Package-Protected Square “Gee” Pipe Fittings you benefit from over 20 years 


of Grabler packaging experience, without costing you a penny more. 


Dependable Distribution from these Warehouses: : 
New York ¢@ Philadelphia © New Orleans : 
Atlanta @ Pittsburgh @ Cincinnati ©® Dallas : 
Chicago © St. lovis ©¢ Detroit ¢ Denver : 
Minneapolis © San Francisco @ Los Angeles : 


Manufacturers of the SQUARE “GEE Line of Pipe Fittings 


The GRABLER | [= Manufacturing Co. * 6565 Broadway * Cleveland 5, Ohio 
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Quolity-controlled manufacturing makes SPANG 
Steel Pipe ideal for this type job. SPANG is easy 
to cut, bend, thread and weld; helps make top- 
quality installations. 


Another 


CW STEEL PIPE 


Installation 


Freon 22 refrigerant feeds the system automatically 
from a Beltemp trailer-mounted control center 
parked beyond the fence. Rink is 85 ft x 185 ft. 
Average of 550 skaters use rink daily. 
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“We specified “Strrktas Steel Pipe because it’s 
uniform, reliable and easy to work with’ 






—says Charles R. Beltz, Charles R. Beltz & Co., Detroit, Michigan 





Outdoor Skating Rink at Dearborn, Michigan 
uses 48,280 ft of Spang Pipe 


Regardless of temperature, there will be outdoor ice 
skating at the City of Dearborn’s Levagood Park from 
November 15 through March 15, now that the Spanc 
Steel Pipe ice rink has been installed. 

Costs for this rink were kept low in two ways. First, 
quality-controlled Spanc Steel Pipe was used. The 
47,520 ft of 1” Spane going into the grid was coupled 
with extra heavy 
quired welding. Spanc’s uniformity made it easy to 


couplings. Only larger sections re- 


work with, saved construction time. Pipe spoilage was 
unusually low. 

Second, the new rink is operated automatically from 
a Beltemp trailer-mounted mobile freezing unit. De- 
veloped by Charles R. Beltz & Co., the trailer unit is 
rolled into place and coupled to rink grid during the 
skating season. In spring the rink piping is capped and 
the trailer moved into storage. By using the trailer, 





—— . 
wi 


saved installation time. 






47,520 ft of SPANG 1” Pipe was placed on steel sleepers, then coupled 
with extra-heavy couplings to form grid. Uniform pipe construction 





the cost of constructing a permanent building was 
eliminated, 


Make quality installations with SPANG! 


In any type of piping job, you'll get top-quality results 
with SPANG Steel Pipe. It’s manufactured under closely 
controlled conditions and thoroughly tested and in- 
spected before shipping. 

SPANG’s easy workability can help you keep construc- 
tion costs down. Try it! Call your nearby Spane Dis- 


ial ry " ‘i ee 
CW STEEL PIPE 


District Sales Offices: Atlanta, Boston, Detroit, Houston, Los Angeles, 
New York, Philadelphia, Pittsburgh, St. Louis 


tributor for top-quality service! 


SPANG-CHALFANT 


DIVISION OF THE NATIONAL SUPPLY COMPANY 


General Sales Offices: 
Two Gateway Center, Pittsburgh, Pa. 





Completed grid is embedded in sand base. Next year ofter installation 
has settled, concrete base will replace sand to moke installation 


permanent. 
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California Contractors Enlist Support 
for ‘Stamp Plan’ to Finance PR Program 


San Francisco—Members of the 
Associated Plumbing Contractors 
of California passed a resolution at 
their recent annual meeting here 
instructing the board of directors 
to launch, as soon as possible, a 
“stamp plan” to finance a statewide 
public relations program. 

Under the plan, reports J. D. 
Mack, executive of the 
group, manufacturers would pur- 
chase stamps, valued at 50 cents 
each, from the The 
stamps then would be placed on 
every plumbing fixture installed in 
California. The money raised would 


secretary 


association. 


be used for public relations, schol- 





W. A. Romain, president of Sherman 
Products, Inc., Royal Oak, Mich., made 
a personal appearance in Chicago 
last month for a demonstration of his 
company’s new power digger to the 


arships and sales training for con- 
tractors. 

The stamp plan would begin with 
water heater manufacturers, ac- 
cording to Mack, and later would 
be extended to cover all types of 


plumbing fixtures. Mack noted that | 


the plan already has been reviewed 
with many manufacturers. 


In another resolution, members | 


asked the board to work for the 
establishment of a single labor ne- 
gotiating body for all of Northern 
California’s plumbing industry. It 
was pointed out that plumbing con- 
tractors in Southern California 


have had such a single negotiating | 


group for some time. 

In other convention business, 
Frank Hess, Los Angeles, was 
elected president to succeed Fred 
Schmitz, Redwood City. Other new 
officers are Dudley Haverty, Fres- 


no, vice president, and Earl Van | 


Atta, Puente, secretary. 





To Enter Home A-C Field 


Trane Picks Site 
for Southern Plant 


La Crosse, W1s.—The Trane Co. 
reports it has selected Clarksville, 
Tenn., as the site for its new $2 
million Southern plant. The plant 
will manufacture central 
round air conditioners for residen- 
tial applications which will mark 
the firm’s entry into production of 
residential equipment. 

Production is scheduled to begin 
1958. The firm indicated that 
there will be no letup in produc- 
tion of its current line of industrial, 
commercial and _ institutional 
conditioning equipment. 





year- 


in 


air 





Wilbur.S. Hokom (left), vice president 


of the National Assn. of Plumbing 
Contractors, inspects one of Waste 
King Corp.'s food waste disposers 
with A. L. Haggard, national sales 
manager. The Los Angeles firm re- 
cently produced its one-millionth unit, 
which was gold-plated in recognition 
of the production milestone. 


Central Supply Assn. Gets Behind Fluid 
Heating-Cooling Promotion; Joins BHCC 


New York City—The Central 
Supply Assn. recently became the 
first plumbing and heating whole- 
saler association to join the Better 
Heating-Cooling Council. William 
A. Fitzpatrick, CSA president, was 
appointed to the Council’s board of 
directors following approval of the 
move by the group’s members at 
their recent annual convention in 


| Chicago. (See page 117.) 


industry’s trade press. (See page 136.) 


ur 
i) 


| gram, 


John E. Reed, Council president, | 


| BHCC’s 


noted that the CSA’s membership 
“adds significance” to the 
promotion program for 
greater sales of hot water heating 
and compatible cooling systems. 
“The CSA’s backing makes the 
program wholly effective and truly 
industry-wide,” Reed declared. 
“With every segment of the indus- 
try represented in the all-out pro- 
all members have gained 


new 


(Please turn to page 54, column 1) 
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CERAMIC COATING 
High temperature ceramic-coated heat exchangers 
stop corrosion, end the rusting that always goes with 
condensation from summer cooling. 


r EXCLUSIVE MODULATION 


JWEE- YOU Modulation with the Magic-Heet Control adjusts the 


gas flame to suit heating needs, puts an end to “on-off” 


+ heating. (Gas models only) 
the ONLY line 


BALANCED HEATING AND COOLING 


with $0 many Heating and cooling units designed for each other. 


Heating units have fan capacity for cooling. Quick, 


VALID economical cooling additions later. 
, STRIKING APPEARANCE 
SELLING Styled for out-in-the-open use. Dimensioned for space- 
* eR re conscious houses. Models and sizes for every heating 
— and cooling application. Oil or gas. 
| - ALL THIS IN A COMPLETE LINE 
Permaglas is going places... are YOU aboard? 
Through research . a better way 


A. ©. SMITH CORPORATION 
Permaglas Division, Kankakee, lilinois, Dept. DE-657 


| i 
i , : 
Gentlemen: I 
A0Smith Please send me complete details about Permaglas Heating and Cooling. 4 
5 
i 
i 
i 


Permagias Div., Kankakee, ti. 


International Div., Milwaukee, Wis, Zone... State 


anu he an ae eo eae ee ae ee ee ewe a 


tn Canada: John Inglis Co., Ltd., Toronto : L 
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News . . . continued from page 52 


CSA Joins BHCC... 


(Continued from page 52, column 3) 
another measure of prestige as well 
as an improved position to capture 
a larger share of the market.” 


The Better Heating-Cooling 





Council was organized in February, 
1956, by 20 industry manufacturers. 
The Council is now supported by 
more than 45 members including 
the National Assn. of Plumbing 
Contractors the Mechanical 
Contractors Assn. of America. 


and 


Speakman Shifts Top Sales Executives 


Forms New Products Department to Spark Diversification 


WILMINGTON, DEL. 
Co., showers, 
plumbing fixture fittings and flush 


Speakman 
manufacturer’ of 


Wright Traynor 


made 


major 


valves, has 
three 
changes in its 
sales management 
team. The ccm- 
pany did so as a 


step toward great- 


TR: 


ot its 
Emmons 


diversification 
operations 
and expansion of 


its sales promoticn program. 


John J. Traynor has been named 
to the newly created 


director of sales, succeeding J 
Fletcher Wright, 


manager. Wright 


formerly sales 


has been ap- 
Wholesaler Gets Record 
Cast Iron Pipe Shipment 


Somerville 
reports it 


NASHVILLE, TENN. 
Works 


completed a record inland water- 


Iron recently 
way shipment of cast iron soil pipe 
to a single plumbing and heating 
wholesaler. 

The barge load of 532 tons, pur- 
chased by Anchor Sanitary Co., 
Carnegie, Pa., was in transit three 
weeks and traveled 1,395 miles by 
water. It contained approximately 
15 miles of Somerville’s cast iron 


soil pipe as well as 15,000 soil pipe | 


fittings. (See photo on page 18.) 


54 


position of 


the 
formed new products department. 
Traynor will be assisted by Robert 
K. Emmons, formerly an aide to 
Wright. 


also will serve as assistant to the 


pointed manager of newly 


In his new post, Emmons 


president of the company. 


Patricia Hughes, Buffalo, N. Y., house- 
wife, was hostess at the American 
Home Laundry Manufacturers Assn.’s 
recent annual meeting in French Lick, 
Ind. Here she is shown with Arnold 
Ver Lee, national dryer manager, Easy 
Laundry Appliances, Chicago. 


Carrier Moves Into Steam Turbine Field 


Syracuse, N. Y.—Carrier Corp. 
has announced plans to broaden its 
product lines through a merger 
with Elliott Co., Jeanette, Pa., pro- 
ducer of steam turbines, heat trans- 
fer apparatus and industrial proc- 
ess equipment including power re- 


gas turbines, centrifugal 
compressors and expanders. 
According to a joint statement by 
Cloud Wampler, chairman of the 
board of Carrier, and William El- 
liott, president of Elliott, a merger 
(Please turn to page 56, column 3) 


covery 


Reviewing final plans for the point-of-sale identification label for Rheem Mfg. 
Co.’s new “Demand Rated” line of water heaters are (from left) Andrew F. 
Cassidy, national manager of marketing for Rheem’s Home Products Division; 
Robert J. Pierson, plumbing sales manager; and D. W. Proulx, water heater 
product manager. (See page 66 for details on the line of new water heaters.) 
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.. puts profits 
in piping jobs 


ONTINUAL MATERIALS testing with mod- 
ern electronic equipment assures consistent 
tensile strength, density, and hardness in every Anvil 
Brand Pipe Fitting sold. 
This dependable quality puts profits in piping 
The Anvil Brand Line includes couplings, ’ jobs. Fitting failures during assembly and testing 


nipples, bushings, and plugs, available from 


stock and cartoned for easy handling and are eliminated, saving costly man-hours. The high 
identification. They are sold by leading dis- 


tributors, whose engineering service to the grade steels in Anvil Brand Fittings provide for 
poses ne principal Se See Spee accurate threading, properly aligned sealing surfaces, 
so that make-up is faster, joints are tight and leak- 
proof from the beginning. 
Fittings look alike. It’s what you can’t see that 
makes properly manufactured ones stand out. Anvil 
Brand’s selected steels and precision workmanship 
offer invisible qualities that improve profit oppor- 
tunities in piping jobs 


ITER SIBURIGIH 
PIPE and COUPLING COMPANY fi —— 


ht st | 
ALLISON PARK, PA.~, U.S.A. wrought stee 


ipe fittings 
Subsidiary: Anvil Products, Inc., Longview, Tex ~_ 8 


Affiliate: Canadian Coupling and Fittings, Ltd., Simcoe, Ont 


e sunk plug should be used where In drawing up plugs, hand tight 
sf ac $ space is a factor, and always where engagement, which normally leaves 
J in space is a limit. It is often desirable two plug threads visible, provides a 


on installations adjacent to plant proper seal for ordinary conditions 

or office traffic flow; it is necessary See drawing),In assemblies designed 

Plugs: Square head when installations are compact and for high pressures, plugs should be 
do not readily allow for protrusions power tight, with little or no thread 
beyond outer surfaces. showing. Whether hand tight or 
how to make up power tight, you should be certain 
{ that plug threads are clean and 

FOR BASIC properly aligned, to avoid incom- 

Square head plugs are used far more , POWER TIGHT plete sealing, or galling. In purchas- 
widely than countersunk plugs, yet MAKE-UP: ing plugs, always specify the brand 
proper piping practice clearly re- ERS SP nd ematten, produced by a reliable manufacturer 
quires use of the latter under certain a 


SIZES 2” and larger, whose technical skill and reputation 
vos ‘ 
conditions. Generally, the counter- two more turns are well known to you. 


vs. countersunk; 
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continued from page 54 Carrier Merges is 


William M. Goss, president of Scovill Mfg. Co., Waterbury, Conn., applies 
mortar to a special brass-box cornerstone for the 155-year-old company’s new Warren, O 
tube mill in New Milford, Conn., as Leavenworth P. Sperry, chairman of the 
board, looks on. The mill will be located on a 72-acre plot and will provide 





(Continued from page 54, column 3) 
agreement will be executed in the 
immediate future. This will be 
promptly submitted to the share- 
holders of the two companies for 
approval. 

When the merger becomes effect- 
ive, Elliott will continue under its 
present management as a division 
of Carrier Corp. Elliott’s net sales 
in 1956 totaled $45,150,000. Carrier 
reported net sales of $193,200,000. 


Alderman to Head 
Youngstown; Ondo 
New V-P Sales 


Youngstown Kitch- 
ens Division of American-Standard 


about 275,000 square feet of space. The new facilities will be used for tube has appointed C. D. Alderman 
drawing, annealing and other related processing operations. president and Michael L. Ondo 


vice president, sales. Alderman 
succeeds George E. Whitlock, who 


Orangeburg Starts Production of New had served as president of the Di- 


Type of Polyethylene Plastic Pipe 


Orancesurc, N. Y.—Orangeburg 
Mfg. Co., a major manufacturer of 
bituminized fibre pipe and conduit, 
has started production of plastic 
pipe made from what is reported to 
be a new type of polyethylene resin 

In making the announcement, 
H. J. Robertson, Orangeburg presi- 
dent, said the new resin has a high 
molecular weight to permit high 
working pressures and temperature 
resistance and effectively resist 
stress cracking. According to Rob- 
ertson, the resin was perfected after 
10 years of research and testing. 


Complements Current Line 
Orangeburg has entered into an 
agreement with Allied Chemical & 
Dye Corp. to take the major part of 
Allied’s polyethylene resin produc- 
tion through 1957. “This new pipe, 
to be marketed under the ‘Orange- 
burg’ brand, complements our pres- 
ent products and will be sold 
through our national distribution 
organization,” Robertson noted. 
Although the plastic pipe will be 
made only to standard iron pipe 
sizes, because of its physical prop- 
erties it meets test requirements 


for the commercial standard for | 


standard wall, 75-pound and 100- 
pound pressure pipe, he said. 
The pipe is available in % 


through 2-in. sizes, he continued, 
and carries the National Sanitation 





Foundation approval for . potable 
water service. Robertson added Ondo Alderman 

that the pipe is sufficiently flexible | vision since the merger of Mullins 
to permit easy laying and will come | Mfg. Corp. with American-Stand- 
in coil lengths up to 400 feet. (Please turn to page 58, column 2) 


Boston Oil Heat School Goes on the Road 


bs * H 


Dealers from four different states attended two 3-day schools recently 
conducted by the Boston School of Advanced Oil Heat Training, Lynn, Mass. 
At the first session in Ithaca, N. Y., (shown above) 23 students from New 
York, New Jersey and northern Pennsylvania were on hand. The second 
session was held at Iron Fireman Mfg. Co.’s headquarters in Cleveland. 
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GOULDS GIVES YOU: 


the HOOk at 
ook... 


Dealers ever 

Profit-Flo w Prom ion Lets have it agair nly Come in for 
demonstration 
bigger! Well, here it is Register for 
extra pump sales. All you do ‘is order one Balanced f prize drawing 
Flow pump — and you get FREE everything you need 

to spotlight your store as ““win-a-pump”” headaquar 

ters. Prospects merely witness Balanced-Flow opera 

tion sign entry blanks for prize drawing 

SiIVINS away 4 PuMp 4 day IUTINE 


Goulds Dis ° aht 5 
Mouids VistriOutor rignt away 


MatY that because you -saafltpand on 


buy! depend on WATER — GOULDS water systems 


When you can make a prospect want a pump (with 
out saying a word to him) that’s real selling! Ar 
that’s why this big, colc 

should be in your store 

the moment he walks in 

view of Goulds “Best Jets 

tells him about every Goulds adv 

ity to cost. Display is yours free when you order 


two pumps from your Goulds Distributor—or wr 


Goulds Pumps, Inc., Dept. DE-657 
Seneca Falls, N.Y. 


Seli the pumps that help you sell... Tere} 0) @ a} PUMPS 


for every farm and home need 
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News .. . continued from page 56 





a | Youngstown Kitchens... 


A Fiberglas filter that can be 
trimmed to fit various sizes of room 
air conditioners has been developed 
by Owens-Corning Fiberglas Corp., 
Toledo, O. As shown above, the old 
filter can be used for sizing. Excess 
material is then trimmed off. 


(Continued from page 56, column 3) 
ard early in 1956. 

Previously, Whitlock was chair- 
man of the board of Mullins and 


| eral 


was president from 1937 to 1954. 
He will continue as consultant to 
the Division and as a director of 
American-Standard. 

Alderman became Mullins vice 
president of sales in 1953 and con- 
tinued in that position following 
the merger. Ondo has been gen- 
manager of merchandising 
since 1956. 


First Quarter Housing Starts in Decline 


New York Critry—Contracts for 
future construction in the United | 
States were up sharply in March, 


| as compared with the same month 


last year, despite a decline in resi- 
dential contracts. According to F. 
W. Dodge Corp., the March figure 
for residential contracts 
$1,107,288,000—down 7 _ percent 
from the March, 1956, total. This is 
the second consecutive month in 
which the residential dollar total 
has been 7 percent below the com- 


reached 


parable period last year. 
Thomas S. 
president, reports the number of 


Holden, Dodge vice 


dwelling units represented by the 


York-Shipley Expands Warm Air Line; 


Buys Jackson & Church Furnace Division 


York, Pa.—York-Shipley, Inc., 
has purchased the furnace division 
of Jackson & Church Co., 
Mich., producer of commercial and 
S. H 


president, 


Saginaw, 


industrial warm air furnaces 
Shipley, York-Shipley 
the 
his firm a complete line of residen- 
tial, 
heating equipment, 


reports acquisition will give 


commercial 
both 


industrial and 


oil and 
gas-fired 

Shipley said the purchase agree 
ment covers all the furnace divi- 
sion’s assets, including designs, 
patents, trade-marks, copyrights 
The 
purchase also includes the furnace 
division of 
City, Mich. wholly 
sidiary of Jackson & Church, he 
noted, 

Richard J. Hoover, who joined 
York-Shipley in June, 1956, as field 
factory service manager for resi- 


and franchise agreements 


Timeo Corp., Tawas 


owned sub- 


dential heating, becomes manager 
of the new Jackson & Church divi- 
sion. F, C. Adams, sales manager 


58 


the Jackson & Church furnace 
division, and F. E. Young, assistant 
will join the York- 
Shipley division in those respective 
The field sales staff and 


ol 
sales manager, 
capacities 


district 
move to York 


sales managers also will 


March residential contracts was 
84,497. While this was a substan- 
tial increase over February, he 
said, it was 13 percent below 1956. 


Lyon to Make 
Stainless Steel 
Sink Line 


Detroit— Lyon, 
Inc., a major fa- 
bricator of stain- 
has 
started production 
of a line of stain- 
less steel sinks as 
part of its diver- 
sification program 
In making the an- 
nouncement, George A. Lyon, Jr., 
sink will 


less steel, 


Maron 


president, said the new 
represent a departure from previ- 
ous stainless steel sink designs 

that 
Maron, formerly sales man- 
Aeronca Mfg, Corp., 
been appointed sales manage 


Lyon out Ernest 


H. G 
ager 


pointed 
of has 
ol 


(Please turn to page 60, celumn 3) 


E. K. Lank (second from left) of O. B. Lank & Sons, Harrisburg, Pa., was honored 


as Geneva Modern Kitchens’ dealer of 


the year at the firm’s recent national 


distributor sales conference in St. Charles, Ill. From left are C. R. Burkart, 
Geneval general manager; Lank; D. R. Barber, Geneva sales manager; and 
K. A. Fritchman, Careva Corp., York, Pa., distributor, and supplier for Lank. 
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All Pumps, Convectors and OUNHAM/BUSH 
Steam Specialties by 





CARDINAL GLENNON MEMORIAL HOSPITAL FOR CHILDREN 
NATKIN & MPANY NV ele) tom. melee 4 HARRY F. WILSON 
t. Louis St. Louis, Missour St. Louis, M 
PUMPS Heating Contracto Architect Consulting 
by Dunham-Bush 
VRD65 Duplex Vacuum Pump 
VRDAI5 Duplex Vacuum Pump 
CH2030 Duplex Condensation Pump 
CH3030 Duplex Condensation Pump 
CH5030 Duplex Condensation Pump 


Every day ... Dunham-Bush “one source—one 


responsibility” ... makes more sense to more 


CONVECTORS people who specify and install heating equipment. 
by Dunham-Bush 
Type 'S' Sloping Top Wall Cabinet At the Cardinal Glennon Memorial Hospital for 


Convectors a . , . , 
Type 'R Recessed Cabinet Convectors Children in St, Louis, for example, you'll find 
Type ‘TO! Special Panel Convectors ; 
all pumps, a// specialties, a// convectors are by 
STEAM SPECIALTIES 
h Mieiiens Meal Dunham-Bush. 
‘TE’ Radiator traps : 
Float and Thermostatic Traps and Let Dunham-Bush assist you in your heating plans, 

Strainers, 


Write for details of our complete heating line, 
Plus Multi-Speed UNIT HEATERS : 


by Dunham-Bush. 





America Looks to /BUSH for Modern Heating 


DUNHAM-BUSH, INC. 


WEST HARTFORD 10, CONNECTICUT, U. S.A. 


SALES OFFICES LOCATED IN PRINCIPAL ciries 
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News . .. continued from page 58 





w<DONAL| 


m WATER SYSTEA 


womet> SALES SERVI 


Shown above is the first class in A. Y. McDonald Mfg. Co.’s (Dubuque, la.) 
new training program designed to instruct wholesaler service personnel in 


the installation, application and service of pumps and water systems. The pro- 


gram consists of four days of intensive instruction. (See DE, May, page 274. 


Feldmann Gets Top Worthington Corp. Post 


Harrison, N. J.—Worthington 
Corp. has elected Walther H. Feld- 
mann president to succeed Edwin 


J. Schwanhausser, who becomes 


Schwanhausser Feldmann 
vice chairman of the board of di- 
rectors. Hobart C. Ramsey con- 
tinues as chairman of the board and 
chief executive officer. 

Feldmann joined Worthington in 
1944 as president and general man- 


SKCMA Plans 


June Convention 


CLEVELAND—A two-pronged pro- 
gram designed to boost sales of 
steel kitchen cabinets will be up for 
the Steel Kitchen 
Cabinet Manufacturers Assn.’s an- 
nual convention June 14-16 at the 
Greenbrier, White Sulphur Springs, 
W. Va. . 

The convention will be briefed on 
details of a national consumer sales 
drive for 1957 and will hear rec- 
ommendations for proposed revi- 
sions in the Federal Housing Ad- 
ministration’s minimum property 
requirements. 


discussion at 


ager of Electric Machinery Mfg. 
Co., which became a division of 
Worthington that year. He 
elected vice president in charge of 
sales in 1950 and executive 
president in 1955. 


Schwanhausser joined Worthing- 


| ton in 1915, was elected vice presi- 


dent in 1939, vice president in 
charge of sales in 1945 and execu- 


tive vice president in 1949. 





vice | 


Lyon to Make Sinks 


(Continued from page 58, column 3) 
the sink division. The new sink, 
he said, will be introduced at the 
National Assn. of Plumbing Con- 
tractors’ exposition in Dallas, Tex., 
June 10-13. 


Steinen Mfg. Co. Marks 


50th Anniversary 
Newark, N. J.—William Steinen 
Mfg. Co., of draft 


regulators and oil burner nozzles, 


manufacturer 


among other products, is celebrat- 
ing its 50th anniversary this year. 
The company was founded in April, 
1907, by William Steinen, current 


| president, who opened a small tool 
| and die shop in Newark on his 21st 
| birthday. 


After several changes to larger 


| quarters, the firm moved into its 
was | 


present plant in 1938. Since then, it 
has added 20,000 square feet to 
these quarters and purchased an 
additional 20,000 square foot plant 
to provide room for the production 
of new products which were added 
as part of its diversification pro- 
gram. The firm plans to build a new 
plant in the near future. 


Bryant Launches ‘Name the Pup’ Contest 


INDIANAPOLIS—A $50,000 “Name 
the Pup” contest aimed at helping 
contractor-dealers sell its furnaces 


and water heaters is being launched 


| this month by Bryant Mfg. Co. The 


grand prize in the contest—a 1957 
Cadillac Coupe de Ville painted 


gold to commemorate the firm’s 
golden anniversary this year—will 
go to the consumer who submits 
the winning name for the Bryant 
pup, formerly used by the company 
as its trade-mark. Bryant reports 


(Please turn to page 182, column 3) 





U 


Life-size plastic pups, to be sent to Bryant Mfg. Co.’s dealers as part of the 
firm’s ‘‘Name the Bryant Pup” contest, are shown with model Zorita DeJarnette 
who holds a dealer package which explains details of the contest. 
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In the field of fine plumbing, 


ELIER does so muchRA to help you 


EYER 
sell your service aia and pre-sell 


> gw 
your prospects ; 


talked-about national iE 





ads in the trade... o 
me 
hard-hitting TV op spot commercials 


. 7 4 
...cOlorful consumer literature | p30 and 


sales aids |= by the score...PLUS 





a full line of beautiful bathroom <EWD 


es 


; TE 
and kitchen #=>=-== fixtures that mean 
LU ' ay 


bigger profits! That’s why... 


the smart move is to 
P. S. Eljer offers fixtures of vitreous china, enameled formed steel and 
enameled iron... quality brass goods. . . and steel kitchens . . . all from 
a single source. Get the full Eljer story. . 


. contact your wholesaler or 
write Eljer Division of The Murray Corporation of America, Three Gateway DIVISION OF THE CORPORATION OF AMERICA 
Center, Pittsburgh 22, Pennsylvania. 


SE ELJER- the only name you need to know in plumbing fixtures 
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Designed for maximum speed 


the American-Stardard 


@ 


. — 


Yo 





ee 


New... 


® Factory-installed — 
l=W=H rated tankless 
water heater 


® Vertical design cast iron 
sections with wet base 


® Only one adjustment 
required with new model 
PH burner 


® Stainless-steel com- 
bustion chamber for im- 
mediate peak performance 





Outstanding features 
ag — 1%" supply and returns reduce installation costs, 
mean more profits eee bushing expense and labor 


-——I=B=R water ratings from 500 to 865 sq. ft. — Easily removed panel for quick, complete cleaning 
installed — Heavy-duty steel jacket floats 1’’ from floor 

—6’’ top nipple for peak internal circulation —— Jacket extension available 

— Vertical sections with rounded flue-ways won’t — All controls conveniently mounted at front 
clog—easy to clean —— Two peepsights—no mirror for burner adjustment 
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and ease of installation... 


ARCOLEADER 


» 
* 


\ -é 
New packaged Arcoleader takes only 
12 minutes from crate to connection... 


HERE is the fastest, simplest cast iron oil heat- jacket design. The jacket itself is rugged 20- 
ing unit to install. Shipped packaged, it gauge steel finished in smart, new gray. The 
comes with controls, accessories and tankless Arcoleader has zero clearance in back and 
water heater mounted. It’s easily removed on left side. All controls in front for fast, 
from crate and “‘walked”’ into place without easy maintenance. Arcoleader also is avail- 
pipe rollers as a result of new “‘floating’’ able as boiler-burner unit. 





EASY TO INSTALL, MODERN BASEBOARD HEATING PANELS 





Model 10 
Radiantrim 
(rear view) 


Model 10 
Radiantrim 
Model 75-B Heatrim (front view) 








HEATRIM panels of lightweight but sturdy construc- RADIANTRIM cast iron panels for forced hot water or 
tion for forced circulation hot water heating. One- two-pipe steam systems. These handsome new panels 
piece top and back plus 4’, 5’, 6’ and 8’ stock lengths are ideal for rooms with high heat loss. Available in 
cut profit-killing waste. Conveniently packaged 12’’, 18’’ and 24” lengths for easy, economical sizing 
with enclosure, heating element and one set of of runs in 6” increments. Accessories include a regular 
joining pieces. Three models available for every and a special extended inverted corner cover for 
type job. filling odd-inch breeches 


SEE your distributor or American-Standard sales representative, or write today for com- 


plete information on the new, modern, fast way of installing heating systems. AMERICAN- 
STANDARD, PLUMBING & HEATING Division, 40 W. 40th Street, New York 18, N. Y 


American-Standard 


PLUMBING AND HEATING DIVISION 
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Heating-Cooling Thermostat 

An automatic clock 
for regulating both 
cooling systems 


thermostat 
heating and 


has been an- 











nounced by General Controls. The 
thermostat features an automatic 
night setback and morning pickup 
for both heating and cooling. Dials 
and switches on the front are styled 
to match home decorating schemes. 
The housing is stainless steel. 
Manufacturer: General Controls 
Co., 801 Allen Ave., Glendale, Calif 


Temperature Regulator Line 
Watts Regulator has announced 
a line of temperature regulators for 
automatic flow control of liquids 
or steam. The units are self-oper- 
ating direct or reverse acting sin- 





gle-seated regulators. One direct- 
acting series is used to maintain 


64 


liquid temperatures by controlling 
the heating source. This series is 
available in % to 1%%-in sizes. A 
second reverse-acting, is 
used to maintain liquid tempera- 
tures by controlling the cooling 
source. This series is available in 
% to l-in. sizes. Two series are 
available with a 40F operating 
temperature between 100F 
and 240F. 
Manufacturer: Watts 
Co., Lawrence, Mass. 


series, 


range 


Regulator 


Exposed Shower Fixture 
A factory-assembled exposed or 
surface-type shower fixture for in- 


stitutional applications has been 
developed by Symmons Engineer- 
ing. Valve, showerhead, supply 
risers and head supply are all 
mounted together as a compact 
unit. All piping is enclosed in a 
chrome-plated brass sheathing. The 
unit is installed by anchoring it to 
the wall. 

Manufacturer: Symmons Engi- 
neering Co., 445 C St., Boston 10. 


Swimming Pool Drain System 
A drainage system designed to 

bring the water level of swimming 

pools closer to deck level has been 


announced by Norman Boosey. The 
system features a drainage trench 
completely surrounding the pool 
and set back from the edge. The 


trench is covered with a slip- 
resistant grille with apertures small 
enough to prevent snagging or in- 
jury to the toes. The system is 
constructed without overflow gut- 
ters. Waste is washed over into 
the trench. The water is then fil- 
tered and recirculated. 
Manufacturer: Norman Boosey 
Mfg. Co., 5281 Avery Ave., Detroit 


Baseboard Radiation Line 

A line of steel fin-tube baseboard 
radiation units has been announced 
by Crane. The units are available 
in five sizes and are designed for 
commercial, industrial and institu- 


tional applications. Heating ele- 


ments are constructed of welded 
tubing and have steel fins attached 
in a double-fold hub design to in- 
sure maximum heat _ contact. 
Three types of enclosures are 
offered: An expanded metal cover, 
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a louvered flat-top cover and a 
sloping top cover. All enclosures 
are made of heavy gauge electro- 
galvanized steel. A factory-assem- 
bled, knob-type damper is used 
with the sloping top enclosure. 
Three hanger types are available. 
Manufacturer: Crane Co., 836 S. 
Michigan Ave., Chicago 5. 


Cast Iron Boiler 

An oil-fired cast iron boiler for 
use with either steam or hot water 
heating systems in residential and 
commercial buildings has been in- 
troduced by Thatcher Furnace. The 
unit features staggered, horizontal 
flue travel and extended fins along 


all flue passages. The cast iron 
boiler sections are factory assem- 
bled to facilitate installation. 

Three models are available, in 
capacities from 97,000 to 168,000 
Btu. Firing rates range from .95 
to 1.60 gph. The boiler is available 
with either a flush or 
jacket. The extended jacket com- 
pletely encloses the oil burner. 
Both types are fully insulated and 
are finished in red and gray ham- 
merloid. A tankless heater is op- 
tional. 

Manufacturer: Thatcher Furnace 
Co., Center St., Garwood, N. J. 
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extended 


Heavy-Duty Gas Torch 
A lightweight gas torch for 
heavy-duty applications has been 


developed by Insto-Gas. The torch 
can be used for melting out joints 
in piping, among many other ap- 
plications. It is designed to produce 
a flame up to 4 ft long at 100 lbs 
pressure. Input capacity is 487,000 
Btu/hr. The torch features a long 
removable handle. When the han- 
dle is removed, the torch can be 
used to convert oil burning equip- 
ment such as portable water heat- 
ers to propane gas operation 
Manufacturer: Insto-Gas Corp., 
998 E. Woodbridge Ave., Detroit 7. 





Portable Power Drive 

A portable power drive, devel- 
oped by Toledo Pipe Threading 
Machine, features a polished alum- 
inum housing to facilitate cleaning 
and maintenance. The unit is basic- 
ally a worm and ring gear assem- 
bly housed in a lightweight frame 
and powered by a %-hp, 110-v 
motor or a 90-psi air motor. It can 
be used for and conduit 
threading, pulling, lifting and turn- 
ing on jobs where portable power 


pipe 


~~ 


is required 


Adaptors can be sup- 
plied for a variety of power uses 

Manufacture: Toledo Pipe 
Threading Machine Co., 1445 Sum- 
mit St., Toledo, O 


Geneva Kitchens Adds to Accessories Line 





A series of plastic-coated kitchen 
accessories, including a_ cabinet 
half-shelf with door storage racks 
attached (see photo at right), has 
been announced by Geneva Kitch- 
ens. Both deep and shallow-door 
storage racks are available. The 
deep rack extends the full depth 
of the cabinet and is designed for 


use in hard-to-reach cabinets. The 
shallow racks extend halfway into 
the cabinet and are designed fo: 
standard 30-in. cabinets. Two spe- 
cial-purpose cabinets, a turnabout 
model (see photo at left) and a 
spacemaker unit avail- 
able now. The turnabout is 

(Please turn to top oj 


also are 
de- 
page 66) 








New Products 





(Continued from page 65) 
signed for use in corners and 
peninsulas and measures 36 ia. 
wide. Two shelves revolve 180 
deg., rotating contents into view. 
The spacemaker, designed for in- 
stallation under wall cabinets, or 
for use as a separate cabinet or 
in stacks as a divider, is available 
in 24, 30, 36 and 42-in. sizes. In 
addition, a fluorescent light fixture 
for use with the spacemaker and 


Baseboard Heating Unit 

A baseboard heating unit de- 
signed for ease of installation and 
compactness has been announced 
by Embassy Steel. The unit is in- 


stalled by sliding brackets into 
notched grooves. The front cover, 
end pieces, corners and joint strips 
then snap into place. Double-tier 
notches are pre-cut on back panels 
to permit mounting flush to the 
wall at the floor line. The cover 
is available in 2 to 8-ft. lengths, in 
increments of 1 ft. Dampers are 
standard equipment. 

Manufacturer: Embassy Steel 
Products, Inc., 890 Stanley Ave., 
Brooklyn 8, N.Y. 


Centrifugal Pump 

A close-coupled centrifugal pump 
designed for use either as an in- 
tegral part of air conditioning and 
cooling equipment or for general 
pumping applications has been de- 
veloped by Aurora Pump. The unit 
is available in 21 sizes, % to 5 hp, 
in capacities to 150 gpm and heads 
to 140 ft. The units operate at 3500 


rpm off single or 3-phase motors. 
They feature end-suction construc- 
tion and balanced impellers. Me- 
chanical seals have stainless steel 
parts with carbon stationary seal 
rings. There is a minimum of rub- 
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a stainless steel range hood are 
now available. Other accessories 
in the new line include vegetable 
bins, condiment racks, towel bars 
and recipe racks. The firm has also 
announced a line of stainless steel 
sinks, available in both single and 
double-bowl models. The bowls 
feature a satin finish and a wide 
fixture ledge. 

Manufacturer: Geneva Modern 
Kitchens, Geneva, III. 


ber parts in the seal to expedite 
hot liquid applications. Other fea- 
tures include bronze fitted con- 
struction, stainless steel motor 
shaft and threaded suction and 
discharge. 

Manufacturer: Aurora Pump 
Div., The New York Air Brake 
Co., 70 Loucks St., Aurora, II. 


Gas Water Heater Line 

A line of gas-fired water heaters 
for residential applications has 
been announced by Rheem. The 
units can be used with natural, 


—_——— 


manufactured or LP gases and are 
engineered to provide one-third 
more rapid recovery than the 
firm’s previous models. Three 
models are available; one features 
appliance styling. 

Manufacturer: Rheem Mfg. Co., 
7600 S. Kedzie Ave., Chicago 29. 


Utility Blower Sets 

A line of utility blower sets for 
commercial, industrial and institu- 
tional applications has been intro- 
duced by American Blower. Models 
in various sizes are available for 
such applications as supplying or 
exhausting air in small dryers, air- 
cooling electronic tubes and venti- 
lating small enclosures. Other ap- 
plications are supplying and ex- 


moisture or corrosive 
and general ventilating 
The units are self-con- 
tained and feature multi-blade 
wheels, aileron control, welded 
steel construction and adjustable 
discharge and motor base. Ball 
bearings are standard; sleeve-type 
bearings are optional. The V-belt 
arrangement is overhung for ac- 
cessibility. Fans feature adjustable 
pitch motor sheaves, permitting fan 


hausting 
gases 
service. 


speeds to be changed on the job. 
Four direct-drive designs also are 
available. In direct-drive sets, two 
sizes have pressed-steel housing 
and multi-blade wheels; five sizes 
have fabricated steel housing and 
the multi-blade wheel, and four 
sizes are housed in cast iron and 
feature aluminum alloy heat- 
treated wheels. 

Manufacturer: American Blower 
Div. of American-Standard, 8111 
Tireman Ave., Detroit 32. 


Perforated Hanger Bar 

A perforated hanger bar with a 
rounded edge to provide additional 
safety against cutting hands while 
hanging pipe or making other ap- 
plications has been introduced by 
Western Wire Products. The hang- 
er bar is available in sizes of % in. 
by 24 gauge to 1 in. by 14 gauge, 
inclusive. It is offered in lengths, 
coils or boxes and in plain, gal- 
vanized or coppered finishes. The 


1 in. by 14 gauge size is not avail- 
able coppered. 

Manufacturer: Western Wire 
Products Co., 1415-35 S. 18th St., 
St. Louis 4. 

(Please turn to top of page 70) 
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Rigid selection of component parts, constant 


performance checks through a program of statistical quality control 
and thorough laboratory and field testing are but three of many steps 
TACO takes to assure you of a quiet circulator (regardless of size) 


on every installation. 


And, Taco circulators are backed by a complete product line, national 
service and distribution facilities and 40 years of product pioneering. 


TACO HEATERS, INCORPORATED 


1160 CRANSTON STREET, CRANSTON, R. |! 


inc 


CORPORATE OFFICE: 342 Madison Ave , New York 17,N.Y. IN CANADA: Taco Heaters of Canada Ltd., 4 Gilead Place, Toronto 2 
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SCIENTIFIC LABORATORY 
TESTS PROVE... 











Read these Scientific Facts 
and See Why You Can Use and Recommend 
New Sani-Flush with Complete Confidence! 


KILLS MANY HARMFUL GERMS FASTER! New-formula SANI-FLUSH 
is more effective than ever before. Skinner & Sherman, Inc., Chemists 
and Engineers of Boston, Mass., made actual household tests and 
laboratory analyses and proved that SANI-FLUSH is quick to remove 
invisible film where germs may lurk—kills many harmful toilet bow! 
germs faster’ Deodorizes, coo—pleasantly fragrant! 


CLEANS FASTER, BETTER! New-formula SANI-FLUSH, with Sodium 
Binoxalate, is easy to use. Just pour, let stand, then swab and flush! 
Far superior to ordinary cleansers and liquid bleaches. They just 
aren't made for this tough cleaning job. 


REMOVES RUST STAINS! New-formula SANI-FLUSH removes even 


hard-water rust stains. Removes other severe discolorations faster, 








easier with no scrubbing, no special mops or brushes. 


WORKS IN ALLWATER SYSTEMS! New-formula 
SANI-FLUSH works with equal efficiency in soft, 
hard and alkaline water systems 





ABSOLUTELY SAFE WITH SEPTIC TANKS! New- 
formula SANI-FLUSH will not harm septic tanks, 
whether they are made of vitrified tile, steel or 
concrete. Has no slowing-down effect on tank 
action. Order new 35 oz. thrift size 











Made by the makers of: OLD ENGLISH DRI-BRITE, 
WIZARD DEODORIZERS, EASY-OFF OVEN CLEANER, PLASTIC WOOD and 3-IN-ONE OIL 


BOY LE-M I DWAY INC. Cranford, N. J. Chamblee, Ga. Chicago Los Angeles Canton 
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One source for all your needs 


Repldagion 
MAKES THEM ALL 


Rapidayton is the most profitable source for ALL your pump 
needs: jet, submersible, and reciprocating pumps and water 
systems, for wells 0 to 500 feet, in a wide variety of fast-selling 
models designed to capture the heart of the BIG VOLUME market. 
With Rapidayton you get deluxe quality and outstanding 
performance at competitive retail prices and generous trade 
discounts. “Built-in” profit advantages include: both single and 
multi-stage pumps in convertible and packaged models; efficient 

Quad-Volute self-priming design; exclusive 

Quick-Connect flange (saves up to $10 

on each installation); interchangeable 

parts and only a handful to stock; world’s 

only submersible pump with a “double life.” 

Rapidayton is the shortest, quickest way 

to a really profitable pump business. 

See your wholesaler today or 

write us for complete information. 


pA / a 
JET PUMPS > al 4 


0-200 aaal Only Rapidayton has Packaged 1 and 2 Big vertical tanks 
stainless steel st e systems which meet FHA 
tanks. Big appeal! ’ onvertible requirements 


? : 3 


SUBMERSIBLE 7) iy RECIPROCATING 
0-500 iiaf The only submersi s = 2 | 0 200 aaa 


bles with a ‘‘double 
life 4” & 6” wells 


The Twin* Champion 


A fabulous Rapidayton profitmaker! 

Designed to cover 74% of the entire 

jet pump market. The Twin is a 

power-packed two-stage packaged 

convertible with horizontal or ver- 

tical. tank. Pumps full capacity at 

40 ibs. pressure. Goes down to 150 

ft., delivers up to 1250 g.p.h. Con- 

sidered the No. 1 all-purpose system ; é : : , 
in America today. See your whole- The Tait Manufacturing Company, Dayton 1, Ohio 
saler or write today for complete : Established 1908 as The Dayton Pump and Manufacturing Co. 
Rapidayton catalog. * TRADEMARK ‘ 


@rait are. co. 1987 





New Products 





(Continued from page 66) 
indirect Waste Receptor 
Funnel Drain 

An indirect waste receptor fun- 
nel drain has been developed by 
Jay R. Smith. The drain is designed 
for installations in which a per- 
manent drain outlet is needed near 
equipment that must be periodical- 
ly or continually drained but not 
connected directly to the drainage 
system. The drain features a wide 
funnel top to provide a non-splash 
receptacle for discharge. The base 
of the funnel is slotted so that it 
also serves as a supplementary 
floor drain. The unit is available 


in bronze or cast iron in a variety 
of sizes and with different drain 
bodies to accommodate installa- 
tions requiring a bottom outlet, 
side outlet, trap, backwater valve, 
or other component. 
Manufacturer: Jay R. Smith Mfg. 
Co., 1119 Morris Ave., Union, N. J. 


Drinking Fountain 

A vitreous china drinking foun- 
tain with an automatic volume 
control and a non-squirting bub- 


bler has been developed by Eljer. 
The drinking fountain is styled to 
match modern architecture and 
features a_ self-closing stop and 
regulating valve. Dimensions are 
14% in. wide and 13 in. deep, with 
10 in. of wall contact. It is avail- 
able in a choice of seven colors or 
white. 

Manufacturer: Eljer Div., The 
Murray Corp. of America, 3 Gate- 
way Center, Pittsburgh 22. 


Convertible Jet Pump Series 
A series of convertible jet pumps 
with capacitor-type motors sepa- 
rated from the pump housing by a 
cast iron backhead has been an- 
nounced by A. Y. McDonald. The 
pumps feature enclosed bronze im- 
pellers, bronze venturi, wear rings 


McCabe-Powers Announces New Service Body Line 


McCabe-Powers has announced 
a line of service bodies for instal- 
lation on %, %, 1 and 1%-ton 
trucks. The bodies provide storage 
space for a variety of tools, parts 
and equipment. Compartments 
measure 14% in. deep, 2% in. 
deeper than the firm’s previous 
models. Cargo area width is 48% 
in. and over-all width is 77% in. 
The cargo area floor is constructed 
of reinforced tread-plate steel. 
Door hinges are fitted with a nylon 
bushing to prevent binding. Other 
features include a full-length parts 
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bin with removable dividers and a 
hinged cover, additional bins with 
permanent’ dividers, concealed 
fenders to protect compartment 
undersides, recessed door handles 
and reinforced corners to absorb 
stress of an optional overhead rack. 
Other optional equipment includes 
side-mounted brackets, an adjust- 
able mounting bracket for vise or 
pipe threader and a telescopic roof 
for the cargo area. 

Manufacturer: McCabe-Powers 
Auto Body Co., 5900 N. Broadway, 
St. Louis 15. 


and motor shaft extensions. The 
seal assembly is leak resistant. 
Three models are available. One 
has capacities to 875 gph and maxi- 
mum shutoff pressures of 59 psi. A 
second model is available in ca- 
pacities to 675 gph with maximum 
shutoff pressures of 75 psi. It is 
converted from shallow to deep 
well service by removing the jet 
fitting assembly from the pump 
and installing it in the well. When 
converted for deep well service, 
this model provides capacities to 
813 gph at depths to 50 ft. The 
third model features capacities to 
408 gph and maximum shutoff 
pressures of 102 psi. This model is 
converted from shallow to deep 
well service in the same way as the 
second unit. It provides deep well 


capacities to 600 gph at depths to 
80 ft. All three models are offered 
in 44 and \% hp sizes. 

Manufacturer: A. Y. McDonald 
Mfg. Co., Dubuque, Ia. 


Separate Mirrors, Cabinets 

A line of mirrors and bathroom 
cabinets constructed as two sepa- 
rate units has been introduced by 
Philip Carey. Purpose of the de- 
sign is to increase flexibility in 
bathroom planning. The mirrors 
may be used alone or in combina- 
tion with one of several cabinets. 
The illustration shows one possible 
combination. 





Manufacturer: The Philip Carey 
Mfg. Co., Miami Cabinet Div., Mid- 
dletown, O. 

(Please turn to top of page 130) 
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Increase water “draw” capacity from 
existing tanks as much as | 


100% 


=—, 


—= 


a ' 


Typical piping arrangement of 


the Penn Type 194 Supercharger 


WITH NEW PENN 
SUPERCHARGER 


Prevents “water logging”...loss of air charge... 
or excessive withdrawal beyond pump capacity 











New...brand new...the Penn type 194 Super- logging and prevents loss of air charge in case of 
charger gives you positive air charging on centrif- power or pump failure or withdrawal beyond 
ugal, shallow and deep well jets, and submersible pump capacity. And, Supercharger has many more 
types of water system pumps. It charges air at a advantages... 
high rate directly to the tank without passing 
through the pump. It does not affect pump prim- 


. ee a -arn all about it 
ing or create cavitation within the pump. Learn all about i 


This larger volume of compressed air provides Write for Bulletin No. 3136 
greater “draw” capacity with less frequent pump 


operation. Actually, when properly applied to an 


existing tank, Supercharger doubles the capacity. IT'S FREE! 
> al 


The Penn Supercharger positively prevents water 


PENN CONTROLS, VC. ses nies 


EXPORT DIVISION: 27 E. 38th ST., NEW YORK, N.Y. 
AUTOMATIC CONTROLS FOR HEATING, REFRIGERATION, AIR CONDITIONING, GAS APPLIANCES, PUMPS, AIR COMPRESSORS, ENGINES 
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THE B&G BOOSTER PUMP 
... key unit of a B&G Hydro-Flo System 
This electrically driven pump is used to circulate water in B&G 
Hydro-Flo heating, cooling and snow melting systems. It is noted for 
extremely quiet and vibrationless operation, long life and failure- 
proof performance. Over 2,000,000 B&G Boosters are in operation today. 


The B&G Booster and Hydro-Flo auxiliary equipment can be in- 
stalled on any hot water heating boiler. 


Only can give a home all these COMFORT, 


A B&G Hydro-Flo System adds not one, but five features 4. Permits all year use of the house heating boiler to heat the 
which only a circulated water system can offer to a home faucet water. 
builder. In application, this system is amazingly flexible. 5. Does not re-distribute odors from room to room. 
It can be installed initially to provide the superior comfort A water system can be easily enlarged to heat added rooms. 
of radiant forced hot water heating...and the other Hydro- am : 
— > The only practical system for snow melting. 
Flo features added as the owner's pocketbook permits. : 
Advantages of water for cooling 
Advantages of water for heating A B&G Hydro-Flo System can be more accurately designed 
1. Heated water emits a large proportion of radiant heat—the to meet a given cooling requirement. 


basic ingredient of winter comfort. . ; 
Piping will not rust out and is easier to insulate. 
2. Heat distributors can be located along cold outer walls, 


where they block out incoming cold. Can be installed to compensate for directly opposed heating 


and cooling requirements. (A room needing the most heat 


3. Water delivers a large amount of heat through sma/l pipes. It 
usually needs the least cooling.) 


cools slowly, assuring sustained heating. It can be circulated 
through long pipe runs without loss of heating efficiency Water cooled air can be properly admitted to rooms at low 
and inexpensively zoned for better temperature control. velocity from a high inlet. 


‘Hydro -Fis system 


eae an BELL & GOSSETT 


CcCOMPAN Y 


Dept. EV-1, Morton Grove, IIlinois 





1400 O'Connor Drive, Toronto 16, Ontario 








\\ Canadian Licensee: §. A. Armstrong Ltd., 
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Comfort heating 


CONVENIENCE and ECONOMY ADVANTAGES 


For the complete story of 

the B&G Hydro-Flo Heat- 

ing and Cooling System, 

send for this booklet. It is 
completely illustrated in 
full color and shows the 
various ways in which cir- 
culated water can endow a 
home with the most modern 
comforts and conveniences. 





Hot faucet water « _ 
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Top profits and performance of plastic pipe 
installations go hand-in-hand. Your best assur- 
ance of both is consistent top quality in the 
brand you use. These are the reasons it will pay 
you to specify Republic Plastic Pipe Products. 


Republic’s reputation for reliability is built 
on more than a half century of experience gained 
in producing piping products for every applica- 
tion. Asa result, Republic is fully aware of piping 
contractor requirements. This understanding 
forms the basis for an exhaustive quality control 
system, to assure unsurpassed performance in 
every foot of Republic’s Flexible Polyethylene 
and Semi-rigid Kralastic Plastic Pipe Products. 


Republic Plastic Pipe Products are ideally 
suited to a wide variety of applications. Flexible 
Polyethylene, for example, is lightweight, easy 


~ PERFORMANCE AND PROFIT... 


Specify Republic Plastic Pipe Products 


to install, bends readily around obstructions, 
resists common corrosive elements and freezing 
weather, is non-toxic and immune to electro- 
lytic action. Semi-rigid Kralastic is also light 
and easy to install, has excellent corrosion- 
resistance, tremendous impact strength, pres- 
sure ratings up to 150 PSI and higher, and is 
immune to electrolytic action. Typical uses of 
these products include vent pipes, drain pipes, 
pump drop pipes, lawn sprinkler systems, irri- 
gation systems, livestock water lines, sewer and 
service lines. 

Make sure your plastic pipe installations de- 
liver top performance and profits. Specify the 
top brand — Republic. For complete informa- 
tion contact your industrial distributor, or mail 
coupon today. 


TOP PURITY OF MATERIALS used in Republic 
Plastic Pipe Products is your assurance of their 
complete safety when used to handle liquids 
for human or animal consumption. Both Republic 
FE and SRK carry the Nationa! Sanitation Foun- 
dation Seal, certifying them unconditionally 
approved for handling potable water. 


TOP STRENGTH OF REPUBLIC SRK (semi-rigid 
kralastic plastic pipe) makes it ideal for sub- 
mersible and jet-pump drop pipe use. Perform- 
ance has been proved in test wells set at 195 
feet. SRK costs less to buy, less to install, prevents 
scale build-up, and won't corrode. 


TOP SIMPLICITY OF INSTALLATION mokes even 
crowded pipe work easy, with Republic SRK 
Plastic Pipe. Cutting requires only ordinary hand- 
saw. Joints are “welded” with brush-applied 
solvent and sleeve-type fittings. Available in a 
wide range of sizes and pressure ratings. For 
full data on Republic SRK, mail coupon. 


REPUBLIC STEEL CORPORATION 


DEPT. C-4064 
3158 EAST 45TH STREET + CLEVELAND 27, OHIO 


Please send me further information on: 
D Republic FE (Flexible Polyethylene) Plastic Pipe 
©) Republic SRK (Semi-rigid Kralastic) Plastic Pipe 


SE ee Title 


Oe 


and Stk Producld 


STEEL 
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CONTRACTORS » WHOLESALERS * MANUFACTURERS 


CONTRACTOR ASSNS. 


June 10-13—NAPC—Diamond anni- 
versary convention and exposition of 
the National Assn. of Plumbing Con- 
tractors; Memorial Auditorium, Dal- 
las, Tex. 


June 24-26—ASHAE—Semi-annual 
meeting of the American Society of 
Heating and Air Conditioning Engi- 
neers; Manoir Richelieu, Murray Bay, 
Que., Canada. 


June 27-30—CIPH—Western con- 
ference of the Canadian Institute of 
Plumbing and Heating; Jasper Park 
Lodge, Alberta, Canada. 
10-15—ASSE—Annual 


Nov. meet- 


CONTRACTOR ASSNS. 


June 13-16 — New Jersey — Annual 
convention of the New Jersey State 
League of Master Plumbers; Tray- 
more Hotel, Atlantic City. 


July 11-13—South Carolina—Annu- 
al meeting of the South Carolina 
Assn. of Plumbing, Heating and Air 
Conditioning Contractors; Fort Sum- 
ter Hotel, Charleston. 


Sept. 27-29— Maryland—Annual 
convention of the Associated Plumb- 
ing Contractors of Maryland; Com- 
mander Hotel, Ocean City. 


Jan, 20-23 (1958)—Illinois—Annual 
convention of the Illinois Assn. of 
Plumbing Contractors; Hotel Pere 
Marquette, Peoria. 


Feb. 10-12 (1958)—Ohio—Annual 
convention of the Ohio State Assn. 
of Plumbing Contractors; Onesto Ho- 
tel, Canton, O. 


Apr. 17-19 (1958) — Iowa 
convention of the Iowa 
Plumbing Contractors; 
Hotel, Davenport. | 


Annual 
Assn. of 
Blackhawk 
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. . . National 


ing of the American Society of Sani- 
tary Engineering; Lauderdale Beach 
Hotel, Fort Lauderdale, Fla. 


Nov. 16-18—RACCA—Annual con- 
vention of the Refrigeration and Air 
Conditioning Contractors Assn.; Drake 
Hotel, Chicago. 


Jan, 13-15 (1958)—NARDA—Annu- 
al convention of the National Appli- 
ance and Radio-TV Dealers Assn.; 
Conrad Hilton Hotel, Chicago. 


May 20-23 (1958)—MCAA—Annual 
convention of the Mechanical Con- 
tractors Assn. of America; Hotel Am- 
bassador, Los Angeles. 


... State 


Apr. 18-19 (1958)—Virginia—Annu- 
al convention of the Virginia Associ- 
ated Plumbing and Heating Contrac- 
tors; Hotel Roanoke, Roanoke. 


May 1-3 (1958)—Michigan—Annual 
convention of the Michigan Assn. of 
Plumbing Contractors; Pantlind Ho- 
tel, Grand Rapids. 


May 6-8 (1958)—California—Annu- 
al convention of the Associated 
Plumbing Contractors of California; 
Statler Hotel, Los Angeles. 


WHOLESALER ASSNS. 


May 31-June 2—PHWNE—Spring 
convention of the Plumbing and Heat- 
ing Wholesalers of New England; 
Wentworth-by-the-Sea, Portsmouth, 
N. H. 


June 13-16 —NYSPHW —Spring 
meeting of the New York State 
Plumbing and Heating Wholesalers; 
The Otesaga, Cooperstown, N. Y. 


Sept. 15-18—AI—Annual conven- 
tion of the American Institute of 


Supply Assns. (formerly the Ameri- 
can Institute of Wholesale Plumbing 
& Heating Supply Assns.); Waldorf- 
Astoria Hotel, New York City. 


Oct. 23-25—CSA—Annual meeting 
of the Central Supply Assn.; Palme: 
House, Chicago. 


Nov. 16-18—ACRW—Annual meet- 
ing of the Air Conditioning and Re- 
frigeration Wholesalers; Sheraton Ho- 
tel, Chicago. 


Nov. 18-20—NHACWA—Fall con- 
vention of the National Heating and 
Air Conditioning Wholesalers Assn.; 
Morrison Hotel, Chicago. 


Feb. 20-22) (1958)—WDA—Annual 
convention of the Wholesale Distribu- 
tors Assn.; Gunter Hotel, San Antonio, 
Tex. 


Mar. 30-Apr. 1 (1958)—SWA—An- 
nual convention of the Southern 
Wholesalers Assn.; Palm Beach Bilt- 
more Hotel, Palm Beach, Fla. 


Apr. 13-15 (1958)—MAWA—Annual 
convention of the Middle Atlantic 
Wholesalers Assn.; Chalfonte-Haddon 
Hall, Atlantic City, N. J. 


MANUFACTURER ASSNS. 


June 3-6—OHI—Annual convention 
of the Oil-Heat Institute of America, 
no exposition; Sheraton-Plaza, Boston. 


June 4-7—OHINE—Biennial Expo- 
sition of Oil Heat and Domestic Cool- 
ing of the Oil Heat Institute of New 
England; Hotel Statler, Boston. 


June 5-7— NWAHACA — Summer 
convention of the National Warm Air 
Heating and Air Conditioning Assn.; 
Fairmont Hotel, San Francisco. 


June 14-16 —SKCMA—Annual 
meeting of the Steel Kitchen Cabinet 
Manufacturers Assn.; The Greenbrier, 
White Sulphur Springs, W. Va. 


Aug. 15-17—WCRC—Annual meet- 
ing of the Water Conditioning Re- 
search Council, in conjunction with 
the trade show of the National Assn. 
of Soft Water Service Operators: 
Sheraton-Palace Hotel, San Francisco. 


Sept. 16—SPMA—Annual conven- 
tion of the Sump Pump Manufactur- 
ers Assn.; Belmont Plaza Hotel, New 
York City. 


Sept. 17-18—BRI—Fall meeting of 
the Building Research Institute plas- 
tics study group; Washington Uni- 
versity, St. Louis. 


Sept. 17-19—AMCA—Fall meeting 
of the Air Moving and Conditioning 
Assn.; The Greenbrier, White Sulphur 
Springs, W. Va. 

(Please turn to center of page 124) 
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SOFT COPPER WATER TUBE 


REVERE SOFT COPPER WATER TUBE 


REVERE’S COLOR-CODED COPPER WATER TUBE PROGRAM 
INCLUDES THESE TWO NEW PACKAGES... 





. . . for faster, positive identification, easier 
handling and stocking of ‘‘K’’ and ‘‘L’’ 


First to color-code its straight lengths of Copper 
Water Tube, Revere again steps out in front by 
color-coding its coiled Copper Water Tube 
Packages. 

So, from the time Revere “‘K”’ and “‘L”’ are received 
by you, until they are delivered to the job, fast, posi- 
tive identification is assured, even where light is 
inadequate and help inexperienced. This speedy 
identification also simplifies taking of inventory, 
checking bills of lading and shipping tickets and 
double-checking against building specifications. 
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For a top quality water tube that’s more con- 
venient to use, identify and handle, make sure you 
specify “REVERE.” 


REVERE COPPER AND BRASS INCORPORATED 
Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, N. Y. 


Mills: Baltimore, Md.; Brooklyn, 
N. Y.; Chicago, Clinton and Joliet, 
Ill.; Detroit, Mich.; Los Angeles and 
Riverside, Calif.; New Bedford, 
Mass.; Newport, Ark.; Rome, N. Y. 
Sales’ Offices in Principal Cities, 
Distributors Everywhere. 





HERE’S THE WAY TO BEAT THE SQUEEZE ON BOILER SALES 


AAV\\\)\) 
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Here’s the one boiler that enables you 
to land more installations in the booming 
commercial construction market. 


install the unique 


SPENCER 
“AW: 


No other boiler offers these important 
product advantages to builders 


v4 


———— Tk 
i 


Lower waterline — over-all height of Spencer ‘‘LW”’ 
is approximately 25% less than conventional fire- 
box boilers . . . eliminates pit usually required in 
new buildings for these commercial boilers . . . 
saves the builder high costs of excavation . . . re- 
turns high profits. 


Built in two sections—in existing buildings, di- 
vided design permits entry through narrow base- 
ment openings. In modernization, the builder is 
saved cost of tearing out walls. The two water- 
tight sections are moved in separately with no 
welding needed. 


The Spencer ‘“‘LW” Divided, Low-Waterline Boiler has 
been proven in the field—acclaimed by contractors and 
builders as the ideal solution to problems of low headroom, 
excavation and limited entry space for both existing and 
new construction. The Spencer “‘LW”’ Boiler is available 
in a complete range of sizes from 2,200 to 42,500 sq. ft. 
steam SBI ratings. 


Ga ENCER 


HEATER 


LYCOMING = 
‘AMS Pont 


SPENCER ‘‘A." Complete range of sizes 
from 3,500 to 50,000 sq. ft. steam, 
SBI ratings. For every building... for 


For complete details on the boilers shown, or any of NEW SPENCER “‘C" Heavy-duty com- 
the residential or c cial boilers in Spencer's com- mercial boiler performance at a 
plete line, write to Spencer Sales, Avco Manufacturing residential boiler price! Can be fired 
every fuel. Corporation, Williamsport, Pennsylvania. with oil, gas or coal. 
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Which plastic pipe 
-and why! 


Important reading for all concerned with getting water from one place to another. 








Why no picture in this ad? 


We could have put some pipe in this ad but it wouldn’t have meant any- 
thing. Reason: because almost all flexible plastic pipe looks alike. Yet 
you know yourself that looks can be mighty deceiving and jobs that go 
wrong can be mighty expensive. Just be sure that the pipe you use is 
made by a reputable manufacturer who has real experience in the field. 








There are dozens of brands of flexible plastic 
pipe on the market—good, bad and indifferent. 
Inferior pipe, often “bargain priced,” can cost 
you plenty in replacement and repair costs — 
and in good will lost. Read the facts below 
about Supplex — and bear them in mind next 
time you’re in the market. 


WHO makes it? Supplex pipe combines the 
experience and integrity of two of the industry’s 
greatest names: American Hard Rubber Company, 
founded in 1852, is noted for plastic piping made to 
the strictest requirements of precision industries — 
and the Supplex Company division adds advanced 
techniques in production and quality control. 


WHAT about use for drinking water? 
Supplex Plastic Pipe bearing the NSF Seal is certi- 
fied safe for drinking water by National San- & 


itation Foundation, Ann Arbor, Michigan. 


WHERE do I use it? For wells and farm water 
systems. For construction job water lines, industrial 
piping, mine drainage systems. For lawn and golf 
course sprinklers...recirculating water lines in 
air-conditioning. 


HOW does it come? Six diameters — each in 
two different lengths. Uniquely packaged to prevent 
damage in transit. And remember: American Hard 
Rubber Company also makes 8 other types of 
plastic pipe! 


WHICH fittings and clamps? Complete line 
— made of high-impact virgin polystyrene. NSF 
approved. All stainless steel clamps. Screwdriver and 
jackknife are the only tools you need. 


WHEN don’t I use it? We do not recommend 
Supplex Plastic Pipe for use with temperatures 
higher than 125° F. nor jet wells deeper than 125 ft. 
Make American Hard Rubber your one source of 
supply for all types of plastic pipe — the right pipe 
for the job. 


Supplex Plastic Pipe 


Supplex Company, Division of American Hard Rubber Company 
I I I 7? I 7? 


385 Broadway, New York 13, N. Y. 


de 
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Better Management and 
Retailing on the Way? 


A NEW CHAPTER in wholesaler-contractor coop- 
eration was written last month when the first 
Dealer Development Institute sponsored by the 
Central Supply Assn. was held in Highland Park, 
Ill. (DE, May, page 159.) 

Chief aim of the new program—which will con- 
sist of periodic 12-day sessions held in various 
parts of the country—is to train wholesaler per- 
sonnel in management and merchandising tech- 
niques. These skills then will be passed along by 
the wholesalers to their contractor-customers, 
primarily to help them go after the profitable 
remodeling market. 

Although only one session has been held, in- 
dustry leaders already are hailing the program 
as one logical way to continue the contractor- 


Hits Practice of Keeping 
Incompetents in Business 


THE NATION'S TOP CONTRACTOR, William A. 
Landers, was both happy and unhappy last month 
with the activities of some wholesalers. 

As president of the NAPC, Landers paid tribute 
to a current program of the Central Supply Assn. 
(See editorial above.) 

As an individual, Bill Landers took strong issue 
with the activities of some wholesalers who, he 
said, “are financing incompetent contractors 
through unsound discriminatory credit and as- 
suming the design and engineering functions 
which properly should be performed by con- 
tractors.” 

Landers said that, speaking as an individual, 
he feels wholesalers should not deny temporary 
special credit treatment to the promising new- 
comers in the industry. 


#“The wholesaler’s aim should be to get that 
junior member of the industry on a sound credit 
basis as soon as humanly possible,” Landers said. 
“Also, his aim should be to help this contractor 
get the business management and engineering 
knowledge he needs to do his own work. 

“The rub comes when loose credit policies and 
the practice of figuring and pricing jobs for a 
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wholesaler cooperation initiated during Plumb- 
ing-Heating-Cooling Month. William A. Landers, 
National Assn. of Plumbing Contractors presi- 
dent, in congratulating the CSA for its new pro- 
gram, expressed his strong conviction that much 
of the industry’s success in remodeling in the 
months to come will depend upon teamwork by 
contractors and wholesalers. “Programs like the 
DDI,” he said, “will speed up such teamwork 
on the local, individual level—where it really 
counts.” 

DomEsTIC ENGINEERING agrees. We feel that 
such direct and tangible wholesaler-contractor 
cooperation can result in only one thing: better 
business management and retailing practices from 
which the entire industry—from the contractor to 
the manufacturer—can benefit. And we congratu- 
late the CSA for its foresighted contribution to 
the industry’s future prosperity. END 


contractor keep the chronic incompetents in busi- 
ness. Such policies keep them in competition with 
those contractors who do not use these crutches, 
but who help pay the incompetent’s way in the 
form of higher prices paid to the wholesalers,” 
Landers concluded. 

The problem raised by Landers is not, of course, 
a new one to the industry. But the fact that he 
was invited to express his views so freely to a 
large wholesaler audience at the recent spring 
meeting of the Central Supply Assn. holds prom- 
ise of its eventual solution. END 


P-H-C Month: Success or Bust? 


As THIS IssuE of DE was going to press, the 
industry was ringing down the curtain on the 
most ambitious promotional effort in its history— 
Plumbing-Heating-Cooling Month in May. 

Is it too soon to ask—was it a success... or 
a bust? 

Not at all. Because while the full answer must 
await the evaluation of months, this much already 
is evident: Contractors, wholesalers and manu- 
facturers worked together on the national level to 
an unprecedented degree—by making sales aids 
and other helps available—to help the industry 
carry out its local-level promotions. One example 


(Please turn to center of page 218) 
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Industry Hails 
the BIG PUSH 


Campaign... 


Many see it as the answer to sales 
and profit problems caused by the 
current decline in construction .. . 





THE Bic Pusu is on! Domes- 
TIC ENGINEERING’S campaign to 
help the plumbing and heating 
industry increase its business in 
remodeling this year is off to a 
fast start. 

Since DE fired the opening 
gun of the Big Push Remodeling 
Campaign in its special May re- 
modeling issue, representatives 
of all segments of the industry 
by the score have signified their 
enthusiasm for the campaign and 
have expressed their intention to 
participate in it. 

In essence, their reactions are 


summarized in the words of a 


midwestern contractor, who said, 
“Here, in this campaign, are the 
answers to the industry’s sales 
problems caused by the current 
decline in new construction.” 

These responses, of course, un- 
derscore one of the chief goals of 
the campaign . which is to 
help the plumbing and heating 
industry 
and profits in 1957. 

The campaign is directed pri- 
marily to that segment of the 
industry’s market where new 
business can be created—the re- 
modeling of plumbing, heating 
and piping, bathrooms, kitchens 


increase its business 


and cooling in buildings of all 
ages, sizes and types. 

Stated specifically, the cam- 
paign’s objectives are three-fold: 
(1) to stimulate the sale of in- 
dustry products used in remodel- 
ing, (2) to help plumbing and 
heating contractors meet the 
challenge of competition from 
outside industries (TV, automo- 
bile, and from outsiders 
who trying to take 
plumbing and heating modern- 
ization (see page 117), and (3) 


etc.) 


are over 


to help contractors set up a bet- 
ter balanced and, therefore, 
more profitable business. 

The flow-back of these benefits 
to wholesalers and manufactur- 
ers who participate in the Big 
Push Campaign will be more or 
less automatic once the cycle is 
set in motion. 

How will the campaign accom- 
plish these objectives? 

In general, it is designed to be 


' 


RETAILING EXPERTS, members of the Central 
Supply Assn.’s Dealer Development Institute 
committee, reviewed DE’s Big Push issue dur- 
ing last month’s Institute at Highland Park, 


Ill. (page 81). 


They are, from left, Howard 


Mold, Minneapolis-Honeywell; James Peery, 
CSA secretary; Ralph Cook, committee chair- 
man; and Wade Cloyd, American-Standard. 
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the coordinating influence for 
our industry through which con- 
tractors and others can 
their 


tions to those of the industry as 


tie in 
own remodeling promo- 
a whole; for example, the pro- 
gram of the All-Industry Mod- 
ernization Committee. 
Specifically, Domestic ENGI- 
NEERING’ direct contribution to 
the industry-wide Big Push in- 
cludes its (along 
with cooperating manufacturers 
and wholesalers) of the Big Push 
Remodeling Sales Contest. Con- 
tractors can enter the contest by 
submitting evidence of their ac- 
tivity in remodeling. By doing 
so, they become eligible to win 
a 1958 motor truck or any one 
of thousands of dollars worth of 
other prizes—ranging from boil- 
ers to bathrooms, and tools to 
tailpieces. (See pages 84 to 94.) 
In addition to the prizes, there 
are other incentives for contrac- 
tors who go all out in remodeling 
and submit evidence of it to the 
contest judges: national recogni- 


sponsorship 


1957 


NEW OFFICERS of the 


Mechanical Contractors Assn. re- 


viewed the Big Push remodeling campaign launched in DE’s 
May issue during their recent convention in Miami Beach, Fla 
Seated are Horace Wetzell, vice president, Cleveland; Joseph 
Spitzley, president, Detroit; and William Scott, treasurer, San 
Francisco. Standing are Lloyd Gruman, secretary, New York 
City; Douglas Bell, a director, Denver; and George Hall, past 


president, Madison, Wis. 
are given in this article; 


tion in DE, local prestige and, 
most important, added income 
from increased remodeling sales. 

In addition to stimulating the 
industry to go all out in remod- 
eling, DE wants to help industry 
members to do so. Therefore, as 
its second direct contribution, 
DoMESTIC ENGINEERING 
ing available to contractors, 
without charge, thousands of 
dollars worth of remodeling sales 
aids. (See the six page special 
section in the May issue, begin- 
ning on page 117.) 

And finally, DE is publishing 


is mak- 


. 


Industry leaders 


rusn 


for bigger business 


Their comments on the campaign 
company affiliations on page 172 


a penetrating series of how-to- 
do-it articles on all phases of 
managing a remodeling business. 
These articles are based on the 
field-tested procedures used by 
achieved 
the 


contractors who have 
outstanding 
modeling field. 

How the industry plans to take 
part in the Big Push is evident 


from the scores of 


success in re- 


communica- 
tions received by Domestic En- 
GINEERING following the publica- 
tion of the May Big Push issue. 

Some of these comments ap- 
pear in the feature on page 214 


tell how they plan to take pa 


... page 214 





Follow these easy steps to... 


Tell us you're interested. Fill 
in and return the entry blank so 
we can start your folder at once. 


ENTER THE 


BIG PUSH 


CONTEST 


You can win a motor truck, a boiler 
a complete bath set or any one of 
the thousands of dollars worth of 
other prizes, merely by telling us 
how you are selling remodeling .. . 


Easy AND PROFITABLE—these are the words to 
describe your part in DE’s Big Push Remodeling 
Sales Contest. 

It’s easy because all you have to do is tell us 
how you’re already taking advantage of the tre- 
mendous remodeling market in your own city— 
and it’s profitable because you might win one 
of the thousands of dollars worth of product 
awards listed each month. Winning one of these 
valuable prizes (including the new 1958 motor 


84 


Write us a letter telling every- 
thing you can about your remod- 
eling operation as it is today. 


Tell your employees you’re out to 
win a remodeling contest. Get 
thei: help to make you a winner. 


truck contributed by DE) might be your reward 
for taking a few minutes now and then to tell us 
how you’re promoting remodeling work. 

And, of course, everyone who enters the contest 
profits additionally by stepping up his activity in 
remodeling—which is a created market, not one 
that fluctuates from month to month and means 
competitive bidding with a low margin of profit. 


s Any qualified plumbing and heating contractor 
can enter—the size of his operation is unimpor- 
tant. The judges, all leaders in our industry, 
(names to be announced), will be looking for in- 
genuity, resourcefulness and continuity of effort 
in selling remodeling—not for the biggest or most 
profitable operation. The contractor with four 
trucks who shows evidence of imagination and 
initiative has just as good a chance of being top 
winner as a contractor with 40 trucks. 

The Big Push Contest was officially launched 
in last month’s DE, the special May remodeling 
issue. It will continue through the 31st of January, 
1958. A complete list of rules and the Second 
Book of Prizes are on the following pages. 

Take the first step—clip out, fill in and return 
the coupon on the facing page to the Contest 
Editor. This obligates you in no way; it only tells 
us you're interested. And it entitles you to free 
selling aids and news about the contest. 

Next, take a few minutes to write us a letter 
about your remodeling program as it stands today. 
Give all the information you can about the jobs 
you install and how you sell them. 


s Then, as your third step, get all your employees 
together to tell them your company’s going to be 
a winner in a remodeling contest. Let them help 
you accumulate evidence you can send us to illus- 
trate your merchandising activities. Ask your 
journeymen and your office help to make that 
extra effort to satisfy customers, to get that extra 
sale by answering questions politely and by being 
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Step up your activities in remod- 
eling. Decorate your showroom, 
tell people you do remodeling. 


helpful and neat on the job. If your customer 
relations are good, they’ll be happy, for instance, 
to let you take pictures of the job you’ve done for 
them. Remember, too, that journeymen can help 
sell remodeling jobs for you. Tell them in this 
meeting that they can benefit from the contest as 
much as you can. 

The fourth step, if you haven’t already taken it, 
is to get really busy in remodeling work. Decorate 
your windows and your showroom with posters, 
signs and displays that identify your business as 
remodeling headquarters. Advertise to tell your 
community that you specialize in remodeling 
work—many people may not know this—and that 
you make remodeling easy to pay for. 

As step five, get out your copy of the August, 


START THE BALL 
ROLLING. Fill in this 
entry blank, clip it 
out and return it to 
DE as your first step 
in entering the Big 
Push Remodeling 


] 
Sales Contest. Name 


Take another look at the August, 
1956, DE, The Book of Remodeling. 
It’s crammed full of good ideas. 


Send us copies of your ads, di- 
rect-mail pieces and anything else 
that'll show us your promotion. 


1956, DE. This is The Book of Remodeling, and 
it’s full of ideas that will help you make a real 
success of your remodeling promotion. Follow the 
Procedure Manual chapter by chapter, step by 
(And 
be sure to tell us how you're making use of them.) 

And the last step 
thing you use to merchandise remodeling work 


step and put some of these ideas to work. 
send us a sample of every- 


Send all you can, including newspaper ads, radio 
and TV commercials, direct-mail pieces, sales let- 
ters and anything else that will give us a complete 
picture of how you’re going about your promotion. 

Remember that the contest runs until January 
31, 1958, and that the more evidence you send as 
proof of your remodeling know-how, the better 
chance you'll have of being a prize winner. END 


COUNT ME IN 


I want to enter the Big Push Remodeling Sales Contest. I understand 
this places me under no obligation. Please send me news and information 
bulletins about the contest as. they become available. 


Title 





Company 





Address 





Ee eee 


Zone State 





City 


p | Check here if you want free remodeling sales aids. 
 — Cut out and mail to the Contest Editor, 1801 Prairie Ave., Chicago 16. 


© For official rules, turn the page 





continued... 


Official Rules for the Big Push Contest 


WHO CAN ENTER: 

All qualified plumbing and heating contractors 
who are in business as of January 31, 1958, are 
eligible to enter the Big Push Remodeling Sales 
Contest. 


PRIZES: 

Prizes in the contest will be awarded in recogni- 
tion of the ingenuity, resourcefulness and contin- 
uity of merchandising methods used to sell re- 
modeling work by qualified contractors entered 
in the contest. 


WHAT TO ENTER: 

The decisions of the judges will be based upon 
evidence of remodeling sales and promotion ac- 
tivity submitted by qualified contractors. Such 
evidence may consist of, but not be limited to, the 
following: 


(A) A letter from you—the qualified contractor— 
telling how you are increasing sales of plumbing, 
heating and cooling products (and related appli- 
ances) through emphasis on remodeling merchan- 
dising. (B) Photographs indicating your efficiency 
in remodeling work, including such subjects as 
your showroom, shops, trucks and special displays. 
(C) Descriptions of typical before-and-after re- 
modeling jobs. (D) Testimonial 
satisfied customers. 


letters from 
(E) Evidence of successful 
remodeling promotions (direct mail, newspaper, 
radio, TV, postcards, outdoor advertising, novelty 
advertising). (F) Any other materials that will 
provide information for the judges regarding your 
merchandising and remodeling management ef- 
torts. 


HOW TO ENTER: 


The first step in entering the contest is to fill 
in the official contest entry blank (page 85) and 
send it to the Contest Editor, Domestic ENGINEER- 
ING, 1801 Prairie Ave., Chicago 16. A file will be 
established in your name; you can begin ac- 
cumulating and sending material immediately 
There's no need to send a complete entry at one 
time, Material will be added to your file as it 
becomes available and is sent to DE, 


SIZE OF BUSINESS: 

The size or location of a business will not be 
considered in awarding prizes. Small operations 
have just as good a chance to win as big com- 
panies do inasmuch as awards are to be given on 


the basis of ingenuity, resourcefulness and con- 
tinuity of remodeling merchandising practices. 


SKILL IN WRITING: 


Writing skill will not be considered in awarding 
prizes. Completeness of the remodeling mer- 
chandising picture as described above will be the 
determining factor in the judges’ decision. 


BOARD OF JUDGES: 


The board of judges will be selected for knowl- 
edge of good merchandising methods and under- 
standing of the problems of selling remodeling 
products of the plumbing, heating and cooling in- 
dustry. Names of the judges will be published 
in forthcoming issues. 


IN CASE OF TIES: 
In case of ties, duplicate prizes will be awarded. 
The decision of the judges will be final. 


DEADLINE FOR ENTRY: 


All material submitted by the contractor for entry 
in the contest must be postmarked not later than 
January 31, 1958. However, contractors are urged 
to begin now to send in evidence of remodeling 
merchandising as it becomes available so that the 
final entry will be as complete as possible. 


JUDGING: 


Contest entries will be judged on March 1, 1958, 
or as close thereto as is practicable. 


PRESENTATION OF AWARDS: 

The names of contest winners will be published 
in Domestic ENGINEERING as soon after the judg- 
ing as is practicable. Presentation of awards will 
be made at appropriate times and locations there- 
after. The motor truck first award, contributed 
by Domestic ENGINEERING, will be provided f.o.b 
Chicago. The prizes contributed by manufactur- 
ers will be provided by them f.o.b. their factory 
or other designated point. Merchandise certifi- 
cate awards contributed by wholesalers will be 
redeemable at convenient wholesalers for mer- 
chandise of the winners’ own choosing, 


GENERAL: 
All entries become the property of 
ENGINEERING 


DoMESTIC 
In order to promote better business 
for our industry, Domestic ENGINEERING retains 
full privileges to use and publish all or any part 
of the contest entries in the magazine, in its ad- 
vertising or otherwise. END 
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continued ... 


2nd Book of Prizes 


In the Big Push Remodeling Contest 


FROM TRUCKS to tempering valves, from 
bathtubs to boilers—that’s the scope of 
the prizes being offered to you as an en- 
trant in Domestic ENGINEERING’s Big Push 
Remodeling Sales Contest. 

Under wraps above is the big first 
prize. It’s a brand-new 1958 motor truck 
waiting to go to work for you. (It'll be 
“unveiled” in a future issue.) 

On the following pages you'll find the 
Second Book of Prizes. As with the first 
listing of contest prizes in the May issue, 
each item shown is being contributed by 
a manufacturer who's co-sponsoring the 
Big Push Contest to help encourage you 
to launch an individual Big Push in re- 
modeling in your community. 

As each prize is presented for the first 
time, it’s both pictured and described 
In follow-up listings, the prizes are ar- 
ranged according to dollar value. The first 
of these lists, summarizing the prizes il- 
lustrated in May, begins on page 93. 

How do you win a prize? Just by 
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telling DE editors, and, of course, the 
contest judges, how you're going about 
doing a topnotch job of promoting re- 
modeling work. The size of your busi- 
ness isn’t important—it’s the ingenuity 
and resourcefulness you're using to mer- 
chandise modernization that counts. 
You’re probably already taking ad- 
vantage of this unprecedented potential 
in your city. 
about your approach to promoting re- 


Now, just by telling DE 


modeling work, you can win one of the 
valuable prizes that will continue to be 
listed on these pages. 

Here's a contest in which you can't lose 
The small amount of effort you'll put forth 
(we'll keep 
your entry up to date for you) will pay off 
in profits as well as prizes 
Why not let your 
home town Big Push make you a Big 


in sending us information 


So how about it? 


Push Contest winner? END 
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Contest Prizes ..... (continued) 


How wholesalers can take part 


AS POINTED OUT LAST MONTH in DE’s big 
remodeling issue, the Big Push Remodel- 
ing Sales Contest is an industry-wide ef- 
fort, and as such, the wholesaler has a 
big stake in it. 

It is, of course, relatively simple for 
wholesalers to participate. For one thing, 
they can co-sponsor the contest—as man- 
ufacturers listed on these pages are doing 
—by contributing a cash prize. Contribu- 
tions from wholesalers, which the official 


Universal-Rundle’s 
Contribution Will Be a 
Complete Bath--in Color 


A three-piece bathroom en- 
semble in color—complete with 
fittings—is the Big Push prize to 
be awarded by Universal-Run- 
dle, New Castle, Pa. 

Shown at the top, left, is U-R’s 
five-foot Master Meadow enam- 
eled cast iron recessed tub. In the 
center at the left is the Como 
one-piece reverse-trap water 
closet that will be given complete 
with a mother-of-pearl seat. 

The lavatory is the Uni-Dial 
vitreous china wall hung fixture 
that features the new one-hand 
water flow and temperature con- 
trol. The lavatory measures 19 
by 22 inches and is being con- 
tributed complete with a pair of 
round chrome-plated legs and a 
pair of round 15-inch towel bars. 

Universal-Rundle calls this 
complete bathroom set a “truly 
luxury ensemble that we feel 
will be well received by one of 
the winners in your contest.” 
The company sets the retail price 
of the set at $433.45. 


in the Big Push Contest 


contest rules limit to between $10 and $25, 
will be awarded to contractor-winners in 
the form of merchandise certificates. 

Wholesalers can also take part by 
bringing the contest to their customers’ 
attention and offering their help in the 
form of remodeling sales meetings, mer- 
chandising aids, and so on. Complete de- 
tails of the Big Push Remodeling Sales 
Contest are given on page 84. The official 
rules appear on page 86. 
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H. A. Thrush Contributes 
a Water Circulator with 
Interchangeable Flanges 


— 


A horizontal water circulator 

is the prize offered by H. A. 

Thrush Co., Peru, Ind. Designed 

for both new and conversion 

jobs, the circulator can be used 

with radiators, convectors, floor 

coils, ceiling coils, baseboards 

and unit heaters. It can also be 

used in domestic hot water supply systems. new rubber-cushioned motor, which the 
The two-bolt circulator features inter- company says assures quiet operation and 

changeable flanges to take care of four helps to eliminate vibration. It’s a stand- 

sizes—34, 1, 1% and 1% inch. “No more ard 115-volt, 60 cycle, one-phase AC mo- 

waiting for the right size . . . just switch tor. 

flanges,” Thrush advertises. Thrush points out that other applica- 
The units are individually cartoned so tions for the circulator include greenhouse 

that flanges may be substituted simply by heating and snow-melting systems under 

cutting open the window in the carton, pavement. 

removing the existing flange and replacing The price the Thrush company places on 

it with the desired size. the prize it’s contributing for the Big Push 
The circulator also features Thrush’s Contest is $63 retail. 


=] 








Rapidayton Twin Champion Water System To Be Given by Tait 


The Tait Manufacturing Co.’s contribu- 
tion to the Big Push Contest is a %4-hp 
Rapidayton Twin Champion water system 
completely assembled with a 42-gallon 
vertical tank. 

This is a two-stage, packaged converti- 
ble system for shallow wells and deep 
wells up to 150 feet. The model that will 
go to a contractor-winner has a capacity 
up to 900 gallons per hour. 

The unit pumps full capacity at 40 
pounds pressure and can be converted 
from use in a shallow well to a deep one 
without additional pump parts. 

Tait (of Dayton, O.) says that its ex- 
clusive “quick-connect” flange saves the 
contractor both time and materials when 
he makes the installation. 

The retail price Tait places on its contri- 
bution is $232. The water system is 
ready to install as it comes in the carton 
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Contest Prizes ..... (continued) 


Pennsylvania Range Boiler’s Award Will Be 
Its Bradford De Luxe Automatic Water Heater 


An automatic gas water heater is the Big Push Con- 
test prize offered by Pennsylvania Range Boiler Co. of 
Philadelphia. The heater is the company’s de luxe 
Bradford Vitraglas model in the 30-gallon size. 

The Btu input rating for the glass-lined heater is 
listed at 30,000 with manufactured, natural and LP gas. 
Recovery rate for this model is quoted as 42 gallons per 
hour at a 60F rise and 25.2 gallons at a rise of 100F. 

Roughing-in dimensions for the heater are as follows: 
a height of 53% inches from the floor to the top of the 
nipples; a casing diameter of 20 inches; a 34-inch pipe 
connection; a %-inch gas connection; and 3-inch flue 
connection. 

The water heater is sold with a 10-year warranty, and 
the retail price suggested by the manufacturer is 
$139.95. 


illustrated 
and described in the May issue, see page 93. 


For a listing of the prizes that were 


Crane Co. Adds Two Full-Color Clock Signs to Its Prize Contribution 





An additional prize consisting of two 
dealer clock signs for display in the con- 
tractor’s showroom is being contributed 
by Crane Co., Chicago. Crane’s initial 
prize, listed in the First Book of Prizes in 
May, is a 30-gallon glass-lined water heat- 
er. Designed especially for areas having 





harsh water conditions, the heater has a 
10-year guarantee. Its retail value is $106. 
The illuminated clock signs provide a 
prominent place for the contractor’s name 
on an interchangeable. full-color display 
panel. Two of the panels carry messages 
about plumbing, one with a strong remod- 
eling theme. The third 
illustrates Crane’s Sun- 
nyday boiler, and the 
fourth features its Sun- 
nyland heating and air 

conditioning. 

The display has a 
sturdy steel case with 
both a chain for hang- 
ing and a support for 
standing. 

The clock signs are 
valued at $16.95 each. 
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New Oil-Fired. Boiler Will Be Given by National-U. S. Radiator 


National-U.S. Radiator Corp., 
Johnstown, Pa., is contributing 
its new Sunray IV oil-fired boil- 
er to the Big Push Contest. The 
company calls it “A ‘wet base’ 
cast iron boiler-burner unit of 
advanced design for forced hot 
water, gravity hot water or 
steam systems . . . outstanding 
in styling, accessibility and per- 
formance.” 
Among the features of the unit 
are zig-zag flues, which the com- 
pany says effectively subdivide 
hot gases into thin flowing 
streams; numerous raised radial 
ribs to increase the heating sur- 
face; and.water-backed ridges in 
staggered arrangement, which 
repeatedly force gases into effec- 
tive wiping contact with heating surfaces. 
The wet base design accelerates water 
circulation and permits safe installation on 
combustible floors, the company adds. 
The unit also features unusually low 
draft resistance, permitting satisfactory 


A Hundred Feet of Baseboard 
Radiation Given by Slant-Fin 


Slant-Fin Radiator Corp. of Richmond 
Hill, N. Y., is contributing 100 linear feet 
of its new %4-inch packaged baseboard 
radiation, including accessories, to the Big 
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operation even with the low chimneys 
provided on basementless houses. 

Boiler sections are shipped factory as- 
sembled but can be readily separated for 
ease of handling. The price of the Sunray 
IV to the contractor is $472. 


Push Contest. The package includes the 
heating element, the snap-on cover as- 
sembly, support brackets, adjustable vane 
dampers, track expansion “clip” hangers 
and the splice plate. 

The heating element has a specially 
shaped aluminum fin measuring 234 by 
2% inches but bent to 2% inches square 
to utilize the “slant-fin” principle. This 
provides for 29 percent more heating sur- 
face per linear foot than square fins, the 
company says. 

The edges of the fins also have an extra 
angle that creates a stack effect for higher 
efficiency and strength. 

Packages contain units in 4, 5, 6 and 
8-foot sizes, which, the company says, 
minimizes installation time. 

The suggested retail price for this prize 
donation is $250. 


continued ... 

















s| 


Contest Prizes ..... (continued) 


Clayton & Lambert Will Contribute a 
30-Gallon Alumilux Water Heater 





The Clayton & Lambert Manufacturing Co., Louis- 
ville, Ky., will award a contest winner one of its 30- 
gallon Alumilux gas water heaters. The unit is a de luxe 
model featuring an embossed aluminum jacket, top and 
door. 

Another feature of the heater is that homeowners 
can use a mixing valve to get two-temperature water. 
The heater furnishes water up to 180F for washing 
dishes and clothes as well as water of moderate temper- 
ature, around 140F, for general use. Other features of 
the unit are a raised port burner and outer flue con- 
struction. There is more than 2 inches of Fiberglas 
between the flue liner and outer jacket from the top of 
the heater to the base, as well as a double top with 
ly inch of Fiberglas between. 

Tanks for the Alumilux line are solid aluminum alloy, 
and controls are automatic snap action. 

The company places the retail cost of the heater it is 
contributing at $163.50. 


Dyno-Mite Electric Drill To Be 
Contributed by Millers Falls 


The Millers Falls Co., Greenfield, Mass., 
will award a contractor-winner of the Big 
Push Contest one of its heavy-duty %- 
inch electric drills. The drill has a pistol- 
grip handle and is cased with high-polish, 
die-cast aluminum. It has a geared key 
chuck. The tool operates at 1,000 revolu- 
tions per minute without load. 

The retail price Millers Falls suggests 
for the prize it’s contributing is $37.50. 





a 


Four Products Make Up American-Standard’s Big Push Prize Award 


American-Standard’s fourfold contribu- 
tion comprises its Royal Hostess kitchen 
sink equipped with its new single-lever 
mixing faucet and food-waste disposer, and 
a left-hand undersink kitchen cabinet. 
(This prize was illustrated in May, page 
113, but not fully described.) 

The sink is a cast iron fixture finished 


with a thick coating of acid-resisting enam- 
el. It measures 42 inches wide, 25 inches 
deep and has a 4-inch shelf-back. There is 
a drainboard beside the 1934 by 1734 by 
8-inch bowl. 

The single-lever mixing faucet, adver- 
tised as providing exactly the water tem- 
perature and flow desired at a finger’s 
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(Continued from facing page) 
touch, has a heavy cast brass body with 
standard mounting and connection for 
sink tops up to 1% inches in thickness. 
The company’s new food-waste disposer 
has a grinding principle that eliminates 
measuring loads, sorting wastes or waiting 


1958 Motor Truck 


Domestic ENGINEERING is contributing the 
first prize in the Big Push Contest, a 
1958 motor truck (make and model to be 
announced in a future issue.) 


Oil-Fired Boiler 


General-Republic Heating Products Co. 
(Repco Thrift-Master), Philadelphia, is 
awarding a fully assembled oil-fired, ver- 
tical-tube boiler. It’s described and illus- 
trated on page 105 of DE’s May issue. 


Kitchen Sink, Faucet, Food-Waste Dis- 
poser and Undersink Cabinet 

American Radiator & Standard Sanitary 
Corp., New York City, is contributing its 
Royal Hostess kitchen sink with single- 
lever mixing faucet and food-waste dis- 
poser mounted in an under sink cabinet. 
(Page 113, May issue. See, also, descrip- 
tion in this issue on facing page.) 


Gas-Fired, Forced-Air Furnace 


Bryant Manufacturing Co., Indianapolis, 
is giving a gas-fired, forced-air furnace 
shipped completely assembled ready for 
installation, including all wiring. (Page 
111, May issue.) 


Complete Bathroom 
Ingersoll-Humphryes Division of Borg- 
Warner Corp., Mansfield, O., is contribu- 
ting a complete set of bathroom fixtures 
in color, including its new wall-hung 
closet combination with horizontal dis- 
charge. (Page 108, May issue.) 


Complete Bathroom 


The Eljer Division of the Murray Corp. 
of America, Pittsburgh, is giving a group 
of three bathroom fixtures complete with 
brass fittings. (Page 104, May issue.) 
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for batches to clear the grinding chamber. 
It measures 10% inches high, 7% inches 
in diameter and can be installed in any 
type of sink with a standard 3%-inch 
strainer fitting and 1%-inch drain. 

The company places the retail value of 
its Big Push Contest prize at $340. 


Assorted Pipe Fittings 

The Kuhns Brothers Co., Dayton, O., is 
awarding a Big Push Contest winner $200 
worth of assorted pipe fittings through the 
wholesaler of his choice. (Page 108, May 
issue.) 


Two Appliance Trucks 


The Fairbanks Co., New York City, is 
donating two appliance trucks—one an 
elevating truck for air conditioner in- 
stallation; the other its Stairmaster, used 
to move heavy appliances up and down 
stairs. (Page 112, May issue.) 


Two Closet Combinations and Lavatories 
Peerless Pottery, Inc., Evansville, Ind., is 
giving two close-coupled closet combina- 
tions and two 17 by 19-inch lavatories. 
(Page 106, May issue.) 


High-Pressure, Gun-Type Oil Burner 
The Carlin Co., Wethersfield, Conn., is 
awarding a high-pressure, gun-type oil 
burner with high-temperature combustion 
head and a range of 0.75 to 1.75 gallons 
per hour. Controls not included. (Page 
104, May issue.) 


A 30-Galion Water Heater 

Crane Co., Chicago, is contributing a 30- 
gallon glass-lined water heater designed 
especially for areas having harsh water 
conditions. (Page 114, May issue. An 
additional prize from Crane is listed on 
page 90 of this issue.) 


Tankless Water System 

Goulds Pumps, Inc., Seneca Falls, N. Y., 
is giving a balanced-flow tankless water 
system for shallow wells. The system is 
self-adjusting. (Page 109, May issue.) 


continued... 








Contest Prizes . . . continued 


Assorted Vents and Adapter Units 
Maid-O’Mist, Inc., Chicago, is contributing an 
assortment of hot water heating and chilled water 
cooling system air vents and balancing valve 
adapter units. (Page 107, May issue.) 


Tri-Level Stainless Steel Sink 


The Carrollton Manufacturing Co., Carrollton, O., 
will present a contest winner with its new tri- 
level stainless steel sink. (Page 105, May issue.) 


Six Pairs of Legs and Towel Bars 


Reed-Cromex Corp., Cleveland, is contributing 
six pairs of its Hex-Custom legs and towel bars. 
(Page 114, May issue.) 


Submersible Sump Pump 

The Weil Pump Co., Chicago, is awarding a sub- 
mersible sump pump with a '4-hp capacitor mo- 
tor. (Page 109, May issue.) 


A Dozen Globe and Gate Valves 


Hammond Brass Works, Hammond, Ind., is con- 
tributing a dozen each of its No. 400 globe and 
602 gate valves in 4%, %4 and 1-inch sizes. (Page 
106, May issue.) 


Shower Stall 

Spartan Shower Stall Co., Inc., Maspeth, N. Y., 
is giving its Imperial shower stall, measuring 32 
inches square and 80 inches high. The winner has 
a choice of four receptors. (Page 110, May issue.) 


Laundry Tub 


The Wessels Co., Detroit, is contributing a Wes- 
glas laundry tub. Built of Fiberglas, it has a 21- 
gallon capacity. (Page 113, May issue.) 


Piumbing Brass Goods 

The Sterling Faucet Co., Morgantown, W. Va., 
is awarding a three-valve diverter (including 
showerhead), a pop-up bathtub drain and a lava- 
tory centerset. (Page 110, May issue.) 


A Dozen Cans of Swif Solder 

The Hercules Chemical Co., Inc., New York City, 
is giving a dozen l-pound cans of its new Swif 
Solder. (Page 105, May issue.) 

Faucet Aerators 

The Melard Manufacturing Co., New York City, 
is contributing a dozen each of its male and fe- 
male faucet aerators. (Page 112, May issue.) 


Tempering Valve 

Lawler Automatic Controls, Inc., Mount Vernon, 
N. Y., is contributing a 34-inch thermostatic tem- 
pering valve fer use in homes and commercial 
and industrial buildings. (Page 107, May issue.) 


Pressure-Temperature Relief Valve 

McDonnell & Miller, Inc., Chicago, is giving a 
combination pressure-temperature relief valve for 
hot water tanks. (Page 109, May issue.) 


Air-Scoop 

Taco Heaters, Inc., Cranston, R. I., is contributing 
a chrome-plated air-scoop. It’s used to make hot 
water heating installations free of noise. (Page 
113, May issue.) 

Exposed-Deck Faucet 

Michigan Brass Co., Grand Haven, Mich., is giv- 
ing its de luxe 8-inch exposed-deck faucet with 
swinging, rounded spout and lever-type handles, 
chrome-plated. (Page 111, May issue.) END 





In Plumbing Fixtures: Where have we 


THE “TRAIN” STREAKING across these and 
the following pages is a Plumbing Fixture 
Manufacturers Assn. mailing piece to the 
industry. It’s one of a series of PFMA 
promotional materials designed to draw 
attention to the market for 
plumbing fixtures. 

It does so by showing how far the bath- 
room has come since 1870 and how much 
farther it has to go before the goal—a 
bathroom for every bedroom—is reached. 

Unfolded, the humorous piece measures 
4% by 47 inches. (Folded, 44% by 6 inch- 
es.) It and other mailers, in color, are 
available from the PFMA, 1145 19th 
Street, N.W., Washington 6, D.C. END 


potential 


94 





All aboard the PFMA special! Starting point: antiquated plumbing. 
Destination: a private bath for every bedroom in the house. 
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THE Piumsinc Brass _INnstTI- 
TUTE has taken an aggressive 
stand to halt the ‘current unre- 
stricted flood of imported brass 
plumbing goods. 

At their May 7 meeting in Chi- 
cago, members unanimously au- 
thorized the PBI to initiate leg- 
islation establishing quotas on 
foreign imports of plumbing 
brass goods at 5 percent of do- 
mestic consumption. 

In presenting the proposed bill 
to the membership, PBI’s presi- 
dent Kenneth C. Bulkeley, presi- 
dent of the American Sanitary 
Manufacturing Co., Abingdon, 
Ill., emphasized PBI’s leadership 
role in the action. 

Said Bulkeley, “Even though 
the industry is feeling the im- 
pact of imports in a marked de- 
gree, we recognize that it has not 
reached its full proportions. PBI 
intends to do everything possible 
to prevent 


domestic manufac- 


Plumbing Brass Institute Takes 
Action on Unrestricted Imports 


Intends to do ‘everything possible” to prevent the brass goods 


falling heir to economic strangulation ... 


4 
KENNETH BULKELEY read the pro- 
posed bill that would establish quotas 
on foreign imports of plumbing brass 
goods at 5 percent of domestic con- 
sumption to an attentive audience at 
PBI’s recent meeting. Bulkeley, who 
is president of the brass group, is 
also president of American Sanitary 
Manufacturing Co. of Abingdon, Ill. 


turers of plumbing brass goods 
from falling heir to the same 
economic plight that has beset 
numerous other industries as a 


ED McGLINCHY, chairman of PBI’s 
Import Committee, told the PBI mem- 
bership that current methods of gath- 
ering import statistics on brass plumb- 
ing goods must be revamped if 
legislation establishing import quotas 
is to be effective. McGlinchy is man- 
ager of plumbing brass sales for Chase 
Brass & Copper Co., Waterbury, Conn 


result of unrestricted imports 
“The bill is already drafted 
and after its finalization, it will 


(Please turn to center of page 96) 





been? Where are we going? (tur page) 














This may be a little exaggerated—but not much. Back in 
1870, “plumbing” was confined mainly to the back yard. 
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Things had changed considerably by 1900. Popa no long- 
er was taking his ablutions in the family washtub 
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JUNE IS BUSTIN’ OUT ALL OVER 
with new products—and a con- 
centration of them will blossom 
at two important product shows 
this month. 

As this issue was being mailed, 
the Eastern Exposition of Oil- 
Heat and Domestic Cooling, 
sponsored by the Oil-Heat Insti- 
tute of New England, was being 
held in Boston (June 4 to 7). It 
was held in conjunction with the 
Oil-Heat Institute of America’s 
35th annual convention, June 3 
to 6. (See full report, next issue.) 

The theme of the OHI conven- 
tion, carried out through ap- 
proximately 70 round-table dis- 
cussions, was better management 
at the dealer level. OHI called 
these discussions “the most ex- 
tensive and practical series of 
management conferences ever 
held for dealers and distributors 
of the oil heating industry.” 

How to maintain and increase 


continued 





the industry’s share of the mar- 
ket, with rising competition from 
other fuel interests, was also a 
featured theme at the Boston 
convention. 

The exposition was held at the 
Hotel Statler; the convention, at 
the Sheraton-Plaza. 

The National Plumbing and 


New Products Star at Two 
Industry Shows this Month 


Out East: The Oil-Heating and Cooling Show 


Out West: The National Plumbing and Heating Exposition 


Heating Exposition will be held 
at the same time as the National 
Assn. of Plumbing Contractors 
75th annual convention (June 
10-13), both in the new Dallas, 
Tex., Memorial Auditorium. 
About the exposition, William 
A. Landers, president of the 
NAPC, says, “Plumbing, heating 





Plumbing Brass Institute Takes Action on Imports 


(Continued from page 95) 
be forwarded to a congressman 
for introduction and reference 
to committee. We trust this ac- 
tion will focus congressional at- 
tention on this problem facing 
American industry.” 

The plumbing brass goods on 
which import restrictions would 
be imposed according to the pro- 
vision of the bill fall under the 
general categories of plumbing 
fittings and trim made of brass, 


rough brass items, brass tubing 
and tubular goods, and gas stops. 

The bill’s backers believe the 
establishment of quotas will stab- 
ilize plumbing brass goods im- 
ports under conditions of fair 
competition. 

Under the workings of the bill 
the import quota would be estab- 
lished by the Tariff Commission 
on the basis of 5 percent of the 
preceding year’s domestic con- 


sumption. END 








By 1940, things were even better. The house with the 
convenience of a bath and a half was coming of age. 














Today, many homes are being built with two full baths, 
often with an additional half bath or a powder room. 
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1882 ad not out 
of date today 


SETTING THE THEME 
for remodeling at the 
NAPC convention will 
be this reproduction 
of the cover and first 
page of a promotion- 
al booklet used by 
Washington, D.C., 
plumbing contractors 
in 1882, the year be- 
fore the NAPC was 
founded. It will be 
part of a historical 
exhibit sponsored by 
the NAPC at the Dal- — 
las convention. 


and air conditioning contractors 
seeing displays of new products 
and methods will observe first 
hand the many advances made in 
these fields in the Southwest.” 

In keeping with the Diamond 
Jubilee theme of its convention, 
the NAPC will present two one- 
carat diamonds, plus other priz- 
es, to lucky winners. 

Picking up the theme from the 
75-year-old advertisement shown 
above, NAPC convention plan- 
ners will be placing strong em- 


hous Sweer lowe. 




















> 


SECOND EDITION 


phasis on remodeling, which is, 
remarkably enough, stressed in 
the 1882 ad. It will be part of a 
display of historical items show- 
ing the development of the NAPC. 

Keynote speaker for the con- 
vention is Dr. William H. Alex- 
ander, pastor of the First Chris- 
tian Church of Oklahoma City. 

Also to address the convention 
is William H. well- 
known sales executive who was 
named “Salesman of the Year” 
in 1953 by the National Sales 


Gove, a 


ADVERTISEMENT. 


AAtWARD& HUTCHINS, 
317 Sth Street HN. W., 
WASHINGTON, D. C., 


MAKE A SPRCIALTY OF REMODELING anD 
MODERNIZING 


{DEFECTIVE <BLUMBING 


IN CITY RESIDENCES 


uso cennsiindasdaiiaibenins 
Plumbing, Furnace, and Range Work, 


GRAPF’S HOT-BLAST FURNACE 


amp Tue 


KITCHENER RANCES. 


MANUPACTUBERS oF 
Slate Mantels, Parlier Grates, 
OPEN FIRE-PLACES, &c. 


Executives organization. He's 
vice president of EMC Record- 
ings Corp., St. Paul, Minn. 
Joseph H. Spitzley, 
elected president of the Mechan- 
ical Contractors Assn. of Amer- 


recently 


ica, is also on the program. Spitz- 
ley is president and general man- 
ager of the R. L. Spitzley Heat- 
ing Co., Detroit 

The vice president of public 
relations for American-Standard 
Corp., Howard L. Spindler, is 


another featured speaker. genp 
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What's the outlook for 1965? A bathroom for every bed- 
room jin the house—not a convenience but a necessity. 
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We're thundering down the tracks, steadily gaining momentum 


But where are we going’ 
You bet we di 
unsanitary conditions are a thing of the past 
And we are fast realizing 
average new American home had one bathroom. By 1940 one-and 
a-half bathrooms were fairly 


many areas had increased (o tw 


As for the future, take a look at the higher-priced homes con 
structed during 1956 
a private bathroom for every bedroom. And the conveniences of | 
today become the necessities 


| Prumsinc Fixture Manuracturers Ass N. | 





Do we really have a destination’ 


We want homes in which overcrowding and 


ur goals. In 1930, for example, the 


mmon. By 1965 the average in 
bathrooms 


Many of them feature the convenience of 


f tomorrow 


BILL KRAMER, Secretary 





1145 19th Street, N.W. Washington 6, D.C 


Ee a 


The last “coach” on the PFMA special summarizes its goal 
and tells where the humorous brochure may be obtained 





AN ITEM that is sometimes 
overlooked when the remodeling 
job is being sold is the need for 
replacement of worn out or in- 
adequately sized piping in all 
types of structures. 

Piping shouldn’t be neglected, 
of course, since the satisfactory 
operation of installed 
plumbing fixtures and heating 
equipment is entirely dependent 
upon the adequate functioning of 
the water supply piping. 

Plumbing and heating contrac- 
tors are naturally aware of this 
fact. And many of them also are 
aware that a repiping job can 
be successfully merchandised as 


newly 


part of the remodeling job. 
This was revealed in a survey 








ling remodeling, don’t overlook . . . 


Repiping... 
Your Key to 


Bigger Sales, 


3 
’ 
i 
i 
’ 
i 
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made by DE among a representa- 
tive group of contractors. The 
survey showed that repiping is 
an excellent means of upgrading 
the remodeling sale and results 
in increased customer satisfac- 
tion with the completed job. 

A Chicago contractor, Hans 
Jensen, who has made repiping 
a major part of his service for 
many years, looks at it this way: 
“There are some who feel that 
piping doesn’t have consumer ap- 
peal; that it’s too obscure and 
people just aren’t interested. We 
take the attitude that piping can 
be very good to look at when it 
is installed properly and 
even add a note of distinction to 
the entire job. 

“It is true that the public likes 
to think in terms of units, not 
piping. they 


can 


However, when 


Better Job 
Performance 


learn that there is a lot more to 
it than merely “pipes,” they be- 
come more interested. We make 
sure that our prospects are aware 
of this fact. It must be brought 
to their attention, however, as 
they aren’t going to ask for it 
themselves. You have to give the 
repiping job a personality.” 

In the following pages, Mr. 
Jensen and another contractor 
expand on this philosophy and 
tell how they sell repiping as 
part of the remodeling package. 

In its survey DE also queried 
the Copper and Brass Research 
Assn. and the Committee on 
Steel Pipe Research of the 
American Iron and Steel Insti- 
tute for their opinions. 

Robert Carmody, assistant sec- 
retary of the copper group, feels 
that repiping definitely offers a 
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fertile market for plumbing and 
heating contractors in the re- 
modeling field. 

“In dealing with homeowners 
and building managers who have 
an outmoded plumbing or heat- 
ing system, it is only common 
sense to recommend a new piping 
system that will be free from the 
deficiencies that afflicted the old 
system. P-h who 
want to stimulate their remodel- 


contractors 


ing sales would do well to call 
this to the prospect’s attention,” 
Carmody emphasizes. 

George Lain, 
neer for the Committee on Steel 
Pipe Research of the American 


research engi- 


Iron and Steel Institute, also sees 
a close relationship between pip- 
ing and remodeling. He says: 
“Piping is the lifeline of any 


plumbing and heating system 
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40,000 FEET OF NEW PIPING, both copper and steel, was recently in 
stalled in this Chicago skyscraper by Economy Plumbing & Heating Co. 
How the installation problems were solved will be told next issue. 








without 
it. The contractor should assume 
the responsibility of making any 
necessary changes or replace- 
ments in existing piping that are 
necessary to insure its ability to 
the improvements for 
many years’ service. 

“While we like to think of pip- 
ing as ‘permanent,’ the fact is 
that many existing systems are 
overtaxed by the addition of new 
equipment and others are many 


since it won’t function 


serve 





years old and do need replacing,” 
Lain points out 

“While piping is usually out of 
the 
glamour of the new fixtures with 


sight and does not have 
which it is associated, it should 
never be neglected so that it will 
detract from the complete satis- 
faction that should be the result 
of any remodeling job.” 

Let’s turn the page, then, to 
see how typical contractors mer- 


chandise repiping END 


How two contractors sell repiping: 





eln Cincinnati, an aggressive ad campaign 


does the job for Geiler 


next page 


elIn Chicago, Jensen gives piping a glamour 
and personality all its own... page 105 





PLANNING SESSION: 
Shown discussing news- 
paper advertising (facing 
page) that will bring in 
repiping leads are (from 
left) William Geiler, Jr., 
vice president; William 
Geiler, Sr., president of 
the Ohio firm; and Louis 
Buckreus, office manager. 


They Broke the Profit Barrier with 


a New Speciality ... REPIPING 


WHAT'S THE BEST WAY to up- 
grade a remodeling sale and 
bring in bigger profits? 

That’s 
to answer because there is no 
“best way” that will work the 
same for everybody. But Geiler 
Plumbing and Heating Co. of 
Cincinnati, O., has 
way and it’s paying off an aver- 
age of three hundred dollars on 
three out of every 10 remodeling 
jobs sold. 

What’s the secret? “It’s no se- 


cret,” 


not an easy question 


found one 


says William Geiler, Sr., 
president of the firm. “We just 
try to sell a repiping job right 
along with our remodeling pack- 
age and we do it about one-third 
of the time. 

“And,” he adds, “it 


isn’t as 


hard to do as it might seem at 
first. For one thing, there is a 
definite need for repiping, par- 
older homes and 
. . those 30, 40 and 50 
years old or more. In many in- 
piping in these 
is worn out or 


ticularly in 
buildings . 
stances, struc- 
tures of inade- 
quate capacity for present day 
needs. And as far as capacity is 
concerned, even newer buildings 
are good prospects because many 
of them have added facilities in 
the past 10 years or so that make 
existing piping inadequate.” 

So there is a market for repip- 
ing, Geiler points out. Obviously, 
the next question is how can it 
be sold? 

“To begin with,” Geiler says, 
“you do have to sell it. Nobody 


comes in and wants to buy a re- 
Most 
customers are hardly aware of 


piping job. prospects or 
piping. They know it’s there and 
that’s about all. We make it our 
job to see that they know some- 
thing about it and why it is so 
important.” 

The 
planned program to accomplish 


company has a_ well- 
this objective built around a di- 
rect mail and newspaper ad cam- 
paign. Briefly, the ads and direct 
mail repiping 
right along with other products 
and 
on these pages). A number of the 
ads come right out and suggest 
“Replace old worn-out piping.” 


pieces promote 


services (see sample ads 


Prospects are thus exposed to the 
idea at the same time they learn 
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e Cincinnati firm shows that repiping can be merchandised 


to upgrade the remodeling sale an average of $300 per job... 
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Springtime is Remodel 
Time 
+'Replace Those Old Worn Pipes 

| With Ever Lasting Copper.” 
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“Before It 
rOps . . . 
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See Us ” 
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a home is as modern as it's 


LUMBING 


Modern kitchens require modern. 
work saving fixtures, convenient ar 
rangement, and plenty of hot water 
If your kitchen isn't modern in any 
or ali of these respects, call us for 
an appraisal and estimate—at no 
obligation, of course 


PIPIp 1G 
Now! 

Efficient Service Always 
UMDbin J ‘ 

rau bi ©b Too Large N 


Equip 
~~ Ped Service Trucks To 


@ Residential @ Commercial @ Industrial 
@ Electric Sewer Service @Emergency Service 
@ Fully Equipped Repair Trucks @ 


“At Your Service Over 50 Years ~ 





Over 50 Years” 


PLUMBING & HEATING PLUMBING & H 


3228 Harrison Ave. EA TING 


228 Harrison Ave 





about Geiler’s other p-h services. 

Geiler estimates that about 
one-half of his repiping leads 
stem from the newspaper and di- 
rect mail advertising. Satisfied 
customers also account for a good 
share, Geiler says. 

Another effective source of re- 
piping jobs is the firm’s emer- 
gency repair service. The com- 
pany’s radio-equipped truck fleet 
has built up an excellent repu- 
tation for prompt and efficient 
service on small jobs that result 
in satisfied customers. Journey- 
men have been trained to “bird 
dog” for remodeling opportuni- 
ties, including repiping, while on 
the job. When they spot a good 
prospect, they report it to Geiler 
or his son, William (Jack) Gei- 
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ler, Jr., who is vice president. If 
the job is sold, the journeyman 
gets a percentage (one percent 
of the repiping contract) payable 
on a monthly basis. 


The 


pair service is a well-advertised 


emergency, one-stop re- 


~~ 


MO 10025 





part of the firm’s operation too. 
(See page 102.) 

Jack Geiler is quick to point 
out that despite the extensive 
promotion it isn’t always easy to 
sell a repiping job. He cited a re- 


(Please turn to center of page 103) 


To Help You in Repiping... 





A NEW COPPER TUBE HANDBOOK has been published by the Coppe1 
and Brass Research Assn. The 32-page book includes up-to-date 
design and installation data on the standard types of copper wate! 
tube, drainage tube and tube fittings. Specification tables and a 
variety of drawings and photographs supplement the text through- 
out. Data presented in table form includes dimensions, areas and 
weights, internal working pressures, flow rates and tube capacities 
Instructive photos are matched with step-by-step descriptive text 
in sections devoted to soldering and brazing copper tube 


The 
ington Ave., 


new 


handbook is obtainable from the association 


New York City 17. 


420 Lex- 
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How Geilers emergency repair 
service Is used as a source of 
repiping leads. . . 
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GEILER PLUMBING. HEATINGCo 
JVER HALF F CENTURY ’ 


HOME SHOW held annually in Cincinnati also provides with a variety of other products and services. Several 
Geiler with an opportunity to merchandise repiping along signs call visitors’ attention to the firm’s repiping service. 
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Newspaper ads call attention 
to Geiler’s emergency repair 
service with a timely remind- 
er, “Did this ever happen to 
you?” It promises that the 
firm’s one-stop service can 
solve any problem. 


When an emergency call is 
received, Geiler (Sr.) contacts 
a journeyman by 2-way radio 
in the vicinity of the home 
needing service and. dis- 
patches him to the job. 


The journeyman receives the 
call and is at the customer's 
home in a matter of minutes. 
All Geiler repair trucks are 
equipped with 2-way radios. 


At the customer’s home, the 
journeyman’ completes his 
work .. . but not before he’s 
checked for remodeling pos- 
sibilities. Repair jobs frequent- 
ly lead fo big-ticket repiping 
jobs like this one 





(Continued from page 101) 
cent installation that involved a 
new water heater among other 
items. He noticed that the water 
pressure was low and called the 
attention to it. 
“Yeah, I know it,” was the reply, 
“it’s always been that way.” 


homeowner’s 


»Geiler pointed out that a re- 
piping job would put an end to 
the pressure problem right away. 
The man remained skeptical and 
finally Geiler offered to wager a 
week’s salary that his suggestion 
would turn the trick. To make a 
long story short, the man ac- 
cepted the wager, Geiler put in 
new piping, the pressure was 
perfect, the customer was happy 
and Geiler had sold a repiping 
job and saved his week’s salary. 

“Repiping needs a little differ- 
ent type of selling,” Geiler ad- 
mits, “because it just isn’t an ob- 
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vious type of thing. Nevertheless, 
the basic idea is to promote it 
just like anything else.” 

The firm’s advertising program 
falls largely to Louis Buckreus, 
office manager for the company. 
He works closely with the West- 
ern Hills Press, which has a cir- 
culation of about 10,000 in Gei- 
ler’s immediate trading area, in 
planning the firm’s ads. Most are 
themed to remodeling, including 
repiping, and emergency repair 
service. The firm has no hard and 
fast ad budget as such, but keeps 
a careful check on results. Last 
year the company did approxi- 
mately $100,000 in remodeling, 
about 10 percent of its gross. 


#Geiler also is ‘a big-job con- 
tractor and handles installations 
covering greater Cincinnati, as 
well as areas in Kentucky and 
Indiana. At present, the company 


is handling a $100,000-plus con- 
tract in a new laboratory at the 
University of Cincinnati 

Geiler employs an average of 
30 journeymen. Ten are remodel- 
ing specialists who concentrate 
on that type of work 


s “A man has to be a specialist,” 
Sr., 


doesn’t know too much about re- 


Geiler, declares. “If he 
modeling, the job takes longer 
and is more expensive.” 

The 
phasizing repiping for about two 
Their 


was to keep men busy during 


company has been em- 


years reason originally 
months 
“We figured it would help keep 
our staff of skilled mechanics in- 
tact that’s the way it ha 
worked out,” Geiler says 

For a typical Geiler direct mail 
that sold 
see the next page 


normally slack winter 


and 


promotion repiping 


END 





continued ... 


The story of a successful 
promotion: Geiler sold 214 
carloads of water heaters; 

3 in 10 needed new piping 


AN ACTIVE direct mail pro- 
credited by Geiler 
Plumbing and Heating Co. for 
a good proportion of its remodel- 
ing and repiping business. (See, 


gram is 


also, preceding pages.) 

The 
above provides a good example 
of the Cincinnati firm’s efforts. 
The piece is a 7 by 9 in. card 
that has both institutional and 
product-type copy. It is mailed 
at three or four month intervals 


mailing piece shown 


to a selected group of about 
10,000 homeowners. 

The card invites homeowners 
to “hang me up for ready ref- 
and attention to 
the firm’s varied services includ- 


erence” calls 


104 


ing “Recopper your old rusty 
water lines.” The listing of serv- 
ices is cleverly arranged so that 
the first letter of each selling 
phrase spells out G-E-I-L-E-R 
in the vertical printing. 

Other copy on the card sells 
the know-how of the company 
and says “At your service over 
50 years.” Each mailing piece 
also makes a strong pitch for a 
particular product such as a wa- 
ter heater. The card shown here, 
for example, resulted in the sale 
of two and one-half carloads of 
water heaters, a nice piece of 
business in itself. 

But it didn’t stop there. In 
three out of 


every 10 water 


DIRECT MAIL piece 
shown here sells re- 
piping jobs’ for 
Geiler. The card 
sommeteretugl size 7 by 9 
fale was sent to 10,- 
een 0 selected pros- 
sommerts—by the girl 
=“Below, shown here 
——=—-Feferring to a criss- 
—tross. directory. 


eee tee 


heater sales, Geiler was able to 
upgrade the sale to include re- 
piping and other major remodel- 
ing work. 

“The mailing was timed for 
the fall and winter months when 
this type 
most important to our firm,” Lou 
Buckreus, the office 
points out. 


of business becomes 
manager, 


“As a result we were able to 
keep men busy at profitable 
work during what ordinarily is a 
slack time of the year,” he adds. 

Buckreus says that in his ex- 
perience, water heater promo- 
tions provide one of the most 
effective methods for obtaining 


leads on remodeling jobs. Enp 
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How Jensen gives piping a ‘personality 
to upgrade the remodeling sale... 
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ANOTHER CONTRACTOR who merchan- 
dises repiping as part of the remodeling 
package is Hans Jensen, of Hans Jensen 
and Sons, Chicago. 

Jensen does it by giving piping a “per- 
sonality” all its own. A clever direct mail 
letter (see below) tells prospects that 
“pipe lines are like people in many re- 
spects . . . some are rough and rugged, 
others, like our high pressure steam lines, 
are truly aristocratic—all dressed up as 
befits their place in life.” 

The copy goes on in similar vein to 
impress the reader with the importance 
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of piping in a variety of applications, both 
residential and non-residential, and to 
point out the fact that piping is truly 
something special. 

Jensen is equally persuasive in his per- 
sonal contact with prospects. He’s always 
willing to talk boilers and other equip- 
ment, but doesn’t overlook repiping in 
any instance. 

Does it pay off? Definitely yes, Jensen 
says, but you have to tell people about it 
at every opportunity. Jensen does, and his 
remodeling jobs include repiping more 
often than not. END 





Contractors Hear Plan for Local-Level 
Promotion of Hot Water Heating 
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Program is outlined at Mechanical Contractors convention .. . 


THE HOT WATER HEATING industry, 
spurred on by a successful year in ’56 
when its share of heating in the residential 
market rose to 28.5 percent, is seeking to 
further improve this market through in- 
creased promotion of its products at the 
local level. 

A plan that would assist contractors to 
tie in locally with national publicity and 
promotion was unveiled by. representa- 
tives of the Better Heating-Cooling Coun- 
cil at the recent annual convention of the 
Mechanical Contractors Assn. (Miami 
Beach, Fla., May 10.) Members of the 
BHC include manufacturers of hot water 
heating and compatible cooling products, 
the National Assn. of Plumbing Contrac- 
tors, the Mechanical Contractors Assn. 
and the Central Supply Assn. 

Franklin Greene, executive director of 
BHC, described the proposed plan as a 
“seven-point program to help the contrac- 
tor increase his residential and small 


BUSINESS BOOSTER KIT: A proposed local-level 
advertising and publicity program for use by 
contractors who sell hot water heating was un- 
veiled at the annual meeting of the Mechanical 
Contractors Assn. Frank Greene (left), executive 


building sales volume by personalized 
home town promotion in his name.” 

Heart of the program is a “Business 
Booster Kit’ that would be available to 
contractor-dealers who become associate 
members of BHC. 

Initial response to the program at the 
convention was impressive, Greene told 
Domestic ENGINEERING. Post cards filled 
out immediately after the presentation of 
the program showed that the contractors 
who replied favored the program by two 
to one. Greene also asked that the con- 


. * * 


MCA elects new officers . . . page 83 
* * + 

tractors state a preference for the annual 
charge for such a membership. The replies 
ranged from a low of $12 to a high of $50. 
Most felt that a sum of $15 to $20 would 
be acceptable, Greene reported. 

The first component of the kit would 


(Please turn to top of page 172) 


director of the Better Heating-Cooling Council, 
made the presentation with the help of the two 
pretty girls. Looking on are Joseph Spitzley of 
Detroit (right), new president of MCA, and 
Lloyd Gruman, New York City, MCA secretary. 


> BHC 
Business 
RoosTER 
KIT 
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WHAT KIND OF A Jos of selling 
is your store sign doing for you? 

In the first article of this series 
(March, page 86) an easy way to 
get some idea was suggested: 
Try walking or driving down 
your street looking for your 
store. Does your store sign 
make it easy to find? If you 
weren't actually looking for it, 
would you notice it anyway? 
And would you be able to tell 
right away that it’s a plumbing 
and heating headquarters? 

You should be able to answer 
yes to all these questions. The 
store signs of our times—your 
store sign—should identify your 
store. It should advertise and 
sell your products and services. 

And it’s got to be able to do 
these things in the course of the 
moment or two that moving traf- 
fic will give to it. 

The effectiveness of your sign’s 
selling job, in other words, de- 
pends not upon sustained viewer 
interest but upon initial impact. 


1957 


Besides identifying, advertis- 
ing and selling your services, 
your store sign should reflect 
your business personality (April 
issue, page 110). It should, first 
of all, suggest your complete in- 
tegrity and reliability. In addi- 
tion, it should stress your strong 
points—speedy and efficient 
service; 24-hour availability; per- 
sonalized custom-designed work; 
that you do the complete job, if 
you do; that you offer a time- 
payment plan; or whatever. 

The best store sign sells for 
the plumbing-heating contractor 
both day and night. It takes ad- 
vantage of light, color and mo- 
tion to attract and hold public 
attention. For some examples of 


good day and night signs, see the 
following pages. 

So far, talking 
about your store sign only. But 
on-the-job 


we've been 


and highway signs 
can do an extremely good job of 
selling for you too—if you'll let 
them. If you’ll make sure that 
there’s a sign with your name, 
address and phone number and 
some mention of your specialty 
at the site of every job you're 
working on. And if you'll make 
sure that there’s something at- 
tention-winning on a busy high- 
way. 

For examples of 
on-the-job and highway signs, 
see page 111 and the following 
pages. 


functional 


END 


Make your store sign sell for you both day 
and night PT page 


Your on-the-job and highway signs should 
merchandise to0.-++++sssesseeeeeeee page III 





continued ... 


MAKE YOUR SIGN WORK 
DAY AND NICHT 








SPECTACULAR SKELETON: The large skeleton letters 
that spell out the Breach Plumbing & Heating Co 


Colo.) are 
because it 


Denver, 
“Breach” 


name 
day 


TopAy’S SUCCESSFUL contrac- 
tor knows that his store should 
have good identification both day 
and night. Sometime he will have 
that 


day and a luminous one that 


two signs—one works by 


legible by At 
relief 


completely 


stands out in 


Often, how 


ever, the same sign will do dou- 


functions at night. 


ble duty and work both day ane 
night. 

When a contractor is thinking 
of installing such a double duty 


against the sky and “Plumbing” and “Heating” be- 
cause they’re white against a dark background. 
night the 
pal source of light and are a spectacular sight. 


letters are themselves the _ princi- 


sign, the first thing he must re- 
that its 
value should not be subordinated 


member is day-time 


to its night-time effectiveness. 
The light, color and motion util- 


ized in the sign at night might 
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TRADE IDENTIFICATION: There are sev 

eral reasons why the Stephan Plumbing 

; Co. sign (Los Angeles) is a spectacular 

; success as a 24-hour merchandiser. One 

: | is its use of the faucet as a trade sym 

J ps sca - ae “ws Stephan Plumbing mi bol. Another is the fact that the sign 
1 is such an out-sized one. Finally, it’s 

STEPHAN clean lettering makes it legible at a 


? LUMBING . ——- | distance by day and at even greater dis 
1 ' tances at night when the lights go on 


sore, Other parts that cannot be 
hidden such as crossovers can 
be camouflaged with paint 
The three day and night 
illustrated with this article 
excellent examples ol signs 
render it more spectacular then, be so fabricated and installed do a good job of merchandi 
but not more important as a_ that as many of its necessary 24 hours a day 
merchandiser. The good sign mechanical parts as possible are The night-time sign 
works not by day or by night but hidden in the sign’s raceway or ture one of several ty 
around the clock. other structural element, so that lumination—fluorescent 


This means that the sign must they won’t be a day-time eye- (Please turn to center of 
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» . + continued 


(Continued from preceding pages) 
descent, neon and so on—utilized 
in many ways. One of the most 
popular is when the letters or 
the 
principal source of light, stand- 
ing out in skeleton relief or ap- 
dark back- 


a background of a 


characters are themselves 


pearing against a 
ground or 
strongly contrasting color. 
Another popular use is to fea- 
ture the logo in silhouette or in 
color against a large luminous 
background lighted from within. 


USE OF BACKGROUND: The City Plumbing 
& Heating Co.’s sign (Boulder, Colo.) of- 
fers an excellent example of conformance 
to good sign design. During the day, there 
is strong color contrast between the sign’s 
facade and the lettering that appears on 
it.. And at night, a luminous background, 
lighted from within, makes the company 
name stand out in sharp relief. 


In some localities, floodlighting 
the sign is most effective. 

When choosing the type of il- 
lumination the con- 
consider: (1) 
competing 
like, (2) whether he 
use motion, and if so, 
(3) what local ordinances 
governing signs are and (4) how 
much the sign will cost, not only 
to install but also to maintain. 

But no matter what type of 
illumination he 


he wants, 
tractor should 
what the signs are 
wants to 
how, 


the 


decides upon, 


the contractor will always re- 
member thing: The sign 
must always be in perfect me- 
All the lamps 
must be alive. And clean. A sign 
that has one of its letters burned 


one 


chanical order. 


out or is otherwise not function- 
fully looks neglected and 
suggests anything but the reli- 
ability it’s supposed to convey to 
potential The well 
functioning sign is a positive, not 
negative-type, salesman for the 
contractor. 


ing 


customers. 


END 
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continued . 


PUNE Adel 


LET YOUR ON-THE-JOB AND 
HIGHWAY SIGNS SELL TOO 


HAVE YOU GIVEN much thought 
lately to what an effective sales- 
man of your products and serv- 
ices an on-the-job site sign can 
be? Or of what a good job of 


merchandising an eye-catching 


highway sign can do? 
Consider the on-the-job sign 
first. What better time and place 


can there be for you to remind 
potential customers of your serv- 
ices than while you're actually 
doing a job for someone else? 
It’s an established fact that 
passers-by do tend to look at on- 
the-job signs. There’s something 
about remodeling or any kind of 
construction work that fascinates 
the average passer-by and makes 
him stop and note what’s going 
on, even when he can’t actually 
see what’s going on. This means 


that your sign already has an 
audience predisposed to notice it 
Perhaps the single most im- 
portant factor that enhances the 
value of an on-the-job sign is 
that it tells the potential custom- 
er that you already have the con- 
fidence of some other actual cus- 
tomer, who has hired you to do 
his plumbing and heating work 
for him. 
Finally the 


heating contractor’s on-the-job 


plumbing and 


sign will tend to establish our in- 
dustry as a profession in the 
public mind, and the individ- 
ual contractor as a professional 
worker. 

As for the highway sign: One 
indisputable proof of the value 
placed on highway signs is the 


(Please turn to top of next page) 
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ON THE JOB: What does this sign do? An extremely effective job of 
telling the passer-by that plumbing is a specialized field and that 
this company is equipped to handle it. Besides carrying the name and 
phone number of the firm, it stresses some of its special services 
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continued... 


Carry Your Sales Message to 





THE BEST SEATIN THE HOUSE = 


=PAUL B.SINGLETON | 
q PLUMBING CO. p ee ee 


fact that there are so many of 
them! While this means that your 
highway sign will have competi- 
tion, as in the case of any other 
advertising media, if yours is 
better than the next one, it will 
be the one to be noticed. 

The highway sign that will be 
the first to be noticed is the one 
that uses illustration to put 
across its point. The one that 
tells its sales story by means of 
humor is almost certain to get 
more than a passing glance. 

The single cardinal rule to fol- 
MOTION AND HUMOR: Motion (the lid goes low in planning a highway sign 
up and down) and humor (there’s a clever is, however, that it must tell its 
slogan) form an unbeatable sales team in sales story with an economy of 
the Singleton highway sign (Missouri). 
Note how successfully the sign competes 
with the one further down the road. Because the passing motorist 

must read and digest it in a mat- 








words and visual impressions. 


ter of moments. 


BATHROOM -K E 
HEATING SYSTEM 
, ua Jodag 
PLENTY of PARKING 


ON THE HIGHWAY: This sign (Kansas City, Mo.) uses MERCHANDISING OFF THE HIGHWAY: This sign in Albuquerque, 
product identification to attract the passing motorist’s N. Mex., tells the complete sales story. It describes the firm’s 
attention. Then, in the moment the motorist gives services and tells how easy it is to deal with the company. It 
it a glance, it tells him a lot in a few words plays up remodeling and points the way to the store’s location. 
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HUMOR DOES IT 
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Depict a humorous situation and people will take notice. And are likely 
to remember longer too. That’s why using humor in an ad is an effec 
tive sales device, especially on a billboard which must attract attention and 
convey its message in abbreviated form. (This one’s in Phoenix, Ariz 





ECONOMY OF WORDS 
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This billboard (Kansas City, Mo.) tells a great deal with a great economy 
of words. The company name, a catchy slogan, the firm’s 24-hour service 
and brand-name product identification all appear on it. Yet the sign is 
easy to read and digest, an important feature in billboard advertising 





PE: bit practical 


PANEL 


Question: Is plastic pipe suit- 
able for radiant panel heating? 

Answer No. 1: “We recom- 
mend very highly the use of 
plastic pipe for panel heating in- 
stallations.” 

Answer No. 2: “We have 
never felt that we could recom- 
mend any plastic pipe for radi- 
ant panel heating.” 
the above 
question 


s Although 
to the 
headline 


answers 
raised by our 
completely 
both 


received 


represent 


opposite viewpoints, are 


typical of comments 
from readers following publica- 
tion of an article on this sub- 
ject in the 
DOMESTIC 
100), 


In part, the comments reflected 


February issue of 


ENGINEERING (page 


the fact that the February article 
dealt largely with flexible poly 
ethylene pipe and a number ol 


ASTORY in the February issue of DE 
ee photo at left) discussed the suit- 
ability of plastic pipe for radiant 
pdnel heating and invited readers to 
<6mment. The article below summa- 
Fizes the dozens of opinions received 
ond presents additional facts. 


Readers add their answers 
to the question: 


PLASTIC PIPE: 


se 


7 


manufacturers wrote regarding 
their experience with other types 
of plastic pipe, semi-rigid and 
rigid in particular. 

However, even where poly- 
ethylene alone was under dis- 


divided. 


A number of others also wrote 


cussion opinions were 
regarding new types of plastic 
pipe now being extruded and 
their possible application in the 
panel heating field. 

This follow-up article, there- 
fore, will review a number of 
these comments with the thought 
in mind that this series of articles 
will ultimately provide plumbing 
contractors with 


and heating 


definite conclusions regarding 


the suitability of plastic pipe for 


panel heating 


e Bert S. Montell, 
the Thermoplastics Pipe Division 
of the Society of the Plasties In 


secretary ol 


/ Is It Practical for 
PANEL HEATING? 


dustry, New York City, made 
this comment: 

“T believe that you are taking 
a good approach in reporting 
qualified opinions by individual 
manufacturers on this subject. I 
am sure that the plastic pipe in- 
dustry has installed numerous 
radiant that 
have operated satisfactorily dur- 


heating systems 
ing the past seven or eight years. 
“However, there have been 
some instances, such as a situa- 
tion in California, where the pipe 
failed in actual operation. These 
failures in California, we believe, 
were due to the addition of im- 
proper materials such as copper 
dust, which acted as a catalytic 
agent and brought about disin 
tegration of the pipe. There are, 
however, a great many other in 
that 
tirely satisfactory 


stallations have been en 


“Our thanks to Domratic EN 
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GINEERING for your factual and 
constructive articles on plastic 
pipe.” 

One manufacturer, Triangle 
Conduit & Cable Co. of New 
Brunswick, N.J., reported at con- 
siderable length on its experience 
with plastic pipe for radiant 
heating. 

J. E. Winick, director of sales 
for the firm’s plastic pipe divi- 
sion, writes that some time ago 
firm officials noted that one of 
their wholesalers, United Pipe & 
Supply Co., of Eugene, Ore., was 
moving considerable quantities 
of Triangle’s semi-rigid Kralastic 
plastic pipe. In checking, it was 
found that for four years the 
bulk of this material has been 
used for panel heating. 


=» “We were interested,” writes 
Winick, “and invited Bob Mor- 
rison, the wholesaler, and James 
Waite, the heating contractor on 
all the jobs, for a series of meet- 
ings at our offices. It was our 
thought that at these meetings 
the necessary answers would be 
forthcoming that would help us 
determine whether the use of our 
semi-rigid plastic pipe for panel 
heating was something we would 
want to take an interest in and 
develop.” 

Three meetings were held, one 
for contractors, one for whole- 
salers and one for architects and 
engineers, in which all phases of 
installation were discussed. 


« “To make a long story short,” 
says Winick, “we were com- 
pletely satisfied that if the 
methods used by the contractor, 
Ramsey-Waite Co., also of Eu- 
gene, Ore., were followed, our 
semi-rigid plastic pipe was sat- 


isfactory for panel heating.” 


In commenting on the use of 
its product by Ramsey-Waite, 
Winick said; “It was determined 


(Please turn to top of next page) 
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What industry authorities are saying 
about plastic pipe for panel heating 


“We have already extruded a new material that should be 
available commercially by early fall. We can say at this time 
that the new pipe will take temperatures as high as 220F 
under relatively high pressures. We are certain that for once 
and for all we will have eliminated the worry about high 
temperatures affecting plastic pipe on radiant heating jobs.” 
—J. E. Winick, director of sales, Plastic Pipe Division, Tri- 
angle Conduit & Cable Co., New Brunswick, N.J. 


“One of our engineers feels that polyethylene plastic pipe fo 
panel heating is entirely feasible. However, another engineer 
does not agree and points out that there is too much chance 
for overshooting the control temperature.’—T. E. Wallis, 
general sales manager, Stokes Molded Products, Trenton, N.J. 


“In panel heating installations, pressure and temperature 
recommendations may be exceeded, thereby eliminating the 
safety factor built into the pipe. A successful installation 
of polyethylene pipe is, then, completely dependent on the 
engineering skill of the contractor and becomes a variable 
beyond the control of the manufacturer.”—E. S. Schreiber, 
manager of flexible pipe sales, Crescent Plastics, Inc., Evans- 
ville, Ind. 


“The new linear or low-pressure polyethylene with consider- 
ably higher heat distortion points and several times the tensile 
strength of the older type may change the picture in the next 
few years.”—A manufacturer of steel and plastic pipe. 


“In our sphere of information there have been far more 
successful plastic pipe radiant heating jobs than unsuccessful 
The unsuccessful installations in California have been written 
about, talked about and referred to from coast to coast. But 
if anyone will add up the successful jobs and compare them 
with unsuccessful installations, I believe he will be surprised 
by the results..—George Olson, district manager, Amco 
Plastic Pipe Co., San Leandro, Calif. 


“From an engineering standpoint, there is no apparent reason 
why plastic pipe should not be used for radiant heating if it 
is made from top-quality virgin material, extruded properly 
and used within temperature limitations of the material.”— 
Bryce Batzer, Plastiline, Inc., White Plains, N.Y. 


‘We recommend very highly the use of plastic pipe for 
radiant panel heating in homes or buildings where it is used 
in floor or ceiling installations. We do not recommend its 
use in wall panels whatsoever.’—Jack Tate, sales manager, 
Franklin Plastics, Inc., Franklin, Pa. 

“Domestic ENGINEERING is doing both the plumbing and heat 
ing contractor and the manufacturer a great service in 
attempting to clarify the uses and limitations of plastic pipe 
Charles B, Turner, sales man 
ager, Southwestern Plastic Pipe Co, Mineral Wells, Tex 


for plumbing and heating 





(Continued from preceding pages) 


initially that no smaller size than % in. 
would be used. 


pipe 
The advantage of the larger size 
is that it provides for wider centers on the grid 
patterns. and 
since the plastic fittings for the pipe are stream- 
lined in appearance, the headers themselves can 
be imbedded in the slab. 

“Wherever possible, a uniform grid pattern is 
used. In other words, the contractor may use one 
size of grid three or four times on the same job. 
This enables him to preassemble a long length, 
the elbow, the cross piece and the second elbow. 
On the job, it is merely necessary to solvent weld 
at one point and that will provide two running 
lengths completely connected.” 

Winick points out that all good practices for 
radiant heat are observed and include such things 
as vapor barrier and “Tiffany” features of zone 


All headers are normally 2 in. 


heating and outdoor-indoor temperature control 

“In order to eliminate the potential problem of 
high temperatures affecting the plastic pipe, all 
jobs are double aquastated,” Winick says. “Our 
semi-rigid pipe is limited to 170F on the high side 
and the two aquastats, one on the boiler and one 
on the header, provide an ample safety measure.” 

The type of jobs that have been dene by the 
Ramsey-Waite Co. are practically unlimited, 
Winick says, and at least 150 jobs are now in- 
stalled and operating trouble-free. He points out, 
however, that as yet there is no Federal Housing 
Authority approval on plastic pipe for panel heat- 
ing and that the bulk of the jobs are in motels, 
garages and automobile sales rooms and structures 
of that general nature. 

“This has been our experience more or less to 
date,” Winick states, “but we have already ex- 


(Please turn to center of page 222) 
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Jnr questions about 


PLASTIC PIPE 


All you need to know about plastic pipe... 


THAT’S THE GOAL of this series 


of DE reports. The first article, 
“Here Are the Answers to Your 
Questions About Plastic Pipe,” 
discussed the use of such pipe for 
potable water supplies (Jan- 
uary, page 94). The article con- 
cluded that plastic pipe approved 
by the National Sanitation Foun- 
dation is nontoxic with no objec- 
tionable tastes or odors present 
and pointed out that many in- 


116 


dustry authorities now accept it 
as suitable for almost any cold 
water plumbing installation. 
The second article gave an- 
swers to the question, “Plastic 
Pipe: Is It Practical for Panel 
Heating?” A general conclusion 
was drawn to the effect that 
plastic pipe may be suitable for 
radiant heating under carefully 
controlled conditions. However, 
since there was no unanimity of 


opinion among industry author- 
ities, additional comments were 
invited from readers. The com- 
ments received provide the basis 
for the third article presented in 
these pages and bring to light 
new information on the subject. 
Future issues will discuss new 
facts and research projects on 
various applications of plastic 
pipe as they are uncovered by 
Domestic ENGINEERING. 
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THE CHALLENGE of competition 
from outsiders “who are seeking 
to take over plumbing and heat- 
ing modernization” was given 
top billing by a prominent speak- 
er at the recent spring meeting 
of the Central Supply Assn. in 
Chicago. 

Charles Thompson, immediate 
past president of the CSA and 
chairman of the All-Industry 
Modernization Committee’s con- 
sumer finance subcommittee, re- 
ferred to a four-color advertising 
spread from a recent issue of a 
national consumer magazine to 
illustrate how one large chain 
(Sears Roebuck) is going all out 
to promote kitchen, bathroom 
and heating-cooling remodeling. 

“This year,” Thompson said, 
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“the firm already has allocated 
$300,000 for 
tional promotion of home remod- 


more than its na- 
eling. At least this much is being 
spent locally by its retail stores 
to promote remodeled bath- 
rooms, kitchens and heating.” 
Thompson, who is also presi- 
dent of Tallman Co., St. Louis 
wholesaler firm, cited the ex- 
perience Sears has had in time 
payment selling. Only 5 percent 
of its business in 1928 came from 
time payment 
Thompson said. Twelve 
later this figure had increased to 
28 percent and by 1955, when the 
national chain did $3.5 billion in 
total business, the figure had ris- 
en to 40 percent. 
“This illustrates 


customers, 
years 


the 


impor- 


THEY'RE AFTER THE BUSINESS: Charles 
Thompson used this four-color spread 
from a national magazine to illustrate 
how one large chain (Sears Roebuck 
is promoting bathroom, 

heating-cooling remodeling 


kitchen and 


CSA Official Sees Threat 
in Growing Competition... 


Chain stores and others are after the plumbing and 
heating remodeling business, Thompson warns... 


tance of offering attractive time 
payment plans,’ Thompson said 
wholesaler audi- 


He urged his 


ence to assist their contractor- 
customers in setting up aggres- 
sive merchandising programs 
directed to the remodeling mar- 
ket. “Wherever contractors have 
actively promoted remodeling,” 


Thompson told a DE 


following the meeting, “they 


reporter, 


have been able to successfully 


meet such competition through 


advan 


the 


the use of their natural 


tages—such as entree to 


home, personal approach and 


product and installation know 
how.” 

Thompson urged local group 
the national re 


to tie in with 


(Please turn to top of page 161) 





LITTLE MISCHIEF-MAKER throws confetti to dem- 


onstrate how 
“doorless door” 


the moving air that forms a 
deflects paper, etc., into a 


below-sidewalk grating from where it is sucked 
into a sump and periodically washed away. 


NEW KIND OF SHOPPING COMFORT: A ‘‘door’’ made 
of an invisible screen of air makes it possible for 
bundle-laden customers to move in or out of the 
store faster and with greater safety than is the case 


with conventional 


revolving or swinging doors. 


“Doorless Door’ Air Conditioning 


Makes Its Debut in 


BUSINESSMEN who'd like to see 
traffic their 
speeded up now have it made— 
at least to the extent that there’ll 
be no doors standing in the way. 

Thanks to an_ engineering 
principle long known to plumb- 
ing and heating 
department 


flow into store 


contractors— 
banks and 


other similar institutions are be- 


stores, 


ginning to remove the heavy 
physical obstructions that stand 
between them and their custom- 
ers. They’re installing “doorless 
doors.” 

This door that isn’t a door is 
simply an invisible screen of air 
(either heated or cooled) mov- 


ing slowly downward and form- 
ing an insulating wall that pro- 
tects the interior of a building 
from outside weather conditions. 

To get the full story on how 
this doorless door works and 
how the public is reacting to it, 
DomEsTIC ENGINEERING inter- 
viewed a representative of Sul- 
zer Bros., a New York firm that 
makes such installations. One of 
Sulzer’s most recent installations 
was at the Knickerbocker Fed- 
eral Savings & Loan Assn., New 
York City. 

The doorless door, according 
to Sulzer’s, is a Swiss engineer- 


ing development. It was intro- 


New York... 


duced in Europe about five years 
there found 
that one of its chief attractions 
lay in boosting store traffic and 
speeding up its movement, par- 
ticularly during rush hours. Re- 
portedly, the doorless entrance 
increased department store sales 
10 to 20 percent. 

But promoters claim other ad- 
vantages, too. They say its insu- 
lation effect is efficient enough to 


ago. Businessmen 


reduce both heating and cooling 
It also, they add, elimi- 
nates ‘accidents in revolving and 
swinging doors, avoids rush hour 
pileups and facilitates the load- 


costs. 


(Please turn to top of page 120) 
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HERE’S HOW THE DOORLESS DOOR OPERATES: Air is cleaned periodically by a flushing device. The 
is propelled downward from the ceiling grille (1 air is cleaned by filters (4), carried through a con 
through a floor grating (2). Below street level, ventional heating (or cooling) unit (5) and returned 
dirt particles are collected in a chamber (3) that by the blower (6) (either side) and recirculated 


THE “DOORLESS DOOR” protects the interior of the build- created by the release of a stream of carbon dioxide 
ing against outside weather conditions. Here, snow from a fire extinguisher bounces off the air screen 
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“Doorless Door” Air Conditioning Makes Its Debut 


(Continued from page 118) 
ing and unloading of merchan- 
dise. 

On the sales side, the open 
entrance permits customers freer 
access to the store and does not 
block their movement when they 
leave with a load of packages. 
The entrance also permits 
greater visibility of interior dis- 
plays from the street. 

The installation appears most 
popular with merchandising- 
type operations, but engineers 
say it can benefit hospitals, ship- 
ping organizations, offices and 
factories. The wall of air also 
can seal freezing rooms, loading 
rooms and walk-in refrigerators 
—all areas where constant open- 
ing and closing of doors means a 
loss of time and money. 


s The use of ductwork and the 
application of heating and cool- 
ing makes this air entrance more 
than a matter of curiosity to the 
plumbing and heating contrac- 
tor. The role he will play in de- 
veloping this product remains to 
be determined at this early 
stage. But, knowing the con- 
tractor’s interest in broadening 
his horizons, Domestic ENcr- 
NEERING has asked Sulzer Bros. 
representatives the following 
questions about what the door- 
less door is and how it operates: 


Q. Briefly, what is your new 
product? 

A. We call it a doorless door. 
It’s an invisible screen of air 
moving slowly downward and 
forming an insulating wall that 
protects the interior of a build- 
ing from outside weather. 


Q. People must get a little 
wind-blown passing through a 
wall of air. 

A. No, not at all. The air 
moves in a controlled flow that 
doesn’t muss a hair on madam’s 
coiffure. Won’t even ruffle a 
bouffant skirt! 


Q. What about drafts? Does 
the interior of a building with- 
out doors become breezy? 


A. Again, no. Our engineers 
have tested our installation in all 
standard weather conditions and 
found that a curtain of moving 
air is a more effective barrier 
against drafts than conventional 
doors are. 


Q. Does that mean that the air 
barrier also holds against out- 
side heat and cold? 


A. Yes, in most cases it does. 
Both the heating and cooling 
system of a building are unim- 
paired by the elimination of con- 
ventional doors. 


Q. You mentioned “most 
cases.” What are the weather 
limits an air door can meet? 


A. Such doors can resist winds 
hitting the entrance directly at 
speeds up to 15 miles per hour. 
Snow and rain driven by these 
winds will be sucked away by 
inlet grilles. However, winds 
above 15 miles per hour will re- 
quire the outside doors to be 
closed. 


Q. Outside doors? 


A. Yes. You see glass folding 
doors, recessed in walls or ceil- 
ing, are used for night protec- 
tion. But these doors also may 


be used during the day when 
winds are high or temperatures 
extreme. But remember, even 
then, the doorless door is oper- 
ating; it is heating the cold air 
forced into the building despite 
conventional doors. 


Q. Do dust, dirt or insects pen- 
etrate the curtain of air? 


A. The motion energy of the 
forced air is strong enough to 
prevent outside air from coming 
in—or inside air from escaping. 
Filters remove all dirt, dust and 
other particles. We also have a 
suction grating in the entrance 
area which collects wastepaper, 
cigarette butts, etc., in a pit. 
They’re washed away periodi- 
cally. 


Q. Doesn’t an open door invite 
stray cats and dogs to enter an 
establishment? 


A. We tested that, too, and 
found the unexpected air cur- 
rents which a human can barely 
feel frighten off dogs and cats. 


Q. That about covers the gen- 
eral questions on the develop- 
ment. Domestic Engineering 
readers, being skilled techni- 
cians themselves, would like to 
know more about the air door’s 
engineering. Just how does it 
work? 

A. The open doorway works 
in a closed cycle. The air screen 
is propelled from a series of 

(Please turn to top of page 160) 








What Happened to the Happy Marriage? 


In these pages last month our readers were promised a story on 
how T. D. Gustafson & Co. of Minneapolis has combined a plumbing 
and heating new work and remodeling business into a highly suc- 
cessful operation. The story was billed as a “happy marriage” be- 
tween the two divisions. What happened to it? 


a It’s as happy as ever. But our account of it is being deferred. Just 
as Domestic ENGINEERING was about to go to press with the Gustafson 
story, we received word that the firm is adding a kitchen remodeling 
division. So we decided to find out the details of this expansion of 
the remodeling division and include that in our report to DE readers. 
Watch for the story; it’ll be here soon. 
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new KEWANEE "Sales-Builder’ campaign 


sells 1957 wet-heat homes 


at your own (Q0G/ [aye/1 


Not thousands of miles away—or in 
the next state or city—but right in your 
own sales area this new Kewanee Boiler 
residential campaign goes after bigger 1957 profits for you! Sys ee 
Here is material that sells in your own showroom or wonee Boiler edvertising 
the homes you select ... material that keeps Kewanee ad- in national publications 
vantages and your name together at all times. cock monte 
Ask your jobber salesman now about Kewanee Resi- 
dential Boiler “sales-builders”—devoted to W, OW, GW, 
Round “R” and Square-Heat Type “R” Boilers with 
“cruising-speed” S.B.I. net ratings from 74,000 to 1,350,000 
Btuh. AMERICAN-STANDARD, KEWANEE BOILER DIVISION, 
101 Franklin Street, Kewanee, IIl. 
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SALES AIDS 


| ae ae ae ae a ae ae ae a ae oe ae ee oe ee ae ee ae ae ae ee ae ee ee ee ae ee ee ee ae: 


Strainer Basket Display 

A colorfully printed display card 
for mounting a universal-type re- 
placement strainer basket is being 
offered to contractors by Reed- 
Cromex. The card lists product 
features and can be set on a coun- 
ter or hung on a wall. 


STRAINER BASKET 
KITCHEN SINK 


en 
+ erecmmowe PLATED 
TSH . cusses meoreene seats 


IX ——s 


Issued by: Reed-Cromex Corp., 
192 S. Green Rd., Cleveland 21. 


Steel Kitchen Booklet 

A consumer booklet entitled 
“From Mine to Market with Re- 
public Steel Kitchens” and pre- 
senting a pictorial review of the 
firm’s research and 
craftsmanship has been made avail- 
able to distributors and dealers. 
The booklet describes the progress 
of ore from mine through furnace 
and mill till it reaches the corpora- 
tion’s Berger Division in Canton, 
O. It also describes the many 
phases of designing, fabrication, 
assembly and inspection and points 
out the firm’s world-wide net- 
work of distributors. 

Issued by: Republic Steel Corp., 
Berger Div., 1038 Belden Ave., N. 
E., Canton 5, O. 


resources, 


Water Systems Guide 

A colorful, 12-page consumer 
brochure designed to serve as a 
guide to water systems has been 
made available by Goulds. The 
guide describes three water sys- 
tems most desirable for specific 
applications and includes charts to 
enable a homeowner to determine 
the correct water system for a par- 
ticular need. It includes descrip- 
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tions and specifications of shallow 
and deep well systems and a dis- 
cussion on convertible systems. 
Pumps for special applications such 
as cellar draining, boosting munici- 
pal water main pressure, 
sprinkling and _ utility use 
shown. 

Issued by: Goulds 
Black Brook Rd., 
N. Y. 


lawn 
are 


Pumps, 31 
Seneca Falls, 


Hospitality Beverage Bar 

An automatic electric “buying 
break beverage bar” which in- 
dividually dispenses instant serv- 
ings of coffee, tea, hot chocolate 
and soup is being offered dealers 
by Mitchell. This retailing service 
is designed to put the consumer in 
a buying frame of mind. In addi- 
tion to the dispenser the initial 
package includes 144 individually 
packaged servings of coffee, tea, 
hot chocolate and soup; 200 paper 


somsne 


nes ot 
wompenres 
wenree: 


cups and napkins; two dozen 
turquoise plastic spoons; a creamer 
and pitcher; dehydrated cream and 
sugar. The dealer also receives a 
wo-color sign to identify his hos- 
pitality center and 100 post cards 
for consumer mailing. 

Issued by: Mitchell Mfg. Co., 
Div. of Cory Corp., 3200 W. Peter- 
son Ave., Chicago. 


Plastic Pipe Fittings Carton 
A new carton for plastic fittings 
for flexible plastic pipe is being 


offered by Carlon. Suitable for 
display, the boxes are made of 
heavy cardboard and have illustra- 
tions explaining recommended in- 
stallations. Printed in red and 
marked on five sides, the cartons 
(Please turn to top of page 124) 


Home Market Is Target of Kewanee Boiler Display 


A steel boiler display for window 
or floor is being made available to 
dealers by Kewanee. The display 
fits the firm’s GW, OW, Round R or 
Square R boiler series and has 
changeable copy panels to describe 
the boiler being shown. It is built 


of a strong and durable display 
board and stands 65 in. wide, 66 in. 
high and 18 in. deep. It also has two 
literature holders. 

Issued by: Kewanee Boiler Div., 
American-Standard, 101 Franklin 
St., Kewanee, III. 
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Today, more plumbers than ever before realize the 


fast installation and permanence of CON-X-ALL plas- 
tic pipe connections. They like these machined brass 
fittings originated by American Sanitary. Wholesaler 


profits over the past three years prove it. 


omnia 


il 


Stock now from this complete line, including in- 
creasing and reducing types 


wi 


. . the only line with all 
the sizes you need. Delivery is fastest when you phone Wo. 4600—plastic 10 cop 
Abingdon 162 or 172. per— 4, 1, 1 


| 


No. 4610—plastic to iron No. 4620 
pipe — 2 A) ] tic 
1%",2 


plastic to plas 
j 1“ 


@RASSN 


WE DISTRIBUTE THROUGH WHOLESALER NLY 


cs _—«M, AMERICAN SANITARY 


MFG. CO., ABINGDON, ILLINOIS 


OVER FORTY YEARS LEADERSHIP IN THE PLUMBING INDUSTRY 


YOU'RE 


ALWAYS AHEAD WITH AMERICAN 


SANITARY 
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Sales Aids 





(Continued from center of page 122) 
are designed to ease storage, stock- 
ing and identification problems. 

Issued by: Carlon Products 
Corp., 10225 Meech Ave., Cleve- 
land 5. 


Packaged A-C Mailing Booklets 

Three eight-page consumer book- 
lets describing packaged air con- 
ditioners for a variety of applica- 


EYP 


WEATHER MW Wea, 
™ HER MA 


tions are being issued to dealers 
for direct-mail use by Trane. Each 
two-color booklet (above) dis- 
cusses specific application problems 


Convention Dates 


and their solutions. Feature items 
are: (1) how to air condition a bank 
without interrupting business, (2) 
heating with a self-contained air 
conditioner, and (3) how six shops 
are air conditioned by two units. 
Notes on ductwork for packaged 
units, water saving for air condi- 
tioning and unit components are 
included. Each booklet contains a 
coupon-type return card with the 


{ 


PACKAGED | PACKAGEy, 


Gic 


OW Fo 4, 
* Comerry 
rn, witmour 
WPTINe susimess 
A 


dealer’s name and address im- 
printed on one side. 
Issued by: The Trane Co., 2043 


Cameron, La Crosse, Wis. END 





Manufacturer Assns.... 


(Continued from bottom of page 76) 

Sept. 23—TSMA—Annual 
of the Toilet Seat 
Assn.; Belmont Plaza 
York City. 


meeting 
Manufacturers 
Hotel, New 


Sept. 24-26—NIWKC—Annual con- 
vention of the National Institute of 
Wood Kitchen Cabinets; French Lick- 
Sheraton Hotel, French Lick, Ind. 


Oct. 3-5—PEI—Annual meeting of 
the Porcelain Enamel Institute; The 
Greenbrier, White Sulphur Springs, 
W. Va. 


Oct. 7-9—AGA—Annual convention 
of the American Gas Assn.; Kiel 
Auditorium, St. Louis. 


Oct. 15-18—CIPH—Annual conven- 
tion of the Canadian Institute of 
Plumbing & Heating; Seigniory Club, 
Montebello, Que., Canada. 


Oct. 24—PHIB—Annual meeting of 


the Plumbing and Heating Industries 
Bureau; Palmer House, Chicago. 
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Nov. 1-2—AHLMA—Annual meet- 
ing of the American Home Laundry 
Manufacturers Assn.; Mayflower Ho- 
tel, Washington, D. C. 


Nov. 11-15—NEMA—Annual meet- 
ing of the National Electrical Manu- 
facturers Assn.; Traymore Hotel, At- 
lantic City, N. J. 


Nov. 18-21—ARI—10th Exposition 
of the Air Conditioning and Refrig- 
eration Industry sponsored by the Air 
Conditioning and Refrigeration Insti- 
tute; International Amphitheatre, Chi- 
cago. 


Nov. 18-22 — NWAHACA — Annual 
convention of the National Warm Air 
Heating and Air Conditioning Assn.; 
Morrison Hotel, Chicago. 


Jan. 19-23 (1958)—NAHB—Annual 
convention and exposition of the Na- 
tional Assn. of Home Builders; Hilton 
and Sherman Hotels and the Colise- 
um, Chicago. 


Jan. 22 (1958) — NIWKC — Winter 
meeting’ of the National Institute of 


Wood Kitchen Cabinets; Sheraton 
Hotel, Chicago. 


Mar. 31-Apr. 2 (1958)—GAMA— 
Annual meeting of the Gas Appli- 
ance Manufacturers Assn.; The Green- 
brier, White Sulphur Springs, W. Va. 


Apr. 14-16 (1958) — LIA — Annual 
meeting of the Lead Industries Assn.; 
The Chase Park Plaza Hotel, St. 
Louis. 

Kitchen Best Seller 

Plumbing contractors, like in- 
terior decorators and hat designers, 
often run into ladies who just can’t 
decide what colors and style they 
want. The Plumbing and Heating 
Industries Bureau says, however, 
that a new book may help milady 
make up her mind on modern bath- 
room design. 

It’s called “How to Plan Your 
Bathroom and Powder Room” and 
is written by Ethel Brostrom, a 
former editor on shelter magazines. 
Some chapter headings give an idea 
of its scope—‘Modern Bathrooms 
and Where to Place Them,” “How 
to Make Your Bathroom More Use- 
ful,” “How to Find Extra Storage,” 
and “Decoration Ideas for the Bath- 
room.” 

The Bureau points out that the 
book is primarily for crystallizing 
the thinking of new homeowners 
and modernization prospects, but it 
also has value as an idea source 
for contractors and an aid in ex- 
plaining bathroom design theories 
to neophytes. 


Who's Got a Hairpin? 

Head for the woods, men. There’s 
a girl in the field. It’s true. The 
heretofore sacrosanct, 100 percent 
male territory of heating and air 
conditioning service work has been 
invaded. 

Anne Carolyn Tomlinson of the 
Delta Heating Co. in Atlanta, Ga., 
recently attended Janitrol’s heat- 
ing and air conditioning service 
school in Columbus, O., and, from 
all reports, was an _ outstanding 
pupil. (Teacher’s pet, we’ll bet.) 
Anne joined Delta a year ago as a 
bookkeeper but soon turned in her 
pen for a wrench and 
service manager, 
work of four men. 

Wonder how they can install a 
system without being able to apply 
the finishing cusses? 


is now 
directing the 
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With Woungstown Steel Pipe on the job 
new Lamson & Sessions plant gets 
dependable, life-time piping system 


To keep pace with the growing demand for their complete line 
of industrial fasteners, Lamson & Sessions Co. are erecting 
this new, beautiful, highly functional plant on Cleveland's 
Tiedeman Road. Providing dependability and long life for 
the plant's all-important piping system will be tons of quality 
Youngstown Steel Pipe. 


For years leading architects, as well as progressive plumbing 
and heating contractors, have specified Youngstown Steel 
Pipe because it’s been their guarantee of trouble-free water 
piping systems. 


Youngstown Steel Pipe is made of only the finest steel with 
exacting attention given to all sizing, threading and finishing 
processes. Close quality control of every step in Youngstown’s 
fully integrated operations—from ore mining to finish thread- 
ing—produces the best pipe obtainable—anywhere. 


Your Youngstown Pipe Distributor is only a phone call away 
—why not contact him today? 


Building mason & Sessions Company, Cievelana . THE YOUNGSTOWN SHEET AND TUBE COMPARY 


Owner: 


Engineer: The George S. Rider Company, Cleveland Manufacturers of Carbon, Alloy and Yoloy Steel 
Generel The Sam W. Emerson Company, Cleveland General Offices o Youngstown 1, Ohio 


Contractor: : z : ; ; : ners 
Plambing & the smith & Oby Co. Cleveland District Sales Offices in Principal Cities 


Heating The Ed Sweeny Company, Cleveland 
Contractors: 


Distributor: Grinnell Company, Cleveland 








Specify Youngstown and secure these 
7 Points of uniform goodness 
uniform ductility uniform wall thick- 
uniform lengths ness and size 
uniform threading uniform strength and 
uniform weldability toughness 
uniform roundness and straightness 


Domestic ENGINEERING, JUNE 1957 





d MINUTES WITH BERGIE! 





SE ON BOLT ERATE RSS FA SAORI 9. 4 TRE TIER pe 


By Hal Bergdahl, manager of dealer sales, Crane Co., Chicago 


The Mayor Speaks Up for Modernization 


SPEECHMAKERS—some of them 
give me the burps. (Look who’s 
talking.) But not the Mayor of 
Lawrence, Mass. No sir! He’s a 
master at uttering articulate 
words that are positively stimu- 
lating. And besides, his warmth 
of personality, his timing and, 
more especially, what he says, 
makes you sit up and pay special 
attention. 

Allow me to repeat some of 
the words of wisdom he pro- 
pounded during a speech he 
made recently in Tucson, Ariz. 
(Special note: We were all at- 
tending the Operation Home Im- 
provement Congress.) 

Mayor—‘“In the fullest sense 
of the word, our fix-up program 
was a team operation as we re- 
alize that real success is achieved 
only when all the community’s 
forces are mobilized as a unit.” 


# The Mayor’s home town had 
done an outstanding job of sell- 
ing homeowners on the idea of 
fixing up their dwelling places. 
Mayor—“Our homes are not 
unlike those in the average, typi- 
cal community throughout the 
country. But, unlike the average 
community, we resolved to do 
something about it.” Hurrah, 
hurrah for the Mayor. 
Mayor—“We made sure that 
all the groups in the city had a 
genuine feeling of participation 
in the project and that their co- 
operation throughout the year 
was absolutely essential if the 
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total potentials of the campaign 
were to be achieved.” 

And here’s a paragraph that 
warrants special attention: May- 
or—“The committee members 
injected so much fun into the 
program that working on Ohi 
became a pleasure rather than a 
chore.” We like you Mr. Mayor. 


= Okay, let’s agree, then, that 
they had a good program and 
that many of the townspeople 
participated. But the next logical 
questions you might ask would 
be: “What were the results? 
How much business was ob- 
tained?” 

Let’s quote the Mayor: “Our 
leading lumber dealer had a 30 
percent increase in business, the 
best year he ever had. Two of 
our building supply dealers re- 
ported 25 percent and 75 percent 
increases, respectively. The lead- 
ing hardware chain store in town 
reported a 50 percent increase 
in every department related to 
housing. Each tradesman—in- 
cluding plumbing-heating men— 
was just as busy as he could be 
throughout the entire year. 

“Our city building inspector 
reported that permits taken out 
for home improvements and al- 
terations during 1956 shattered 
all previous records—they were 
the highest in history. Yes, the 
program paid off in the cash reg- 
ister too.” 

Mayor again—“With all the 
sincerity I possess, I can say to 


you that if you want to discover 
a powerful method of uniting 
business and a community, try 
local development. 

Naturally, in the stress and 
strain of day-to-day operation, 
we are confronted with critics, 
with cynics and with some who 
try to tear down the constructive 
programs of responsible and con- 
scientious business and commu- 
nity leaders. In a sense, it is our 
job to convert those who would 
tear down and build them into 
leaders who want to build up.” 


s And then the Mayor ended his 
talk with the recitation of a 
poem. 

“I watched them tearing a 
building down ... A gang of men 
in a busy town .. . With a ho- 
heave-ho and lusty yell... They 
swung a beam and the sidewall 
fell... I asked the foreman, Are 
these men skilled ... As the men 
you'd hire if you had to build? 
. . . He gave a laugh and said, 
No, indeed! . . . Just common 
labor is all I need .. . I can 
easily wreck in a day or two... 
What builders have taken a year 
to do! . And I thought to 
myself as I went my way... 
Which of these roles have I tried 
to play? ... Am I a builder 
who works with care . . . Meas- 
uring life by the rule and 
square? ...Am [I shaping my 
deeds to a well-made plan... 
Patiently doing the best I can? 
. . . Or am I a wrecker, who 
walks the town ... Content with 
the labor of tearing down?” END 
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The BASEBOARD 
RADIATION with a 


Built-In 
PROFIT... 


This radiation profits both you and your customer! 
Your customer gets three-way comfort from radiant, 
convected, perimeter heat—wuniform temperatures 
wall to wall, floor to ceiling, without drafts. 

She gets comfort with space-saving convenience, 
and with cleanliness—unstained walls and drapes. 
She gets modern, decorative beauty—no unsightly 
radiators; and economy—first cost and upkeep. 
What do you get?—You get the prestige that comes 
of installing today's best constructed and finest 


looking baseboard radiation; the good will that comes © 


of satisfactory performance; and the big net profit 
that comes of Nesbitt's labor-saving design. 


Slim, sleek enclosure with new 
one-piece end cap; permits recessing 


ti 
% . 
~ 


Made by John J. Nesbitt, Inc., Philadelphia 36, Pa 
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° cutting required 


With four standard lengths and a fill-in 
section, you can fit any wall-to-wall 
without cutting the enclosures. 


asy 6-step installation 


Apply 1) back panel to wall; 2) support 
brackets; 3) heating element; 4) louver 
blade; 5) snap front; 6) trim pieces. 


imple piping system 


Corrugated aluminum-fin elements with 
copper tube-ends mated for sweating, 
without couplings, into a series loop. 


TU’s per lin. ft.: 810 


The high capacity element heats 
most rooms with Nesbitt Baseboard 
installed along only one wall. 


nventory savings 


Separately packaged enclosures, 
elements, and accessories means 
less stock and handling, no waste. 


rimming work reduced 
13 pre-punched accessories for 
every situation, including even 


semi-recessing without framing 


than ‘‘lower” price baseboards. 


. ake-home profits 
Installation and service savings 
make Nesbitt a far better buy 














Compression test proves J-M Fibrocel® Insulation 


retains FULL-WALL thickness! 


ONLY FIBROCEL OFFERS 
ALL THESE ADVANTAGES 


No shrinkage—eliminates gaping joints. 


Resists compression—retains full-wall thick- 
ness. Uniform dimensions— precision formed 
for exact fit. Economical application—light- 
weight, easy to cut with a knife. Thermally 
effective. Long lasting—flame, rot, odor and 
vermin proof. 


5] Johns-Manville 


tT 


the new molded silica insulation 
developed for piumbing, heating, 
chilled water and dual service 
applications in the 35F to 300F 
temperature range 


The illustrations tell you why Fibrocel 
maintains its insulating effectiveness 
. why it stands up under operating 
abuse which often impairs the per- 
formance of softer insulations. 

At top left, a single 50-lb. weight 
noticeably crushes the soft ordinary 
insulation. But note that fowr of these 
same weights cause no deformation 
or compression in Fibrocel. This 
means full insulating effectiveness! 

Fibrocel’s added firmness and 
strength take on even more import- 


ance when a vapor seal jacket is 
involved. For Fibrocel offers substan- 
tially greater back-up protection 
against jacket punctures. 

Fibrocel speeds installation, too! 
It is light in weight and a pleasure to 
apply. It cuts cleanly, easily with a 
knife. And its firmness and remark- 
able dimensional uniformity assure 
long-lasting, tight, smooth joints! 

For further information on Fibrocel, 
write Johns- 

Manville, Box 14, 
New York 16, 

N. Y. (In Canada, 
Port Credit, 
Ontario.) Ask 

for brochure 


IN-155A. 


U INSULATION 


MATERIALS - ENGINEERING - APPLICATION 
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GREATEST LABOR 
SAVER IN YEARS 


Three Sizes, 


Bronze or Cast Iron 





RETURN 


RETURN 


TO 
CIRCULATOR 


THE OLD WAY 








RETURN 


| 


CIRCULATOR 


RETURN 


THE THRUSH WAY 


BALANCING LEVER 
Diverter is always in line 
with balancing lever. 


:* 1%” or 1a” 


THRUSH 


wil BALANCER 


WON TRADE ACCEPTANCE OVERNIGHT... 
IMPROVES HOT WATER HEAT + INCREASES YOUR PROFIT 


Twin. BALANCER serves such a useful, practical purpose 
and saves so much money, time and material that it has found 


immediate acceptance with the trade. 


Whether you do five jobs a year or five hundred, Thrush 
Twin-L Balancer will reduce the cost of your installations and at 
the same time make a neater, easier-to-balance Hot Water Heating 
System. Correct balancing means higher operating efficiency. It's 
another Thrush labor saver that also means improved heating and 
more profit for you. Ask your wholesaler about it today or mail 


the coupon for bulletin and prices. 











ONE FITTING TAKES 
THE PLACE OF TEN 


SAVES TIME, 


MATERIAL + LA 


a 
in A ROM 9 ee 
oS eee 
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H. A. THRUSH & COMPANY 


Department A-6, Peru, Indiana 


[] Please tell us more about Thrush Twin-L Balancer to simplify hot water 
heating installation. Send bulletin and prices. Also send Condensed Catalog 


NAME 





ADDRESS 





City 








New Products 





(Continued from page 70) 

Gas Fireplace Valves 

A series of valves for use in gas- 
fired fireplaces has been announced 
by Price Pfister. The valves feature 
a nylon-seat washer to provide 
airtight sealing and eliminate leaks. 
The stem can be removed without 
disturbing the body. The units also 
feature a thread protector that pro- 
vides insulation against mishaps 
during roughing-in. The highly 
polished flange is adjustable. Both 


angle and straight body styles are 
available with loose keys. 

Manufacturer: Price Pfister 
Brass Mfg. Co., 3011 Humboldt St., 
Los Angeles 31. 


Pipe Threader 
A geared pipe threader that em- 
ploys aluminum alloy castings to 


reduce weight has been announced 
by Beaver Pipe Tools. The unit has 
a capacity of 2% to 4 in. and is ad- 


justable to permit hand use or 
power drives. One set of dies is 
used for the full size range. The 
die cam may be set for cutting 
standard, deep or shallow threads 
of standard length. Both straight 
conduit and tapered threads can be 
made with the same set of dies. It is 
available in either American or 
British right-hand threads. 
Manufacturer: Beaver Pipe Tools, 
Inc., 368-400 Dana Ave., Warren, O. 


Hydraulic Nylon Ballcock 

A hydraulic nylon ballcock that 
is held closed automatically by wa- 
has been introduced 
by “Hydo” Valve Corp. For open- 
ing, the water level drops and the 


ter pressure 


Combination Sink-Drinking Fountain Is Announced 


A series of stainless steel sink 
and drinking fountain combinations 
that feature two bowls has been 
announced by Elkay Mfg. The four 
units in the series are designed for 
institutional applications and, when 
used in schools, can be installed 
right in the classroom. Over-all 
sizes are 32 by 17 in., 34 by 16 in., 
35 by 17 in. and 37 by 14 in. Two 


130 


models (one illustrated) feature an 
oval fountain bowl. The third 
model has a 12 in. round bowl and 
the fourth a 12 by 12 in. square. All 
are combined with a rectangular 
bowl measuring 16 by 11% in. All 
units are available with the bubbler 
on the right or left-hand side. 
Manufacturer: Elkay Mfg. Co., 
1874 S. 54th Ave., Chicago 50. 


pilot ball is lowered, tilting the 
stem and bleeding the pressure 
chamber above the piston. Pres- 
sure from the lower chamber raises 
the piston, allowing water to move 
through the inlet conduit, the out- 
let conduits, down the hush tubes 
and into the tank. At the same 
time, water passes through the re- 
fill tube and into the overflow. 
When the water rises to the proper 
level, the pilot ball equalizes itself 
and causes the stem to return to 
the closed position, thus stopping 
the bleed from the top of the piston. 
Pressure is again present in the 
upper chamber, forcing the piston 
down to seat over the inlet conduit. 
The area above the piston is five 


times greater than the inlet con- 

duit, insuring a positive seal. 
Manufacturer: “Hydo” Valve 

Corp., 1104 S. 34th, Austin, Tex. 


Wood-Boring Bit Set 
A set of wood-boring bits pack- 
aged in a carrying case for added 


convenience has been announced 
by Price & Rutzebeck. Six of the 
bits are designed for boring stand- 





ard pipe-size holes 4% through 2 in. 
Also included in the set are 54% and 
12-in. shank extensions, spare pi- 
lots and set screw keys. Contact 
portions of the case are aluminum 
lined to reduce bit damage. Over- 
all case dimensions are 12%6 by 
51% by 1%6 in. 

Manufacturer: Price & Rutze- 
beck, P.O. Box 30, Hayward, Calif. 

(Please turn to top of page 136) 
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SUBMERSIBLE DEEP WELL MOTOR 


MOTOR SHAFT 


WATERPROOF : RUBBER SEA 
LEAD WIRES Ta é , 
CONNECTOR = MOA: 
SEALING , WATER FRSC 
JAM NUT ; ND PRESS 
WATERPROOF : ; . _ ee Ly fe 
CONNECTOR , ; 
(Ts i 
* 
>TOR STOP fel” 
e 


BAKELITE 
PRONG + 


GRAPHITE 
BEARING 


a EFFICIENCY CUTS POWER COSTS 
The Franklin Motor costs less 
to operate because it supplies 
more water for less power 
cost. The total price of a motor 
aie HRUST ASSI is the original cost plus the 
INSULATIN g é power costs. Power costs for 
MATERIAL 2 : EVELING PIN many years far exceed the pur- 
chase price. Franklin’s greater 
efficiency means you receive 
more water for less money. 





GRAPHITE 
BEARING 


WATER - 
RETURN SLOT eieauaaneald DEPENDABILITY ELIMINATES SERVICE CALLS 
APHRAGM Dealers and Installers appre- 

ciate Franklin's dependability 
which means fewer service 

. calls. Call-backs reduce profit. 
LEADERSHIP IN DEPENDABILITY fever sree calls. rout in 

more satisfied customers and 

. ol = : better business. Depend on 
. it pays to insist on dependability BEFORE you install a sub- Branklin Meters fer increased 
mersible pump. Every year more Franklin Motors are specified profits. 


because they are built to deliver better performance. Because 


of dependability . . . more Franklin-built submersible motors QUALITY BUILDS REPUTATION 


are specified by pump manufacturers than any other brand! A quality pump must deliver 
water everytime water is 


needed. The best pump is 
helpless without motor power. 
Dependable power from a 
Franklin motor assures per- 
formance and builds a pump’s 
reputation. Get the facts .. . 


THRUST 
ADJUSTING SCREW eg SEALIN 
{ v 


SESSSSSSSSESSESSESSESEHSHESEEEESSEESESESESESEEEES 


| Get the FACTS about sub- 
SUBMATIC SUMP VERTICAL JET UNISEAL WATER — wen tase how 
PUMP MOTORS PUMP MOTORS SYSTEM MOTORS eS Seer Wee 2c 


. oe SEND ~ 
Franklin Electric Co., Inc. reel hae 4 


. SP R ° FFTON, INDIAN hem 
345 E. SPRING STREET BLU 1°) D A FOR BOTH B $—PRee : 
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PCBs RE, aOR NS as 


ORANGEBURG 


Root-Proof Pipe 


makes ideal downspout 
run-off lines, too! 





MANY OTHER USES 





@ Sewer Lines From House to Street Main 


@ Sewer Lines From House to Septic Tank 





@ Storm Drains—Including Downspout Run-Offs 


@ Other Underground Non-Pressure 


fe SS GD GS GS GD GS SS GS Oe ee 0 od 


250,000,000 feet in Service! ORANGEBURG 


Plumbers like to use Orangeburg Root-Proof Pipe...the in- 
creasing number of installations year after year prove it. Why? FITTINGS 


Because Orangeburg Pipe saves installation costs. Long 8-foot 


lengths are light in weight...lay easily and fast. Taperweld Tee Wye 
Joints seal root-proof with a few hammer taps...no cement, no 

compounds. Lines in service over 50 years prove Orangeburg’s ae P nada 
durability. Made in 2”, 3”, 4”, 5” and 6” sizes. | , 


Orangeburg also comes Perforated in 4” size for foundation 
©. Bend 


Orangeburg Exclusive 
Fittings are modern, 
Genuine Orangeburg has the Orangeburg brand-name on cpl. apse you 
, . ‘ } time, trouble an money 
pipe and fittings. Write Dept. DE-67. ..-make an all-Orangeburg high quality pipe- 
ORANGEBURG MANUFACTURING CO., INC. © Orangeburg, N. Y., Newark, Calif. line. They feature the famous Taperweld Joint. 


drains, septic tank filter fields—all seepage drainage. 
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MAKE 
MORE 
MONEY 
“ON YOUR: 


MB ee tee 





aT 


he New, Faster Way to 


rfect Sweat Joints 


is. eee ye ‘8 5 
UT wasting Solder 





SEND FOR THIS SPECIAL REPORT TODAY. GET THE THIS REPORT IS FREE TO CONTRACTORS 
ANSWERS TO THESE AND MANY OTHER QUESTIONS AND WHOLESALERS — MAIL COUPON 
IN EASY-TO-READ, ILLUSTRATED FORM: § : 
What is the new, faster way to solder? How does it pre- rege an ean tome ack 2 — Sept. SS 
vent waste? Does it give permanent, trouble-free results? cette ine Gai toh aie 6m ene 
Has this new method been proven on the job? Report on the New Way to Solder” and tell me how | 
ecco eee can win valuable prizes in the big ‘Solder Sweepstakes.” 
What You Learn Can Bring Yoo c Valuable 
Prize in the Big ‘‘Solder Sweepstakes" Contest: 
Ist Prize: Emerson big-screen Port-O-Rama (TV- Address 
radio-phono combination)...2nd Prize: 14” Personal 
Portable TV...3rd Prize: Clock Radio. Everybody City Ee 

wins a prize! To qualify, all you do is fill out and Please check one: 

mail the coupon on this page. (Contractor (] Journeyman ()Wholesaler (_) Wholesaler Salesman 








Name 
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POWERFUL REASONS WHY A CHEVROLET 


STAYS ON THE JOB.. SAVES ON THE JOB! 


Chevrolet trucks offer the world’s most popular 
truck engines—big 6's, designed soundly yet 

FAMOUS CHEVY 6 simply to provide plenty of power at lowest cost 
(America's most popular truck engine) and the ability to keep going in rugged service. 
Like all Chevrolet truck components, these engines 
put the accent on economy and dependability! 











@ Fuel-saving 8 to 1 


compression ratio Chevy’s the dollar saver de luxe of the American 


road, and many of the reasons why can be found 
@ Low-maintenance — ! beneath the Chevrolet truck hood. That’s where 
valve-in-head f i you'll often find one of the great 6-cylinder power- 
design plants that have pulled more payload more miles 
than any other engines in the history of hauling. 
e Two fuel filters ' They’re honest-to-goodness truck engines, specially 
for dependability oe { built to stay and save on the roughest and toughest 
of hauling jobs. Or, if you prefer a V8, the ones 
e Durable alloy steel that hum beneath the Chevy hood are at the head 
exhaust valves of their class for fleet-going short-stroke V8 
efficiency. 
e High power e Economical by- 


You'll find that a Chevrolet truck gives you so 
output ignition pass cooling 


much to save with! Your Chevrolet dealer is wait- 
ing to fill you in on all the facts. . . . Chevrolet 
Division of General Motors, Detroit 2, Michigan. 











Biggest sellers . . . because they’re biggest savers! 


CHEVROLET TASK-FORGE 57 TRUCKS 
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MEN WHO LIKE 
MAKING MONEY 


uxe |natcher 


Because Thatcher stands for the things that count: THATCHER HEATING UNITS 

e ‘ ‘ : pee 

Local service and engineering GET You Mort eC SALES 

® Local ‘front line’ sales support 

® Competitive pricing There’s a Thatcher Unit for any fuel, any type, any size 

© Complete line your customer wants. 

® Simplified installation— makes your job easier PI is 

® Full customer acceptance and satisfaction cba 
Thatcher is the oldest name in home heating ...a name THESE EXTRA PROFIT-MAKERS! 
that has meant quality continuously since 1850. People 


Space-saving Tankless Heaters .. . fit right into the 
know it...respect it...want it. 


boiler. No storage tanks, no extra space needed! Give 
This famous name is your guarantee of easy sales—to continuous, economical hot water supply, winter and 
customers who'll thank you, and recommend you to summer. Easy to install, too! 

their friends. 


You are invited to qualify for a Thatcher dealership. Write today. 


"Since 1850" For mare money-making information mail this coupon today! 


THATCHER FURNACE COMPANY 
Dept. DE 657, Garwood, New Jersey 
Yes, indeed . . . I'd like to make more money— 
with Thatcher! Please send me more information. 


FURNACE COMPANY NAME 


GARWOOD, NEW JERSEY 


Boilers ¢ Burners ¢ Furnaces ¢ Air Conditioners 


' 


COMPANY 


ADDRESS 


BRANCH OFFICES AND WAREHOUSES CITY_ ZONE STATE 
4646 W. Washington Bivd., Chicago, Iilinois : 
255 Needham St., Newton Upper Falis, Boston, Mass. “ — = 
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New Products 





(Continued from page 130) 

Heat Exchanger Series 

Two series of heat exchangers 
have been introduced by Taco 
Heaters. A series of standard £0) 
psi test pressure units is available 
in nine diameters from 3 to 20 in. 
The 600 psi test pressure units are 
available in five diameters from 
4 to 12 in. with a maximum operat- 
ing temperature of 450F. 


Manufacturer: Taco Heaters, 
Inc., 1160 Cranston St., Cranston, 
R. I. 


Hot Water Temperature 
Regulator 

An indicating self-operating reg- 
ulator for checking and automatic- 
ally controlling residential hot 
water heating systems has been 


announced by Powers Regulator. 
The unit is installed on a steam line 
leading to a heat exchanger. It fea- 


tures a 4-in. front-mounted dial 





thermometer that provides con- 
tinuous readings of hot water tem- 
peratures. Because the dial is 
mounted in front, the regulator 
can be installed in cramped areas. 
The regulator consists of a thermal 
bulb connected, by flexible tubing, 
to a diaphragm bellows. The bel- 
lows operates a valve mounted in 
the pipe line. The thermal bulb, 
which is filled with a volatile fluid, 
is placed in the tank or line where 


New Sherman Power Digger Mounts on Ford Tractors 


A power digger for mounting on 
Ford tractors has been introduced 
by Sherman Products. The unit has 
a breakaway capacity of 9000 lbs. 
It features a hydraulic design that 
incorporates short hydraulic lines 
designed to minimize power loss 
due to friction. The hydraulic pres- 
sure is 2000 psi. A special trans- 
mission steps up pump drive from 
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the tractor to increase digging 
speeds. The digger is designed to 
excavate a trench 15 ft 8 in. long 
from a single tractor position. The 
are of swing is 188 deg.; the reach 
below grade is 12 ft and the loading 
height is 9 ft 2 in. 

Manufacturer: Sherman Prod- 
ucts, Inc., 3200 W. Fourteen Mile 
Rd., Royal Oak, Mich. 


temperature is to be regulated. 
Temperature changes vary the 
pressure of the fluid. This pres- 
sure is transmitted to the bellows, 
which operates the valve gradually 
to hold the water at a constant 
temperature. Regulator ranges are 
available to permit control from 
60F to 260F. The dial thermometer 
is available in calibrations to 
match. 

Manufacturer: The Powers Regu- 
lator Co., 3434 Oakton St., Skokie, 
Ill. 


Sink Strainers 

Two strainers, one, all stainless 
steel, the other, combination 
chrom? plated and stainless steel, 
have been announced by Ideal 
Tubular Corp. The stainless steel 
strainer illustrated is the basket 
type, featuring a cup designed for 
rapid draining and a stem that 
guides the stopper to _ positive 
seating. Other features include a 
leak-resistant stainless steel and 


synthetic rubber seat, machined 
threads and a strip-resistant lock 
nut. The second model features the 
same stem and cup designs as the 
first. It has a synthetic rubber seat 
and stainless steel basket, a 
chrome-plated brass body and a 
chrome finish. 
Manufacturer: 

Corp., 197 Ninth 
N.Y. 


Ideal 
St., 


Tubular 
Brooklyn, 


Double-Bowl Sink 

Lawndale Enarneling has an- 
nounced a ledge-type double-bow] 
kitchen sink. The sink measures 
19 by 32 by 7 in. and is constructed 
of 16-gauge deep-drawn steel. The 
unit has a 1%-in. corner radius 
and is finished in porcelain enamel. 
Its ledge is punched with three or 
four holes; both bowls are punched 
for 314-in. dual strainers, centered. 
Shipping weight (one to a carton) 
is approximately 26 lbs. 

Manufacturer: Lawndale Enam- 
eling Co., 1137 W. 14th St., Chicago. 

(Please turn to top of page 142) 
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if Your Future Depends 
on Satisfied Customers 


Specify PERMANENT 


CAST IRON SOIL PIPE 


For Every Home Drainage System 


Goodwill of home buyers is the greatest asset any architect, contractor or 


developer of a residential sub-division can enjoy. When you specify permanent 
Cast Iron Soil Pipe and fittings from street to roof vent in every home drain- 
age system, you build goodwill by effecting these economies for home owners 
for years to come: 


SAVINGS IN ROOT REAMING EXPENSE, an operation 
frequently required when Cast Iron.Pipe is not used. Joints of 
Cast Iron Pipe are packed with oakum, caulked with molten 
lead—a combination that stops root penetration. 


SAVINGS IN PIPE BREAKAGE COSTS— Root removal, 
heavy driveway pressures, ground settlement, vibration, nail 
or spike penetration in the walls of buildings can fracture many 
kinds of substitute pipe material. These cannot break or dam- 
age rugged Cast Iron Pipe because of its toughness and high 
structural strength. 








SAVINGS IN YARD AND GARDEN REPLANTING, often 
required when pipe breaks, but never necessary when Cast Iron 
Pipe is used for sewer lines. 


SAVINGS THROUGH LONGER SERVICE. Cast Iron Pipe 
will outlast any home. Its record of longevity in stacks and 
plumbing drainage system is unequalled by any other pipe 
ever made. 











. 
Qur Company does not manufacture pipe W : C 
but has long supplied the nation’s lead- OODWARD RON OMPANY 


ing cast iron pipe manufacturers with 


pang ass WOODWARD, ALABAMA 
quality iron from which pipe is made. 


Domestic ENGINEERING, JUNE 1957 





it’s 
(arate 


it’s 
foolproof 


Keeney 


For use in warm air 


Install the Keeney Climatizer and you'll be assuring 
your customers of top-operating, trouble-free per- 
formance. Instant-acting, an exclusive built-in heat- 
ing element produces a vapor which rises directly 
into the air stream. No evaporation plates! Fool- 
proof, water level float controls the amount of water 
automatically fed through a self-cleaning valve. 
Humidity desired is set by knob on face plate. 


You can install the Keeney Climatizer in just 14 


. electric humidifier 


heating systems 


minutes! Unit comes with wiring and tubing in place. 
Saddle valve, sheet metal screws and easy step-by- 
step instructions included. 


For complete information, write for Catalog No. 1. 





MODEL 250 — wired to operate 
when blower is ON 


MODEL 251 —wired with electric plug 


for continuous operation 











THE KEENEY MANUFACTURING CO. 


NEWINGTON, CONNECTICUT 


Follow the leader — KEENEY 
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Tuck a $1,000 bill back into your pocket! You'll 
save that much or more with a new International" 
130 tractor, and backhoe especially designed for a 


wide range of lighter jobs . . . compared with larger 
more costly equipment. This smaller investment 
means a big cut in trenching costs. It means you 
can now afford to own your own equipment 
freeing yourself from uncertainties of depending on 
hard-to-get hand labor! 


The International 130 gives you all the strength and 
ruggedness for which IH tractors are famous. Over 
2,800 pounds of built-in weight assures full-bucket 
backhoe bites . . . gives you ample traction for back- 
fill work with dozer blade or loader bucket. 


See it NOW! Ask your IH dealer to demonstrate the low- 
cost International 130 with backhoe and loader or 
dozer. See or phone him today! 


SEE YOUR 


INTERNATIONAL 
HARVESTER DEALER 


International Harvester products pay for themselves in 
vse—McCormick Farm Equipment, Farmall and inter- 
national Tractors . . . Motor Trucks . . . Construction 
Equipment— General Office, Chicago 1, Illinois 
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For heavy-duty jobs . . . rugged day-in and day-out service 

. ask your IH dealer to demonstrate the International 350 
Utility tractor. User after user reports 350 Utility built-in brawn 
steps up trenching yardage as much as 25%. 





with the VMUELLER. 


H-9300 REGULATOR 


BR egardless of volume require- 
ments, you get stable flow at the 
faucet when a Mueller H-9300 
Regulator is in the line. Design 


of stainless steel seat permits 
wider valve opening at any rate 
of flow. Slight taper at top of 
seat, with proper relief on out- 
side, permits water to flow 
through smoothly, without 
turbulence. Water action against 
large, scientifically proportioned 
diaphragm is smoother—pre- 
vents valve pulsation and 
chatter—gives a more stable 
flow at the faucet. 


Before you make your next regulator 


installation, ask your wholesaler for ‘S . , MUELLER CO. 


complete information. Or write direct [| \e DECATUR. ILL. 
for free Catalog W96-A.  §& 3s 


Factories at: Decatur, Chattanooga, Los Angeles; 
In Canada: Mueller, Limited, Sa 


Since 1857 
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AIR CONDITIONING IS PROFITABLE BUSINESS! 














“Builders give us the edge, because we 
install both heating and air conditioning” 


—Reports Robert Ariosa of L. H. Cranston & Sons, Inc., Baltimore, Md. 


« Home (above) has new American 
Standard chilled-water air condition- 
ing system installed by Cranston. Sys- 
tem gives owner control of individual 
room temperatures and eliminates 
need for ductwork. Cooling system 
is factory-charged with ‘‘Freon-22” 


“Since we went into air conditioning three 
years ago, our ability to handle heating or 
cooling has given us a real competitive ad- 
vantage,’’ says Robert Ariosa, treasurer, 
L. H. Cranston & Sons, Inc., heating and 
air conditioning contractors. ‘‘Builders like 
to use a firm that can do both. Most of our 
work is residential, but we’re getting some 
commercial jobs, too. We’re working now 
on a 50-ton air conditioning system plus 
the heating for an office building. This is 
the kind of job we could not get before we 
went into air conditioning. 

“‘American-Standard equipment goes in- 
to all our jobs,’’ continues Mr. Ariosa. “‘It 
comes charged with Freon* refrigerants. 
They recommended ‘Freon’ to us when we 
started in air conditioning, and it’s always 
given us safe, trouble-free service.”’ 

For more than 26 years Du Pont “‘Freon’’ 
refrigerants have helped insure trouble-free 


FRE O Ni REFRIGERANTS 


*Freon and combinations of 


Freon- 


or F- followed by numerals are 


Du Pont’s registered trademarks [or its fluorinated hydrocarbon refrigerants. 
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performance for all types of air condition- 
ing installations. So when you need a re- 
frigerant, always ask your complete air 
conditioning and refrigeration wholesaler 
for acid-free, dry, safe‘‘Freon’’ refrigerants. 


FOR MORE INFORMATION about the profit 
ability of home air conditioning, write FE. / 
du Pont de Nemours & Co. (Inc.), ‘‘Freon”’ 
Products Division #256, Wilmington 98, Del 





Always ask 
for “Freon” 
from the 
wholesaler 
who displays 


HEADQUARTIR, (08 FRIOm RE FRKLA RANT 


this sign... 








C86 y § par OFF 
THINGS FOR 
THROUGH 


BETTER BETTER LIVING 


CHEMISTRY 








New Products 





(Continued from page 136) 

Single-Lever Faucet, Fittings 

A single-lever kitchen mixing 
faucet and 35 plumbing brass items 
have been added to its line by 
American-Standard. The faucet 
features a single-lever control that 
provides the water temperature 
and rate of flow desired. Its stain- 
less steel valves open and close 
with a tipping motion. The faucet 
features a cast brass body with 


standard mounting and connection 
for sink tops up to 1% in. thick. 
Each valve has a sediment strainer. 
The plumbing brass items consist 
of 16 combination fittings for kitch- 
en sinks, 15 rough brass items and 
four sink strainers. Combination 
fittings include top and _ bottom 
mount, with and without hose and 
thumb control spray. All fittings 
feature a specially designed spout 
and a chrome finish. Rough brass 
items include compression stops 
and stops with drains (copper to 
copper in standard pipe size), lawn 


faucets and sediment faucets. One 
of the sink strainers has a stainless 
body and removable crumb tray; 
another has a rubber stopper for 
use in laundry trays. 
Manufacturer: American-Stand- 
ard, Plumbing and Heating Div., 
40 W. 40th St., New York City 18. 


Summer A-C Line 

Perfection Industries has intro- 
duced a line of remote air-cooled 
summer air conditioners for resi- 
dential applications. Units are 
available in 34, 3 and 5-hp capacities 
and feature full-capacity compres- 
sors and evaporator and condenser 
coils. A choice of U-shaped, flat or 
horizontal cooling coils-is available 
to provide additional flexibility. In 
operation, cooled air may be circu- 


lated through the furnace duct 
work, direct from the firm’s air 
handler, or through a separate duct 


Bock Announces Booster Heater, Water Heater Line 


storage tank. The automatic stor- 
age water heaters are constructed 
without enclosing sleeves or baffles. 
They feature a high capacity heat 





A line of residential oil-fired 
water heaters (above) with a flue 
running up the center of the tank 
and a glass-lined booster heater 
have been introduced by Bock Corp. 
The booster heater features en- 
larged pipe connections to permit 
gravity circulation to an additional 


exchanger consisting of a large 
number of metal fingers integrally 
attached to the inside of the flue. 
All heated surfaces are backed by 
water. A choice of 30, 50 or 70-gal. 
sizes is available. Recovery ratings 
are 120 gph at 100F temperature 
rise. Other features of the water 
heaters include Rockwool insula- 
tion, a pressure burner that burns 
No. 2 fuel oil and a magnesium 
anode rod. The booster heater fea- 
tures a thermostat mounted high in 
the heater tank to maintain close 
temperature control. The heater 
also can be used separately to sup- 
ply 180F sanitizing water. 

Manufacturer: Bock Corp., 110 
S. Dickinson St., Madison, Wis. 


system with the air handler. The 
air handler is available as a hori- 
zontal or vertical unit. 
Manufacturer: Perfection Indus- 
tries, Div. of Hupp Corp., 1135 
Ivanhoe Rd., Cleveland 10. 


Pressure Relief Valves 


Watts Regulator has announced 
a series of pressure relief valves 


use on boilers in hot water 
heating systems. The valves fea- 
ture large internal flow areas and 
increased outlets to raise steam 
discharge capacity ratings. This 
series is available in female inlet 
connections. It is offered in 1 by 
14%4, 1% by 2 and 2 by 2%4-in. sizes 
for various applications. 

Manufacturer: Watts Regulator 
Co., Lawrence, Mass. 


for 


Shower Doors, Tub Enclosures 

A line of shower doors and tub 
enclosures featuring a fern, but- 
terfly or maple leaf design in- 





serted between sheets of laminated 
plastic has been announced by 
American Shower Door. Both doors 
and enclosures are shatter, splash 
and draft-resistant and are framed 
with extruded aluminum. The pan- 
els can be adapted to angled instal- 
lations and can also be attached to 
a variety of apertures when glass 
or plastic is desired. 

Manufacturer: American Shower 
Door Co., 936 N. Cahuenga Blvd., 
Hollywood 38, Calif. 

(Please turn to top of page 148) 


Domestic ENGINEERING, JUNE 


1957 





11830 


x 


LAVATORY 
CARRIER 


Designed to support 
lavatories independent 
of any wall support, 
with all means of sup- 
port concealed. 


L-1840 


LAVATORY 
CARRIER 


For support of lava- 
tories using top panel 
arranged to accommo- 
date hangers, or 
hanger plate furnished 
with lavatory. 


L-1850 
URINAL CARRIER 


Support urinals inde- 
pendent of any wall 
support. Bottom bolts 
provide thrust to main- 
tain clearance between 
bottom of urinal and 
finished wall. 


L-865 


ep URy . 
- FLOOR 
DRAIN 


(WITH CLEANOUT 
AT FLOOR LEVEL) 


For areas where water from sewer 
could back up or where drain is sel- 
dom used as valve remains closed 
preventing sewer gas discharge in 
event water seal is broken by 
evaporation, 


ecy 


L-1380 


SAFETY WASTE 
ROOF DRAIN \ 
| 


~— 
For wood and b if 


precast concrete 
flat roofs. Does 
not puncture roofing membrane 


L-570 pis oD 

Sa 
SAFETY 
WASTE 
FLOOR OR 


SHOWER DRAIN 
WITH INTEGRAL TRAP 
For shower or toilet rooms or creas 


where vertical adjustment of strainer 
and deep integral trap is required. 


L-1480 

SAFETY LS 

WASTE 

PROMENADE 

DECK DRAIN 

For use on Promenade Deck or 
wherever dome or beehive strainer 
would be unsatisfactory. 


fr < <n’ 
tf 
“PURE-FLOW" * ( 


GREASE 
INTERCEPTOR 


Ge 


Eliminates hazard of clogged waste 
lines by intercepting, separating, 
and holding grease, oil, fats before 
they reach waste lines. Suitable for 
domestic and commercial use. 


CARRIERS AND DRAINAGE EQUIPMENT 
FOR DEPENDABLE PERFORMANCE THROUGHOUT 
From the roof to the basement—simple one-storied or complex 
multi-storied buildings—whatever your drainage problem, there 
are Blake products to help you. The products shown here can only 
suggest the range and scope of the Blake line—a complete line of 
scientifically designed and quality engineered products—the 
result of 50 years of experience and know-how. You can specify 
Blake with complete confidence. Write for complete catalog. 


L-1564 


CLOSET 
CARRIER 


Supports wall 

type siphon jet 

closets on hori- 
zontal drainage lines independent 
of wall. Recommended for use in 
batteries. 


SAFETY 
WASTE 
FLOOR OR SHOWER DRAIN 
For shower and toilet rooms or 


areas where vertical adjustment is 
required. 


PALMER 
TYPE 
BACKWATER VALVE 


Prevents backflow from main 
sewer lines. Safeguard against 
flooding conditions. 


L-805 GUTTER DRAIN WITH 


SAFETY PAN 
For swimming mc). 
pools or nar- 


row gutters in terrace or balcony 
floors or any location requiring 
narrow drain with large waterway. 


L-850 POOL OR INDUSTRIAL 


FLOOR DRAIN > 


For swimming 

and wading 

pools or creas 

where quick drainage is necessary. 


a BLAKE DIVISION HOFFMAN SPECIALTY MFG. CORP. INDIANAPOLIS 7, INDIANA 
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TROPIC TAN 


SWING REMODELING 
SALES YOUR WAY 
WITH RICHMOND'S 


CARNIVAL OF COLOR 


RICHMOND 


THE FASTEST GROWING NAME 
IN PLUMBING FIXTURES 


You can make more sales... make new be \ ¥ 
customers by pointing out the many Bi a 
exceptional possibilities for Plumbing- a RICHMOND'S NEW YELLOW 
Heating-Cooling modernization made ‘ ~*~ 
practical by Richmond. we 


To you and your customers Richmond 

Plumbing Fixtures mean an almost limitless 

selection of models and sizes, each 

available in Richmond’s seven non-fading 

colors, including the New Yellow plus 

exclusive ‘““Whiter-White.” 

Richmond, too, means lifetime homeowner 

satisfaction based on sound modern 

styling, superb finish and dependable 

performance. 

Richmond’s “Carnival of Color” will be eomeemmartediney QUAKER GRAY 

right at the main entrance of the 

Dallas NAPC show in June...and : en 
“Carnival of Color” merchandising aids are ie TSF Ee, Set We fn 
available to you. Consult your i EE ; 

wholesaler or write us. 


@Q RICHMOND eiumeine sixrures 


Division of Rheem Manufacturing Company.16 Pearl Street, Metuchen, N. J 


Richmond Creates the Finest Bathroom and 
Kitchen Plumbing Fixtures, Heating *Cooling Equipment 


Other Rheem Products: WATER HEATERS + WATER SOFTENERS + WEDGEWOOD GAS RANGES AND CLOTHES DRYERS + STEEL CONTAINERS 
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from 
any 


angle \ # 








. 


...dareratt 


Compare Harcraft from any angle. Look into Harcraft’s 
many self-selling advantages... contemporary design .. . 
lifetime construction . .. lasting chrome finish. . . 
competitive price. Be sure and check the extra 


4 features, too, such as modern packaging, 


the convenience of illustrated labels, renewable 

and interchangeable parts. And remember, in addition to 
plumbers’ brass goods, Harcraft manufactures a 
complete line of stops and flexible supplies. 

Compare Harcraft Brass with other lines. When you do, 
you'll agree... from any angle, your best buy is Harcraft. 


Harcraft Brass 


Nationally represented. Warehoused for your convenience in principal cities 
including New York, Boston, Chicago, and Atlanta 


Division of Harvey Machine Co., Inc., Torrance, California 








Another Bryant First... 


This big prospect-winning promotion for dealers! 


~ Our Gigantic 


"NAME THE BRYANT PUP" CONTEST 


Gift upon golden gift will be showered on Bryant cus- 
tomers and Bryant dealers during our Golden Anni- 
versary year! But more important and valuable to each 
dealer is the list of prospects this Bryant Pup Contest 
will build for them . . . to keep sales rolling from now on! 


GRAND PRIZE—to the man or 
woman who names the Bryant Pup 
—A 1957 *GOLD" CADILLAC! 





a Powerful Local-Level Advertising 
50 Oooo will send prospects flocking 
7 to BRYANT DEALERS 
I N af R I Zz E S Huge local ads featuring the awards will be run by 
Plus a Long List of Bryant and Bryant dealers in every town and city 
DEALER PRIZES i sely asain gay <a 


, how easy to win. Plans are completed for tremendous 
\I \ dealership activity and—to help Bryant dealers cash 


NM in—many new salesmen are being hired! It’s really a 
Golden Opportunity gift from Bryant—a gift that 
sends dealers qualified prospects. 
Total of 166 PRIZES Prospective Dealers: for details on joining the profit-winning Bryant team, 


for your Prospective Buyers = write for the name of the nearest Bryant distributor. Bryant Manufacturing 
Company, Indianapolis, Ind. Bryant Manufacturing Ltd., Toronto, Canada. 


(Awarded by areas—participating Bryant dealers 
have an equal chance to win!) 








2nd to 56th prizes—55 Bryant “Gold” 

Furnaces, or their value applied to LS “72 

Bryant Air Conditioning. ae i 
Ww. »€ dih 


57th to 166th prizes—110 Bryant “Gold” 
Water Heaters, or their value applied to 


Bryant Ais Conditioning. bee . 





af ANNIVERSARY 
: 1907-1957, 














(For the special Dealer Award Plan, 


contact your Bryant distributor!) © 
1957, 6.™.¢c. 
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This picture shows you 
26 Ways to Save Time, Labor and Money! 


Every Dresser Coupling and Compression Fitting is a way to save money — 


no threading, no exact pipe fitting, no welding, no grooving, no caulking. 
(And there are 26 of these money savers in this piping setup alone.) 

Take those five Style 65 Dresser Compression Fittings, for instance. You 
simply stab plain pipe ends into the fittings and tighten the end nuts. 
Time: about 30 seconds per joint! 

Or take the twenty Style 38 Dresser Couplings (and one Style 40). 
They’re wrench-installed in only two man-minutes per bolt! 

For a full range of sizes and shapes .. . save time, save money 
. see your nearest piping supplier. 


) 


DRESSER, (3) 
J 


a 
£4 im ov? 


Dresser Manufacturing Division, 79 Fisher Ave., Bradford, Pa 


¢, 
In Canada: Toronto and Calgary. 
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New Products 





(Continued from page 142) 
Heating-Cooling Thermostat 
A heating-cooling thermostat 
with a push-button sub-base has 
been introduced by White-Rodgers. 
The thermostat is available in com- 
binations for use with a variety of 


heating-cooling systems. It contains 
two to five push buttons, depending 
on the model specified. Style of 
the unit is a “contoured square” 
to match home decorating schemes. 
A hinged cover conceals the dial 
settings. The dial is large enough 
to be easily read; a knob indicator 
provides finger-tip adjustment to 
the desired temperature. The tem- 
perature-control element is the 
anticipating type to match the pri- 
mary heating-cooling controls. For 
installation, the sub-base is at- 


tached to the wall and the thermo- 
stat is attached to the sub-base. 
Wires are connected to terminals 
and the dial face with hinged cover 
is snapped into place. Over-all 
size of the unit is slightly larger 
than a cigarette pack. 
Manufacturer: White-Rodgers 
Co., 1209 Cass Ave., St. Louis 6. 


Packaged Water Heater 
A packaged water heater for res- 
idential, commercial, institutional 


and 
been 


has 
En- 


industrial applications 
announced by Laars 


Hammond Brass Announces New Bronze Valve Line 


ei ae a 


Hammond Brass has announce: 
a line of heavy-duty bronze valves 
for commercial, industrial and orig- 
inal equipment applications. The 
line includes gate valves for 200-lo 
maximum working steam pressure, 
globe valves for 300-lb maximum 
working steam pressure and swing 
check valves for up to 150-lb 
working steam pressure. Models 
shown in the upper row are a brass 
disc regrinding globe with union 
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bonnet, operating to 300-lb work- 
ing steam pressure; a composition 
disc globe with union bonnet and 
slip-on disc holder to 150-lb work- 
ing steam pressure. In the lower 
row are a gate valve with cam- 
operated solid wedge disc to 125- 
lb working steam pressure; and a 
gate valve with wedge disc to 150- 
lb working steam pressure. 

Manufacturer: Hammond Brass 
Works, Hammond, Ind. 


gineers. The unit features a heat 
transfer section constructed with- 
out coils or concealed water pas- 
sages. The section is made of 
copper, porcelain and enameled 
cast iron. Other features include 
light and compact construction, 
stainless steel water baffles, copper 
tube heat baffles and a thermo- 
magnetic pilot that turns off the 
gas in the event of malfunctioning. 
The water heater is designed to 
burn natural, manufactured or LP 
gases. 
Manufacturer: 
13246 Saticoy 
wood, Calif. 


Laars Engineers, 
St., North Holly- 


Packaged A-C Line 

A line of packaged summer air 
conditioning units for commercial 
and industrial applications has 
been announced by U. S. Air Con- 
ditioning. Included in the line are 
3, 5, 7% and 10-hp single circuit 
models and dual circuit 15 and 20- 
hp units. All models are factory 
assembled. When water, electrical 
and drain connections are com- 


pleted, the units are ready for op- 
eration. The units feature a rotat- 
able blower that can be switched 
from vertical to horizontal dis- 
charge during installation, provid- 
ing additional flexibility. The 
blower motor mounting is sepa- 
rated from the rest of the unit by 
l-in. rubber vibration mounts. 
Other features include glass fibre 
insulation, welded construction of 
fan housings and statically and 
dynamically balanced wheels. A 
standard cutoff valve permits con- 
version from water to air-cooled 
operation. Piping connections are 
located above the condensate pan; 
hermetic and semi-hermetic com- 
pressors are installed on vibration 
mounts and operate with Freon-22 
refrigerant. 

Manufacturer: U. S. Air Condi- 
tioning Corp., 7900 Tabor Rd., 
Philadelphia. 

(Please turn to top of page 154) 
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with the complete line of matched 
Frigidaire heating and cooling equipment 


This year, close the sale while the prospect is HOT 
—often on your first call! And, you stand a better 
chance of doing just that with the most complete 
line of Frigidaire furnaces and air conditioners ever 
offered—plus five brand new direct selling aids. 
Styled for today’s living, built to build your lasting 
reputation for quality, these field-proven units are 
easier to install and easier to service. You'll find 
combinations to fit nearly every application — gas 
(any type) or oil furnaces to fit every need and, for 
that plus sale, cooling equipment that exactly matches 
the heating unit. To make cooling sales easier, most 


Frigidaire furnaces include oversized fan motors or 
proper pulley and belt combinations as standard 
equipment to assure sufficient air flow for cooling. 
To simplify installations, all units are scaled to fit 
through standard doorways. And that’s not all... 

Get all the details on the complete Frigidaire 
heating and air conditioning line and the five 
new FRIGIDAIRE direct selling aids from your 
Frigidaire Sales Corporation or Distributor’s 
office today. Or write Residential Sales Manager, 
FRIGIDAIRE DIVISION, General Motors Corporation, 
Dayton 1, Ohio. 


FRIGIDAIRE Qa Air Onditanen 





US 


FACT-0-GRAPH de- 
seribes Frigidaire Full- 
Home Cooling & Heating 
benefits, types of systems, 
product features, opera- 


tion and maintenance costs, 


THESE 5 NEW 


SALES CLOSER AIDS 


and financing. Shows all P 
facts in easy-to-understand ‘ 
picture-caption style. — 


COOLING SELECTOR quickly 
gives approximate cooling toad 
for any size or type home and for most any type home 
PROPOSAL FORM enables you 
to make survey, proposal, and 
agreement in minutes, 


to make survey. proposal 


HEATING SELECTOR quickly 
gives approximate heating load 


PROPOSAL FORM enables you 





agreement at prospect's home. 
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PISTON-TYPE 
FLUSH VALVE 








Readily accessible screw limits 
time of flushing—saves water. 


Light pressure on handle trips 
valve from any angle. 


The Kohler Metro for closets and sures prompt, thorough cleansing. 
urinals is made with the precision 
workmanship developed by Kohler 
Co. in the manufacture of highly 
specialized valves and fittings. 


The length of each flushing, and 
the volume of water, are regulated 
by easily accessible screws. Waste of 
water is forestalled because action 

Light pressure in any directionon cannot be prolonged by continued 
the handle trips the valve fornormal, _ pressure, or by wedging the handle. 
positive flush and refill. A surge of | Cap and flush handle are sealed with 
water through the passageways an O-rings. Sturdy construction assures 
instant before each flushing action years of satisfactory service. Availa- 
removes foreign particles and in- _ ble with or without vacuum breaker. 


Kohler Co., Kohler, Wisconsin « Established 1873 


KOHLER or KOHLER 


PLUMBING FIXTURES + HEATING EQUIPMENT + ELECTRIC PLANTS 
AIR-COOLED ENGINES + PRECISION CONTROLS 
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HOW IS IT DONE? Kor-IT and Kor-It, Jr. use the extraordinary 
Kor-It cutting bit, impregnated with industrial diamonds. The equip- 
ment is exceedingly light and mobile. Kor-It, Jr. is so light and port- 
able that it is easily carried through small openings, up steel ladders, 


wherever a man can go. 


Here’s a precision hole-boring in- 
strument long needed by contractors, 
especially for plumbing, electrical 
wiring, heating and ventilating jobs. 
Heavy duty Kor-It and the smaller 
Jr. each cut a clean, smooth hole 
through thick, hard walls—even re- 


CHICAGO CONTRACTOR 


ECONOMY PLUMBING & HEATING Co., 
Chicago, says: “Six months ago we 
purchased a Kor-It concrete hole- 
cutting machine. We have used this 
machine regularly and have found 
by actual record that we have saved 
172 man hours of labor. 


Boring bits impregnated with diamonds, 
set in high-test metal 


inforcing bars—like boring into soft 
wood! Diameters up to 8”, and 
depths to 7 ft. and more, are cut 
through smoothly, quietly at speeds 
up to 6” per minute depending on 
hardness of material. 


SAVES 172 MAN HOURS 


We have had many favorable com- 
ments from our customers concern- 
ing the neat openings our men are 
drilling into hard concrete walls and 
floors. 


We are highly pleased with our ma- 
chine and thought you would like 
this information for your files.” 


BBB PPP PP PPP PP RPP PPP 
CUSTOM DRILLING WITH KOR-IT 
There is a great need for custom 
drilling. With Kor-Ir equipment 
you'll find it profitable to service 
this need. 


i i 


Write today for complete illustrated 
information about Kor-IT precision 
drills and Kor-It diamond bits. Use 
convenient coupon. 





KOR-IT, Jr. cuttin dia 
wall inside an offic r plete na 
utes, without imi erence to anvone 


mess. No broken arec 


hrough concrete 
matter of min 


No dust 
itch or repaint 


Core is removed in olid piece without dust or mess 


KOR-IT cuts round holes 1” to 8” dia. and 10” deep 
plus 9” extensions as required. 2 hp. G. E. motor 
110-220 volts; or 3'4 hp. gasoline engine. Machine 
counterbalanced to exert correct pressure. Operates 
any position, vertical to horizontal 
able. Total weight 165 Ibs 


Compact, port 


KOR-IT, Jr. cuts round holes 3/16” to 2 
deep, plus 8” extensions as required. 4% hp. G. E 
motor, 110-220 voits. Works in places not accessible 


* dia. and 8” 


J. F. HAMLIN CO., INC. * 746 ELLIS STREET * SAN FRANCISCO 9 


KOR-IT 


CUTS CLEAN, ROUND 
HOLES THROUGH HARD 
SURFACES AT HIGH SPEED 


to other equipment. Compact, portable. Total weight 
36 Ibs 


J. F. HAMLIN CO., INC. 
746 Ellis Street, San Francisco 9, California 


Gentlemen: 

Send me information about KOR-IT drilling equipment. 
NAME TITLE 
COMPANY 
STREET 
CITY 
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RHEEMGLAS 
High Recovery 


Demand-Rated Gas Water Heaters 


Demand-Rated. Now, you can offer your customers new, 
higher recovery with a complete new line of Rheemglas gas Look for this symbol on Demand-Rated Rheemglas Water Heaters 
water heaters — thanks to remarkable, new engineering ad- 
vances from Rheem! These Rheemglas water heaters are 
Demand-Rated to deliver all the hot water today’s modern 
appliances demand—all the time! Famous Rheemglas lin- 
ing. Rheemglas gas water heaters are lined to meet the 
demands of modern living, too! For Rheemglas, made from 
famous Rheem Frit, stands up better and resists the chemical 
action of hot water—tankful after tankful! Made to be 
seen. As modern outside as they are inside! They're water ; <i ; 
heaters you can live with. All are color-styled, slim and trim, For full details and specifications, write to Rheem Mfg. Co., 
4 ; ‘siee - ° Dept. DE11, 7600 South Kedzie Avenue, Chicago 29, Illinois 
designed to fit in anywhere—beautifully! 








Holiday Imperial Fury Coppermatic 











CAN RELY AR THE BIG NAME IN COMFORT PRODUCTS FOR THE HOME 


central air-conditioning systems, warm-air furnaces, 
wet-heat boilers, plumbing fixtures, water softeners 


Home Products Division of Rheem Mfg. Co. / Seattle * South Gate, Calif. e Houston « Chicago * Sparrows Pt., Md. 
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how about asking your wholesaler for..? 


Illustrated on this page, Mr. Plumbing Contractor, are the con- 
struction products Wolverine Tube makes for you. Each is Tube- 
manship made—has back of it all the experience, research and 
sound engineering that has made Wolverine a leader in the 
tubing industry. Dependability is built into all products. That's 
why we're asking you to specify Wolverine Tube, next time you 


visit your wholesaler. 


WOLVERINE COPPER WATER TUBE— 
STRAIGHT LENGTHS 


This tubing, produced to government and trade specifications —is avail- 
able in Types K, L and M. Strict quality control during the manufacturing 
process gives your customers tubing that is accurate in size and temper 
—ideal for use with sweat, solder or flare fittings in all plumbing 
applications. 


WOLVERINE ROLL-O-TUBE’ 

Here is the convenience plumbers appreciate. They 

can use Wolverine Roll-O-Tube as a time- and work- WOLVERINE 

saving reel, can roll it like a hoop, or carry it easily S.P.S. PIPE 

by its convenient center hole. The sturdy Roll-O-Tube Wolverine standard and extra strong pipe is available in 12 

carton is easy to open and unused tube always and 20-foot lengths in both red brass and copper. To insure 

remains inside, protected against damage and dirt maximum service and dependability, Wolverine S.P.S. pipe 

until needed again. undergoes chemical analysis of the cast metal as well as 
frequent inspections of the tube as it proceeds through the 
manufacturing process. 


buy 


WOLVERINE DWV TUBE 
Wolverine DWV (drainage, waste, vent) copper drainage 


tube is Tubemanship-built for long trouble-free service. 1 

Because of its lightness in weight, its prefabrication ease, WHOLESALER 
easy handling and resistance to corrosion, copper drainage 

tube is winning wide acceptance in the building trades. 


CALUMET @ HECLA. INC 
CALUMET 010% WOLVERINE TUBE 
WOLVERINE TUBE DIVISION 
—_ 
FOREST INDUSTRIES DIVISION 
GOODMAN LUMBER COMPANY Gi 





Division of Calumet 4&4 Hecia, inc. 
CALUMET & HECLA 
OF CANADA LIMITED 


1403 CENTRAL AVE., DETROIT 9, MICH. 
CANADA VULCANIZER AND 
EQUIPMENT COMPANY LIMITED 


PLANTS IN DETROIT, MICHIGAN, AND DECATUR, ALABAMA. SALES OFFICES IN PRINCIPAL CITIES 


EXPORT DEPARTMENT 13 EAST 40TH STREET. NEW YORK '6. NEW YORK 
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New Products 





(Continued from page 148) 
Automatic Water Softeners 
Stover Water Softener has an- 
nounced a_ series of automatic 
water softeners with a timer, sole- 
noid and control valve to initiate 





and complete regeneration. The 
control mechanism consists of a 
pressure differential valve with 
one moving part. A hand operated 
model with a pressure differential 
valve is also available. Regenera- 
tion on this model is effected by 
merely twisting the dial. Both 
styles feature a brine tank. Two 
models hold enough salt to provide 


approximately % million grains of 
softening capacity. Two 
models offer 34 million grains. 
Manufacturer: Stover Water 
Softener Co., St. Charles, III. 


Pipe Threading Machine 

A heavy-duty pipe and bolt 
threading machine weighing only 
260 lb and featuring aluminum 
alloy castings has been announced 
by Beaver Pipe Tools. The unit 
features a rack and pinion feed and 
right-hand lathe-like operation. It 
is designed to thread 2-in. pipe in 


15 sec. Other features include oil- 
run operation of gears; a 12-in. 
working space; single, double or 
triple die heads, and wheel. or 


Nu-Way Introduces a Power Inshot Gas Burner 


A power inshot gas’ burner 
housed in a lightweight and com- 
pact casing has been announced by 
Nu-Way Corp. The unit has an 
input range of 80,000 to 200,000 
Btu/hr. Operating parts and wir- 
ing are located on one mounting 
panel that can be removed for 
servicing. The panel construction 
also shields working parts and wir- 
ing from heat. The cast iron ven- 
turi has an adjustable primary air 
gate so that adjustments can be 
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made on the job. Other features 
include a primary air control that 
proportions air volume into pri- 
mary and secondary air, an easily 
accessible orifice, across-the-gas- 
line shutdown, a centrifugal switch 
integrated to the blower wheel hub, 
a single-port pilot and a blower to 
supply forced draft. The inset in 
the illustration shows the primary 
air gate. 
Manufacturer: 


Rock Island, Ill. 


Nu-Way Corp., 


other ° 


automatic knife cutoff. Oil flow de- 
livers more than 2 gpm to the dies 
Capacities are 4% to 2 in. on pipe; 
44 to 2 in. on bolts; and up to 12 
in. when equipped with drive shaft 
and geared tools. 
Manufacturer: Beaver 
Tools, Inc., Warren, O. 


Pipe 


Vertical Filing Equipment 

A vertical filing system that pro- 
vides additional office flexibility in 
storing such items as books and 
blueprints has been announced by 
Plan Hold Corp. The file is 
constructed of aluminum with fric- 
tion-type binders so that holes are 
eliminated. The firm also manu- 
factures wall racks, rolling stands, 
carousel units, filing cabinets and 
a filing system that may be used 
with “homemade” racks. 


Manufacturer: 
520+ Chakemco 
Calif. 


Summer A-C Units 

Two series of summer air condi- 
tioning units for light commercial 
applications have been announced 
by American-Standard. Both 
series are air-cooled and designed 
for suspended installations. One 
series features an_ evaporator, 
blower and filter combined into a 
compact jacket. This series is 
available in 2, 3 and 5-hp sizes. The 
unit may be incorporated into ex- 
isting ductwork of a warm air 
heating system or installed with an 
independent duct system. The sec- 
ond series of packaged units is 
available in 2 and 3%4-hp sizes. 
These units feature an evaporator, 
blower, compressor and condenser 
in one package. They can be used 
without ductwork, with existing 
warm air ductwork, or with an in- 
dependent duct system. 

Manufacturer: American-Stand- 
ard, Air Conditioning Div., 40 W. 
40th St., New York City 18. 

(Please turn to top of page 158) 


Plan Hold Corp., 
St., South Gate, 
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Owner: House of Seagram, Inc. 
Archifects: Mies van der Rohe & 


a “In the new Seagram building 


Architects: Kahn & Jacobs 
Consulting 
Engineers: Jaros Baum & Bolles 


EERE somihtecienn it’s 100% Walworth 


Contractor: Eugene Duklaver Inc 
Mechanical 


oer ee" | Gate, Globe, and Check Valves’ 


V/A L.VIi/ © F2 ¥ ad 60 East 42nd Street, New York 17, N. Y. 


COMPLETE LINES OF STEEL, IRON, AND BRONZE VALVES AND PIPE FITTINGS 


Distributors in principal centers throughout the world 


Walworth Subsidiaries: ALLOY STEEL PRODUCTS CO . CONOFLOW CORPORATION . GROVE VALVE AND REGULATOR CO 
M&H VALVE & FITTING CO . SOUTHWEST FABRICATING AND WELDING CO., INC WALWORTH COMPANY OF CANADA, LTO 














.--and H. B. SMITH LO-SETS were just what 
the doctor ordered! 


Two H. B. Smith 16-section No. 60 boilers for hand-fired 
coal were installed in the Albany College of Pharmacy 
at Union University, Albany, New York, in 1927. Before 
World War II, they were converted to No. 2 oil, then 
re-converted to coal for the duration of the war. With 
No. 2 oil in plentiful supply after the war, they were 
again converted to that fuel. In 1956, an addition to 
the building necessitated an increased firing rate be- 
yond the ability of the gun-type burners, and a change 
to heavy oil was decided. 


H.B. 


wut. 


Since this was to be accomplished without raising 
or pitting the boilers, new front sections and burner 
mounting plates were installed to change the boilers to 
two No. 60 LS 16 Smith Lo-Set types, with horizontal 
rotary burners for No. 5 oil. The boilers operate effi- 
ciently without the need for induced draft. 

This is but one of many instances where the happy 
combination of extremely long life and convertibility 
of H. B. Smith boilers has effected important savings 
for the user. 


CAST IRON BOILERS 





H. B. SMITH CO., INC., WESTFIELD, MASSACHUSETTS ~ Established 1853 
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: noenpetnde bt 


..is the only 
machine that 
could dig this 
footing... 


SAYS D. L. DECKER 
ele) byt itienile), Miser 


.. BECAUSE IT HAS AN 


EXCLUSIVE FLUSH DIGGING 
FEATURE! 


“We really had a digging problem with 

209 feet of flush footing, four feet deep 

in hard, compacted gumbo.” reports D. 

L. Decker, Wichita, contractor. “Man, 

were we glad to hear about the new Davis 

Back-hoe which lets you dig right alongside a wall. We im- 
mediately bought a Davis 210 and finished that footing in 
half a day for 20 cents a foot as compared with $2.50 a foot 
for hand labor, which would have delayed us several days.” 


This is another example of a contractor who makes more 
money with the Davis 210 Back-hoe. It’s the exclusive hy- 
draulic rotary boom swing cylinder with three interchange- 
able mounting points on the frame that let you do it. Of 
course, other Davis features, such as 7,000 pounds of break- 
away, rotary seat for comfortable work and visibility, verti- 
cal stabilizers — plus the back-hoe’s famous counterpart — 
the Davis Loader all add their share. It’s a fact! No other 
loader and back-hoe combination can give you so much — on 
any tractor — at such a reasonable cost. Back-hoe is available 
truck mounted. 


DAVIS BACK-HOES AND LOADERS are sold 
This is the operator’s and serviced everywhere in the U. S. A. and 


eye — vd bw = Canada by better dealers! Available for most 

accomplished for D. 

L. Decker with the popular tractors. Fa? 

“flush digging” Davis . ae 

210 Back-hoe. For name of dealer call Western Union by - 9 
Ad 


number and ask for Operator 25, or write for 
literature (please specify make of tractor). 


MID-WESTERN INDUSTRIES, INC. 


For More Profit! 1009 SOUTH WEST STREET DEPT. DE WICHITA 15, KANSAS 
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New Products 





(Continued from page 154) 
Condensate Return Pump 
A packaged condensate return 
pump, available in both simplex 
and duplex models, has been de- 
veloped by Aurora Pump. The unit 
is shipped ready to hook to piping 


and line leads and is offered in four 
sizes. In the 500 to 4000 edr range, 
unit capacity is 8 gpm. The simplex 
features a 6-gal. receiver, the du- 
plex a 12-gal. receiver. In the 6000 
to 8000 edr range, unit capacity is 
15 gpm and both simplex and du- 
plex models have 12-gal. receivers. 
The pump is the close-coupled end- 


suction type, featuring cast bronze 
impellers for hot water pumping. 
Other features include 9-in. re- 
turns above floor level, self-venting 
and threé-position discharge. The 
units operate at 3500 rpm at 20 psi 
discharge pressure. 

Manufacturer: Aurora Pump 
Div., The New York Air Brake Co., 
70 Loucks St., Aurora, IIl. 


Kitchen Cabinet Lines 

Two lines of kitchen cabinets, 
one featuring maple front exteri- 
ors, have been introduced by 
Geneva Kitchens. The wood-front 
line is designed for use as a com- 
bination with the standard steel 
line and is finished in tan. The 
second line is available in more 
than 6700 cabinet variations and 
includes models with glass doors 
on one or both sides, open-shelf 
base cabinets and _ off-the-floor 
units. A variety of heights and 
widths are available. 

Manufacturer: Geneva 
Kitchens, Geneva, IIl. 


Modern 


Industrial Air Washing System Offered by Carrier 


A self-cleaning air washing sys- 
tem for lint and other 
particles from air in large industrial 
plants has been announced by Car- 
rier. The is designed for 
overhead installations and features 
a rotating eliminator that operates 
at air velocities to 2400 ft per min. 
The system consists basically of 
two sections, one dry and the other 
wet. Outside air and return air en- 
ter the dry section through a cube- 
shaped mixing chamber. An axial 
flow fan pulls lint-filled air into 
the unit and moves it into the wet 


removing 


system 


section. A series of spray nozzles, 
directed against the air flow, satu- 
rate the cone-shaped portion of 
the unit. Conditioned air is distrib- 
uted throughout the building by 
ductwork. Four sizes are available, 
in capacities from 10,000 to 30,000 
cfm. Other features include auto- 
matic controls and an eliminator 
wheel located at the end of the 
chamber. Over-all dimen- 
sions range from 3 to 6 ft in diam- 
eter and from 16 to 23 ft in length. 

Manufacturer: Carrier Corp., 300 
S. Geddes St., Syracuse, N. Y. 


spray 


Gas Water Heater 

Ruud Mfg. has developed an au- 
tomatic gas water heater for use in 
commercial and industrial applica- 
tions in which draws of hot water 
are heavy within a limited time 
period. When the water heater is 
used to meet high or intermittent- 
peak demands in industrial plants, 
it can be connected, singly or in 
multiples, to a storage tank. It can 
also be used for sprinkler system 
towers, swimming pools, commer- 
cial and industrial processing o1 
laundries. Input capacity is 285,000 
Btu. Recovery rate is 239.4 gph at 
100F temperature rise. The wate: 
heater features four horizontal 








coils, each independently remov- 
able, and can be used with natural, 
mixed, manufactured and LP gases 
It occupies 26 by 38 in. of floon 
space. Height is 50% in. 
Manufacturer: Ruud Mfg. Co., 
2025 Factory St., Kalamazoo, Mich 


Residential Hi-Boy Furnace 
Worthington has announced that 
its residential hi-boy furnace is 
now available in a 150,000 Btu in- 
put size, in addition to 80,000 and 
100,000 Btu input sizes. All three 


units feature high static blowers 
specifically designed for installa- 
tions in which cooling units are to 
be added. Both gas and oil-fired 
models are available. 
Manufacturer: Worthington Corp., 
Worthington Ave., Harrison, N. J. 
(Please turn to top of page 164) 
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SPECIFY 
KWIKOOL 














o 
BY Woqiteded, 
FOR THE LATEST IN 


FOOD SERVICE 


WATER 
COOLERS 


SELF CONTAINED 


A complete series of self-contained ALL stainless steel, heavy 
duty water coolers. With refrigeration components the finest 
available, and constructed for long years of dependable service, 
each model was custom engineered, after intensive research, 
specifically for its intended use. KwiKool by Progressive en- 
hances our long standing reputation for products of meritorious 
design and dependable service. 


A, 





Capacity 
Compressor equipped 
with high torque Gal. Glass Compressor 


motor. Carries one per Hr. per Hrs. Rating 
year warranty on all 
parts. Five year pro- Air Cooled 16to40 | 256to640 | 44 H.P.tol H.-P. 
tective policy —op - = 
tional at low addi- Water Cooled} 29.‘rto 41 | 472 to 656 | % H.P. to% H.P. 


tional cost 

















NOTE: All coolers available in required voltage, cycles & phases 





Showing single 
overhead shelf 
construction for 
storage of glass 
racks in Model 
WRE. 


Showing exterior 
removable stain 
less steel ice bins 
and design of 
sliding drainers 
Standard Equip- 


Cafeteria type 
water station can 
be equipped with 
side shelves to 
support glass 
wire racks. 


ment. 

















METAL EQUIPMENT INC. 


Rhawn St. at Whitaker Ave. 
Philadelphia 11, Pa. 


Designers and Manufacturers of 
Food Service Equipment 


Write for Catalog FWS-55 
for Complete Line of 
Water Coolers 
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A 


Ideal for 
Today's 
Dining Room 


Adds Beauty 
to Today's 
Cafeteria 


Biends with 
modern motit 
of Today's 
Schools 





“Doorless Door’ Air Conditioning Makes Its Debut 


(Continued from page 120) 
adjustable vanes in the ceiling 
grille and moves downward in 
uniformly low velocity. It covers 
the entire width of the entrance. 
(For a full description, see the 
diagram on page 119.) 


Q. Is the air curtain adjustable 
to weather conditions? 


A. Yes. The installation at the 
Knickerbocker Federal Savings 
& Loan Assn., for example, has 
two alternatives. It will operate 
at a normal cycle during mild 
weather then auto- 
matically adjust to another for 


conditions, 


low temperatures and/or high 
winds. 


Q. What scientific principles 
are these air doors based on? 


A. The laws of aerodynamics 
play a vital role. The most im- 
portant step in the design is cal- 
culating the quantity of air 
needed for maintaining the dif- 
ference in pressure between the 
inside and outside of a building. 
You need to know the height and 
width of the entrance, inside and 
outside temperatures, depth of 
the air screen, and outlet veloc- 
ity of the air. These figures, of 
course, vary with the installation 
for the outlet 
which should not exceed certain 


except velocity 


limits. 


Q. How does a simple screen of 
air insulate against weather? 


A. The installation is able to 
stabilize a difference in pressure 
between the inside and outside 
of a building created by the so- 
and the 
wind pressure. This chimney ef- 
fect is created in almost every 
building. It occurs when the in- 
side temperature is higher than 
the outside. 


Q. Could you describe this 
“chimney effect” for us? 


A. Well, let’s take the normal 
winter situation in a_ building 


called “chimney effect” 


with conventional doors. Cold 
air is sucked in by the lower part 
of the building and warm air 
blown out through various open- 
ings found in the upper part. 
Heat is also lost by the differ- 
ence of temperature between the 
inside and outside of the build- 
ing and the lower and upper 
floors. The tighter the building, 
the smaller the amount of air 
sucked in. But even in a very 
tight building, there’s always a 
draft when the doors on the 
ground floor are opened. To the 
difference in pressure due to this 
chimney effect must be added 
the pressure of the wind hitting 
the entrance. This difference in 
pressure is the basis of the circu- 
lation of our doorless door. 


Q. How is 
heated? 


air for the door 


A. It’s heated by means of 
steam coils, hot water coils, gas 


unit heaters or electricity. In 
summer, the air can be cooled by 
direct expansion coils or chilled 
water coils. However, cooling is 
an additional luxury not abso- 


lutely required for operation. 


Q. How much time is required 
in installation? 


A. A doorway can be installed 
in 10 days. But when alterations 
are needed, it may take three to 
four weeks. All installations in- 
clude refrigeration, heating con- 
trols and power operation. 


Q. What about costs? 


A. It runs from $150 to $250 
per square foot for new build- 
ings while in existing buildings, 
there’s an increase of about 15 
percent. Yearly electrical costs 
for operation average $45. The 
cost of operation may be as low 
as 10 cents an hour, depending 
upon such factors as the climate 
of the area and the size of the 


building’s entrance END 


Hot water heating firm steps up sales drive 


2 mune an Granted -| 


as® one" —— 


L eswenes so” 


— en 


BLOTTERS TO BROADSIDES are included in the new Kewanee Boiler sales 


builder kit. 
derful Winters,” with text 
tages of wet heat. Also included 


Spearheading the kit is a 24-page book entitled “Your Won- 
and full-color 


illustrations selling the advan- 


in the kit are a number of self-mailer 


broadsides, post cards, blotters, stand-up counter cards, newspaper mats 
and cartoon-illustrated folders that can be used as envelope stuffers or 


self-mailers. 


Special newspaper ads, sales letters and radio and television 


scripts are available to dealers on request from the firm in Kewanee, Ill. 
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NomeEsTI 


Major CSA speakers: 


William A. Landers 


President, National Assn 
of Plumbing Contractors 


William A. Fitzpatrick 


President 
Central Supply Assn 


(Continued from page 117) 

modeling program sponsored by 
the All-Industry Modernization 
that 


tractors and wholesalers who do 


Committee. He said con- 
this are in the best position to 
take full advantage of the record 
$6 billion home remodeling mar- 
ket this year. He related this na- 
tional figure to a “typical” local 
market. In St. said, 
there are 77,000 homes without a 
private bath and 20,000 without 
central 


Louis, .he 


heating. The predicted 
potertial in St 
Louis for 1957, he added, is more 
than 30 percent larger than the 
estimated potential for new con- 
He pointed out that 
contractors 


modernization 


struction. 
found 
their net profit in modernization 
to be as 


many have 


much as three times 
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CSA Convention Report 


(continued) 





Landers tells wholesalers: Dont keep 
the incompetents in business at the 
expense of good contractors... 


greater than in new work 
“Unless plumbing and heating 
wholesalers, manufacturers and 


contractors increase their sales 


penetration of this market,” 


Thompson said, “our outside 
competitors who want that busi- 
ness will take over a big per- 
centage of it. At best, it’s an 
uncertain future for those in our 
industry who overlook moderni- 
zation in shaping their plans. 

“It’s already too late to bring 
this year’s home building rate up 
to the one million mark. And it 
appears that we may have to 
wait until 1965 before we reach 
that total again.” 

In concluding, Thompson 
urged wholesalers to learn the 
“how-to” of selling and financing 
home 


remodeling. He suggested 


they pass this information on to 
their contractor-customers 

In his keynote address, Wil- 
liam A. Fitzpatrick, CSA presi- 
dent the 
M. J Supply Co., 
Dayton, O., described ways that 


and sales manager of 


Gibbons 
wholesalers, 


many contractors 


and manufacturers are joining 
forces to promote the moderniza- 
tion market in °57 


the 


One program 
CSA’s 
Development 


discussed 
Dealer 
(DE, May, page 159) which was 
to CSA 
the convention 
The DDI 


W holesaler s’ 


was new 


Institute 


introduced members at 


is designed to train 


salesmen to 


help 


contractors with management 


and merchandising problems. It 
consists of two phases. The first 


(Please turn to center of page 2270) 


THURSDAY A.M 


WHOLESALER SIGNS UP: Clarence Ahrens, of Ahrens and McCarron, 
Inc., St. Louis, was the first CSA member to sign up one of his sales 


men—Cletus Ahrens 


for the first session of the Dealer Development 
Institute sponsored by CSA. Seated are Gordon Andrew (center), 


vice 


president of CSA, and Ralph Cook, chairman of the DDI committee 





PLUMBING, HEATING CONTRACTORS! 


If you want more new construction busi- 





ness, this advertisement will be of service 
to you—because... 


We help make your business grow 


Unless you know what's going to be built, trying to get business in the new 
construction field is like planting seeds at random — you can't be sure what, 
if anything, is going to come up, where or when. Dodge Reports 
won't make your flowers sprout, but these timely, accurate, daily reports 
will help make your business grow. How? Read and mail the coupon in, and we'll tel 


TO: DODGE REPORTS, DEPT. 84, 119 WEST 40th STREET, NEW YORK 18, N. Y. 


Yes! I'd like to pin-point my prospects by knowing in advance who's going to build, 
what, when, where. 


I want to know whom to contact and when to submit bids. 


I'd like to see some Dodge Reports, and I'd like a copy of your booklet that tells 
how to use this accurate, daily, up-to-the-minute construction news service. 


I.understand that I can pick just the area in the 37 Eastern States and the type of 
construction activity that interests me. Also, that I won’t have to wade through mounds 
of data to find the information I need. 


I'm interested in General Building [|] House Construction [1] Engineering (Heavy Construction) [] 


in the Following Area: 


\\lry 
\\ % | V, 
\ - 


ADDRESS 


Dodge Reports 
For Timed Selling to the Construction Industry 
4 \ 
C77 TK 
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A Complete Line of 
“SUPERSEAL” Cleanouts 
and Access Covers 


for Every Purpose... 


Whenever Josam announces a new product, the industry has 
rightly expected something far better than ever made before. 
Now, Josam offers not one...not two...but a complete- 


F, 
and we mean complete — new line of “Superseal’’ Cleanouts 
“« and Access Covers. There are over 90 different types 
& 


in the Josam line... the result of long months of studying 
and testing of installations and of changing methods 


of building construction. 


Series No. Y-50 Series No. Y-1510 - . 
Caulking Plug See Qian with Cover Now — no matter what the requirement or the condition, 


Full Calibre Body for Finished Wall there is a JOSAM “Superseal” Cleanout or Access Cover 
to meet the need exactly... quickly ... dependably. 


t . “Superseal” Cleanouts and Access Covers are engineered 
to save installation time, operate efficiently, last indefinitely - 
yet they cost no more than ordinary cleanouts 


and access covers! Use them on your next job — 
and see how much better they are! 

Series No. Y-120 Series No. Y-710 7 
Caulking Ferrule Leveleze Cleanout with 
with Wall Plate Adjustable Scoriated Top 





ad 


—S Write for this Catalog 


Series No. Y-330 Series No. Y-180 Be sure of getting the right 
Cut-Off Ferrule with Brass Access Box cleanout or access cover 
Brass Scoriated Cover with Hinged Cover for the purpose. Send 
coupon, today, for 
JOSAM Catalog CL on 
“Superseal” Cleanouts 
and Access Covers 








a 
JOSAM MANUFACTURING COMPANY 
JOSAM MANUFACTURING COMPANY Dept. DE-6—Michigan City, Indiana _ 
General Offices and Manufacturing Division Fraane cone Coveney C2. on SOTERA 
Michigan City, Indiana Firm Business 
Representatives in All Principal Cities By 


West Coast Distributors Canadian Manufacturers Address 
JOSAM PACIFIC COMPANY JOSAM CANADA LIMITED 
San Francisco, California Toronto, Canada City 


Josam products are sold through plumbing supply wholesalers. 





Zone State 





ee] 
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New Products 





(Continued from page 158) 

Diaphragm Flush Valve 

A diaphragm flush valve with a 
wear-resistant nylon operating 
plunger has been announced by 
Haws-Kramer. The valve also fea- 
tures a leak-resistant handle as- 
sembly. In tests conducted by the 
manufacturer, it was reported that 
more than 600,000 flush cycles have 
been completed on the same unit 
with no failures. A replacement 
diaphragm assembly with the same 


oa 


eke 


(eo 


nylon design also has been .an- 
nounced by the firm 
Manufacturer: Haws - Kramer 
Flush Valve Div., Haws Drinking 
Faucet Co., 819 Bryant St., San 


Francisco. 


Residential Summer A-C 

A summer central air condition- 
ing system for residential applica- 
tions has been developed by 
Chrysler Airtemp. The system is 
air-cooled and is available in a 


3-hp capacity. It is designed for 
flexibility of installation in attic, 
crawl space or basement and will 
condition an 1800-sq ft area. It can 
attached to a forced air 
heating system to provide year- 
round air conditioning. Other fea- 
tures and accessories to the system 
include an automatic thermostat 
with an off-on switch for the cool- 
ing circuit, a separate switch for 
independent operation of the 
blower, glass fibre ductwork, seven 
ceiling diffusers, two return air 
grilles and an outside grille. Ship- 


also be 


New Hydraulic Bender Developed by Greenlee Tool 


A lightweight hydraulic bender 
designed to make a 90-deg. bend in 
4-in. and smaller pipe and conduit 
has been developed by Greenlee 
Tool. The bender is constructed of 
aluminum alloy and features spe- 
cially designed pipe that serves as 
rollers when the unit is moved 
from one location to another. The 
unit also features positive-locking 
pipe support pins constructed so 


164 


that pipe can be quickly removed 
from the front of the bender with 
the frame always remaining in one 
piece. The unit is capable of using 
high-pressure power pumps of up 
to 10,000 psi. The unit can also be 
used with other of the firm’s at- 
tachments for bending thin-wall 
conduit, tubing and bus-bar. 
Manufacturer: Greenlee Tool 
Co., 2001 - 12th St., Rockford, Il. 


ping weight of the complete pack- 
age is approximately 1000 lbs. Di- 
mensions of the unit are 27 '%e in. 
high, 45 in. wide and 53% in. deep. 

Manufacturer: Airtemp Div., 
Chrysler Corp., 1600 Webster St., 
Dayton, O. 


Suspended Unit Heater Line 

A line of gas-fired unit heaters 
for suspended installations has 
been introduced by Pioneer Mfg. 
The line includes fan, blower and 
duct models to meet a variety of 
commercial and industrial appli- 
cations. The blower model is de- 
signed for installations that require 
heated air at high static pressures. 
The unit with ducts permits its 


heat exchangers to direct heat to 
fan-circulated air. This unit is 
self-contained and can be attached 
to existing ductwork. The pro- 
peller fan model is a complete heat 
generating and distribution unit 
All models are equipped with 
standard operating automatic con- 
trols. 

Manufacturer: Pioneer Mfg. Co., 
3131 San Fernando Rd., Los An- 


geles. 


Wall-Mounted Mixing Faucet 
A wall-mounted _ single-lever 
mixing faucet for use in kitchens or 
pantries has been developed by 
Gyro Brass. The faucet is avail- 
able with a 6, 8 or 12-in. swing 
spout and aerator. The unit is con- 
structed of brass, bronze and stain- 


less steel and is 
plated. 

Manufacturer: Gyro Brass Mfg. 
Corp., 51 Urban Ave., Westbury, 
i ee 


(Please turn to top of page 166) 


triple-chrome 


DomeEstTIc ENGINEERING, JUNE 1957 





- 


_(——_ 


+t 
11 
ee 


+ 


yyy 


MW 


7 


iti 





1} 


<_< 


; 


'¢ 


i 


<—s 


1 


| 


—* iit |) oe 2 2 
i 


| 


ec 
a 


3 
7 


Personalized year-round comfort... 


better—at lower annual cost 


You get a// of the inherent benefits of a fan-coil unit air conditioning system with 


Modine AlRditioners. 


Compare them on these five major economy considerations— 


and you'll see why beautifully-styled AlRditioners are first choice 


for both new building and remodeling. 


Bs 


siliently 


Quieter operation. Re- 
Mo- 


dine fans operate at 1050 


suspended 
yr F 
k —_— 
= 
WA 
aS j 


2. Lower maintenance costs. AlRditioners have 
permanently-lubricated motors that never need oiling 


rpm top speed. The result 


—maximum quietness. 


AlRditioners 


with reversible coils, provision for right- or left-hand 


3. Faster installation. furnished 


are 


piping and wiring, generously sized end sections that 


do not cramp the installer. 


4. Easier filter changing. 
With AlRditioners 
merely tilt the filter rack 


slide 


need 


you 


and the filter 


No 


remove the front panel. 


out 





to loosen or 


5. Easier recessing. Square corners sim- 
plify recessing—up to 5 inches, with less 


than 6 inches protruding into the roor 


You can choose from console, concealed, overhead or ceiling types in all popular sizes 
For facts, see the Modine representative listed in your classified phone book, or write for 
DeKoven Ave., Racine, Wis. 


Bulletin 755 to Modine Mfg. Co., 1502 


AlRditioners Convectors Cabinet units Gas unit 
heaters 


In Canada: Sarco, Lid., Toronto 
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New Products 





(Continued from page 164) 
Baseboard Radiator 
A steel baseboard radiator for 
use on 1 and 2-pipe steam heating 


systems, as well as hot water heat- 
ing systems has been announced by 
Slant-Fin. The unit consists of 1%4- 
“V"-designed 


in. ips steel pipe with 


Steel Boiler Series 

A series of steel boilers for hot 
water heating systems has been an- 
nounced by New Yorker Steel 
Boiler Co. The units are available 
with either flush or enclosing jack- 
ets especially designed to facilitate 
cleaning and servicing (see cut.) 
The current boiler series includes 
two sizes: 580 sq ft and 735 sq ft 
respectively. A 990 sq ft model will 
be introduced soon. 

Manufacturer: New Yorker Steel 
Boiler Co., Inc., Colmar, Pa. 


steel fins and is available in precut 
packages of 3, 4, 5, 6 and 8-ft 
lengths, complete with enclosure, 
slide hangers, damper and splice 
plate. The baseboard radiator is 
shipped factory assembled with 
threaded pipe ends, welded support 
bracket and snap-on front cover. 
It features a slide-action track ex- 
pansion clip that permits thermal 
expansion and can be adjusted for 
pitch. The clips prevent metal-to- 
metal contact between the element 
and the enclosure. Other features 
include hinged end caps, wall trims 
and inside corners, a removable 
cover with rounded top and bottom 
edges and a large diameter heating 
element. 

Manufacturer: Slant-Fin Radia- 
tor Corp., 87-49 130th St., Rich- 
mond Hill 18, N. Y. 


Walworth Introduces Valves for Use with Copper Tube 


A series of bronze globe, gate 
and check valves for use on copper 
tubing has been introduced by 
Walworth. They are designed for 
use with K, L and copper tubing 
in steam, water, oil and gas service 
lines. The globe valve has a service 
rating of 150 psi on steam and 300 
psi on non-shock cold water, oil 
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and gas. 
valves 


Both the gate and check 
have 125-psi ratings on 
steam and 200-psi ratings on non- 
shock cold water, oil and gas. The 
globe valve features a rising stem 
and a union bonnet. Its dise holder 
is connected to the stem by a slip 
fit. If the valve is fully opened be- 
fore the bonnet is removed, the 
disc holder will not fall from the 
stem. The gate valve features a 
non-rising stem and screwed bon- 
net. The check valve features a 
screwed cap and bronze disc. Cap 
openings are parallel with and on 
the same center line as the seating 
surfaces. Gate and check valves are 
available in seven sizes from % to 
2 in. The globe valves come in 10 
sizes from %4 to 3 in. 

Manufacturer: Walworth Co., 
60 E. 42nd St., New York City 17. 


Forged Steel Union 

A forged steel union with heavy- 
duty walls for power piping at high 
pressures and temperatures has 
been announced by Clayton Mark. 
The unit can be used with gases, 
hot oils, water, steam and hot or 
cold ammonia. Sizes range from 
lg in. to 2 in. Diameters of the hub- 
ends of the %4-in. unions measure 
.78 in.; those of the 2-in. unions 
measure 3.43 in. The union is rated 
at 600 lbs cold working pressure 
and 1500 lbs steam working pres- 
sure at 900F. Both threaded and 
socket-weld types are available. 
Nuts and ends are octagon shaped 


to provide flat gripping areas for 
wrenches. Nut threads are rust and 
spark-proof and are permanently 
lubricated. 

Manufacturer: Clayton Mark & 
Co., 1900 Dempster, Evanston, III. 


Threading Machine Chuck 

A universal gripping chuck for 
use as standard equipment on all 
its 2-in. pipe and bolt threading 
machines has been announced by 
Oster Mfg. The chuck is designed 
to grip all sizes of pipe from 's 
to 2 in. and bolts or solid stock 
from %4 to 2 in. The unit is oper- 
ated by a hand wheel and is engi- 
neered to grip pipe or bolts se- 
curely for cutting both right and 
left hand threads without employ- 
ing bars or tee wrenches. 


Manufacturer: The Oster Mfg. 
Co., E. 289th St., Wickliffe, O. 
(Please turn to top of page 170) 
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AS ADVERTISED TO 
12 MILLION READERS 
IN 


“% SHOW-HOUSE.2* 


Bermico advertising in Saturday 
Evening Post and Better Homes & 
Gardens pre-sells your customers 
—helps build Bermico into a real 
profit-maker for you! 


- 


BE RMICO THE FAST-HANDLING, MONEY-MAKING 


For house-to-sewer and PIPE FOR BETTER PROFITS! 


house-to-septic tank 
connections. e It lays easily and fast e Comes in convenient 8-foot lengths — 


e Requires no cement or and in all diameters from 2” to 6 


compounds e Has the only complete line of fittings 


made of the same material 
e Will not rust or shatter as the pipe 


e Gives water-tight joints 


Bermico Sewer Pipe and Bermiseptic® Perforated Pipe for septic tank 
disposal beds are made from tough cellulose fibre, impregnated with pitch 
They're root-proof, corrosion-proof, unaffected by boiling water or tempera- 
ture changes, strong, light weight, and exceed Federal specification SS-P-356. 


SEND FOR FREE SALES AIDS: Sewer Pipe Catalog. Septic Tank 
Installation Booklets. Dealer Tacker Signs. Envelope Enclosures 

{V) j seas With Your Imprint. Address Dept. BA-4, our Boston Office 
em ") BROWN [ig COMPANY 


Berlin, New Hampshire 
= Jit ~ ties —— ae eS. ; 
ee General Sales Office: 150 Causeway St., Boston 14, Mass. 
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“All pieces are precision made and fit 
together easily. You get snug, good- 
looking jobs that stand up for years 
and remain a credit to your name. 


“You save money, too, by buying 
Milcor Furnace Pipe and Fittings. And 


EARL LIST 
Hinsdale Home Heating,. Inc. 
Hinsdale, Illinois 


they’re well packaged—easy to handle 
and keep track of in the shop.” 

Are you enjoying the advantages of 
Milcor Standardized Fittings? Call 
your jobber for prices, or write the 
nearest branch listed below. 


MitcoR 


INLAND STEEL PRODUCTS COMPANY 


ATLANTA @ BALTIMORE . BUFFALO e 


Dept. R, 4047 West Burnham Street 


CHICAGO © CINCINNATI @ CLEVE 


Milwaukee 1, Wisconsin 


LAND @ DALLAS @® DENVER 


DETROIT @ KANSAS CITY @ LOS ANGELES e@ MILWAUKEE . MINNEAPOLIS @®© NEW YORK e@ ST. LO Ss 


DoMESTIC 


Offset End Boot No. 738 
For a better fit 
against a wall. 


cP-6 
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JENKINS 
VALVES 


If you will put 
a Jenkins Valve, 
recommended for your 
particular service, 
on the worst place 
you can find — 
where you cannot keep 
other valves tight — 
and if it is not perfectly tight 
or it does not hold steam, oil, acids, 
water or other fluids longer 
than any other valve; 
you may return it and your money 


will be refunded. 


poe 72d OFF OF 
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New Products 





(Continued from page 166) 

Dehumidifier 

A dehumidifier for large residen- 
tial and small commercial and in- 
dustrial applications has been de- 
veloped by Bryant. The unit is 
engineered to deliver 150 cfm of 
free air and can also be installed in 
multiples to provide humidity con- 
trol in large areas. Moisture re- 
moval is effected by physical ad- 


wes 


sorption. A revolving drum draws 
moisture from the air. While one 
area of the drum adsorbs moisture, 
another area is being heated. Heat 
is obtained from a tubular resist- 
ance heater. Other features include 
an automatic humidistat and an ex- 
haust vent for inside installations 
or discharge and return ducts for 
outside installations. 

Manufacturer: Bryant Div. of 
Carrier Corp., 2020 Montcalm, In- 
dianapolis. 


Forced-Draft Packaged Burner 

A forced-draft packaged burner, 
specifically designed to be used in 
combination with.any type of boiler 
for forced draft operation, to form 
an automatic packaged boiler- 
burner unit, has been introduced 
by Ray Oil Burner. The burner is 
factory assembled and, when com- 
bined with the boiler, can be used 
for high or low-pressure steam or 
hot water heating. Maximum rated 
capacities from 90 to 750 developed 
output hp are available. Burner 
units are available for burning any 
grade of fuel oil from No. 2 to 
No. 6 or Bunker C, high or low 
pressure gas, or gas-oil combina- 
tions. The unit is compact and fea- 
tures a burner, a_ belt-driven 
forced-draft fan with speed adjust- 
ments, a windbox with integral re- 
fractory, a wired and enclosed con- 


trol cabinet and an ignition and 
electronic safeguard system. All 
components are shipped ready for 
installation on the boiler front. 
When steam, water, electrical and 


Fiat Introduces Shower Adapting Package 


An adapting package for use with 
its “Cadet” model shower to pro- 
vide a complete shower installation 
has been introduced by Fiat Metal. 
The built-in package consists of an 
escutcheon-type door frame that 
covers the joint between finished 
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wall and shower cabinet. A slip-on 
top with dome light, all necessary 
components and _ installation in- 
structions are also included as part 
of the package. For installation, 
the “Cadet’s” precast terrazzo floor 
is slid into place over the roughed- 
in waste pipe. Flange and brass 
drain are cast as integral parts. 
The terrazzo unit is leveled but 
does not require fastening to the 
bathroom walls or floor. The 
shower walls and the slip-on top 
from the adapting package are then 
installed. Next, the side and over- 
head are framed according to in- 
structions. When walls are fin- 
ished and decorated, the escutcheon 
frame is snapped into place, com- 
pleting the built-in effect. 

Manufacturer: Fiat Metal Mfg. 
Co., 9301 W. Belmont Ave., Frank- 
lin Park, Ill. 


fuel connections are completed, the 

unit is ready for operation. 
Manufacturer: Ray Oil Burner 

Co., 1301 San Jose Ave., San Fran- 


cisco 12. 


Gas Water Heater Line 
A line of gas water heaters fea- 
turing a front flue design with a 


, 


Vig 


draft diverter to permit 
higher input capacities has been 
developed by Day & Night. The 
units are available in 20, 30, 40 and 
50-gal. sizes with Btu inputs of 
27,000; 33,000; 33,000; and 32,000 
respectively. All models feature 
automatic controls, glass lining and 
a magnesium anode rod. 

Manufacturer: Day & Night Mfg. 
Co., 700 Royal Oaks Drive, Monro- 
via, Calif. 


center 


Water Heater Burner 

A cast iron burner with a hori- 
zontal burner flame to reduce the 
over-all heights of its gas water 
heaters has been introduced by 
John Wood. By use of the new 
burner, heights of the firm’s 20-gal. 


models have been reduced by 18% 
in.; 30-gal. units by 8% in.; and 
40-gal. units by 8 in. The burner 
features a large circular horizontal 
flame pattern and can be used with 
natural, mixed, LP-air and LP- 
gases. It has a single annular port 
that measures three times the 
depth of previous ports. An over- 
hanging burner hood prevents 
clogging. The horizontal burner 
design permits the water heaters 
to be constructed without inner 
doors to facilitate installation. 
Manufacturer: John Wood Co., 
Heater & Tank Div., 100 Washing- 
ton St., Conshohocken, Pa. END 
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These 


ani : 


illustrations show our 


NEW Nos. 50 and 51 Float Valves. 
They come equipped with Non-Cor- 
rosion Nylon Seat and Nylon 
Plunger. A semi-elevated valve— 
can be equipped with long shank 
as well as Douglas shank. The No. 
51 is equipped with Adjusting Top 
Screw so flow of water can be re- 
duced and silenced. 


Packed in individual box with rod and refill 


No. 51 Float Valve with Non- 
Corrosion Nylon Seat and 
Nylon Plunger. A_ semi-ele- 
vated valve—can be equipped 
with long shank as well as 
Douglas shank. Flow of water 
can be reduced and silenced 
by Adjusting Top Screw. Fur- 
nished with rod and refill. 


No. 50 Float Valve with Non- 
Corrosion Nylon Seat and 


Nylon Plunger. A_ semi-ele- 
vated valve—can be equipped 
with jong shank as Sal as 
Douglas shank. Furnished with 
rod and refill. 


The Tradition 


of Craftsmanship 


Emblem of 
Business Character 
RICE LEADERS 
OF THE WORLD 
ASSOCIATION 


in QUALITY FITTINGS  ...20%ien., 


Name Product Policy 


Individual security INSURES FREEDOM and LIBERTY. Social Security leads 
to Regimentation and LOSS OF LIBERTY. 


It’s a privilege to live in a Republic. Only God can help the people who live in 


Democracies. 


“ 


Liz o> 
Ce . LEG ACSC ACA 


=a Ff President 


THE INDIANA BRASS CO., Inc. 


FRANKFORT 


INDIANA 


“MANUFACTURERS OF PLUMBERS BRASS GOODS” 


Domestic ENGINEERING, JUNE 1957 








Contractors Hear Plan for Local 
Promotion of Hot Water Heating 


(Continued from center of page 106) 
serve to identify the contractor as an associate 
member of BHC, This would include wall plaques, 
window decals and wallet cards 
A “kit-ewithinethe-kit” would explain to the 
contractor all the 


details for publicity 


geared for home town operation and would out 


using 


line methods for placing news of his company 
and personnel in area newspapers, radio and tele 
vision stations. The contractor also would be 
encouraged to feature in sales letters, personal 
contact and other activities his knowledge of the 
equipment and. systems publicized by the Council 
in consumer media 

A full-color cartoon movie especially edited for 
consumer viewing on local television stations also 
would be available free to the contractor : 

Among other components of the kit would be a 
quarterly bulletin, to be issued at cost, that would 
offer field-tested sales tips, practical market re- 
search information and news of building trends 
Tying in with this would be the “Councilgram,” 
a special rush notice mailed to contractors and 
telling them of spot promotion news, national 
promotional tie-ins and news of immediate publi- 
city value, Greene said. 

Complete details of the proposed associate 
membership program and Business Booster Kit 
may be obtained by writing Greene in care of the 


Council at 250 Park Ave., New York City 17. 


#In his president’s report, George Hall, Madison, 
Wis., told members of progress during the past 
year on the various programs and goals of the 
association. He discussed the group’s support of 
the anti bid-shopping bill (HR-3339) in coopera- 
tion with the Council of Mechanical Specialty 
Contractors. The bill is now before Congress and 
likely to pass at this session, Hall said. 

“The bill may not be all that the specialty con- 
tractor might desire,” Hall pointed out, “but it is 
a long step in the direction of revised federal con- 
struction contract procedures.” 

Among other subjects discussed by Hall were 
labor and supplier relations, the apprenticeship 
program, engineering standards and cooperation 
with the other pipe trades. 

In another major address, James S. Locke, sales 
manager of the commercial division of Minneapo- 
lis-Honeywell Regulator Co., Minneapolis, dis- 
cussed “The Economics of Complete Year "Round 
Air Conditioning.” Locke pointed out that while 
people have been learning since the ’30’s to expect 


air conditioning in non residential buildings and 
want it in their homes, many still consider it a 
convenience and something less than essential 

“It is only during the past few years that limited 
studies have been conducted to prove that air 
conditioning is essential in office spaces, hospitals, 
schools and manufacturing plants in order to im 
prove the efficiency, productivity and health of 
workers,” Locke said 

He emphasized that air conditioning has gone 
far beyond the concept of summer cooling and 
must be considered as a truly year-round system 

Complete details of Locke's talk, including a 
discussion of cost factors, will be given in the July 
issue of DE 


e Peter T. Schoemann, general president of the 
United Assn,, also was on the program and com 
plimented the MCA for taking a positive position 
in establishing a national five-man apprenticeship 
committee to meet with representatives of the UA 
in order to plan for future training needs. 

“T believe we can all take a great deal of pride 
in the joint progress we have made in training 
programs,” 


Schoemann said. “In praising our- 
selves, I don’t think we're risking complacency 
about the future, because we all know that a very 
great deal remains to be accomplished.” 

In other convention business the association 
Joseph H. 
Spitzley, president of the R. L. Spitzley Heating 
Co., Detroit, as president; Horace E. Wetzell, 
Smith and Obey, Inc., Cleveland, as vice presi- 
dent; and William P. Scott, Jr., Scott Co., San 
Francisco, as treasurer. Lloyd B. Gruman, Jr., 
New York City, continues as secretary. END 


elected the following new officers: 
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AW. 


3 guess my folks can’t afford a garbage can. They just 
dump ours in the kitchen drain.” 


i) 
AY. Oterve 
' + Jovan SEN! 7 
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Save Hours 


SHAW 


iek or WARRIOR 
TRUCK MOUNTED UNIT 


Truek heavy duty, 4 whee 


' 
ith) 


perate he pum 


Exclusive “Push-Pull" Power 
the Power with a “Punch” 


Digs 12-15 Feet Deep 


e Sold as a Complete Unit 
or Mounted on Your Truck 


Mounts on Most All Popular 
Tractors 


SHAW NEE SHAW NEE 


Biggest of the backhoes- pr 


Chief Ne WARRIOR 


synchronou ’ tC ~ , ae ‘ ws 
100 ung Mang ze Pl = EXCLUSIVE 
“alles pasti “PUSH-PULL” 

POWER 


P 
A complete line 


loader buckets is availa 


A, 
A 1 


SELLS | OV Pe. 


LOADMASTER CHIEF WARRIOR SPECIAL 


For Additional Information, write 593 


; SHAW NE, MANUFACTURING COMPANY, 
\ Is ® incorporated 
S500" 1947-5 TOPEKA AVENUE TOPEKA, KANSAS 
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Swimming pool supply catalog. 
A 52-page illustrated catalog con- 
tains data, photographs and prices 
for swimming pool supplies, chem- 
icals and equipment. In color, it 


¢ Trade literature reviews 


describes and illustrates filter sys- 
tems, plumbing fittings, pool vac- 
uum cleaners, chlorinators and 
other items for pool construction 
and maintenance. Includes charts 








FURNISHED 
|-PUMP UNIT ONLY 


2-UNIT TANK-MOUNTED ON 
12 or 30 GALLON TANK 


3- UNIT WITH 6 GALLON 


MULTI-STAGE CONVERTIBLE 
® 
AURORA 


ar-Liner 





OPERATING TANK 


CONVERTIBLE 
Shallow to Deep Wel! — 
No added parts to buy 


CAN BE CONVERTED 
TO MULTI-STAGE 
Consult Factory 

* pump. 
USED AS HORIZONTAL 
OR VERTICAL UNIT 


* 
SELF PRIMING 
2 quarts to prime — the 
pump cares for itself 


INTERCHANGEABLE PARTS 


with all other Star-Liners 


* 
EASILY INSTALLED 
All connections accessible 
for galvanized or plastic pipe 


CENTRIFUGAL JET PUMPS 


PACKAGE UNITS 
2 HP through I'/2 HP 


* 


* 


V2 HP through 11/2 HP for 
levels down to 200 Ft. 


WRITE 
FOR 
BULLETIN 
133-SL 


NO EXTRAS 


This convertible AURORA Star-Liner may be used as a 
shallow well or a deep well unit without the need for 
* purchasing any additional pump parts—thus giving 
valuable insurance against the water level dropping 
beyond the suction limits of a straight shallow well 


VERSATILE 
Can be used horizontally 
or vertically 
on the casing or off 


NEMA STANDARD 
— threaded stainless steel shaft 
— large 56 frame motor of %, | 


Use as centrifugal shaliow well 
without ejector — takes place 
, Iz single stage shal- 
low well— capacities to 3200 
GPH., pressures to 69 PSI. 


IMPROVED SEAL * 


— longer life — greater 
abrasion resistance 


Two stage deep well capacities 
to 890 GPH, depths to 200 Ft. 


AURORA PUMP wpivisionx 





70 LOUCKS STREET 





THE NEW YORK AIR BRAKE rly 
AURORA > ILLINOIS 


EXPORT DEPARTMENT — Aurora, Illinois — Cable Address ‘‘NYABINT”’ 








for selecting proper-size filters and 
a section on pool care and main- 
tenance, 

Available from: Modern Swim- 
ming Pool Co., Dept. 23, 1 Holland 
Ave., White Plains, N. Y. 


Plastic pipe, tubing and fittings 
catalog. A 16-page catalog pre- 
sents the firm’s line of plastic pipe, 
tubing and fittings. Provides data 
and specifications for three grades 
of polyethylene pipe and discusses 
physical properties. Contains in- 
structions and suggested methods 
for installation of plastic pipe and 
typical applications for plastic tub- 
ing. Shows alloy fittings and notes 
sizes, weights and applications. II- 
lustrates a number of merchandis- 
ing aids, a mechanical pipe layer 
and a permanent underground 
lawn sprinkler kit. 

Available from: Franklin Plas- 
tics, 315 Grant St., Franklin, Pa. 


Industrial boiler brochure. An 
eight-page brochure describes the 
firm’s line of model CB industrial 
boilers. Points out design features 

















and explains the principle of four- 
pass construction. A cutaway view 
shows flow of air in forced draft 
systems and illustrates how com- 
plete mixing of air and fuel results 
in high combustion efficiency. De- 
scribes the company’s _ starting 
service including adjustment of 
boiler, training of operator and 
factory tests of each boiler. Cover 
in full color. 

Available from: Cleaver-Brooks 
Co., 505 E. Keefe Ave., Milwaukee. 


Multi-zone A-C units bulletin. 
A 36-page bulletin describes multi- 
zone, central-station cabinet-type 
air conditioning units. Notes com- 
ponent parts, engineering and de- 
sign features and contains specifi- 
cations, direct expansion cooling 
coil data and ratings. Gives sample 
problems for chilled water cooling 
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IS THE 


CHAMP CLAMP 


FOR 


PLASTIC 
PIPE 


A big boon to water systems 
using plastic pipe are the one 
and only AERO-SEAL 
HOSE CLAMPS, tested and 
proved in years of service. 
A precision worm gear tight- 
ens to a perfect leakproof 
seal that never comes loose. 
STAINLESS steel means ut- 
most corrosion resistance. . . 
long service life. Strong as 
an ox — no welds. Complete 
range of sizes. Why settle for 
less than AERO-SEALS? 
Ask your jobber. 


4pew-Seal 


REGULAR WORM GEAR HOSE CLAMPS 
Gap 


BREEZE CORPORATIONS INC. 
700 LIBERTY AVENUE, UNION, NEW JERSEY 
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coils and hot water heating coils. 
Provides nine pages of curved 
charts showing water velocity, coil 
capacity factors, base temperature 
and water friction for heating and 
cooling coils, engineering data and 
fan performance data. Includes a 
dimension sheet and specification 
data for architects and engineers. 

Available from: Worthington 
Corp., Harrison, N. J. 


Heating duct brochure. A two- 
color, eight-page brochure de- 
scribes heating duct material fo 
radial and_ perimeter heating 
Shows typical installation plans 
and sectional drawings of a duct 
system and provides specifications 
and design information. Includes 
tables of floor heat loss factors, re- 
quired duct sizes and 
register free area 
feeder lengths. 


minimum 
necessary fo1 
Notes instructions 
for laying and joining duct work 

Available from: Harry O. Don- 
nelly Co., sales agent for Straits- 
ville Brick Co., 34 Frank Blvd., 
Akron 13, O. 


Roof drain catalog. Shows in 
condensed form the most widely 
used types of roof drains and ac- 
cessories. Illustrates and describes 
standard types of roof drains with 
variations and adaptations for dif- 
ferent conditions. Discusses in- 
stallation and service features 

Available from: The Josam Mfg 
Co., Michigan City, Ind 

Medicine cabinet catalog. A 12- 
page, two-color catalog describes 
and illustrates the firm’s line of 


medicine cabinets. Indicates fea- 


MEDICINE | 
CARENETS ¢ 


tures of various models and notes 
sizes and dimensions. Provides 
roughing-in installation details and 
outlines construction. Back cover 
pictures framed wall mirrors and 
clothes chute doors. 

Available from: The Bennett 
Mfg. Co., Railroad St., Alden, N. Y 

(Please turn to top of page 176) 


MERCOID™ 


MERC 


VOLTAGES 
TO 440 
ac or dc 


| NO SPRINGS 
<> OR CLAPPERS 


NO WELDING OF CONTACTS 
NO MAINTENANCE REQUIRED 


id Transformer- 
intages Over clap- 
iple itis a low 
he two coils of 
epulsion relay 
1 position and 
jh voltage line 
movable and is 
uit 
ciosed, the 
moves upward 
hereby operating 
J mercury contact 


;, the sec- 








dc 


h a 
= | 
~ = ’ 
= 





STOP STAR 
s> REMOTE 
aa CONTROL 


start-stop 
PUSH BUTTON RELAYS 


able for var 


WRITE FOR BULLETIN NO. 31 





eeal eit ieelieheie) ite) 7 yale), | 
4211Belmont Ave., Chicago41, Ill. 








ye Good Reading 
Find Your Find Your Find Your | 

GENERAL ELECTRIC Amenican-Stardard nt (Continued from page 175) 
a oo a Boater te The Hot water heating air control 
Yellow Pages Yellow Pages Yellow Pages bulletin. A six-page, foldout bulle- 
oa tin describes the firm’s method of 
controlling the amount of air in hot 
water heating systems. Cross- 


-_— section drawings show the opera- 


ind Your Find tion of boiler and tank fittings de- 
west Dealer UsF : 


a ike in The signed to control air in the system 
Oceler in the Provides an air absorption chart 
ow Pages Yellow Px eee oe ' 
9 Yellow Pages and installation details and lists 
sizes and dimensions. 
Available from: Bell & Gossett 
Co., 8200 N. Austin Ave., Morton 
we 1h Grove, III. 
ow Find Your 
AniTRon 
KitchenAid TE hee ste 9 
Nesting And Cooling Seemethten ti Utility sets blower catalog. A 28- 


Yellow Pages Yellow Pages page, two-color catalog presents 
the firm’s line of utility set blowers. 
Outlines features and advantages 
and indicates selection factors. In- 
cludes tables of minimum outdoo: 








ge" Find Your ind ¥ air requirements, recommended 
LENNOX AD Smut duct velocities, outlet velocity and 
“eaeone Sector tn The istei tip speed values for backward in- 
Yellow Pages Yellow Pages Yellow P clined blade fans and correction 


> on 4 ratios for temperature and altitude 
02 : as oe Gives capacities, specifications and 
[ a dimensional data in tabu- 
lar form. 
Available from: American Blow- 
er, Div. of American-Standard, 
8111 Tireman Ave., Detroit 32 
Gas heating equipment catalog 
An 18-page catalog presents the 
firm’s line of gas-fired commercial 
and industrial heating equipment 
Includes suspended gas unit heat- 
ers. both fan and blower types; a 
floor model heater; two series of 
duct furnaces; and a_ horizontal 
furnace. Provides specifications, 
construction details and dimen- 
sional drawings and tables. Gives 


EVERY TIME people in your community see 
the Yellow Pages emblem, more of them become 
buying prospects who reach for the Yellow Pages 
to find where to buy. That makes your own 


Yellow Pages advertising more and more profitable. 


THE YELLOW PAGES EMBLEM is 

Sad Us Fest advertised throughout the year. Special adver- 
In The tisements feature it in Better Homes & Gardens, 
ow Page Life and The Saturday Evening Post in June and 
July, and again in the fall. Hundreds of leading 


firms display it in their newspaper, magazine and x 
television advertising. REZNOR 


PROFIT from this year-round tie-in promotion 


installation information and appli- 


campaign by displaying the Yellow Pages em- cation ideas and notes the com- 
pany s coast-to-coast network of 
distributors on the back cover. 
trucks. Call the Yellow Pages representative at Available from: Reznor Mfg. Co., 
your telephone business office for information. 604 James St., Mercer, Pa. 


blem in your advertising, on your store front and 
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Bathroom accessories catalog. A 
12-page, two-color catalog presents 
bathroom towel bars, rings and 
other accessories. Gives dimen- 
sions and drawings to show place- 
ment in actual installations. In- 
cludes installation diagrams and 
instruction and shows promotional 
display boards available. Given on 
a page separate from the catalog is 
the firm’s price list. 

Available from: General Chrome 
Box 87, Bridgman, Mich. 


Electric thermostat bulletin. De- 
scribes an electric thermostat for 
use on refrigerating and ventilat- 
ing systems. Discusses operation 
and contains diagrams and installa- 
tion and application information. 
Notes available temperature ranges 
up to 800F. 

Available from: Robertshaw- 
Fulton Controls Co., 110 E. Otter- 


man St., Greensburg, Pa. 


Water pumps and systems cata- 
log. A colorful, 42-page portfolio- 
bound catalog presents the firm’s 
line of pumps and water systems. 
Describes and illustrates various 


ruMPs 
WATER SYSTEMS 
WATER SOFTENERS 


DRAINERS 


Commander 


models and contains photos of 
component parts. Cutaway view 
indicates submersible pump con- 
struction and line drawing shows 
typical installation. Discusses unit 
features and gives specifications 
and capacities. Loose-leaf make- 
up permits further additions to the 
portfolio. 

Available from: Commander 
Div., The Tait Mfg. Co., 500 Web- 
ster St., Dayton 1, O. 


Pump and air compressor con- 
trols catalog. A condensed catalog 
describes and illustrates controis 
for pumps and air compressors 
Provides specifications and appli- 
cation data. Notes operational fea- 
tures. 

Available from: Penn Controls, 
Goshen, Ind. 


(Please turn to top of page 178) 
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THE NEW 


BEAVER 
POUDM» Mite 


4 Supe)elr Dsive. 


THE WORLD’S LIGHTEST 4-LEGGED POWER DRIVE! 
TREMENDOUS POWER AND RUGGEDNESS! 
WEIGHS ONLY 84 POUNDS! 


@ A one-man unit with four-legged stability .. . gears 
lubricated for life . . . lighter but more rugged . . . entirely 
new throughout . . . faster, more powerful, completely new 
greatly improved motor . . . quick-acting Power Grip Wrench- 


J 


bos 
‘A 
(72 


less Chuck . . . positive grip forward and reverse 

+. instant and accurate, easy setting rear guide 
eliminates double chucking . . . motor and 
switch fully protected ... all parts accessible 
for minimizing upkeep and maintenance. . 
power to spare to drive geared tools up to 
12” . .. smooth, streamlined, polished alu- 
minum housing. 





CAN'T TELL 
IT ALL HERE! 


Write for latest 
facts on all 
Beaver Machines! 








HAVE A CUTTING 
OR THREADING 
PROBLEM? 
PIPE TQODLs Let Our Engineering 


INC. — Research Department 
273-500 DANA AVE. 


WARREN, OHIO help you solve it. 











llltetemeneneiiatiiniiee’ 
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THERE IS A 








DIFFERENCE 








IN 
INDUSTRIAL 
SEATS... 


1. ONLY SPERZEL... 
has exclusive self-sustaining, 
self-tightening hinge. 

2. ONLY SPERZEL... 


offers lifetime color in white 
— cannot fade or stain. 


3. ONLY SPERZEL... 
solid plastic fire-proof seats 
stand torturous daily use with- 
out chipping or scratching, 


_ — TIT 
race aes eee eae 


qT Hitt} HH —4+}— 1 It 


...Sperzel 


makes the 





DIFFERENCE 








Sperzel plastic hinge 
cover seals out acid, 
dirt and moisture. _ 
Prevents corrosion! 


Self-sustaining hinge 
holds seat at any de- 
gree of arc. Stainless 
steel hinge pin and 
eye bolt assure per- 
fect, life long hinge 
functioning. 


Plastic seal prevents 
corrosion. Spring- 
loaded bolt main- 
tains constant ten- 
sion... adjusts self 
daily. Prevents loose, 
wobbly seat. Can't 
come loose. 


EXCLUSIVE 
SPERZEL 
HINGE 








For Finest Plastic Seats... 


T’S like money in the bank, installing 
Sperzel industrial seats. Today’s 
planners depend on you to avoid seats 

that crack, chip or warp. Industrial seats 
must take years of rough use without damage. 

That means Sperzel solid plastic lifetime 
seats ... with top quality at low cost. Sperzel 
seats won’t warp, fade, stain or chip. They 
have the famous Sperzel no-slam hinge. 
Plumbers and contractors call it the greatest 
seat advance since inside plumbing. 

Sperzel seats are easy to install as a simple 
pipe connection. No special tools. One 
wrench does the trick in seconds. Learn 
more about this modern seat line . . . the 
Sperzel line. Write today, or contact your 
Sperzel wholesaler, for the new Sperzel 
Catalog 700. 


S 


cCOMPAN Y 
Minneapolis, Minnesota 


Good Reading 


(Continued from page 177) 


Pump and water systems selec- 
tion manual. A customer selection 
manual provides necessary infor- 
mation for choosing pumps or 
water systems. Chapters include 
points to be considered when se- 
lecting a system, amount of water 
and pressure needed and a discus- 
sion of the basic types of water 

Selection chart 
pump or system for any 
depth of well to 500 ft, capacities 
up to 2400 gph and pressure set- 
tings from 20 to 50 pounds. Con- 
tains sections on the installation 
of complete jet, submersible and 
reciprocating systems. 

Available from: Rapidayton Div , 
The Tait Mfg. Co., 500 Webster 
St., Dayton 1,0. ~ 


systems. shows 


proper 


“Electrionic” temperature con- 
trols bulletin. A four-page bulletin 
discusses the application of “elec- 
trionic” temperature controls for 
heating, ventilating and air con- 
ditioning. Explains features func- 
tions and advantages of an “elec- 


Automatie 
| Controls 


BARBER-COURAN COMPANY 
Do ee 


lists 
nents and accessories used. 


trionic” system and compo- 
Illus- 

trates various types and points out 

specific applications of each. 
Available from: Barber-Colman 


Co., 1215 Rock St., Rockford, Ill. 


Gas venting catalog. A 14-page, 
two-color catalog describes and 
vent pipe and fittings 
for gas burning devices. Gives data 
on double-wall, air-insulated vent 
pipe 


features. 


illustrates 


and fittings and points out 


Lists sizes and pictures 
assembly and disassembly of units. 
Provides a selection chart accord- 
ing to length of run. 

Available from: Dura-Vent 
Corp., Affiliate of Peerless Mfg 
Div. of Dover Corp., 2525 El Camino 
Real, Redwood City, Calif. 


(Please turn to top of page 180) 
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biggest to smallest 
different styles 


Only with a complete line of copper fittings 
like NIBCO can you do all jobs right... 
and with a minimum of fittings. The wide 
variety of elbows shown here are but one 
example of the NIBCO line’s completeness. 
Is it any wonder that so many successful 
contractors trade with NIBCO wholesalers? 
Ask for a copy of our ‘Catalog I’ and use 
the convenient one-stop facilities of your 


NIBCO wholesaler next time you order. 


NIBCO, INC. 
604 Pium Street 


Elkhart, indiana 
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Good Reading 





(Continued from page 178) 

Cooling tower bulletin. Describes 
a series of cooling towers with a 
new, lightweight plastic pack. Dis- 
cusses construction and features 
and gives specifications. Lists ca- 
pacities and notes performance de- 
tails. 

Available from: Acme Industries, 
Inc., Jackson, Mich. 


Boiler-burner bulletin. A four- 
page, two-color bulletin describes 
and illustrates firm’s line of water 
tube boiler-burner units. Dis- 
cusses features and advantages and 
indicates convertibility to coal fir- 
ing. Lists components and optional 
equipment. 

Available from: The Internation- 
al Boiler Works Co., 602 Willow 
St., East Stroudsburg, Pa. 


Abrasive cutting machine bulle- 
tin. A four-page, three-color bulle- 
tin describes and illustrates abra- 
sive cutting machines. Provides 
specifications including dimensions 
and capacities. Discusses features 
and unit action and gives cutting 
times. Shows. trailer-mounted 
units. 

Available from: Beaver Pipe 
Tools, Abrasive Machine Div., 368- 
450 Dana Ave., Warren, O. 


Tank heater selection bulletin. 
A six-page, foldout bulletin pro- 
vides necessary information for the 
proper selection of a tank heater 
or tank-and-heater combination. 
Makes possible the correlation of 
heating requirements with units 
that will meet individual needs. 


Includes a temperature factor ta- 
ble and capacity curves. Lists di- 
mensions, surface areas and tables 
of ratings. Line drawings show 
typical installations. 

Available from: Bell & Gossett 
Co., 8200 N. Austin Ave., Morton 
Grove, IIl. 


Adjustable oven cabinet book- 
let. An eight-page specification 


porsRkD 


st 
nA y10N 


mAbs 


booklet describes an adjustable 
type of steel oven cabinet designed 
to accommodate most popular 
brands of built-in ovens, both gas 
and electric. Notes four basic 
cabinets in the series and gives 
dimensions and line drawings for 
each. Gives dimensions of adaptors 
and provides a chart listing vari- 
ous oven units by brand name. 
Shows adaptor plates to’ be used 
in each case. 

Available from: Youngstown 
Kitchens, Div. of American-Stand- 
ard, Warren, O. 


Rittling Issues Baseboard and Finned Tube Catalogs 


Two colorful catalogs just pub- 
lished present residential and 
heavy-duty baseboard radiation 
and industrial finned tube radiation 
and enclosures. A 12-page catalog 
gives data on five lines of baseboard 
radiation and includes ratings and 
dimensions on custom, prefab and 
heavy-duty types. A 20-page cata- 


log features 15 basic finned-tube 
and enclosure heating elements for 
commercial and _ industrial 
Both provide tables and diagrams 
and are perforated for notebook or 
binder insertion. 

Available from: The 
Corp., Rittling Bldg., 
a # 


uses. 


Rittling 
Buffalo 5, 
END 





Obituaries 


John A. Zurn, 82, founder of J. A. 
Zurn Mfg. Co., Erie, Pa., died recently. 
Mr. Zurn organized his company in 
1902 to manufacture one of the first 
“backwater valves,’ and in the en- 
suing 55 years came to produce a 
complete line of drainage equipment. 
Surviving are two sons, Melvin A. 
and Everett F., chairman and presi- 
dent of the firm, respectively. 


Martin F. Pilger, 62, salesman for 
Bridgeport Brass in the Philadelphia- 
Trenton area, died recently from in- 
juries received in an accident near 
Lancaster, Pa. Mr. Pilger joined the 
firm in 1931 and last year was made 
a member of the Brassco Quarter Cen- 


180 


tury Club. Surviving are the widow, 
one son and two daughters. ; 


Wilbur S. Holton, 52, vice president 
of Orangeburg Mfg. Co., Orangeburg, 
N. Y., died recently of a heart attack. 
Mr. Holton had been associated with 
the firm for 28 years and was elected 
vice president in 1954. Surviving are 
the widow, a son and daughter and a 
brother and sister. 


A Smooth Customer 
General Electric has developed 
an “automatic de-wrinkler” that 
won't help your wife’s face much 
but should improve her disposition. 
The de-wrinkler is a feature of 


GE’s 1958 clothes dryer and is de- 
signed to eliminate the need for 
pressing many of the syn- 
thetic fabric garments—like a 
man’s suit. 

In the past, the housewife had to 
wash such garments by hand or 
carefully guide them through the 
washer to minimize spinning ac- 
tion. Then while the suit was still 
dripping, she hung it to dry—a 
messy, time-consuming procedure. 


new 


In the de-wrinkling unit, how- 
ever, a wash-and-wear suit goes 
right from washer to dryer and is 
ready for use in less than an hour. 
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are recognized by all 


home owners for quality 


and finest performance! 























Because Airtemp furnaces have such wide 





consumer acceptance, they are easier to sell— 
at greater profit. They give you the “plus”’ 
features that overcome price competition. 


They provide a full line—in both gas and oil 
models. All may be adapted for whole-house 
air conditioning. 





For news on Airtemp heating franchises, 
write Airtemp Division, Chrysler Corporation, 
Dept. DE-6-57, Dayton 1, Ohio. 


Division 


CHRYSLER CORP 




















HEATING AND AIR CONDITIONING 
FOR A ROOM, A HOME, A BUSINESS, 
AN AUTOMOBILE 





DoMESTIC ENGINEERING, JUNE 1957 





News .. . continued from page 60 





CAST IRON & 


\ SOIL PIPE 


INSTITUTE 


Looking over the Cast Iron Soil Pipe Institute’s seal used to mark pipe and 
fittings that meet CISPI standards are (from left) L. Shapiro, vice president, 
Pacific Cast Iron Pipe & Fitting Co., South Gate, Calif.; J. W. Struve, president, 
Rich Mfg. Co. of California, Los Angeles; A. S. W. Love, executive vice presi- 
dent, American Brass & Iron Foundry, Oakland, Calif.; and Homer E. Robert- 
son, Institute executive vice president. The seal was on view at the CISPI’s first 
West Coat regional sales meeting held recently in San Francisco. 


Names in the News... 


Cuicaco—George Lilygren, vice 
president and general manager of 
Carrier Corp.’s machinery and sys- 
tems division, has been placed in 
the mM: ¥., 
firm’s newly formed corporate de- 
Charles V. 
Fenn, vice president and general 


charge of Syracuse, 


velopment division, 
manager of the machinery and sys- 
tems division, has been promoted to 
general manager to succeed Lily- 

In his new post, Lilygren 
be 


gren. 
will 
integration 


responsible for Carrier’s 


and acquisition 
gram. (See page 54.) 

Neele E. Stearns, president of 
Crane Co. since Jan. 1, 1957, 
been elected to the board of direc- 


pro- 


has 


tors. The election fills the vacancy 
on the board left by the death last 
Dec. 9 of David Levinger. All other 
board members were re-elected at 
a recent annual meeting. 

Iron Fireman Mfg. Co., Cleve- 
land, has elected Lewis Cox first 
vice president and a director of the 
company and its Canadian subsidi- 
ary. He was elected a vice presi- 
dent in 1951 and was made general 
manager in charge of the heating 
and cooling division in 1955. 

M. E. Swaim has been elected to 


the newly created position of vice 
president of sales for the National 
Supply Co., Pittsburgh. Swaim had 


served as general manager of sales. | 


George A. Langenberg has been 
appointed national product man- 


Fenn 
Carrier Corp. 


Lilygren 
Carrier Corp. 


Cox 


Langenberg 
Iron Fireman 


Rheem Mfg. 

ager in charge of wet heating 
systems for the Home Products Di- 
vision of Rheem Mfg. Co., Chicago. 
(Please turn to page 184, column 3) 


| 


Gas Heating Sales 


Dip in Ist Quarter; 


Furnaces Down 8% 


New York Ciry—First-quarter 
sales of gas-fired boilers reached 
16,200 units, down 4.7 percent from 
the same period in 1956, it has been 
announced by the Gas Appliance 


| Manufacturers Assn. For March, 
| sales totaled 5,800 units as com- 





pared with 6,700 units for the same 
1956 month. 

Sales of 
heaters 


automatic 
the 


gas water 


during first quarter 
1 


| totaled 650,900 units, 15 percent be- 


low the corresponding period in 
1956. March sales totaled 229,100 
units, down 14.4 percent below 
March, 1956, highest monthly total 
in last year’s record output. 
Three-month shipments of gas 
of the forced warm air 
and gravity types totaled 150,000 


furnaces 


| units as compared to 164,300 in the 
first 1956 quarter. The March total 


of 51,600 was down 8.7 percent 
from the corresponding month last 
year. Conversion burner sales to- 
taled 20,600 units in the first quar- 
ter, a drop of 19.2 percent, and 
7,200 units in March, a decline of 
21.7 percent. 


Bryant Contest... 


(Continued from page 60, column 3) 
it plans to use the pup again as an 


| his 


identifying symbol in its advertis- 
ing and sales promotion. 

In addition to the Cadillac, con- 
sumers can win 165 furnaces and 
water heaters. To enter the con- 
test, they can visit the contractor- 
dealer’s place of business to fill out 
an official contest entry form that 
can then be used by the dealer for 
prospect followup list. Cash 
prizes ranging from $1,000 to $50 
will go to dealers whose names are 
on the winning entry blanks. 

Packages are being sent to deal- 


| ers containing entry blanks, folders, 


two blowups of contest advertise- 
ments, four streamers, two truck 
decals, a set of contest tie-in ad 
mats, model of the 
Bryant pup. blowups of consumer 
advertisements, a_ tabloid 
paper, etc. Contest winners will be 


one life-size 


news- 


| announced early in August. 
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See the secret of Mult-A-Frame 
strength: Exclusive serrated edges 
that clamp together to prevent jack- 
knifing. Note too the unique Mult- 
A-Frame spring-T-bolt which holds 
fittings in place with finger pressure. 


One of many Mult- 
A-Frame concrete in- 
serts used in the tun- 
nel installations. 


Mult-A-Frame 2-roller support as 
used in tunnel applications. Also 
available without axle and with 3- 
roller support. 


aS AA 
aot, Qi mT: 


sweers “QR 
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Why tunnel work costs 
less when you 


ult-A-Frame It ! 


YOU SAVE MAN-HOURS: When you Mult-A-Frame there’s no weld- 
ing, no drilling. Mult-A-Frame’s complete line of fittings offers you the 
exact material needed to make installations quickly, with a minimum of 
man-hours. Curved channel is available from 15” radius up. 


YOU SAVE MONEY: When you Mult-A-Frame the only tools required 
are a saw and wrench. So there’s no costly skilled labor time involved. 
And with Mult-A-Frame, never any scrap. 

FOR COMPLETE INFORMATION: If you would like to know more 
about how Mult-A-Frame can save you time and money in tunnel work, 
write today for your free copy of the new 1957 Mult-A-Frame catalog 
“Hold Everything” which shows the almost limitless variety of Mult-A- 
Frame applications in the plumbing and heating field. 


MULT-A-FRAME DIVISION + Ainsworth Manufacturing Corp. 
1471 East Atwater St., Detroit 7, Mich. 





News... continued from page 182 Names in the News 


(Continued from page 182, column 2) 





In his new position, Langenberg 
will be responsible for developing 
sales of both gas and oil-fired 
steam and hot water heating boil- 
ers for residential and commercial 
markets. Before joining Rheem, 
Langenberg was manager of Burn- 
ham Corp.’s Chicago _ branch. 
| White Products Corp., Middle- 
| ville, Mich., has named Gordon J. 
Vander Weele general sales man- 
| ager. He formerly was sales man- 
ager of the water heater division. 
(For other important appoint- 
ments in the plumbing and heating 
industry, see page 213.) 


Eighteen heating and ventilating engineers from Germany, the Netherlands ‘ re 

and Switzerland visited Rheem Mfg. Co.’s facilities in Chicago on a recent tour Nashville Rep Wins 

of the United States. The tour, arranged through Rheem-International, was | APs]... 7 = ee, . 
conducted to familiarize the Europeans with warm air heating and air condi- Milwaukee Valve Contest 


tioning applications and manufacturing processes in the U. S. Here, the group | NASHVILLE, 


is shown inspecting Rheem’‘s assembly line for central a-c condensor units. Trenn.—Lawson H. 


Yates Co., Nash- 
" " : J ® ville manufactur- 
Crane Co. Coordinates Industrial Sales ers’ representa- 
; tive, recently 
Cuicaco—Joseph W. Greene has The company’s nation-wide mer- received the top 
been appointed vice president of | chandising-distribution system, award in a na- 
sales for Crane Co. as part of a | which includes branches in 141 tional sales con- 
new plan to coordinate the firm’s | cities, will operate under the new | Vates test staged by 
industrial sales organization. | vice president’s supervision. Greene | Milwaukee Valve Co., Milwaukee. 
Greene, who moves up from his | also will direct marketing research | According to Lawson H. Yates, 
post as director of industrial sales, | and advertising-sales promotion | president, the firm took first place 
will head a new department which | activities. He will be succeeded as | with a point total almost twice that 
will coordinate industrial plumb- | director of industrial sales by | of the second place contender. He 
ing, heating and air conditioning | Charles W. Lovelace, formerly | pointed out that the contest was 
sales, which previously were con- | manager of the company’s valve | based on actual dollar volume 
ducted on a divisional basis. and fitting departrnent. | without quotas or handicaps. 


Honeywell Promotes 
Five to New Posts 
in Commercial Div. 


MINNEAPOLIS—Minneapolis-Hon- 
eywell Regulator Co. has appointed 
five executives to new administra- 
tive positions in the sales and tech- 
nical services departments of its 
commercial division. James _ S. 
Locke, sales manager of the com- 
mercial division since 1946, has 
been named to the newly created 
post of manager of operations for , 
the firm’s Minneapolis plants in- Aboard the “Flying Executive Suite”: B. C. Gould (right), president of The 
Murray Corp. of Arnerica and its Easy Laundry Appliances Division, Chicago; 
Parker H. Ericksen (center), vice president of The Murray Corp. of America and 
Easy Laundry Appliances; and James G. Koontz, national sales manager of 
Ralph W. Crysler, previously | Easy Laundry Appliances, check the schedules for their recent 18-day coast-to- 

(Please turn to page 187) coast junket of distributor meetings which were held aloft between key cities. 





volved in the production of tem- 
perature control equipment. 
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Unfortunately, your old pumps 
can’t grow as your business 
grows. If you need more 
pumping, it can only be done 
through bigger pumps or more 
pumps. 

The Fairbanks-Morse line 
provides the right pump for every 
industrial application—air conditioning, 
refrigeration, heating, transfer, booster 
service, casting washers, fire protection, 
coolant circulation and, of course, just plain 
industrial water supply. 

Call your Fairbanks-Morse Field Engineer 
today, or write Fairbanks, Morse & Co., 
Dept. DE-6, 600 So. Michigan Avenue, 
Chicago 5, Lllinois. 





® FAIRBANKS-MORSE 


@ name worth remembering when you want the BEST 





PUMPS © SCALES @ DIESEL LOCOMOTIVES AND ENGINES ¢ ELECTRICAL MACHINERY | 


RAIL CARS © HOME WATER SERVICE EQUIPMENT © MOWERS © MAGNETOS 
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Quality Construction 


Polyethylene Salt 
Storage Tank — bids 
goodbye to corrosion 
and rust 


Heavy gauge steel 
Mineral Tank — hot dip 
galvanized throughout 
— baked gleaming 
long lasting finish 


200 Lb. Salt Storage 
Tank 


New Turbo-action 
Regeneration 


Easily installed — 
just plug into any 
110 volt outlet 


The TOWN and > 
COUNTRY 


“... it really is 
truly automatic.” 


~All the soft water you want year in and year out 


The Radiant Electric Calendar clock — an integral part of 
the Radiant Water Softener — ‘takes over” fully and com- 


The COMET 


Not Illustrated 


Semi-automatic 
WATER SOFTENER 


with the patented “Rinse 
Timer” control. A waterproof 
clock type movement — 
precision manufactured 
Automatically returns tank 
to service when regeneration 
is complete. 


qd The BUDGETEER 
Water Softener with 
the Radiant Single 
Control Valve 












































(pat. no. 2,440,741) 


FRAMES 





stainless steel & aluminum for 


sinks + lavatories + built-in ranges 


Highest manufactur- 
ing controls from coil 
or billet to finished 
frame—assure easier, 
faster, better installa- 
tions. 


ARDEE Frames fit all 
plumbing ware such as — 
American Standard — 
Briggs —Crane —Eljer — 
Richmond — Universal 
Rundle and others. 


Write for free catalog and prices 





ask the 











NORMAN 


Caththing 


Bathking’s gleaming metal doors close inside a 
raised splashplate and keep water where it belongs 

. inside the shower cabinet. No wet floors, no 
soggy bath mats, no mildewed shower curtains. it 
all adds up to happier shower cabinet owners, 
happier customers for you. Write today for litera- 


ture and name of Bathking jobber nearest you. 


W. F. NORMAN 
Sheet Metal Mfg. Co. 


Dept. DE Nevada, Missouri 
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News e « « continued from bottom of page 184 


manager of the technical section of the commercial 
division, has been appointed manager of sales, and 
Jerome F. Cummiskey has been named assistant sales 
manager. Cummiskey has been manager of commer- 
cial market sales since 1955. 

Also promoted were Fred C. Brandt, who becomes 
manager of technical services, and Robert L. Mallory, 
who succeeds Brandt as manager of the Southeastern 
sales region. 


Wolverine Tube Div. of Calumet & Hecla, Inc., 
Detroit, has begun construction of a new administra- 
tive office in Allen Park, a Detroit suburb. It will be 
a one-story modern building with a brick, glass and 
vitreous covered steel exterior. The 24,000 sq ft build- 
ing is going up on an eight-acre wooded site. An 
additional 7,000-sq ft building will be erected to 
house research and development activities. 

When the new buildings are completed in 1958, 150 
headquarters and general sales office employees will 
move from two offices in downtown Detroit to the 
new facilities. 

In announcing the building of the new office and 
the research and development buildings, D. W. Blend, 
general manager of Wolverine Tube and vice presi- 
dent of Calumet & Hecla, Inc., emphasized that both 
buildings are designed to permit future expansion 
as needed. 


National-U, S. Radiator Corp., Johnstown, Pa., has 
established a school on the proper installation and 
servicing of air conditioning products. The curri- 
culum will be geared, the company states, to teach 
sales and service personnel the fundamentals and 
functioning of an air conditioning system and its 
component parts. Practical training in calculating, 
designing and servicing simple systems will be in- 
cluded. Courses will consist of 48 hours of instruction 
divided about equally between lectures and practical 
problems. Lt. Colonel John L. Morrison has been ap- 
pointed educational director of the school. 


Whirlpool-Seeger Corp., St. Joseph, Mich., reports 
that first quarter sales were approximately $112 
million, an increase of 17 percent over the first three 
months of 1956, Elisha Gray, II, president, said that 
the sales increase is the first reflection of the firm’s 
full line of RCA Whirlpool appliances introduced just 
four months ago. Gray estimated that the major ap- 
pliance industry sales should show an increase for 
1957 of between 3 and 5 percent and the “the long- 
range outlook for the next 10 years is good and 
should see a continuing strong upward surge.” 


Youngstown Kitchens Diy. of American-Standard, 
Warren, O., recently sponsored a TV spectacular, 
the Kate Smith Hour, as part of its big sales drive 
to introduce the firm’s new “Monterey” kitchen. 
Guests of Miss Smith on the big show included Ben- 
ny Goodman, Edgar Bergen and Charlie McCarthy, 
Boris Karloff, Ed Wynn, the Billy Williams Quartet 
and Gertrude (Molly Goldberg) Berg. 

(Please turn to top of page 188) 


“Darn right! Pipemaster is the best wrench in the business! I’ve been 
usin’ wrenches long enough to know. Tried ’em all—and it’s Pipe- 
master for me. Why? Because it’s better balanced . . . it’s easier to 
work with, and it’s got that patented Pipemaster double-action spring 
that makes those jaws really grip, ratchet and let go. And heavy-duty 
Pipemasters are lighter weight without sacrificing strength! You'll 
love ’em . . . so will your men.” 

This ad is part of an intensive campaign in national trade magazines 
persuading your customers to use PIPEMASTER hand pipe tools 
wrenches (all sizes from 6” to 48”), cutters, vises, stands, threaders, 
tubing cutters and flaring tools. Mail your order for Erie factory- 


tested, unconditionally guaranteed PIPEMASTER. 
See us at Booth #1010 at the Plumbing Show in Dollas. 


ERIE TOOL WORK 


ERIE,PA..U.S.A. E'S 


IN CANADA—ETF TOOLSLID ST CATHARINES 








In the shower... 
when you use Symmons 
SAFETY MIX ... it is 
“just right.’’ Those who 
know always specify and 
install Symmons 
SAFETY MIX for positive protection 
against the constant danger of 
scalds or chills in the shower. 


See SWEET’S ARCHITECTURAL FILE, 
DOMESTIC ENGINEERING CATALOG 
or write us direct for further information 


a _ ENGINEERING COMPANY 
445 ¢ STREET; BOSTON-10, MASSACHUSETTS 
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The Oil-Heat Institute of America, New York City, 
has announced that its distribution division’s film 
library now consists of nine film strips on a variety 
of subjects. Among the films are Nozzle Servicing and 
Operation, Breakthrough for Profit, What About 
Thermostats, Pump Servicing and Installation, and 
Humidifiers. Others cover mechanizing office proce- 
dures, the future of oil heat and efficient dealer oper- 
ation. The films are designed for service and installa- 
tion department meetings as well as for association 
meetings and may be rented or purchased outright. 
The films operate with a 35-mm strip projector with 
any standard tape recorder for amplifying the sound. 


The Air-Conditioning and Refrigeration Institute, 
Washington, D. C., reported last month that choice 
space is still available for the group’s 10th exposition 
to be held at Chicago’s International Amphitheatre 
Nov. 18-21, although sales have now almost reached 
the level of the last exposition held in Atlantic City 
in 1955. George R. Mills, ARI show director, also 
promised visitors “a wider variety of exhibits this year 
featuring many of the newest products and refine- 
ments in the art of air conditioning and refrigeration.” 


Airtemp Div., Chrysler Corp., Dayton, O., reports its 
Philadelphia distributor, the S. S. Fretz, Jr., Inc., firm, 
has completed its 15th consecutive dealer training 
school. With a graduating class of more than 120 
this year, more than 1000 sales engineers have now 
taken the annual course. The ’57 program consisted of 
seven two-hour Monday evening school sessions and 
covered such subjects as heat gain and loss calcula- 
tion, perimeter method load calculations, commercial 
and residential equipment selection and system de- 
sign, pricing, operating costs and other allied topics. 
Airtemp this year honored H. B. Shaffer, Fretz first 
vice president, for outstanding dealer training. 


The Trane Co., La Crosse, Wis., reports consolidated 
first quarter sales for 1957 were $18,631,203 and earn- 
ings $1,170,473. For the same period in 1956, sales 
for the firm and its Canadian subsidiary were $17,- 
619,936 with earnings of $1,149,622. Also announced 
by the company is the completion of its $1% million 
technical design center in La Crosse. The single-story, 
65,000 sq ft building complements its research and 
testing laboratory and is located immediately ad- 
jacent to it. Construction, it was stated, was started 
over a year ago to provide for product engineering 
and design departments, which were rapidly outgrow- 
ing their facilities. 


Metal Coating Corp., Chicago, has launched its new 
sales promotion campaign this month with a new trade 
symbol, “Wilma the Well-Made Mermaid,” to identify 
its tanks. Wilma, said Paul Dougherty, president, will 
be used in all scheduled advertising media and 
through a kit to be sent to all wholesalers. Her job, 
he added, will be to focus attention on the construc- 
tion features of the firm’s tanks. (For a look at Wilma, 
see Picture Paragraphs, page 18.) 
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Lancaster Pump & Mfg. Co., Lancaster, Pa., reports 
president Paul L. Stauffer and his assistant, Arno 
E. Richter, attended the recent Industrial Fair in 
Hannover, Germany. Latest model pumps, including 
one of Lancaster’s, were displayed by leading pump 
manufacturers. The trip was made, it was announced, 
in an effort to keep pace with world-wide develop- 
ments of submersible pumps. The trip also included 
visits to all the firm’s European distributors. 


The Tait Mfg. Co., Dayton, O., has announced that 
Harry Noim of the Tampa Wholesale Plumbing Sup- 
ply Co., Tampa, Fla., took first prize in its nation- 
wide sales contest. Noim will receive nearly a thou- 
sand dollars worth of prizes for his top performance. 


Massachusetts State Assn. of Master Plumbers re- 
cently held its 74th annual convention in Spring- 
field. Principal speakers at the convention were Wil- 
liam A. Landers, president of the National Assn. of 
Plumbing Contractors, and Ralph Towne, secretary of 
the New England Plumbing and Heating Wholesalers. 
New officers elected are William F. Lynch, Worcester, 
president; Conrad Beaudoin, Waltham, vice presi- 
dent; Leonard F. Kiley, Salem, financial secretary 
and treasurer; and John H. Hurst, Brockton, secre- 
tary. Edward M. Bailey becomes immediate past 
president. 


Mor-Flo Heater Co., Cleveland, recently broke 
ground in Cleveland to begin construction of a new 
plant. The new building, Plant No. 2, will provide 21,- 
000 sq ft of floor space and with Plant .No. 1 raises 
the total to 57,000 sq ft. Production, it was stated, will 
be devoted solely to the firm’s line of aluminum gas 
water heaters in the 30 and 45-gallon capacities. Plant 
operation is scheduled for July 15 of this year. 


(Please turn to top of page 192) 
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Ox Piston 


“You'd better learn to spell ‘Ace,’ Miss Heinz!” 
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Upgrade your kitchen business 


wih POLAR WARE 


You'll find 
them premium in 
everything but 


>. 
? 


Give yourself a selling edge, give your customer a 


better value with Polar stainless steel sinks — a product 


superiority that you can quickly see, easily feel and 
readily demonstrate. 


POLAR sinks are deep drawn — provide solid, 
one-piece construction free from all cracks that 
might harbor bacteria and encourage leaks. 
POLAR sinks are turned down on all four sides 
— an added operation that provides an extra 
measure of rigidity. 


POLAR sinks have a machine polished interior — 
provide a lustrous finish second to none. 


POLAR sinks are heavily undercoated to make 
them extra quiet. 


POLAR sinks have rounded corners to make 
cleaning easy. 


POLAR sinks are made of heavy gauge nickel 
bearing stainless steel. 


POLAR sinks are flanged to fit Hudee frames te 
make installation a fast-running job. 


POLAR sinks are priced to make you highly 
competitive. 


Feature for feature, dollar for dollar, you'll find more 
product leadership, more selling power packed into 
Polar Ware than in any other line in the field. Write 
for an illustrated specification bulletin and the name of 
the wholesaler in your area who dis- 

tributes these first quality sinks. 


Polar Ware Company 


*4900 LAKE SHORE ROAD, SHEBOYGAN, WIS 
Merchandise Mart Chicago 54 Room 1455 


"415 Lexington Ave 123 S. Sante Fe Ave 
New York 17, N. Y Pe ee oe 


Offices in Other Principal Cities ‘Designates office and warchouse 








now that you 
have it... 
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5 Ways to Use Plumbing, Heating, Cooling Catalogs 


More information on the buying and 
specifying of plumbing, heating and 
cooling equipment through catalogs is 
available. Our representative will be 
happy to provide you with it. 

Call (CALUMET 5-4680) or write (1801 
. PRAIRIE AVENUE, CHICAGO 16) 
so that we can help YOU with your 
CATALOG. 


1. You can certainly mail it to your cus- 
tomers and prospects, but do you know who 
all of them are? Is your list up-to-date? 
Will they keep your catalog? Will they be 
able to find it WHEN they want to buy or 
specify? 


2. You can have your salesmen pass it 
out, but salesmen are certainly high priced 
“paperboys.”” Your salesmen can certainly 
use your catalog to good advantage, but 
you want to use your salesmen to good ad- 
vantage too. Isn’t this way a waste of a 
lot of expensive selling time? 


3. Pass it out at conventions and exposi- 
tions. Some of these people at conven- 
tions HAVE to be customers and prospects 
—and some of them WILL still have your 
catalog when they leave. But, what about 
the hundreds of copies you see lying in 
the aisles and wastebaskets? 


4. Mail it only on request. You're pretty 
well assured that you have an interested 
party when you mail it this way. But, this 
certainly isn’t going out after the busi- 
ness. And, what about all the people who 
don‘t know your products, or name and 
address — but DO know those of your 
competitors? 


5. PUT IT IN DOMESTIC ENGINEER- 
ING CATALOG DIRECTORY. Your cota- 
log then goes to wholesalers, specifying 
engineers, and large contractors . , 
YOUR customers and prospects. You can 
be sure they'll find and use your catalog 
because DOMESTIC ENGINEERING Cat- 
alog Directory is the only single catalog 
source on the entire industry. They use 
D EC D every day — and have done so 
for 35 YEARS. 


DOMESTIC ENGINEERING CATALOG DIRECTORY 
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1801 PRAIRIE AVE., CHICAGO 16, ILLINOIS 













Remodeling Market Booms! 
Capture. your share with the. . 


REMOTE 
WATERLESS 
AIR COOLED 
AIR 
CONDITIONER 





and HEATWAVE 
GAS FIRED FURNACE 


Here is the combination that will help 
you cash in on the re-modeling market. 

@ Heatwave furnaces ranging in size from 
80,000 to 200,000 B.T.U. input. Designed 
to meet every residential application, with 
ample air heading capacity for the 
matching two, three and five ton air con- 
ditioners. 

@ The new, quiet, remote waterless cooling 
unit that is easy to install with the new 
or exisiting warm air furnace. It can also 
be featured as an “easy to add on later'’ 
item. This appeals to the home owner and 
is priced to bring year-round comfort into 
every home. 


A oeethwest- 


MANUFACTURING CO 


Subsidiary of The F E. Myers & Bro. Co 


BOX 151 © AURORA, MO. 


ke | 








TODAY— wire, 
phone, or use 
the coupon for 
full details! 


1 

LU ao eel 
Title ee ee 
Compony Roce <p aS 
Address ie 


Zone Ce eee 
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News - « econtinued from bottom of page 189 


Air Moving and Conditioning Assn., Detroit, re- 
ports orders for commercial and industrial heating, 
ventilating and air conditioning equipment for the 
first two months of 1957 ran 18 percent ahead of new 
orders during the same period last year. Total ship- 
ments for the same period were up 17 percent over a 
year ago. Leading in sales gain was the centrifugal fan 
group, up 40 percent. Second were central station air 
conditioning units, up 25 percent. 


Westinghouse Electric Corp., Electric Appliance 
Div., Mansfield, O., has shifted production of its elec- 
tric water heaters to its Columbus, O., plant. Reason 
for the move, the firm states, is to make room for ad- 
ditional facilities for the production of laundry equip- 
ment. This transfer brings to five the number of major 
appliances now produced in Columbus. The others 
are refrigerators, freezers, combination washer-dry- 
ers and automatic dishwashers 


Minneapolis-Honeywell Regulator Co., Minneapolis, 
reported at its annual stockholders meeiing last 
month that company sales and earnings for the first 
quarter of 1957 were the highest for any comparable 
period in its history. Paul B. Wishart, president, also 
reported that five new plants in the United States and 
Canada will be completed this year to provide addi- 
tional production capacity to meet the growing de- 
mands for automatic control equipment. Sales fo1 
the first quarter increased to $76,307,511, compared 
to $58,166,724 in the first quarter of 1956. 

“It is difficult to find a strong force, either positive 
or negative, that will produce any marked change in 
American business during the next several months,” 
Wishart said. 


production index in the second or early third quarter 


“A decline of a point or two in the 


is a distinct possibility, but, by the end of the year, 
readjustments now taking place may well be com- 
pleted, so that the year as a whole should be good.” 


Olin Mathieson Chemical Corp., Baltimore, has an- 
nounced the following changes in management: John 
M. Olin, named chairman of the financial and oper- 
ating policy committee. He will continue to serve as 
chairman of the executive committee; Thomas S. 
Nichols, named chairman of the board of directors; 
Stanley J. Osborne, now corporation president; and 
John W. Hanes, now financial consultant and mem- 
ber of the financial and operating policy committee 
along with Olin, Nichols, Osborne and Hanes. 


The Trane Co., La Crosse, Wis., recently conducted 
a two-day factory service meeting for 43 air condi- 
tioning and refrigeration field service engineers from 
its service centers throughout the U. S. and Canada. 
The purpose of the meeting was to examine and dis- 
cuss the latest air conditioning and heating installa- 
tion techniques, with major emphasis on new and 
larger units. Included was a series of products talks 
by sales, service and engineer department personnel. 


(Please turn to top of page 195) 
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BURNERS 


REPLACED WITH 
THIS 


FUEL 
SAVER 








JO-BLAST 
E{CONOMITE 


POWER GAS CONVERSION BURNER 








In the small home development of 472 homes 
in Marquette Heights, near Peoria, Illinois, 
illustrated above, Lo-BLAST Economite Power 
Gas Burners replaced oil burners originally in- 
stalled. The reasons are evident when the trouble- 
free performance and economy of the Economite 
are considered. 

Power burner design assures perfect combus- 
tion, regardless of natural draft conditions— 
saves an average of 10% in fuel—ideal for down- 
draft heating plants. The Economite burns so 
smoothly you can’t tell when it’s running. 

Every Economite is factory-tested on gas and 
shipped assembled, fully equipped with fool- 
proof safetys. 


Lo-BLAST Power Gas Burners are available in 
capacities from 70,000 to 20,000,000 BTU 
input. Write for literature. 


MID-CONTINENT 


METAL PRODUCTS CO. 
1960 N. Clybourn Ave., Chicago 14, III. 





Spartan Coast-to-Coast 
Warehouse Service 


... but there’s more to it than just good 
looks. SPARTAN BASEBOARD incorpor 
ates advantages heating men and users 
have long hoped for. Its operating su- 
periority has been proved under the 
most rigid testing. Its ease of installa- 
tion leaves the field far behind. 

In addition SPARTAN BASEBOARD 
provides such advantages as easy-to- 
clean, curved corners . universal 
damper that holds any desired position 
...cam-lock front that comes off and 
goes back on with a flick-of-the-finger 
and — 


IT’S SO QUIET 


thanks to exclusive floating coil vinyl 
grommets support coil and prevent an 
noying noise when coils expand or 


contract. 


Illustrated literature on the new 
SPARTAN BASEBOARD as well as 
Spartan Convectors and Shower 
Stalls, available on request. 


SPARTAN 


CONVECTOR CO., INC. 


Division of Spartan Shower Stall Co., Inc 


52-55 74th ST., MASPETH 78, N. Y 
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YOU'VE HEARD ABOUT IT 


yourself 


Here’s your opportunity 
to look inside the 


AERMOTOR 


Submersible 


... performance-tested in 
thousands of installations 


ee 


Notice the crisp, efficient stage de- 
sign. Individual bowl assemblies 
are threaded together to increase 
efhiciency—eliminate interstage 
leakage. Notice, too, the Submer- 
sible’s motor. Windings are her- 
metically sealed in an all-welded 
stainless steel case — permanently 
protected from water damage. 


REIN RAN 


But the Submersible's features 
don't end inside the pump. The 
rich stainless steel and machined 
brass exterior tells customers 
you're installing a quality product 

. one they can depend on for 
superior performance. Makes your 
selling job easier too! 


Now— seen for | 
Say io Kase teat 
| sere ard a 

contact the 


Karma cer arch nw Yo 


Branches AMARILLO ¢ CORDELE, GA. « DALLAS * DES MOINES 
HARRISBURG « KANSAS CITY * MINNEAPOLIS « OAKLAND + OMAHA 


AERMOTOR COMPANY 


2500 W. Roosevelt Road Chicago 8, Illinois Dept. DE-6 
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CUT COSTS ON UNDERGROUND 
PIPING INSTALLATIONS WITH 
GREENLEE PUSHER 


Save hours of time, cut job costs with this 
quick, easy way of installing underground pipe. 
With a Greenvee Hydraulic Pipe Pusher, one 
man pushes pipe under streets, walks, tracks, 
lawns, floors, and other obstacles. No costly 
tearing up of paving... eliminates extensive 
ditching, as just a short trench accommodates 
the Pusher. No tedious tunneling, backfilling, 
tamping, repaving. Compact, portable, power- 
ful. Often pays for itself on first few jobs. 
Thousands in use for big savings of time and 
labor. Two models: one for 34 to 4” pipe, one 
for larger pipe, concrete sewer pipe, drainage 
ducts. Write for facts today. 


POWER PUMP ~ 3 


For all models of GREENLEE Pipe 
Pushers and Hydraulic Pipe Benders 
Makes the toughest pushing jobs simple, 
fast. Average pushing performance: two 
feet per minute. Rubber-wheeled under- 
cartiage, available as extra equipment, 
provides convenient, easy way to trans- 
port and move about on job location 


= 
GREENLEE 


Greenlee timesaving tools for plumbing and heating work: Hydraulic 
Pipe Pushers * Hydraulic Pipe Benders + Tubing Benders * Pipe Bits 
Auger Bits + Spiral Screw Drivers * Chisels * And many more 
Greenlee Tool Co., 2366 Twelfth Street, Rockford, Illinois 
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Tuthill Pump Co., Chicago, has received the Under- 
writers’ Laboratory Approval for its line of positive 
displacement rotary pumps for domestic and com- 
mercial oil burner service. These pumps, it was stated, 
are capable of handling the less expensive residual 
heating oil grades (4, 5 and 6) involving pressures 
up to 250 psi, capacities to 2000 gph, operating temper- 
atures to 200 F and direct motor speeds up to 1750 rpm. 


Servel, Inc., Evansville, Ind., reports the heaviest 
backlog of orders in the 16-year history of its all-year 
gas air conditioning division. The firm says the 
popularity of its “Sun Valley” heating-cooling unit 
has made it necessary to add a partial second shift to 
the air conditioning division. 


Ruud Mfg. Co., Kalamazoo, Mich., recently con- 
ducted two modern home laundry shows sponsored 
by the Fairmont Supply Co., Fairmont, W. Va., and 
Hope Natural Gas Co., Clarksburg, W. Va. Automatic 
clothes washers were used to demonstrate to plumb- 
ing contractors the need for a water heater capable 
of providing at least 37,500 Btu an hour or 30 gallons 
of hot water per hour at 100 degrees rise. The Fair- 
mont show marked the initial promotion of the newly 
named distributor. Also announced was the gradua- 
tion of nearly 400 gas and LP-gas utility men as well 
as plumbing retail and wholesale representatives from 
the firm’s institute of commercial gas water heater 
engineering in Kalamazoo. It was the institute’s 21st 
school. Sessions will resume with two schools sched- 
uled for the weeks of June 16 and 23. 


Sloan Valve Co., Chicago, has announced that eight 
of its representatives have completed a three-day 
refresher course at the home office and factory. This 
is the fifth in a series designed to bring all its repre- 
sentatives to Chicago to review products, sales and 
policies. 


York-Shipley Inc., York, Pa., has announced a 
merger with the Humble-Mundis Co., also of York, to 
form a new division of the company—the Shipley- 
Humble Division. The new division replaces the for- 
mer Shipley-Roosevelt Oil Service and Shipley Cool- 
ing and Heating Service division. 

In announcing the formation of the new division, 
Samuel H. Shipley, president of York-Shipley, said: 
“This is the first step in our planned expansion and 
diversification program. Within our present indus- 
tries, we desire to unite with other fuel oil and 
service companies as well as manufacturers within 
the heating and air conditioning industry.” 

Charles H. Lecrone, formely manager of Shipley- 
Roosevelt Oil Service, will manage the new division. 


Rheem Mfg. Co., Chicago, has installed a water 
heater display with the theme, “Cold baths are for 
the birds,” at its plant in Sparrows Point, Md. The 
display, to be viewed by visiting dealers and em- 
ployees, is sponsored jointly by the sales, advertising 
and quality-control departments. 

(Please turn to top of page 196) 
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Now APCO brings you the greatest 
improvement in pipe since the intro- 
duction of cast iron — APCO SAND 
SPUN SOIL PIPE! It’s still cast iron 
— but now manufactured centrifu- 
gally, by spinning molten iron in 
sand lined molds. This forms a one- 
piece pipe of “homogenized” metal— 
fine, even, close-grained. The advan- 
tages over old-fashioned pipe are 
tremendous — and they're all yours! 


APCO SAND SPUN SOIL PIPE IS 
super-smooth, inside and out, for 
trouble-free flow. Its wall thickness 
is even throughout the barrel. Its 
“homogenized” texture makes it 
easy to cut—clean and true, without 
fins, sandholes, burrs or splits. Every 
length is seamless—perfectly straight 
and round. It all adds up to greater 
ease in working, handling and 
caulking—and a better job than ever 
before possible. So contractors save 
money, time and labor by working 
with this perfectly made, machine- 
made product. 


Every APCO SAND SPUN SOIL 
PIPE is individually tested with air 
pressure UNDER WATER — also 
tested and checked for accurate 
weight, hardness, uniform thickness, 
metal composition, etc. 

Available with single or double hub, 
in service weight or extra-heavy 
weight, in standard lengths, in diam- 
eters through 15”. Meets all applica- 
ble Federal and Commercial specifi- 
cations. Send for Folder D6 


» Also specify APCO 
fa MACHINE MADE FITTINGS 
and “STRINGER FITTINGS” 


5ADI Fi 1 
ALABAMA PII 
Offices in Principal Cities 


General Offices: ANNISTON, ALABAMA 
Member of Cast Iron Soll Pipe Institute. 

















“Sir” Patrick 
PEERLESS says, 


“COMPARE... 


and you’ll see why 


| PEERLESS is 
THE place to BUY!” 
Quality Pottery in 
Pure White or Six COLORS 


© PINK ® GREEN © TAN 
© BLUE © GREY ° YELLOW 


Profitable, 
Dependable, 
Lifetime 
Vitreous China 
in rich colors 
perfectly 
matched 
with Alliance, 
Crane & 
Southern 
Porcelain. 


No. 5200 Combination 


Close-coupled reverse trap combination in quality vitreous china 
for life-long cleanliness. Has the exclusive Peerless 4-bolt tank 
connection and extra large trapway 


Will retain its original beauty for a lifetime. 





Before 
You Buy 
Any Ware 
Compare 
PEERLESS 


Quality ie 
Colored No. 30 Lavatory 
ofore Graceful 17” x 19” ledge-back design, 


Ware! pure vitreous china. Concealed front over- 
flow, anti-splash rim. Rims recessed for 
adjustable towel bar attachment. Takes 
regulation fittings; 4” centers. 











- 


Offer your customers lifetime beauty and 
pleasing designs unaffected by acids, med- 
icines or cleaning compounds. 


Write, wire or phone for further information! 


Peerless Pottery, Tuc. 


Quality Vitreous China Since 1902 Evansville 12, Ind. 





News . « « continued from bottom of page 195 


The Philadelphia Manufacturers’ Representatives 
Assn. is scheduling a revised edition of its directory, 
it was announced by the James Martin Co., Philadel- 
phia. The first edition, it was stated, was very favor- 
ably received by Middle Atlantic wholesalers, and in 
the new edition new members and a wider range of 
products will be presented. Also announced was a 
scheduled meeting between a committee of the PMRA 
and the Middle Atlantic wholesalers to discuss mu- 
tual problems in the industry. 


William Wallace Co., Metalbestos Div., Belmont, 
Calif., has initiated publication of an information and 
product bulletin for distribution to dealers. Called 
Dealer Service Bulletins, they will feature new prod- 
ucts, product modifications, improved methods and 
procedures and other newsworthy items and show 
actual field installations. Issues are scheduled for 
about four times a year. 


Association for Applied Solar Energy, Phoenix, 
Ariz., has inaugurated an international architectural 
competition to obtain designs for a solar-heated resi- 
dence particularly adapted for living in the Southwest 
President Jan Oostermeyer announced that $2,500 
and.a contract to supply architectural services for the 
actual building of the winning design are offered as 
first prize. Awards of $1,500, $750 and $500 will be 
made to the contestants whose designs are found to 
be next in order of excellence. The competition is 
open to all practicing architects, designers and stu- 
dents throughout the world and will close August 15, 
1957. The residence is to be designed for a typical 
Arizona family and must incorporate the solar col- 
lection area necessary to supply the heat require- 
ments. A swimming pool and its heating equipment 
will be included as an integral part of the design. The 
residence will be the focal point of a solar house 
symposium to be held in Phoenix in September of 58. 


Dunham-Bush, West Hartford, Conn., has opened 
two district sales offices and warehouses, one in 
Atlanta, Ga., for the southeastern district and the 
other in Birmingham, Ala., for the middle southern 
states. District managers are Frank Carryl and 
Charles Cox, respectively. 


American Home Laundry Manufacturers Assn., 
Chicago, reports sales of home laundry appliances in 
March totaled 394,708 units, down 14 percent from 
February, and 25 percent below March, 1956. Sales 
for the first quarter totaled 1,351,808 units, 18 percent 
below the first quarter of 1956. 

Combination washer-dryer sales in March 
amounted to 21,527 units, up 6 percent over February. 
No comparable 1956 figures are available. 

March washer sales totaled 286,205 units, down 10 
percent from February and 29 percent below March 
a year ago. Automatic and semi-automatic washer 
sales totaled 211,356 units, down 13 percent from 
February and 28 percent below March, 1956. Dryer 
sales for March amounted to 83,668 units, 27 percent 
below February and 26 percent below March, 1956. 
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Lunkenheimer Co., Cincinnati, O., recently honored 
Chester C. Isekeit, vice president and treasurer, at 
a luncheon to commemorate his 45 years of continuous 
service with the firm. Paul M. Arnall, -president, pre- 
sented Isekeit with an engraved silver tray and a 45- 
year service pin. 


Briggs Mfg. Co., Detroit, re-elected all members of 
the board of directors at its annual stockholders 
meeting. These include W. D. Robinson, chairman; 
A. D. Blackwood, president and general manager; 
Fred W. Hofmann; Walter O. Briggs, Jr.; Charles T 
Fisher, Jr.; E. F. Connely; and Harley J. Earl 
Blackwood pointed out that the new facilities con- 
structed under the company’s improvement and ex- 
pansion program at Detroit and Cincinnati have been 
completed and are in operation. Also, he announced, 
a new line of non-residential plumbing fixtures add- 
ing approximately 45 items to the firm’s plumbing 
fixture line is expected to be available for mar- 
keting by the end of the third quarter. Following the 
stockholders’ meeting all company officers were re- 
appointed for the ensuing year 


New England Heating Trades Golf Assn. recently 
held its 43rd annual meeting and dinner at the Tou- 
raine Hotel in Boston. Officers elected are Philip 
Fahey, Crane Plumbing and Heating Co., Cambridge, 
Mass., president, succeeding Al Papineau, eastern 
manager of Domestic ENGINEERING; Leo Purcell, Bay 
State Supply Co., Waltham, Mass., vice president; 
J. E. Bates, Fairbanks Co., Boston, secretary; Harry 
Carlson, H. W. Hunt Co., Readiinn. Mass., treasurer; 
and John G. Ross, Republic Steel .Co., Boston, team 
‘aptain. 


University of Cincinnati reports a. new graduate 
program in sanitary engineering to be offered in June 
and September, 1957, by the department of civil en- 
gineering in its graduate schocl of arts and sciences. 
Open to full-time or part-time students in both day 
and evening units, the program leads to a master of 
science degree in sanitary engineering. A bachelor’s 
degree in engineering or science is a prerequisite 
Joining with the civil engineering department, Insti- 
tute of Industrial Health and Kettering Laboratory, 
all of the university, are the local Robert A. Taft 
Sanitary Engineering Center and the local Ohio River 

Valley Water Sanitation Commission 


General Electric Co., Schenectady, N. Y., set new 
first quarter records in both sales and earnings dur- 
ing the first three months of 1957. President Ralph 
J. Cordiner announced that sales amounted to $1,048,- 
850,000, an increase of 11 percent over 1956's first 
quarter record of $946,458,000. Cordiner reported net 
earnings for the quarter of $64,006,000, up 16 percent 
over 1956. It was further stated that the company 
plans to invest approximately $185,000,000 in new 
plant and equipment during 1957. This, coupled with 
last year’s expenditures of $205,000,000, indicates that 
it will invest more than the $500,000,000 originally 
scheduled for .expansion and modernization in its 
three year program for 1956-58 


(Please turn to top of page 198) 


PIPE CLAMPS 


FLEXIBLE 
\\ PLASTIC 
—s PIPE.. = 


strongest 
most corrosion 


resistant worm 


drive clamp 


made... 


designed for 
plastic 
PU Two 
types of 
worm drive 
plastic pipe clamps 





ALL STAINLESS— band, screw, and housing 
made of same series of stainless steel to elimi- 
nate galvanic action within clamp itself and 
provide maximum resistance to corrosion. 


GOLD SEAL — stainless steel band and hous- 
ing, double plated, steel screw, for installa- 





tions where maximum corrosion resistance is 
not required and price is a factor. 


Both Murray clamps develop an absolute 
seal around the pipe thot is more than four 
times stronger than bursting pressure of 


the pipe. 











Engineered to 
exert uniform URRA 
pressure around quae Welded 
entire pipe. CORPORATION construction — 

adds strength — 
11 W. PENNSYLVANIA AVENUE eliminates 


TOWSON 4, MARYLAND crevice corrosion 





New 


535 RIGEID 


Pipe and Bolt 
Threading Machine 


with | Universal Die Head 
and 2 sets of Pipe Dies 4” to 2 


Your best buy 
for fast easy pipe work .. . by power 


Full range of pipe and bolt dies for universal head available 


Complete machine, including Speed Chuck 
guaranteed to grip tight any pipe or conduit, forward, 
reverse .. . 1 universal quick-opening die head 
that adjusts to size right in machine, with 2 sets 
of dies, one for 4’ and %”’, one for 1’’, 14”, 
1%”, and 2”. Roll ll cut-off with self-centering 
full-floating cutter wheel . . . Five-Flute cone 
reamer, %’’ to 2’. . . Above 3 tools operate 
independently, swing up out of way when not in 
use, so pipe can be chucked from front . . . Powerful 
115/120 volt universal motor . . . All 500 and 
500A die heads and accessories fit this 535 machine 
. . . See all the other RIt@aMiD efficiency features 
of this remarkable 535 at your Supply House! 


You can't afford to thread, cut and ream pipe by hand! 
The Ridge Tool Company, Elyria, Ohio, U.S.A. 


News » « « continued from bottom of page 197 


Whirlpool-Seeger Corp., St. Joseph, Mich., has an- 
nounced that its board of directors has approved 
formation of Appliance Buyers Credit Corp., a finance 
company wholly owned by the firm. The initial 
authorized capital is $10 million. Local offices will be 
opened in a limited number of locations in the nea 
future. Officers are Mason Smith, chairman of the 
board; Robert Finch, president; Walter A. Holt, vice 
president-treasurer; and Bartley R. Moore, secretary. 


American-Standard, New York City, has released 
a new motion picture which dramatically portrays 
the story of the firm’s new Arcoleader residential oil- 
fired boiler. The selling features, simplified installa- 
tion steps and quality control of manufacture are 
highlights of the new film. 

One site of the 25-minute movie, filmed in full 
color, is the firm’s plumbing and heating division’s 
heating-cooling school in Buffalo. Prof. Clyde A. Mc- 
Keeman, supervisor of the school, provides a graphic, 
point-by-point demonstration of the boiler’s sales and 
installation features. 

Following these demonstrations, the film takes its 
viewers on a conducted tour through the American- 
Standard plant where the boiler undergoes a series 
of quality and performance tests. 

The 16 mm film is available for showing by plumb- 
ing and heating wholesalers to their sales staffs and 
contractor-customers and by contractors at trade as- 
sociation meetings. Requests for the film, entitled 
“Why I Married Mabel,” may be directed to local 
American-Standard sales offices. 


Refrigeration Distributors Corp., Salt Lake City, 
Utah, recently transferred its operations into a new 
building. Providing 14,260 sq ft of floor space, it is 
divided into three sections, 2,520 sq ft for offices, 
3,340 for sales and display and 8,400 for warehouse 
storage. An open house was held to celebrate the move 
and acquaint contractors and engineers from the area 
with the new facilities. 


American Home Laundry Manufacturers Assn., 
Chicago, at its recent meeting at French Lick, Ind., 
established a combination washer-dryer product 
division committee. Purpose of this committee, it was 
announced, is to represent the combination washer- 
dryer division in all activities of the association and 
to work with other committees in the interest of 
combination units. 


Wm. Steinen Mfg. Co., Newark, N. J., recently 
marked its 50th anniversary. William Steinen, 
founder of the business, retired only last year and 
was succeeded as president by his son, William F. 


Thor Power Tool Co., Aurora, has named Gilbert A. 
Mason, Pontiac, Mich., and Harry L. Groves, Grand 
Prairie, Tex., first and second place winners re- 
spectively in its first nation-wide contest to select 
the “man of the month” among salesmen. The win- 
ners competed with more than 200 salesmen. END 


DomeEsTIc ENGINEERING, JUNE 1957 





CARTRIDGES FIT ALL LEADING FILTER MAKES 


FAMOUS 


* R 
THE ORIGINAL ® a 


WOOL FELT 2 eee 
7 FILTRATI 
“STEP-BACK”’ ” 


vailable in several 
i sizes cover- 


Give Your Customers 
the Famous Filtering Efficiency 
of Wool Felt—GENUINE GF CARTRIDGES 


One look at a General Filters Replacement Cartridge tells 
you here is more than cotton waste or impregnated paper. 
Here is the finest WOOL FELT — plus fine mesh screen 
center core (with patented treatment!) that positively pre- 
vents lint from escaping into oil lines. This specially treated 
core eliminates danger of oil bypassing, and provides finer 
filtration by making inner surfaces of the felt more dense. 
Here also is practical “‘step-back’ cartridge design for 
more usable filtering area—and cleaner, better burning oils. 


Shops featuring famous GF cartridges need stock and sell 
only one line . . . because Generals fit practically every 
filter housing made! Regardless what filter you've been 
selling, make sure of renewing filtering efficiency every 
season (and making a handsome profit) by installing a 
genuine GF cartridge replacement! 


GENERAL FILTERS, INC. 








Cast Brass FITTINGS 


LEE, a fine old name that can be relied on for high quality 
and friendly, sincere service —always! For nearly 40 
years this name has stood for the finest in fittings (CAST 
Brass — Drainage — Soldered — Screwed) — Gas Stops, 
Stop and Wastes —Unions—and allied products of 
Brass, Bronze and Copper for the Plumbing and Heating 
trade. Only satisfaction and satisfactory dealings can 
sustain a reputation that long. Try LEE—and see! 


LEEders 


For quicker service, reserve factory stocks carried in New York, 
Chicago, Boston, Los Angeles, Philadelphia and Anniston 


Write today for our large, illustrated catalog 
No. A-1-A-34. Any questions? Remember, LEE 
means QUALITY. 


LEE BROTHERS 
FOUNDRY CO., Inc. 


P. O. BOX 231 e¢ ANNISTON, ALABAMA 


EE.. Zhe lEEders for early GO Years 











._o= en of Hot Wate 
 “Kound d the ? we 


Galvanized water heaters 
with recovery rates from 
107 GPH to 1200 GPH 
Available in thirteen sizes, 
gas or oil fired 


4 


Send for form 
No. H-151-9 


Mi Howley nro. co. 


MT. HAWLEY AIRPORT PEORIA 4, LLINOIS 
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| IDEA 
finest in | | FOR 


lavatory 


legs \= » PUBLIC 


and towel bars . 


jae WASHROOMS 


remember is... 




















Pedal Operated 
Chicago Faucets 


Here's an idea that is opening up a brand new 
market, in public washrooms everywhere, It is 
gaining in popularity all the time 

Chicago Decal Faucets are the only true sani 

tary faucets for public use. They offer the ulti- 

—=— mate in convenience also, One foot controls 

manufacturers a both water flow and temperature, leaving both 

hands free. And they still permit all the econo- 

mies of water and fuel that come with self-clos- 
ing valves, 

Both wall mounted 
and floor mounted 
models available. Pedals 
swing up out of the way 
when chitiiie floors. 
The operating units pro- 
vide all the trouble-free 
service for which 
Chicage Faucets are so 
justly famed. 


THE CHICAGO FAUCET CO. 
Chicago 39, Ill. 


of quality 
bathroom 
accessories 
to add a touch 


of elegance 





to today’s 


modern home 


mL 


Chicago Faucet Products 
ore distributed through 
the plumbing trade ex- 
clusively. 


a 


write today for catalog 
EED-CROMEX CORPORATION 
92 S. GREEN RD. + CLEVELAND 21, OHIO 
(Sold through the wholesaler) 


& 


] 
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Put Sales Appeal in Your Sales Letters 


A GOOD SALES LETTER, like a good salesman, can 
increase your business at a minimum of expense. 
It can tell your customers about the values you 
offer by means of a more personal approach than 
is possible by most advertising media—and at low 
expense. Furthermore, the drawing power of the 
sales letter can be measured quite exactly. 
es What are the characteristics of a good letter? 

First of all, it opens in such a way that the 
recipient, if he looks at it at all, will want to go on 
. reading it. Arousing such reader interest can be 
accomplished in one of several ways: 

(1) By explaining the benefits that will come to 
the reader if he becomes a customer 

2) By telling an interesting story involving the 
product or service offered 

(3) By following a news-type format, simply 
announcing something that should be of interest 
to the customer 

(4) By stating a startling fact that will attract 
attention 

(5) By asking a question that calls for a detailed 
anawel 

(6) By arousing curiosity that can be satiatied 
only by reading on 

Take the first one: explaining the benefits that 
will acerue to the reader who becomes a customer 
The letter’s opening can appeal to the reader's 
sense of thriftiness, Starting a letter with “Now 
you can save up to 50 percent on a heating instal 
lation from Smith's Plumbing” will accomplish 
this right away. If the reader is in the market for 
heating at all, he is already half sold, before he's 
read any further than this 


#Or the letter can tell a story. Everyone likes 
a good story, and if it is well written, it can be a 
great help in convincing the reader. Try something 
like this: 

“Consider the case of poor Clarence. Clarence 
hated to go home from the office at night because 
the house was so cold. The heating system in 
Clarence’s house just wasn’t adequate, but poor 
Clarence thought he couldn’t afford to have an- 
other one installed. 

“Then Fred, the office sage, set Clarence straight 
on a few facts. Here’s what he said: 

“Clarence, your worries are over. Haven't you 
heard about Smith’s sensational offer? You can 
save 50 percent on heating installations at Smith’s. 
With that kind of bargain, Clarence, old pal, any- 
one can afford good heating. 

“So Clarence, overjoyed with the good news, 
hurriedly called HEathcliff 7-9779 and his new sys- 
tem was installed that very day. And Clarence 
lived a joyous life in his warm-as-toast house the 
rest of his life.” 

In the news-item type of sales letter, you merely 


(Please turn to top of page 202) 
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This compact Hindley Spare Parts Kit eon 
tains evervihing you need for fast, onthe job 
water closet repairs, The sturdy, reusable metal 
container holds a complete assortinent ob the 
mostused jens saves tours of time and 
trouble when you need parts fast, Ask for it at 
your wholesaler’s along with these other top 
quality Hindley Plumbing Specialties 


Adjustable Guides 
Ball Cock Screws 
Bibb Screws 


Lower Lift Wires 
Upper Lift Wires 
Overflow Tubes 
Closet Bolts Pipe Hooks 
Closet Screws Refill Tubes 
Float Rods Shower Curtain Pins 
Cap Nuts Sink Bolts 
Threaded Rods Washers 


SEND FOR YOUR FREE COPY 





of this helpful catalog. Contains 
complete data and specifica 
tions on all Hindley Plumbing 
Specialties. 





indley 


HINDLEY MANUFACTURING COMPANY 
Valley Falls, Rhode Island 


WIRE HARDWARE ¢ COTTER PINS 
PLUMBING SPECIALTIES 





























can make you 
doubly sure! 


Only HY-GEAR all-stainless clamps give you 
this double assurance of complete corrosion 
resistance that underground plastic pipe in- 
stallations require. Like the plastic pipe it 
connects, HY-GEAR is designed for years and 
years of performance . . . proved on millions 
of underground installations. Write for handy 
application chart. 


Ay Gow 
MOST WIDELY USED 


PLASTIC PIPE 
CLAMP 


WRITE DEPT. K 


* 

saleal 
at: lead 
BRO Sivas 7° 





(Continued from bottom of page 201) 
state what you want your readers to know. You 
might announce: “Smith’s 15 percent discount on 
heating installations to start June 1.” If the news 
is big enough to attract the customer, it can be 
effective with little further sales talk. 

The sales letter might begin with the statement 
of a startling fact. It might start, for example, 
with “Get set for a surprise!” Then it can go on 
with a certain amount of enthusiasm to tell the 
reader that he can effect the greatest saving pos- 
sible by ordering a heating system from Smith’s. 

One of the best ways to initiate reader interest 
is to begin with a question, something like “Are 
you in need of a new heating system?” This will 
appeal immediately to the people who are. And 
they, of course, are the ones to whom the sales 
letter is intended to appeal. 

Another excellent opening is arousing curios- 
ity. When the reader’s curiosity is aroused, you 
have won half the battle. He is sure to read on. A 
letter that begins “We're gluttons for punishment” 
would almost certainly be read because the re- 
cipient wants an explanation of this unusual state- 
ment. 

There are many ways that you can get people to 
read your letters. But remember, all of them in- 
volve having a good opening that will cause its 
recipient to read on and get your message. END 


How to Handle the Customer 
with a Complaint 


How SMART A BUSINESSMAN are you when it 
comes to handling complaints? Do you satisfy 
them in such a way that you and your customer 
remain friends? Does your customer’s confidence 
in you remain undiminished, so that he’ll come 
back to you the next time he needs the products 
or services you have to offer? 

When a sale first is completed, everybody is 
happy. The customer is happy because he is 
buying home comfort. The plumbing and heating 
contractor is happy because he’s making a profit 
on the sale. 

And there’s every reason to assume that when 
he needs more equipment or service, the cus- 
tomer will return to the p-h store at which he 
made his initial purchase. He has become a 
permanent prospect, in other words. 

But suppose something goes wrong with the 
functioning of the product purchased and the 
customer has to come back, not to buy something 
new but to ask for an adjustment. What then? 

A customer who has to come is not a happy 
man. He’s angry because he’s been inconven- 
ienced. He may not be too polite in rendering an 
account of all the trouble he’s been put to. He 
thinks he’s had trouble getting satisfaction once 
and he'll have trouble again unless he comes in 
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with his spurs on, ready to fight if necessary. He 
demands his rights as a customer. 

This is a crucial point in the relationship be- 
tween the contractor-dealer and his customer. 
The customer, no matter how unjustified he may 
be in his complaints, more likely than not irri- 
tates the contractor because of his belligerent 
manner. How right or wrong the customer may 
be does little to assuage the immediate, sub- 
conscious reaction of the contractor—which is 
one of wanting to reply to hot words with more 
hot words. 

But this is precisely what the contractor who 
is a smart businessman will not do. Instead of 
getting momentary satisfaction out of talking 
back or telling someone off, he thinks of his 
future business. He remembers that the customer 
is within his rights when he expects satisfactory 
performance of something he’s bought. And he 
tells himself that if he can mollify this customer 
and replace unsatisfactory with satisfactory serv- 
ice, the customer still may go away happy. In 
fact, he may go away even happier than he was 
formerly, because now he has an additional rea- 
son for believing that he can rely fully on his p-h 
contractor. He knows that his contractor stands 
behind his products and services. 


= What does the smart contractor-dealer do, then, 
when a dissatisfied customer comes back mad? 

The first thing he does is sympathize with the 
customer for the inconvenience he’s been put to. 
He knows how inconvenient it is, he says, if 
there’s no hot water when you want to take a 
bath. Or the basement is flooded. 

Next the contractor listens patiently to the 
customer’s complaint, asking questions to guide 
him. As the customer talks, he gets his aggrava- 

(Please turn to top of page 205) 
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Costs less than a |! 
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Capital investment. 
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There is only one 


WING 


Draft Inducer 


— 
Eliminates high 
maintenance costs 


Manufactured and 
backed by L. J. Wing 
M fe. Co., for over 75 
years a leader in 
heating and air 
moving equipment. 


on high stacks. 


Improves architec- 
tural appearance. 








ADVANTAGES: 


. Factory assembled units ready to install. 

. Built-in barometric damper optional. 

. Operating speed readily adjusted to suit draft 
requirements. 

4. Motor is mounted on automatic 

Correct V-belt tension at all times. 

. Entire assembly may be withdrawn for service or 
inspection. 


JOBBERS WANTED 


Good sales potential with attractive mark-up. 
Wing representatives in all major marketing areas are ready 
to assist jobbers. 
Regular nationwide advertising helps create demand. 
Send for jobber proposition 


a J. Wing Mfp. Co. 193 Vreeland Mills Road, Linden, N. J. 





tension hase. 


L. J. Wing Mfg. Co. 
193 Vreeland Mills Road, Linden, N. J. 


Please send your jobber proposition on draft inducers. 


Name__ 





Firm 


Address__ 








City 


WING DRAFT INDUCERS 





BONNET 


GATE 
VALVES 





\\h 


FIGURE U-0252 FIGURE U-0226 


Rising Stem. Solid 
Wedge. Taper Seat. 125 
Pounds Steam Working 
Pressure. 200 Pounds 
Cold Water, Oil or Gas 


Rising Stem. Solid 
Wedge. Taper Seat. 150 
Pounds Steam Working 
Pressure. 300 Pounds 
Cold Water, Oil or Gas 


Pressure. Non-Shock. Pressure. Non-Shock. 














Two-Piece Union Bonnet Construction 
For Extra Easy Assembly And Disassembly 


Two-piece Radial Seat Union Bonnet Construction pro- 
vides extra easy assembly, long service, dependability 
that gives you extra value. Radial Seat provides line 
contact through accurately machined true ball and socket 
mating surfaces, for leakproof body bonnet joint. Two- 
piece construction eliminates sliding or scraping — pre- 
vents scoring — of body and bonnet mating surfaces 
during assembly and insures even contact pressure for 
perfect alignment of working parts. Heavy union nut will 
not deform under pressure and protects body and bonnet 
from distortion. Valves may be repacked under pressure 
when wide open—top seat above threads—out of line of 
flow—is protected against deposits and excessive wear. 


SERVICE: Recommended for general service on steam, 
water, gas, and oil lines where full, unrestricted flow is 
desired. Valves give long trouble-free operation. 


YOURS ON REQUEST: Colorful, illustrated brochure fully 
describes Fairbanks Bronze Gate Valves with Union 
Bonnet Construction, complete with specifications and 
details. Write for your free copy today. 


Order Fairbanks products through your local distributor 
who is always happy to serve you. 
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(Continued from center of page 203) 
tion off his chest. If he finds the contractor is 
conciliatory, he will become more reasonable. 
He even may reveal that the fault lay not in the 
equipment but in the way it was being used. 

That is to say, when the contractor lets his 
customer talk, the customer not only gets his 
anger out of his system but he also gives the 
contractor useful information about the problem 
at hand. 

Now that the customer is in a more amiable 
frame of mind, because the contractor has 
listened to him patiently and has promised that 
the situation will be remedied, it’s time to take 
the final step: make the necessary adjustment. 

This may or may not involve a trip to the cus- 
tomer’s home. It may be a considerable incon- 
venience for the contractor. It may even cost him 
enough money to cut seriously into his profit. But 
he knows that it is more profitable to him in the 
long run to satisfy his customer than to incur his 
ill will. He remembers that one dissatisfied cus- 
tomer can spread the word and mean the loss to 
the contractor of several good prospects. One 
satisfied customer, on the other hand, can lead 


many prospects to the contractor’s door. END 


How to Stretch Your Ad Dollars 


IF YOU HAVE ONLY a limited number of dollars 
to spend on newspaper advertising, you can 
stretch those dollars by investing them in small 
space ads; but the trick is to use such ads consist- 
ently. And then see to it that they conform to a 
specific pattern as far as headlines and several 
other factors are concerned. 

Repetition builds reputation. This aspect of the 
success formula is well known by businessmen 
ranging from the big manufacturers who conduct 
expensive advertising campaigns to individuals 
running their own retail operations. The best way 
to get people to remember what you have to sell is 
to keep reminding them of it. 

Small space ads, run regularly, will do this for 
you at low cost. They'll help you stretch your 
advertising dollars. But, to give you the optimum 
in results, the small ad must have certain charac- 
teristics. Here are some of them: 

(1) Use one basic idea. Stick to one strong 
selling message. Since small ads use small space 
they can’t convey a dozen big ideas. Confine your 
message in any one ad to one strong sales argu- 
ment. You can hammer away at that same idea 
ad after ad, or you can alter it from time to time. 
But don’t try to say everything at once. 

(2) Select your readership. Perhaps one of the 
most essential characteristics of a small ad is that 
it be selective of its anticipated readership. A 
small ad next to a larger one or close to interesting 


(Please turn to ton of page 209) 





Carefree Fuel Supply 
in Oil Burner Sales 


with combination 


VENTALARM * GAUGE 


Underwriters’ Approved 


The famous whistling tank fill signal and 
easy reading gauge in one money-saving 
unit. Goes on tank as integral part of 
vent pipe. Signal case takes the place 
and saves cost of reducer bushing. One 
less tank opening needed. One item: to 
install instead of three. 


Specify tonk depth and opening 
when ordering. 


“BUTTON-LIFT” 

INSTALLATION 

Lifting the button indicator 
draws cork arm up close to main 
shaft for easy installation 


even in partly filled tanks. oO 


now featuring 


“Built-in Whistle Protection”’ 


Sensitive VENTALARM Signal blows at 
¥, to 1'/p-ozs. of pressure, where it takes 
7 or 8-ozs, of pressure to inflate a toy 
balloon. Now .. . all VENTALARM Sig- 
nals include a non-corroding screen sealed 
into position over the whistle top opening 
to guarantee that no bugs, pipe scale, or 
other foreign matter will get into the 
whistle to stifle the sound . @ further 
betterment to assure proper, positive per- 
formance in fuel tank filling safety. 








the famous 


VENTALARM 
WHISTLING TANK FILL SIGNAL 


Accurate fuel oil delivery without 
home entry. Truly automatic fills for 
the householder. Makes oil supply as 


clean and convenient as any other fuel. 


A variety of models for 
new and old tanks. 


Scully Products are manufactured under U.S 
and foreign patents or patents pending. 


the whistle bi 





See your regular Supply House. 


Canadian Branch: Scully Signal Ltd., 10 Hafis St. W., Toronto, Ontario 


——— a 





NEW SALES QUOTAS FOR MANUFACTURERS OF PLUMBING, 


Your selling guide to 


These important factors in your se 
program are presented in MARKETS B 
STATES... 


State Sales Quotas 


—hbased on the most fundamental factors of 
demand for plumbing, heating, air condition- 
ing and related appliance preducts, a complete 
sales quota is presented for each state. A basic 
guide in planning sales to the bigger markets 
of today and tomorrow. 


Bay City Story 


—the first and most thorough study of mod- 
ernization needs and actual “intentions to 
purchase” for an entire U.S. commanity. 


Remodeling Market 


—official figures showing how the remodeling 
dollar is broken down by state and type of 
customer. Also, the vast needs for increased 
remodeling expenditures. 


New Construction Market 


—the state by state changes in total construc- 
tion of all types of buildings between 1950 
and 1955; some state expenditures have dou- 
bled, tripled, and more, others have actually 
declined. 


Rural Market 


—farms are gettmg bigger, mere mechanized 
and declining in number. They are easier to 
reach, easier to sell. 


Industrial Market 


—more manufacturing firms in total and new- 
ly industrialized areas point up the need for 
a revised selling program—re-evaluation of 
contractor-customers. 


What is your sales potential in remodeling? 
Where has industry spent money for new 
plants and plant additions? Which sections 
of the Country have gone down in total sales 


potential compared to the market conditions 


of 1950? 


The answers to these, and many more ques- 
tions are given in the new book, MARKETS 
BY STATES, published by Domestic Engi- 
neering Publications. State Sales Quotas 
are shown in MARKETS BY STATES to 
guide marketing and advertising programs. 
These State Sales Quotas are developed 
from up-to-date and basic industry factors 
on a proven formula. These basic factors 
include number of wholesalers, number of 
dwelling units, number of “AA” Contrac- 


ors, population, etc. 


Here, in MARKETS BY STATES, is a re- 
alistic approach to your marketing and ad- 
vertising program. Domestic Engineering 
Publications has gathered together—in one 
place—important facts and figures which 
affect the demand and sales potential of all 
manufacturers in the plumbing, heating, air 
conditioning, and related appliance field. 


Presented in an easily used—state by state 
—breakdown are figures on: remodeling 
and modernization—new construction—the 
rural market—industrial plants—product 
shipment volumes — degree days — water 
conditions—and heating fuels and sales. 
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1801 Prairie Avenue © Chica 


$ 5 a Pe 


USE COUPON TO ORDER YOUR COPY! 


bv states MARKETING AND RESEARCH BUREAU = Please send me one copy of the new MARKETS 
e 


DOMESTIC ENGINEERING a ES, for which I enclose my check for 
PUBLICATIONS $5.00. 


is a limited edition copies 1801 Prairie Avenue, Chicago 16, Ill NAME 
available only to manufacturers FIRM 


or advertising agencies in the 
plumbing, heating, air condi- ADDRESS 
tioning and related appliances 
field. To be sure of receiving 
a copy, enclose your check for 
$5.00 with the coupon. 


go 16, Iilinols 
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CITY IONE STATE 
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BURBANK TEST PILOT says: 
“Experimenting is my business, but when | shop | don’t take risks... 


I'm always satisfied most with 
a BRAND that’s made a NAME for itself!” 


MANUFACTURER 


DEALER CUSTOMER 


**} MADEIT... and I know it combines top 


quality materials and superior workmanship 
at a fair price 


**| SOLD IT... recommended it because ‘“‘)] BOUGHT IT.. 
it's made a name for itself. Trusted brands the best for my 
give folks the widest choice and newest im- 
provements 


- and I'm satisfied it’s 
money. I know what I'm 
getting with well-known brands. They take 
the risk out of buying 
have to order by phone.” 


That’s the only way I can be 
sure my product will satisfy people and make 


There’s no confusion, no risks, 
a good name for itself.” 


..even when you 
and no lost customers!”’ 


THE BRANDS YOU SEE ADVERTISED IN THIS MAGAZINE ARE NAMES YOU CAN TRUST! 
They stand firmly behind every product and claim they make. 
BRAND NAMES FOUNDATION, INC. + 437 FIFTH AVENUE, NEW YORK 16, N. Y. 
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(Continued from bottom of page 205) 
news material may go unnoticed if it is not written 
to appeal to anyone in particular. But if the head- 
line appeals to the homeowner or the man inter- 


while putting in a new bathroom, the ad will be 

read regardless of the material adjacent to it. 
Your headline should be selective. 

address itself to an audience of potential water 


eling—you name it. The important thing is that 
it be addressed to a particular group of people. 
If it is, it will be read by that group. 

(3) Frame the ad. Many newspapers run sev- 










eral small ads together, in one section of the paper. 
Sometimes a small ad may be placed next to a 
large one, so that the hasty reader gets the impres- 
sion that it is part of the larger one. The result, in 
either case, may be less readership for your ad 
than you would like. 

Obviously, some device is needed to separate 








adjacent material. 
not be too wide or too elaborate, or it will take up 
valuable advertising space that you should save 
for your actual sales message. 

(4) Don’t crowd. You can’t hold a convention 
in a telephone booth. By the same token, don’t 
try to crowd too much information into one small 
ad. Address yourself to the selected reader, not 

: to everyone who picks up your newspaper. And 
in doing so, don’t try to tell him everything, in 
small, crowded type. No one is going to take out 
his magnifying glasses just to read your ad. If it is 
not eye-catching and easy to read, it will be ig- 
nored. Tell the potential customers the essentials 
—things like what you’re featuring, that you re- 

(Please turn to top of page 210) 


































“Looks sorta like a mountain, don’t it?” 


ested in buying a water heater or in saving money | 


It should | 


heater buyers or one interested in kitchen remod- | 


your ad from the others and make it stand out. | 
One way to do this is to frame the ad in a bold | 
border that will definitely separate it from all | 
However, the border should | 
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Preheating 
Thawing 
Sweating Joints 








@ Proven dependability @ Rugged design 
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| Insto-gas 


Since 1933—The Brand Name in Portable Heating Equipment 








See INSTO-GAS At Booth 443 
N.A.P.C. Exposition in Dallas 






INSTO-GAS CORPORATION 
994 East Woodbridge Ave. Detroit 7, Michigan 





PROFIT-MAKING, LOW-COST 
REPLACEMENT UNITS 


Free-standing, close coupled, washdown 

toilet combination of highly glazed vitre- 

ous china. Will not stain or discolor. Effi- 

cient, silent operation. 12” or 14” rough. 
Cash in now by stocking up on these low-cost, high 
quality toilet units by U. S. Plumbing. The modern 
functional styling of these beautiful units blends per- 
fectly with any current design of bathroom fixtures. 

Terrific profit makers for your big replace- 

ment market. Don't miss this big 
opportunity to make 
your summer 
sales soar. 


; 


These and many other items can be ordered in CONSOLIDATED 
SHIPMENTS, cutting freight charges and giving you a bigger 
profit margin. You can order smaller quantities more often. 
SEND IN THE COUPON BELOW FOR COMPLETE DETAILS. 


@ UNITED starts 


com PLUMBING FIXTURE CORPORATION 


307 N. FRONT ST., COLUMBUS, OHIO 
Please send me the U. S. Plumbing Fi 
Fixture Catalog 


Name 





Address 





City Zone State 





(Continued from center of page 209) 
quire no money down and so on. 

(5) Retain white space. Another important fac- 
tor in keeping your ads readable is the use of 
white space. Every ad, no matter how small, will 
be more readable if there is some empty space in 
it. The empty space is not wasted. It makes the 
filled space—filled with your message—stand out. 

(6) Use illustrations carefully. One illustration 
in a small ad is plenty. It will stand out much more 
impressively than will several, necessarily smaller 
ones ever could. Line drawings usually are to be 
preferred to half tones in a small ad. The fine 
screen of the half tone is harder to reproduce in 
a small-sized illustration. 

(7) Include all essentials. Sometimes, in their 
desire to conform to the rules of running a good 
small ad—that is to say, not overcrowding or at- 
tempting to tell too much—the advertiser may end 
up saying too little. No matter how small your ad 
is, it always must contain your company name, 
your address, your telephone number, your shop 
hours and the price of whatever you are featuring 
that day. Your small space ad can do its best job 
of selling for you if none of the sales ammunition 
is missing. END 


In Kitchens: Is This the Shape 
of the Future? 


PLANNERS OF THE HOME of the future may be 
dreamers; but they are practical dreamers, a 
Westinghouse kitchen specialist told the Building 
Research Institute at its sixth annual convention 
last month in Chicago. 

Will Kline, Jr., manager of the firm’s custom 
kitchens department, crystal-gazed into the home 
of 1962 and described a kitchen composed of indi- 
vidual work centers or units; sections that wash 
and dry tableware right in their own storage cabi- 
nets; a portable kitchen that can be used any- 
where there’s an electrical outlet; compartmental- 
ized refrigeration with no moving parts, and a 
Laundro-closet that washes and dries clothes while 
they’re hanging in a closet. 

“When asked to prophesy,” Kline said, “we tend 
to describe massive, complete installations com- 
bining every possible idea in our future thinking. 
In a sense, we tend to design the house around the 
equipment. And sometimes I think we are 
tempted to design the people to harmonize with 
the equipment.” 

In opposition to this tendency, Kline described 
a kitchen planned around modern living patterns 
—the growth in the use of precooked and partly 
prepared foods, the trend toward more “living in 
the kitchen,” the migration of the kitchen into 
other parts of the home and the movement toward 
combination of functions. 

Kline’s futuristic kitchen consists of seven uni- 

(Please turn to top of page 213) 
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Pluxoldey THE ORIGINAL Solder Paint 


for Sweat Soldering 
and Tinning 


| Does 3 jobs in 1 Operation 
‘- ~- XH ais FLUXOLDER SOLDER PAINT is a uniform mix- 





ture containing cleaner, activated flux 
and powdered solder—all in one can. 

















1. Apply Fluxolder by 2. Assemble tubes and 3. Heat, touch ends of joints 
brush to tube and fittings. with wire solder to check 
fitting. correct heating. 


WRITE FOR FREE SAMPLE 
and Address of Nearest Jobber 


a 
FLUXOLDER 
PRODUCTS CO. 


438 E. Woodbridge, Detroit 26, Mich. 
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THIS CAN'T HAPPEN TO you SERVICE 


When You Recommend CALL- 
BACKS oo oe 


ELGIN K BUSINESS 
WATER SOFTENERS wt 1 xs” 





) NO-501L* 
ELGIN takes service call-backs off your back! We — TOILET F LU AT 


factory-trained Water Conditioning Specialists to test problem 
waters and specify the right equipment from the complete 
ELGIN line. Then we assume full responsibility for servicing 
and back it up with 100% three-year guarantee on all parts, plus 
a 10-year pro-rata warranty. No other manufacturer does as 
much for you and your customers. Most impor- — 


tant—every ELGIN unit performs with trouble- he floats exclusively for over 49 


free efficiency that assures customer satisfaction. Kaiti years. The special spud attachment 
| provides against turning and leaking 


i | and at the same time reinforces the 

ELGIN Delivers More For The Money surrounding float area. Every float 

© Multi-Purpose—one unit Softens, Filters and Re- | GYSCy is tested and inspected before ship 
moves Iron. | —— aon 

e Exclusive Double Check Design increases soften- | ; 


Riveted Spud Attachment + Gasket Securely 
Seamed Between Halves Assures Dependable Service 


A vine & Reichert Co. has been 
[XX manufacturing top quality toilet 


ing capacity, prevents Zeolite loss 
© Best Basic Engineering—downflow softening, up- QUALITY WITH ECONOMY oO 


flow backwashing assure greater efficiency. 


e Trouble-Free Operation eliminates servicing head- SPECIAL FLOATS 
aches. Low operating cost. Best parts; workmanship. ” ” We also manufacture brass and 
¢ Complete Line of Softeners, Neutralizers, Purifier 4°15 
p of Softeners, Neutralizers, Purifiers copper floats for various open 
and Filters—manual, semi-automatic, automatic. TYPE “A tank applications: carburetor 


Your Authorized ELGIN distributor is at your service. Toilet Float a sump pump, and 
oftners 


*Trade mark registered 


(Quality Leader Since 1908) 
ELGIN sortener watcha THE AYLING & REICHERT CO. 
241 North Grove Avenue Elgin, Illinois 4 ciey 4 NORTH ERIE... TOLEDO ll, OHIO 
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‘OUPLINGS B/G 


CHATTER | APART 


A Northern businessman was lolling at a Florida | ..- YOU CAN SEE THE 


beach with e friend when his wife felt like a dip and 
ran towards the breakers. Soon he heard her shriek- sit 44°44,.14 IN A 
ing for help, but he didn’t move. Two lifeguards 
immediately sprang into action and heroically pulled 
the heavy woman out, then applied artificial respira 
tion and brought her to. The husband still remained 
aloof. 
Finally he turned to his friend. “Tell me,” he 
asked, “how much does one tip for a thing like that?” 
X-L Couplings - 
Sign at a race track: Don’t walk on the grass. It 
may be your dinner. 
X-L Nipples 
In this busy season you can clean up more jobs 
more quickly with “X-L” Pipe Couplings. They 
thread faster and easier because they’re accurately 
machined under strict laboratory Quality Control to 
insure strict adherence to industry standards. That’s 
why the “X-L” trademark; it means they really excel. 
Ask your jobber for them by name. 
X-L Couplings 
A wife waited up for her hubby till the wee hours 
one day. “What are you doing home half drunk?” 
she yelled as he finally staggered in. 
“I’m sorry, honey,” replied the poor fellow. “I ran 
out of money.” 
X-L Nipples 
Which reminds us of the sign reported to be along 
one of the highways leading South, which reads 
Keep Florida Green. Bring Money. 
X-L Couplings 
Another time-saver by Wheeling which you will 
appreciate these busy days is “X-L” Reducing Nip- ; i 
ples. They eliminate the need for a reducer ot . 
bushing, make a neater appearing job, and are avail 
able at your jobbers. (If ~ doesn’t have them, write THE ONLY FAUCET AERATOR 
us.! 


XL Nipples | ONE INTERNAL PART! 
A friend of ours has a parakeet which amuses’ | WITH . 


visitors with this simple pronouncement: “I can talk. | GOODRIE U.S. PAT. 2,761,662 AND PATS. PEND. 

aehalaiiedl ita X-L Couplings This difference is the reason why America’s top faucet 
A producer who needed a cat to play a necessary manufacturers insist on Bubble-Stream! Its exclusive, 

part in his next play looked all over for a suitable patented construction eliminates complaints. No jumble 

animal and finally found one at a cat show. He dis- of complicated parts and screens — nothing to stop the 

cussed terms with her owner about renting her for softest, smoothest water flow you've ever seen! Remember 


the play’s run and arranged for an audition to see this: When you sell a Bubble-Stream equipped faucet 
how the animal would perform. The producer had ’ 


scarcely seated himself on the stage when the cat you've got “built-in” assurance of a satisfied customer in 
. : > ” wery j ; . ! 
jumped onto his lap, purring contentedly. every installation! 

“T’ve known actresses to act this way to get a 
part,” smiled the producer. “but I thought a cat 
would be a little more subtle.” 


XL. Nipples — |] CASH IN ON THE BIG HOME 
Sez She: “I'll never marry a man who snores.” MODERNIZATION TREND! 
Sez Her: “Be careful how you find out.” .. . 7 
Sez Us: Always remember There’s a Bubble-Stream 
X-L Products 





aerator for every faucet, 
old or new. Available in colorful 


4 self-selling ‘‘Bubble-Pak” display 
Every Size and Type PIPE cards, or individually boxed, 6 or 12 


COUPLING From One Source |B per carton. 


WHEELING MACHINE Biubhlo-Cteam Pe 


WHEELING, WEST VIRGINIA 
FACTORY PHONE: WOODSDALE 3296 








Mfrs. of AERATING DEVICES 
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(Continued from bottom of page 210) 
formly designed work units, any number of which 
may be installed, depending on size and price limi- 
tations. 

He talked of a unit that keeps packaged foods 
frozen until, by a pre-selected timer, any four are 
automatically moved from the freezer to one of 
four ovens, where each is cooked. The meal is 
ready to eat at the time previously selected. 

Another unit is a completely new combination 
of functions. It is the serving buffet, bar and com- 
bination dish storage cabinet and dishwasher. 
Here dishes are taken from their cabinet, used 
and returned, still soiled, to the same storage spot. 
In a few minutes they are washed and ready for 
use again. The same unit contains dispensers for 
ice water, orange juice or any beverage. 


wIn describing the Laundro-closet, Kline men- 
tioned the growth in popularity of washable fab- 
rics. Already available, he said, are suits that can 
be washed, dried and worn again without pressing. 

The Laundro-closet takes advantage of these 
new fabrics. It is a pre-packaged unit in which 
the soiled clothing is hung on a hanger and carried 
on moving tracks through washing, rinsing and 
drying chambers. Then the clothing travels to a 
conventional hanging closet, ready for wear. 

He also talked of sinks that clean themselves 
with a swirling water action; refrigerated drawers 
in each of the units where they are needed, instead 


Industry appointments scheduled to appear 
on this page now begin on page 218. 


of a single central refrigerator; catalytic smoke re- 
movers over cooking surfaces; sitdown sinks with 
knee controls for water volume and temperature; 
lighting without conventional fixtures by means 
of electro-luminescent wall and ceiling panels and 
refrigeration without motors or compressors. 

The new type of refrigeration, he explained, is 
achieved through a new application of a principle 
of physics known as the Peltier Effect. 

“If you weld together two wires of different 
metals,” Kline said, “and pass an electric current 
through them, the junction will become hot when 
the current flows in one direction. But it will be- 
come cold when the current flows in the opposite 
direction. Multiply this effect sufficiently and you 
have refrigeration without any motor or com- 
pressor. This is especially advantageous in devel- 
oping refrigerated drawers.” 


s Kline concluded, “It is not the objective of 
kitchen planning to develop a robot housekeeper 
that leaves the occupants of a home with nothing 
to do. Rather it is pointed toward making life 
richer and fuller and more rewarding for our- 
selves and our children. We may be dreamers— 
but we aim to be practical dreamers.” END 








are your profits in hot water? 


then investigate BRADFORD | 


No fancy promotions, no free soap offers, 
no trips to Timbucktu. Just quality 
products designed for service, dependability, 
economy and beauty. 
Your profit picture is crystal clear 
when you sell Bradford, the most 
complete line of gas and electric 
water heaters— glass-lined 
or galvanized; round 
or table top. 


AND THIS BIG +... 
the new Bradford gas 
and electric clothes 
dryer — America's only 
dryer sold exclusively 
through the plumbing 
trade. 





AGJeNNsyivania RANGE BOILER co. 


24TH & ELLSWORTH STREETS . PHILADELPHIA 46, PA. 


Since 1881 America’s Foremost Water Heater Manufacturer 


To solve their sales and profit problems, 
industry leaders tell... 


How They Plan to Take Part in the 


How THE PLUMBING and heating industry plans 
to take part in the Big Push remodeling campaign 
(page 82) is evident from the scores of communi- 
cations received by DE following the publication 
of its May Big Push issue. 

Typical of the comments received from manu- 
facturers is this one from O. A. Kroos, executive 
vice president of the Kohler Co., Kohler, Wis.: 
“We complirsent you on your modernization 
program and expect it will result in increased 
business for the industry. We want to assist you 
in the promulgation of this program and will con- 
tribute a three-piece bathroom set as a prize in 
your Big Push Remodeling Sales Contest.” 


See What Remodeling Did for Them 


The importance of remodeling promotions to a 
well-balanced and profitable business is under- 
scored in the following statement from Arch 
DeLancey, sales manager of the T. D. Gustafson 
Co., the highly successful Minneapolis contract- 
ing firm operated by Roy and Walt Gustafson. 
DeLancey says: “Since the time of your Bay City 
Story (November, 1952) we have been concen- 
trating on remodeling and patterning our opera- 
tion on the many suggestions offered by Domestic 
ENGINEERING. 

“You will be interested to know that our re- 
modeling business has been increasing each year. 
We have experienced a drop in our new house 
plumbing and heating; however, remodeling has 
more than taken care of this with a much more 
satisfactory profit picture. 

“At this time we are building new displays in 
our showroom. When finished, we will have three 
complete kitchens and four bathrooms. As a re- 
sult of this, and our step-up in merchandising, 
we expect to show further increases in volume 
and profit. 


He Thinks Everyone Can Win 


“We have already entered your Big Push con- 
test. There is no doubt that everyone who enters 
and follows through will be a winner. Not neces- 
sarily in prizes, but certainly in increased volume 
and profit.” 

This is the opinion of one contractor who has 
seen his own Big Push in remodeling offset the 
decline in new construction work. 

What do other leaders in the contracting branch 


214 


of our industry have to say about the Big Push 
remodeling campaign? 

Lloyd B. Gruman, secretary of the Mechan- 
ical Contractors Assn. (New York City) and a 
leader in the All-Industry Modernization Com- 
mittee’s program, said: “In publishing the Big 
Push remodeling issue in celebration of May as 
Plumbing-Heating-Cooling Month, Domestic En- 
GINEERING has rendered a distinguished service 
to the entire industry. 

“Between the covers of this special issue con- 
tractors will find graphically presented all the 
aids which have been developed to assist them in 
increasing their volume of remodeling work—and 
profits—in 1957. 

“The impact of this special issue will be felt 
throughout the country in promoting greater re- 
modeling sales, and we congratulate your publi- 
cation on a truly outstanding promotional job.” 

Douglas W. Bell, of Denver, who is also a 
director of the Mechanical Contractors Assn. and 
a member of the All-Industry Modernization 
Committee, wrote: “Your Big Push campaign is 
destined to awaken contractors who have been 
ignoring remodeling work in the past to its value 
as a source of sales and profits. It will stimulate 


- other contractors into a super effort for modern- 


ization work.” 


It Will Offset the Dip in New Work 


Joseph H. Spitzley, Detroit contractor and 
president of the MCA, said: “The Big Push cam- 
paign should stimulate and encourage contractors 
who have seen the recent fall off in new home 
construction to go into the profitable remodeling 
business. I feel that your sales aids are of particu- 
lar value.” 

A past chairman of the merchandising commit- 
tee of the Plumbing Contractors Assn. of Chicago, 
George Groote, said: “Just a few lines to con- 
gratulate you on your method of campaigning for 
Plumbing-Heating-Cooling Month. I think you 
are doing a wonderful job in making the con- 
tractor more remodeling conscious. 

“We are putting forth every effort to show the 
prospective customer what can be done to mod- 
ernize his home. We have done an extensive 
amount of direct-mail advertising which is very 
profitable. 

“Keep up the good work, and may it be a more 
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® See, also, page 82 


Big Push for Bigger Business... 


profitable 1957 for all of us in this industry.” 

Along with his entry blank for the Big Push 
Remodeling Contest, Shelby Adams of Provo, 
Utah, sent this comment: “Three years ago we 
started our company with an old truck, a few 
tools and a license. Today we are working five 
men and four trucks. 

“T feel that if I am going to further enlarge my 
business it will have to be through the remodeling 
market. 

“At the present time I am trying to get lined 
up with the proper subcontractors so that we will 
be able to offer a package remodeling contract. 
Thanks to my reading of DE I have received 
many splendid ideas as to the necessary require- 
ments for offering a complete remodeling service. 

“IT would also appreciate a selection of the 
selling aids offered in your May issue.” 


Information, Fact and Good Reading 


A long time subscriber to Domestic ENGINEER- 
inc, John P. McTommey of Roslindale, Mass., 
had this to say: “I think your May (Big Push) 
issue is one of the best you have ever edited. I 
have been a subscriber for many years, and I 
think I should know. 

“Through the years Domestic ENGINEERING has 
given me a great amount of information, fact and 
good reading. May you continue in your good 
work for many years to come.” 

Melvin F. Weiss, a contractor in Brodheads- 
ville, Pa., said: “I have noticed your continued 
emphasis on the remodeling field. Knowing from 
past experience that I can go along with you 
people, I want to be listed as a participant in the 
Big Push remodeling campaign. 

“Please send me a copy of your last August 
issue, “The Book of Remodeling”, for which I 
enclose $1.00, and a selection of the free selling 
aids shown on pages 117-122 in your May issue. 
I would also like to have four additional copies 
at 20 cents each of the Better Your Living poster 
shown on page 118.” (Editor’s note: Single copies 
of this and the other posters illustrated in May 
are available to subscribers without charge.) 


What the Wholesalers Are Saying 


Many of the wholesalers who commented on 
the Big Push campaign see it as the answer to 
major selling problems in the industry today. 
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Eugene L. Hannon, general manager of The 
Acme Plumbing Supply Co., Dayton, O., and 
chairman of the Central Supply Assn.’s merchan- 
dising committee, ordered a dozen extra copies of 
the May Big Push issue. “I plan to use them as 
texts,” Hannon said, “not only for my salesmen, 
but also for my customers.” 


See Strong Appeal for Contractors 

Peter T. Keenan, Los Angeles wholesaler and 
president of the Wholesale Plumbing Institute of 
Southern California, said: “Your May issue is a 
thing of beauty and reflects the many hours of 
thought and effort put in by your staff. 

“The Big Push campaign should have a terrific 
appeal to all plumbing and heating contractors 
and should arouse in them a desire to actively 
participate in the remodeling campaign. The con- 
test you are running will produce the added in- 
centive needed to stimulate interest. 

“The industry is indeed fortunate to have an 
organization such as DE intelligently behind a 
campaign to improve our thinking in matters of 
merchandising, and we are most grateful.” 

E. L. Pugh, secretary-treasurer of the Southern 
Wholesalers Assn., Atlanta, Ga., called the Big 
Push remodeling issue “a very fine job” and 
explained what members of his association are 
doing to help increase the remodeling activity of 
their customers. 


A Talent for Solving Problems 


The extensive coverage of National Water Sys- 
tems Month in the May issue and the part that 
water systems will play in the industry’s Big 
Push campaign brought this comment from John 
Hosford, Chicago, executive secretary of the 
National Assn. of Domestic and Farm Pump 
Manufacturers: “The scope of your Big Push 
campaign and the practical assistance which you 
are making available to contractors certainly 
show a very great consideration and understand- 
ing of the contractors’ merchandising problems 
and an equally great talent for solving many of 
those problems.” 

The chairman of the general planning commit- 
tee of the pump association, Fred B. Hout, 
underscored Hosford’s remarks when he said: 
“Your Big Push campaign is certainly timely, for 

(Please turn to top of page 217) 





Aerofin makes ex- 

tended heat surface 
exclusively — not as a by- 

product, not as a side-line. Sold 
only by manufacturers of fan-system 
apparatus. List on request. 


HEAT EXCHANGERS 


ASK THE 
AEROFIN MAN 


Specify Aerofin and you specify 
high efhiciency, long service life and 
low maintenance and service costs. 


Take advantage of Aerofin’s un- 
equalled experience, production fa- 
cilities, and materials-testing and 
design research — of Aerofin’s com- 
plete engineering service at the 
plant and in the field. 





AEROFIN Sesmeuameess 


101 Greenway Ave., Syracuse 3, N. Y. 


GAS-FIRED 


Incinerators . x= 


¢ MEETS BIG DEMAND 
e EASY TO INSTALL 
e CLEAN-QUICK-SAFE 


A natural, profitable addition to your 
present lines. Easy to sell—easy to 
install! Simply hook up and connect 
to flue right inside the home. Finest 
design and sturdy construction. 
Automatic timing controls. Full two 
bushel capacity. Cast iron grates. 
Beautiful finish. 


' Bastian-Morley Co., In 
LaPorte, Indiana 
Please rush me complete Basmor Incinerator Information. 
! Name_ = a 

; Address__ 


— 


BASTIAN-MORLEY (CO., INC. 


LA PORTE, INDIANA * BRANCH PLANT: PITTSBURG, TEXAS 


Se 


ly 
SJ) 


our new face 


eeeeese 
one more step in maintaining 
our policy of the finest in 
everything 


Central downtown location 
in CLEVELAND 
5 Exciting Restaurants and 
Bars 
1000 Rooms with Bath, Radio, 
T.V. available 
Hotel operated Garage attached 
Excellent facilities for Con- 
ventions and special Events 


Room rates from $6 


ROBERT P. JOYCE 
General Manager 


Hollenden 


AN INTERNATIONAL HC 


Cleveland's Most Interesting Hotel 
Vv I ! treet 


Phone MAin 11-4700 
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The Big Push for Bigger Business 
(Continued from bottom of page 215) 

the year 1957 is one that offers real potential for 

plumbing and heating contractors everywhere 

who penetrate deeply into this tremendous re- 

modeling market. 

“And DE is the logical medium through which 
a promotional activity of this type should be 
launched, particularly as the result of the facts 
gathered in your remodeling market study in 
Bay City, Mich., several years back (Nov., 1952). 

“T want to compliment you on the excellent 
treatment of National Water Systems Month in 
your May issue. That effort will certainly prove 
helpful to our entire industry. 

“Incidentally, we would like to contribute a 
prize to your Big Push Remodeling Sales Con- 
test, so we are sending you the enclosed photo 
and descriptive information on the Porta-Pump, 
our new self-priming centrifugal pump.” Hout is 
also vice president in charge of sales for Barnes 
Manufacturing Co., Mansfield, O. 

R. H. L. Becker, managing director of the Oil- 
Heat Institute of America, New York City, said: 
“You are doing a very fine job in behalf of the 
industry. The main problem now is to implement 
your program with sufficient action on the part 
of contractors and dealers. I am giving a copy of 
my letter to C. H. Burkhardt, national secretary 
of our Distribution Division, and perhaps he will 
have an idea how you can promote the Big Push 
to the 3200 dealers who belong to OHI.” 


Calls It a Guide and Sales Stimulant | 

“DomEsTIC ENGINEERING has done it again,” is 
the way Homer E. Robertson, executive vice 
president of the Cast Iron Soil Pipe Institute, 
Chicago, began his letter to DE. “This issue 
should be a wonderful guide and sales stimulant 
for any contractor who reads it.” 

E. Dennis Arwood of the Norman Boosey 
Manufacturing Co., Detroit, wrote: “You and 
your entire staff should be proud of this mile- 
stone of progress—the May Big Push issue. In 
fact, you must have a team of miracle men to 
have achieved so much in a single issue. 

“It is a fabulous copy of everything that should 
be done to impress the contractor with his oppor- 
tunities, as well as his responsibilities. 

“You have given everyone all the ammunition 
to really go out and do a job that, if put into 
practice, will amaze not only the building in- 
dustry but the entire business world. 

“If everyone in the industry would unselfishly 
render as much public service as you have there 
would be no limit to the raising of America’s 
comfort living standard.” 

Additional comments from industry leaders on 
the Big Push campaign will be presented in the 


July issue of Domestic Engineering. END 
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let's talk DOLLARS 
and SENSE eee 


Regardless of what oil heat unit or units you 
now sell, you must be making money, or else 
you'd be out of business. True, but on the other 
hand, you may be losing money on service 
calls, dissatisfied customers or you may be los- 
ing out on sales. 


Now, doesn’t it make SENSE that you are bound 
to make more DOLLARS when you sell Amer- 
ica’s Finest Oil Heat Unit, one that will give 
your customers more for their money in fuel 
economy, comfort and convenience than they 
have ever known before, regardless of what 
heating system they now have? 


Don’t wait—get started now selling 


THE BETHLEHEM 


DYNATHERM 


Completely 
Automatic! 


*& FUEL SAVINGS OF MORE THAN 40% are COM- 
MON—one reason why it pays for itself in 5 
years! 

%& COMES COMPLETELY ASSEMBLED AND TESTED 
AT THE FACTORY—thereby reducing installation 
cost, and assuring dependable, uninterrupted ser- 
vice! 


* ALL THE DOMESTIC HOT WATER YOUR CUS- 
TOMERS NEED—the year ‘round, at the lowest 
possible cost! 


* BACKED BY A 100-YEAR-OLD FIRM! 


Wire or write immediately for 
full information. 


BETHLEHEM FOUNDRY 
& MACHINE COMPANY 


BETHLEHEM, PENNSYLVANIA 














BUILD STORE 
TRAFFIC! f 


with 


MASS 


MAILING 
of this 


Every Home Owner will want this NEW DIGEST 
SIZE CATALOG that clearly illustrates, describes 


and prices thousands of PLUMBING, HEATING, 
KITCHEN and REPAIR PART items! 


IT'S READY NOW . for mass mailing that builds profit- 
able sales and repe at orders. EXTRA! “Fix-It” Hints also 
build customer goodwill . . . reap more sales! No costly 
artwork or engravings to buy—just tell us what imprint 
you want. 


WRITE TODAY ON YOUR LETTER- 
HEAD for complete information, 
prices, and a FREE SAMPLE CAT- 
ALOG. Ask about the exclusive 
franchise in your area. 


| 809 Federal St. + Pittsburgh 12, Pa. — 


EYSTONE 


Plumbing Sales lo 








HANDYLECTRIC SNAKENTAINER... 
Designed with PROFITABLE 
Sewer & Drain Cleaning in mind! 











| 
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COMPACT, TIME-TESTED, 
SMALL LINE SPECIALIST! 


A popular money-making tool for 1%” to 3” 
waste and water lines. AC/DC Universal Motor 
with Reverse Switch; Jacobs chuck; doubles as 
a drill. Check the details now . . . see how your 
poten job problems turn into profits oo + ae, 
safely, easily. Of course, it’s built by the leader! 


The Snake that makes the difference —> 
REDUCED BREAKAGE—LONG LIFE 


Patented Flexicore Wiropecenter Snakes, 
in all sizes, are made exclusively by 


GENERAL WIRE SPRING COMPANY 
906 $. SARAH STREET * PITTSBURGH 3, PA. 
Write today for details on our full line! 











Names in the News 


(For additional “Names in the News,” see page 60) 


Airtherm Mfg. Co., St. Louis—Appointed repre- 
sentatives are Landes, Zachary & Peterson, Denver, 
Colo.; R. C. Schneider Co., Wauwatosa, Wis.; Tri- 
State Equipment Co., Preakness, N. J., and Stelling- 
worth & Feely, Grand Rapids, Mich. 


Anchor Div., Stratton & Terstegge Co., New Al- 
bany, Ind.—Edwin L. Fackler appointed sales man- 
ager. 


Bastian-Morley Co., Inc., La Porte, Ind.—C. F. 
Carney named assistant sales manager. 


Carrier Corp., Syracuse, N. ¥Y.—George T. Long 
named director of marketing for the unitary equip- 
ment division and William A. Lake promoted to 
division sales manager. John M. Bickel has retired 
as vice president and general sales manager of the 
division. Appointed representatives for unit heaters 
are Norman S. Wright and Co., Phoenix, Ariz., and 
McMillan Equipment Ce., Houston, Tex. 


The Cleveland Brass Mfg. Co., Cleveland—William 
B. Gray appointed representative in eastern Pennsyl- 
vania, Delaware and Maryland. 


Cutler Metal Products Co., Camden, N. J.—Glenn 
W. Hough, Pittsburgh, appointed representative for 
the plumbing products division in western Pennsyl- 
vania, West Virginia and eastern Ohio. 


Dunham-Bush, Inc., West Hartford, Conn.—Ap- 
pointed sales engineers are Edward Albin in St. 
Louis; M. J. Phillipson in British Columbia and 
southwestern Canada, and Edward C. Blood in Kan- 
sas and southwestern Missouri. 


Eckhart Mfg. Co., Inc., Union, N. J.— Named repre- 
sentatives are E. M Fondersmith & Associates, St. 
Petersburg, in Florida, and Sam Miranda, New York 
City, in Bronx county, N. Y. 


Eljer Div. of The Murray Corp. of America, Pitts- 
burgh—R. H. Massey appointed West Virginia district 
manager. Frank E. Johnson named representative 
in southern California. 

Additional industry appointments made during May 
will be listed in the next issue. 


P-H-C Month: Success or Bust? 


(Continued from bottom of page 81) 

of this is the fine work of the All-Industry Mod- 
ernization Committee, which made sales aids 
available and sponsored the April Rallies for 
May. The work of the Plumbing and Heating 
Industries Bureau in supplying P-H-C Month 
material to some 75 newspapers throughout the 
country is another noteworthy contribution. 

On the local level, in hundreds of cities con- 

(Please turn to top of page 220) 
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TRADE MAR 


for KAM Tankless Heaters, he knows you want 
GAM cast IRON 


the best. 
ep KLESS HEATERS 


This is the KAM Finned Tubing, 
Cast fron External Shell, Tank- 


less Heater. Has large water 


HEATING CONTRACTORS 
Yes, KAM has been the by-word for quality tank- 
less water heaters for over a half century. And 
rightly so, for KAM Products have earned the 
coveted reputation of holding up to the fine 
standard of long-lasting efficiency and depend- 
ability. That is why, when you ask your jobber 


capacity. All Copper & Brass 


All Copper (insutateo) Tankless 
Water Heaters 


* Fiber glass insulation © Installed either vertical 
or horizontal © Does not have to be completely re 
moved in hard water areas © Removable copper coil 
unit permits re-use of shell or coils © Air vent PRE- 
VENTS heater from becoming air bound ® Pretested to withstand 150 Ibs 
ACTUAL working pressure. © All joints, coil tubing, copper shell, seams and 
bronze flange are SIL-FOS brazed to BRONZE fittings to insure permanent air 
tight water-tight union. Life-time GUARANTEE on all KAM workmanship 
Write for full catalog. 


Waterways. Compact construc- 
tion. Tubing rigidly supported. 
Removable coil. All joints Sil- 
Fos brazed. Made in sizes 


St f ouac +g 
<r 


lanl 


from 1 to 60 families. 


KAYE WATER HEATER MFG. CO. INC. 


237-219 ALABAMA AVE... 





DOMESTIC ENGINEERING 


LIBRARY of BOOKS 


p raclical books 
for 


P ractical answers 
To Your Everyday 
Business Problems 


GET YOUR COPY 


SO RTE ’ 
This booklet is available to 


you... free of charge. It 

BOOKS ON describes books devoted to 
various plumbing, heating 

® and air conditioning subjects. 

Plumbing, Included are books on esti- 
mating, convector ratings, oil 

burners, duct design, radia- 


® . : . : 

a Se ee 

an aa, business ee 

Air Conditioning jcc? “Ciarees” cur: reques 
Book Department, 


DOMESTIC ENGINEERING » 1801 PRAIRIE AVE. © CHICAGO 16, ILL. 
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BROOKLYN 7. N. ¥. 


IMMEDIATE 
DELIVERY 
ON 
YOUR 
REMODELING 
REQUIREMENTS 


OF QUALITY 
CAST BRASS 
PRODUCTS 


Write PLUMBING « LAWN IRRIGATION 


REFRIGERATION « AIR-CONDITIONING 
yy SPECIALTIES 


ALUM-BRASS FOUNDRY & MFG. INC. 


1518 N. SPRING STREET + LOS ANGELES 12, CALIFORNIA + CA 51378 
REPRESENTATIVES 


CHICAGO 40, ILLINOIS, UPtown 68-6262 PHOENIX, ARIZONA, CR. 4-8205 
Peter Dicogotch & Ass't J. S. Myers 
4611 N. Ravenswood Ave. 505 West Georgia 

SAN PRANCISCO 23, CAL., WEst 1-8820 SEATTLE, WASH., Gladstone 7105 

Harry Hartman Williom C. Knopp, Knapp & Co. 
2761 Divisadero St. 306 No. 133rd 
FORT WORTH 1, TEXAS, EDison 5-3198 JACKSONVILLE, FLA., EXbrook 68-7334 
Rich Associates P.O. Box 1385 Merrell P. Poole P.O. Box 61 
SALT LAKE CITY, UTAH, El, 5-0286 
Fieyd E. Duncan, Intermountain Soles Se. Salt Lake Branch, P.O. Box 223 











LOWEST-PRICED QUALITY BASEBOARD 
PER SQUARE FOOT OF RADIATION! 


PANEL LINE 


HANDSOMELY STYLED . . . QUALITY ENGINEERED 


COPPER BASEBOARD RADIATION 


FREE STANDING OR RECESSED 


SINGLE TIER OR DOUBLE TIER 
(See ratings below) > (Ratings below X 1.40 


Copper Tube Aluminum Fin 
\ 


Gace Cover —— 


\ 
Fin Tube Hanger 


APPROVED |-B-R HOT WATER RATINGS 


Av. Water Temp 160 170 180 190 200 210 220 Gals. per hr 
BTU/Hr/Lin. Ft 480 530 590 640 700 750 800 1 
BTU/Hr/Lin. Ft 510 560 630 690 750 800 860 5 


om) pp ® 
Hot f rly Doty FIN TUBE 
NEW MONEY-SAVING 680 BTU/SHR/sLIN. FT. 
DEVELOPMENT at 180 WATER TEMP. 


MAKERS OF SQUARE-LINE 
RADIATION & CONVECTORS 


THE 
Hoff MANUFACTURING CO. 
BETHANY, CONN. MEMBER I-B-R 


WRITE FOR LITERATURE AND INSTALLATION DATA 


@ The name to remember for 
QUALITY and VALUE in Forced 
Water Heating and Cooling 


@ The Line you can promote 
at full profit 


PENN BOILERS 


Package units complete with 

burner and all controls. Factory 
wired, assembled and ready to 

operate. Oil and gas fired. 


PENN OIL BURNERS 


Famous for clean, silent 
operation with minimum 
maintenance. 


Originators of the famous PENN 
Air-rad . . . for year-round forced 
water heating and cooling 





See your wholesaler . 


PENN BOILER AND BURNER 
MFG. CORP. 


LANCASTER, PERNSYL VARIA 





. or write direct for literature 


(Continued from bottom of page 218) 
tractors and wholesalers joined forces to make 
their areas P-H-C conscious. And hundreds of 
contractors carried on enthusiastic P-H-C Month 
promotions of their own. 

On this last point, Domestic ENGINEERING can 
speak with particular authority because of the 
overwhelming and heartening response to its 
pledge campaign to support P-H-C Month. 

No, it’s not too soon to tell that P-H-C Month 
was a big success. Not only because so many in- 
dustry members actively participated in its pro- 
motion but also because they’re taking the atti- 
tude—the right one—that P-H-C Month is just the 
first step in the industry’s year-long, long-range 
remodeling promotion. Domestic ENGINEERING 
can speak with authority on this viewpoint too— 
because of the large-scale immediate contractor 
response to its Big Push Remodeling Sales Con- 
test. 

In its July issue, DE will carry a rundown on 
P-H-C Month promotions across the country as 
well as report on what the industry plans to do 
to carry on the Big Push the rest of °57. END 


CSA Convention Report 


(Continued from center of page 161) 

outlines the contractor’s problems and the second 
part is devoted to training the wholesaler and his 
salesmen in practical ways to communicate this 
information to the contractor. The first DDI 
course was held May 20-June 1 at the Hotel 
Moraine, Highland Park, Ill. 

Before he introduced William A. Landers, pres- 
ident of the National Assn. of Plumbing Contrac- 


tors, Fitzpatrick read a resolution passed unani- 
mously by CSA members commending the NAPC 
for “its leadership in forming and developing the 
All-Industry Plumbing and Heating Moderniza- 
tion program.” In the resolution, the CSA stated 
that it “will continue to offer its full support in 
the furtherance and expansion” of the moderni- 


zation program. 

In accepting the commendation Landers con- 
gratulated the CSA on its DDI program. He 
pointed out that “The National Assn. of Plumb- 
ing Contractors, as an organization, likes the new 
Dealer Development Institute. The contractors 
of this industry overwhelmingly go for this kind 
of wholesaler activity. 

“However,” he said, “efforts to strengthen and 
develop the retailing skills of contractors will be 
less effective unless wholesalers also concentrate 
on solutions to two old problems: 1) financing 
incompetent contractors threugh unsound, dis- 
criminatory credit and 2) assuming the design and 
engineering functions which properly should be 
performed by contractors.” 

Landers said that, speaking as an individual, he 
felt wholesalers should not deny temporary spe- 
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cial credit treatment to the promising newcomers 
in the industry, nor deny them design and engi- 
neering help. 

“The wholesaler’s aim should be to get that 
junior industry member on a sound credit basis 
as soon as it is humanly possible. Also his aim 
should be to help this contractor get the business 
management and engineering knowledge he needs 
to do his own work. 

“The rub comes when loose credit policies and 
the practice of figuring and pricing jobs for a con- 
tractor keep the chronic incompetent in business,” 
Landers continued. “Such policies keep the in- 
competents in competition with those contractors 
who do not use these crutches, but who help pay 
the incompetent’s way in the form of higher prices 
paid to the wholesaler.” 

Landers concluded with a plea for a continued 
and broadened all-industry approach, bringing in 
manufacturers as well as wholesalers and con- 
tractors. “We must find a way to unite all three 
branches to achieve a big industry attack on our 
common problems. In May (Plumbing-Heating- 
Cooling Month), we are seeing an example of a 
start toward such an approach. This approach 
must be continued and broadened,” he stressed. 

The importance of wholesalers and contractors 
aggressively promoting remodeling as a means of 
compensating for the decline in housing starts was 
further emphasized in a speech by Norman 
Strunk, executive vice president of the United 
States Savings and Loan League, Chicago. 

In his speech, Strunk pointed out that new 
family formations—which he termed the “hard 
core of demand for new housing’”—have declined 
by about 45 percent in the last eight years, from 
1.5 million a year in the 1947-50 period to 840,000 
a year currently. 

In addition, he said, the post-war housing 


(Please turn to top of page 222) 














“Well, well! What a coincidence. Just last week 
| walked in on your wife.” 
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when you need a tool 
a you need it 


. NOW! 


> Right now! That's why you 
need an easily portable tool 
supply essential tools at 
your fingertips. And that’s 


what you get with the new 
BUNNY TOOL TRAY. It’s 
small enough to go places 


NAY Tag) TRay 


See your jobber 
or write to... 


? BUNNY PRODUCTS 


235 N. FAIR OAKS - PASADENA, CALIF. 


Impartial advice 


eseeeeeeeeeee e@eeeeeeevee 


eeeeeeeeeeeeeee 


5 reasons why 
Sarco can give it 


Je 


T thermodynamic T PAYS to remember that 


Sarco’s recommendations 
are not influenced by a limited 
range of steam traps...for 
Sarco, and only Sarco, makes 


2 thermostatic all 5 different types. 


Undivided responsibility 
for all your steam traps is an- 
other advantage offered only 
by Sarco...the only maker of 
all 5 DIFFERENT steam traps... 
not merely variations of one 
type. 

Write for the 5 steam trap 
bulletins to Sarco Company, 
Inc., Empire State Bldg., New 
York 1, N. Y. 


SARCO 


3 Float-Thermostatic 


4 Camilift Bucket 


5 tiquid Expansion 





(Continued from center of page 221) 
shortage has been filled so that today “it’s hard 
to find any city in this country that still has a 
housing shortage.” 

Members of the CSA were brought up to date 
on the trade practice rules in a report by W. A. 
Reichle, temporary chairman of the national trade 
practice rules committee. Reichle said a list of 29 
wholesalers from across the country has been sub- 
mitted to the Federal Trade Commission as sug- 


gested members of the industry’s trade practice 
EASY TO 


SET UP + SELF-LEVELING rules committee. “Once the FTC approves the 
LEGS a 
} names we can begin our detail work,” said 
dl ONE PIECE 


TINICUM . ) 7 NO WELDS Reichle. 
of In other convention business, John M. McDon- 


ald, Jr., executive vice president of A. Y. Mc- 
Presents THEIR STURDY, MODERN, STREAMLINED Donald Mfg. Co., 


Dubuque, Ia., was elected 
S Uy p F R D : L X FE ST A N D S second vice president to succeed R. L. Leaf, de- 
U ceased. Other CSA officers are William A. Fitz- 
For all types porcelain and cement laundry trays. Attractively finished patrick, M. J. Gibbons Supply Co., Dayton, O., 
. >6 ; > : ¥ ) 7 J. 4 =) y Mi uw ft ‘oo ’ ‘ 
sian ie in lustrous aluminum to beautify modern president, Gc rdon J Andrew, W. T. Andrew Co., 
PRODUCTS laundry or utility room. Only eight nuts Detroit, first vice president; Paul Aronhalt, Tope- 
Pert ted He P re ~ , tlar ( . by slie< ¢ "es 
Seeanes Baneer and bolts cut set up time in half ka Supply & Boiler Co., Inc., Topeka, Kan., treas- 
Angle iron Laundry Shipped complete in individual sealed urer; and H. B. Holihan, Missouri Water & Steam 
Tray Stands, Soil Pipe - 
cartons Supply Co., St. Joseph, Mo., honorary president 
SEND FOR CATALOG PRICE SHEET James H. Peery is secretary and Durward Humes 


TINICUM METAL COMPANY, INC. 
8442 Tinicum Ave-, Philadelphia 42, Pa. Plastic Pipe Panel Heating 


(Continued from center of page 116) 





is assistant secretary. END 


truded a new material that should be available 
commercially by early fall. This new material 
will be much better as far as temperature and 





impact are concerned. We can say at this time 
that the new pipe will take temperatures as high 
as 220F under relatively high pressures. We are 
certain that for once and for all we will have 
MANUFACTURERS OF eliminated the worry about high temperatures 
affecting plastic pipe on radiant heating jobs.” 


BOILER TUBE Winick also stated that the firm has a planned 


program for furthering the application of plastic 


S C R A p f R § pipe for radiant heating. The program is built 


around a handbook covering installation pro- 
& BRUSHES cedures that is now being prepared, as well as 
photographic slides and motion pictures. These 
materials will be used to do an educational 


TUBE BLOWERS merchandising job with selected distributors. 
PACKING TOOLS “We sincerely believe that with the medest 


approach we have taken and the prespects offered 
] | rid Y | ~ 
WAIT MOTTO . Send for catal. Z selves a good position in radiant heating in the 


ABRAM BRUSH and discount sheet future,” Winick concludes. 


This, then, is the opinion of one manufacturer 
| on the plastic pipe question. 


A.W.CHESTERTON CO. Another viewpoint was offered by Gordon 


Meyer, sales manager of the pipe division of John- 


EVERETT 49, MASS. son Plastic Corp., Chagrin Falls, O. 


by our new material that we will earn for our- 


} Says Meyer: “We have read your article on 
(Please turn to top of page 224) 
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Specify and Install 


MID-STATES 


HARD RUBBER SEATS 


MODEL 901 FOR REGULAR BOWL 
MODEL 913 FOR ELONGATED BOWL 


° for LIFETIME Customer Satisfaction 
MID-STATES 900 SERIES (illustrated) 


@ Lustrous ebony finished hard rubber, nothing to 
crack, peel, split, stain or weor out. 


Satin-smooth contours and edges simplify clean- 
ing, assure sanitation. 


Fiat bottom seat, solid hard rubber throughout. 
All surfaces have high-gloss finish. 


Rubber covered no-check hinges with solid brass 
posts—all exposed surfaces matching hard rubber. 


Low cost, due to modern mass-production econo- 
mies. 


Companion to EVERNU—finest seat made 


Backed by research and knowhow of 25 years 
experience in toilet seat manufacture. 


Write for informction on the complete Mid-States line 





With Sfates Rubber Products, Thc. 


1230 RACE STREET PRINCETON, INDIANA 





IN ESTIMATING 
IN BUYING 
IN SELLING 
IN BILLING 


IN CHECKING 
INVOICES 


In making a practice of referring to the BRADFORD PRICE BOOK, 
you'll find quick, easy answers to your pricing problems. Be it a 
question either in plumbing, heating or sheet metal work, you'll find 
price data showing prevailing material costs . . . list, net and sug- 
gested selling prices. Contents: 450 pages divided into 24 sections. 
You'll find the BRADFORD PRICE BOOK a most valuable item 
of equipment in maintaining a successful and profitable business. 


Subscribers use this valuable book to 
make sure that they are being allowed 


the latest market discounts and prices. 


| WRITE FOR COMPLETE INFORMATION TODAY 


BRADFORD PRICE BOOK 





a QUINCY 69, MASSACHUSETTS , 
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WRITE FOR 





SINK FRAMES 


and 


VAN Gent 


STAINLESS STEEL 


SINK BOWLS 


ga “| 
The famous VanSeal Sink and Range Frame is now 
paired to perfection with its 
product 


“metal-color”’ 
VanSeal Stainless Steel Sink Bowls 


matching 


Distinctive oval shape, thin divider wall, sound 
deadening undercoating and beautiful “butler fin 
ish.” Made of heavy gauge chrome stainless steel 


Flowed to uniform thickness. Individually cartoned 


Send for Catalog-Department D-67 


VANTSET art ee 


2108 Jackson Avenue IHlinois 


Evansten 
Help yourself to FAST service 


from complete factory stocks 


of BRASS FITTINGS by 


AX INI 


Flare Fittings Hose Connectors 


Compression Pipe Fittings 


==] Fo" 


Tank Valves & Shutoffs 


Trailer Fittings 





NEW 
CATALOG 





Automotive 
Drain & Shutoff Cocks Accessories 
Needle Valves Special Fittings 


SPAN BRASS 
MANUFACTURING CO., INC. 


OTSEGO, 
MICHIGAN 





NOW’S THE TIME 
to Remodel Bathrooms 


Beautiful, Sparkling 
whit ous hina 


4S GUARANTEED QUALITY 


SENTRY Uilreous CHINA 


COMPETITIVELY PRICED FOR 
YOUR REPLACEMENT JOBS! 


The Belmont Closet Combination, 
shown here, together with other 
beautifully designed SENTRY closet 
combinations, are well worth speci- 
fying for those remodeling jobs— 
and profitable, too. These syphon 
action, wash-down, close-coupled 
units are engineered for depend- 
able long-lasting efficiency. See 
your wholesaler or write SENTRY 
for information concerning its high 
quality, business-building line of 
closet and lavatory fixtures 


NOW AVAILABLE 
In Gleaming White 

s AND CHOICE OF 
Agent Inquiries invited Decorator’s Colors! 


e vitre 


ombinat 


Manufacturers of Fine Vitreous China 
for Over Fifty Years 


FZ SENTRY SANITARY CORPORATION 
sft Mannington, W. Virginia 


-, 
——— 
=<, A 





FAMOUS 9TD 


duratub 


APPLIANCE-STYLED LAUNDRY TRAY * 


HANDIFLO \%. 


DOUBLE DRAIN > 


New beautiful pastel colors: green, yellow, 

pink, white... perfect match for other modern 

laundry equipment! 

duratub’s exclusive Handiflo double drain 
makes 2-hose automatic washers com- 
pletely automatic. Carries suds in and 
out of washer for re-use, handles waste 
water drainage. Hose connections per- 
manent, out of sight. Ideal with single- 
hose washers, too. 

duratub is easily installed, a high profit item 
it pays you to carry! 

Standard model 9TC duratub in white only... 

has all fine features of the deluxe 9TD except 

Handiflo double drain. 


duratub eee 


write for complete details 


Nationally Advertised 


E. i. MUSTEE AND SONS, Le 6911 Loroin Avenve * Cleveland, Ohio 


duratub, a registered trade mark; 
Handiflo*, a trade mark of E. L. Mustee and Sons, Inc, 
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plastic pipe for radiant heating with considerable 
interest. 
mend the use of polyethylene pipe for panel heat- 
ing. However, about three years ago we with- 
advised our 


At one time our company did recom- 


drew our recommendation and 
customers and salesmen to stop promoting the 
pipe for this application. 

“Last year there were several installations 
using our pipe that caused trouble. Upon in- 
vestigation it was learned that the cause was 
attributed to the hot water circulatory system 
backing up and approaching the boiling point, 
which caused the pipe to fail. Since we cannot 
control the safety factor in installations, we do not 
recommend or feel that polyethylene pipe should 
be used for this type of installation.” 


#E. S. Schreiber, manager of flexible pipe sales 
for Crescent Plastics, Inc., Evansville, Ind., writes: 

“While we do not recommend the use of our 
polyethylene pipe for radiant heating installations 
as such, we are aware that it has been used for 
this purpose on numerous occasions and has 
proven satisfactory. 

“In panel heating installations, pressure and 
temperature recommendations can be exceeded, 
thereby eliminating the safety factor built into 
the pipe. A successful installation of polyethylene 
pipe is, then, completely dependent on the en- 
gineering skill of the contractor and becomes a 
variable beyond the control of the manufacturer. 

“Additional field testing and research is being 
conducted that will enable our company to take 
a more specific stand in regard to this applica- 
tion,” Schreiber says. 

“Your factual reporting and presentation de- 
serve the sincere thanks of the plastic pipe in- 
dustry, as well as that of your readers and the 
users of this new pipe material,” he concludes. 


a Jack Tate, sales manager of Franklin Plastics, 
Inc., Franklin, Pa., also wrote DE to report his 
firm’s experience. 

He writes: “We recommend very highly the 
use of plastic pipe for radiant panel heating in 
homes or buildings where it is used in floor or 
ceiling installations. We do not recommend its 
use in wall panels whatsoever.” 

Tate goes on to cite his experience with many 
successful installations and believes that the 
market for plastic pipe in radiant heating is grow- 
ing each year and that by 1960 will have reached 
substantial proportions. 

“T would like to point out, however, that each 
job must be engineered very carefully and 
properly to provide for trouble-free performance,” 
Tate cautions. 

A letter from T. E. Wallis, general sales man- 
ager of Stokes Molded Products, Trenton, N.J., 
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says that he finds a difference of opinion among 
the firm’s engineers. He writes: 

“One of our engineers feels that plastic pipe 
for panel heating is entirely feasible. However, 
another engineer does not agree and points out 
that there is too much chance for overshooting 
the control temperature. 

“It is possible that polyvinyl chloride pipe 
would be applicable insofar as physical properties 
are concerned, but the cost factor might enter in. 
We will be interested in hearing more about this 
entire subject,” Wallis concludes. 

A steel pipe manufacturer that also produces 
polyethylene pipe offered the following comment: 

“Our people feel that polyethylene pipe, which 
is the type we make other than polyvinyl chloride, 
is not a good material for panel heating because 
of its relatively low resistance to high temperature 
conditions. We are aware of a number of success- 
ful installations where several plastic materials 
were installed to give comparative data. In 
general, however, we do not recommend polyethy- 
lene for radiant heating systems. 

“The new linear or low-pressure polyethylene 
with considerably higher heat distortion points TE L$ C 0 FITTI N G S D Vi § | 0 N 
and several times the tensile strength may change 
the picture in the next few years,” the steel 
manufacturer concludes. BQ at your favorite joser 


5420 REDFIELD STREET DALLAS 35, TEXAS 


DE-5 
#A California manufacturer, Amco Plastic Pipe 
Co. of San Leandro, writes: “We have supplied 
both flexible polyethylene and semi-rigid Kralastic solve them 
plastic pipe for radiant panel heating, but are not 


aggressively pursuing this market because of the SA t E LY 
guarantee factor. Too many people want the 


manufacturer to sign his life away even though ° 
hast with 
manufacturers of other products don’t. 
“Most engineers and architects will not stick 
their necks out because they can’t guarantee pDiamono 
either, so they stick to the book. 
“However, we believe plastic pipe is here to 


(Please turn to top of page 226) 3T UNIT 


Anyone... with any experi- 
ence at all in water treating 
equipment .. . will tell you 
most softeners will filter and 
es remove iron for a while... 
ey but not as a steady diet... . 
day after day, year after year 
DIAMOND NOW 
BUILDS AND GUARAN- 
TEES AN AUTOMATIC — 
to do juste that: Filter sus- 
pended matter; Remove Iron 
Rust and Iron in solution; 
and Soften Water. Tried and 
proved rugged softening ma- 
terial — exclusively designed 
motorized valve 
Fully guaranteed. 


Four sizes, eight capacities— 
COMPLETELY 
AUTOMATIC 


For complete information, 
Write... 











TUT TINTS 


are anal OSHKOSH FILTER & SOFTENER CO. 


“| believe I’ve located that drip in the bathroom that's . > Oshkosh, Wisconsin 
been annoying you, ma‘am.” 
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KEEP UP WITH 


“WHAT'S NEW” 


Crerleas 


GAS FIRED 


CONSOLES 








... today’s big news for 
the alert, profitminded dealer 
and distributor 


Here's the newest line expressly designed to provide greater warmth 
more comfort. The easiest of al] to clean inside and out Here's 
why: wide service door, entire lower back area fully open, top louver lifts 
out. Exclusive directional louvers direct the heat at ao angle into the 
room and away from the walls affording beter circulation 
cleaner walls Only Peerless has it 


There's greater economy greater heating efficiency in a Peerless because 
it's built by gas heating specialises with over 70 years of know-how 
These are only a few of the countless features that make Peerless che 


greatest heating value in today’s market thus, the means to satisfy 








customers means more net profi to you 


Write for literature 








[PEERLESS MANUFACTURING CORP. LOUISVILLE 10, KY. 





NEW BOILERS A eel 


rerorrryeray FAST. EFFICIENT 
for 
STEAM KEK revives 


and OLD BOILERS, REMOVING 
HOT SCALE, OIL, CORROSION 
WATER FROM ENTIRE 


SYSTEM. 
K & n IT& MADISON 


LABORATORY New Jersey 


FOR 
BIGGER 
PROFITS 


iil EQUIPMENT 


NT 


FAMOUS PRE-PAK TUBELESS ANDVERTICAL BASEBOARD WINTER AIR 
ASSEMBLED UNITS TUBE BOILERS RADIATION CONDITIONERS 


GENERAL REPUBLIC HEATING PRODUCTS CO. 
7420 STATE ROAD, PHILADELPHIA 36, PA, 


(Continued, from center of page 225) 
stay for radiant heating, water, oil, gas, chemical 
and for other applications. All industry should 
realize this and attempt to learn more about 
plastic pipe instead of treating it as something 
mysterious,’ says George Olson, district sales 
manager for Amco. ; 

“In our sphere of information,” Olson goes on, 
“there have been far more successful plastic pipe 
radiant heating jobs than unsuccessful. The un- 
successful installations in California have been 
written and talked about and referred to from 
coast to coast. You can hardly find a person in the 
industry who hasn’t heard of these. But if anyone 
will add up the successful jobs and compare them 
with unsuccessful installations, I believe he will 
be surprised by the results.” 


# Olson outlines three factors for a successful 
panel heating installation using plastic pipe: (1) 
Install only top quality plastic pipe. (2) Have a 
complete understanding of plastic pipe and its 
advantages as well as disadvantages. (3) Make 
a quality installation . .. no product is any better 
than the manner in which it is installed. 

Bryce Batzer of Plastiline, Inc., White Plains, 
N.Y., says: 

“From an engineering standpoint, there is no 
apparent reason why plastic pipe should not be 
used for radiant heating if it is made from top 
quality virgin material, extruded properly and 
used within temperature limitations of the ma- 
terial. As a supplier of pipe fittings for polyethy- 
lene pipe, we have fittings available that are more 
than adequate for this application. 

“We thought your article was very interesting 
and should bring the subject into the open and 
help avoid a lot of misunderstanding among po- 
tential users of plastic pipe.” 


# On the other hand, the Western Plastics Corp. 
of Hastings, Neb., takes an opposite viewpoint. 
A letter from Thomas Kreiner, vice president, 
points out that the firm is not promoting the use 
of plastic pipe for panel heating. 

“We do not believe that plastic pipe in its 
present stage of development is a sufficiently 
adequate product for this particular application. 
While we are aware of the potential volume, we 
intend to refrain from any market development 
until such time as we can offer a product that is 
substantially superior to that which is now avail- 
able to us. 

“We believe that some of the newer and experi- 
mental resins now being developed will even- 
tually offer a solution to the successful application 
of plastic pipe for radiant heating,’ Kreiner con- 
cludes. 

W. R. Hite, manager of sales promotion for 


(Please turn to top of page 229) 
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RELIEF VALVES 


PERFECTION 
Floor and Ceiling Plates 


THE BEATON & CADWELL MFG. CO. 


NEW BRITAIN, CONN. 


FLOAT CONTROL VALVES 


for water level control in small space 


For humidifying units, 
coolers, air washers 


pan fillers, air conditioners, 
Write for catalog on whole line! 


No. 51 


534” long, including copper float 21%’ 

x 1144” deep. Valve body has 4” lock- 

nuts for mounting in 9/16” hole; or 

screw right into tapped opening Pres 
WRITE FOR CATALOG 


sures to 85 Ibs.; capacity: % gal. per 
MAID-O’-MIST 4 
, inc. = 


minute at 50 Ibs 
3217 NORTH PULASKI ROAD 
CHICAGO 4I, ILLINOIS 


—_— 
SPECIALTIE 
> a 


HEATING 








Stops Leaks - Starts es 


— 
= 
For over 40 years ““X’’ Boiler Liquid has pro- 


duced profits and satisfied customers for plumbers 
who swear by this sure, fast, safe and permanent 





cure. With an “X” Liquid treatment your cus- 
tomers wilt never worry about leaks from Boilers 
Radiant Panels, Baseboard, Convector or conven 
tional Hot Water of Steam instaflations. 


Your wholesaler recommends the full “X’’ line 
including: —“X” Liquid, “Xx” Flush, “X’’ Rustoff 
‘xX Pipecut oil, “K"’ Pipejoin. 


“XK” Leboratories, Inc., 25 West 45th St., New York 36 
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/ give Expert Service 
and | use... 





The 





Corrects 
PULSATION 


Adaptable to any pressure atomizing burner 
Available for 4’’, 5’, and 6” blower tubes. Ad 
justable air shutters permit obtaining high effi 
ciency sunflower flame or efficient non-pulsating 
flame. 

Comes complete—easily installed 
A PROFIT MAKER 








“My Customers appreciate the DIFFERENCE!” 


For details, write to: 

Oil Heating Supplies Div. 
7-17 WILLOW STREET 
LYNN, MASSACHUSETTS 


BOSTON MACHINE 
WoORKS COMPANY 


TESTING DEVICES 
GUARANTEE 


GASLINES 


Test your gas line installations with a Beekman 
Gas Proving Pump and Beekman improved Mer 
cury Column to insure a leak-proof job. Quick, 
simple, and positive check against gas line leaks 


MUTUAL MANUFACTURING CO. 


Dependable Testing Devices 


45-16 162ND ST. FLUSHING 58, N. Y. 


LEAK- 
PROOF 





SP Nod TO 2 poet) SSA 


“WHOLESALERS 


cleaning up 





Fe: 


LE 





A 
4 


ce eget 
we" 


3 * S64 oar 
_—_, with the Right 
BRUSHES and SCRAPERS 
Stock Up Now! 


WORCESTER BRUSH AND 
SCRAPER C0. 


MASON. Wertarsis: 
BRUSH CO. 


SASS FERIA 38 AUSTIN ST. WORCESTER 1, 


Ji 457, ‘ 
ED LEP 


mm An 
. Adequate 
~ Supply 

- On Hand’ 


LEVELLED EEL 


7 


MASS. 


th Al! S| 
7 Ai 
ki \ 


‘sf 


“= 





All Tank Supplies 
Furnished with 
Lead Baicock Washer 


ran 


= 


Pee gtyo & ssaren Seetinn vies \ 


SW EA T- ON 


Flexible SUPPLIES 


SWEAT DIRECTLY ONTO 
COPPER TUBE ROUGH-IN 
No Nipples or Fittings Needed 


TANK SUPPLY 
LAVATORY SUPPLY 


Arbest sweat-in flexible supplies are designed to 
slip over and sweat directly on 49” or V2” copper 
tube rough eliminating the need for adapter 
fittings 
Test Disc furnished for water pressure test. All 
Arbest sweat-in supplies are furnished with solid 
fibre test disc, which when tightened down on 
compression fitting in place of compression gland, 
permits water pressure test. WRITE FOR FREE 
CATALOG TODAY! 


Gut-away of 
compression 
nut shows 
disc inserted 
for test 


€ (oe om 


Packed complete with deep flanges, 44” riser tubes 
length 12” to 36 


ARBEST | MANUFACTURING COMPANY 


3047-49 AMBER STREET . PHILADELPHIA 34, PA. 
FORMERLY THE G&H MANUFACTURING COMPANY 


SHERWOOD Ball Cocks 
Get You In! Here's How! 


Put on @ SHERWOOD Ball Cock REMODELING PUSH! Make 
Syphon model for top talking point. First, get in as an adviser, Then, sell the 
86-A. When you install it, you get a full low-down on other things the cus 
tomer needs. Sell them nething short of quality merchandise, such as the 
86-A,. and you heve of prestige 


it the 86-A Anti 


built yourself up a@ lasting piece 
ORDER FROM YOUR WHOLESALER TODAY 


Manufactured Oaly by 


SHERWOOD BRASS WORKS e 6331 £ 


SRTABLIENHER Leos 


Jetterson, Detroit 


PLUMBINGWARE 
BATH TUBS in all 3 sizes 
4’ 4y,' 5° 

highest quality only 


Our Motto “‘Make The 
Bath Tub Fit the Room” 


Chicago 10, Ill 


PLUMBINGWARE PROTECTS THE HEALTH OF THE NATION 


ON YOUR MARK 
GET SET for... 


Remodeling 


GENUINE BARNES 
PIPECUTTERS 


The GENUINE BARNES Pipe Cut- 
ter figures in strong with remodel- 

the modernizing of bath 
room, kitchen and utility layouts 
—requiring the cutting and trim 
ming of pipe right on the job 
That’s where the GENUINE 
BARNES shows up big 


It is a fine, balanced, durable, 
long-lasting tool. And, as the old 
timers will tell you, cuts all 
wrought steel and cast iron pipe to 
perfection with 3 sharp, expertly 
tempered cutter wheels 


ORDER YOUR GENUINE BARNES TODAY! 


The BARNES TOOL CO., Inc. 


NEW HAVEN, CONN 


TITEWALL 


BATH TUB HANGERS 
Keeps Tub Snug to Wall 


@ Easily 


tradesman 


installed by any building 
betore walls are 
plastered 
@ Saves time in installation 
@ Saves unsightly patching 
@ Can be used on studding, turring 
strip an fat walls 
NEW LOW PRICE @ Pockes 4 in @ bow with wood 
screws 
@ Adds nothing te ewat 


SOLD THROUGH ALL PLUMBING WHOLESALERS 
O817 5S. West 


TITEWALL HANGER CO. hv.5."s 
* Cc ELIMINATE HEADACHES! 


Get America’s largest 
selling popular-price line! 


STAINLESS STEEL @ ALL WELDED 


sevents eracks between 


vasightly 


tub rim and wall of bullding 


em Ave 
ilinots 


ERY (a7) 


SCULLERY SINKS | 


WY 
Scullery Sinks 


rite for Eastern’s Catalog 
EASTERN STAINLESS PRODUCTS. 1736 E. Lombard St., 


Baltimore 31, Maryland 
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(Continued from bottom of page 226) 
Yardley Plastics Co., Columbus, O., reported on 
a number of panel heating installations using 

Yardley’s polyethylene pipe. Hite says the firm’s 
efforts have been somewhat limited in this par- 
ticular application. 

“We did put out a brochure on the use of 
polyethylene pipe for panel heating some time 
ago. However, we are currently of the opinion 
that our semi-rigid Kralastic pipe may be more 
applicable and useful for panel heating jobs,” 
Hite says. 

Southwestern Plastic Pipe Co. of Mineral Wells, 
Tex., does not recommend plastic pipe for radiant 
heating, but does list it as a possible use. 

Charles Turner, sales manager, says: “Our 
hesitancy in recommending our pipe for this ap- 
plication does not indicate a lack of faith in our 
product, but rather reflects our lack of experience 
with this type of installation. When we are 
questioned specifically, we refer the inquirer to 
the specifications of the pipe. We believe that in 
new applications of plastic pipe, the user should 
make the decision of whether the product is 
applicable or not. 

“DomEstTic ENGINEERING is doing both the 
plumbing and heating contractor and the manu- 
facturer a great service in attempting to clarifs 
the uses and limitations of plastic pipe in the p-h 
industry,” Turner concludes 
es Ted Stevenson, sales manager of Sloane Manu 
facturing Co,, Sun Valley, Calif., is also secretary 
of the Pacific Coast section of the Society of the 
Plastics Industry's 


He wrote expressing interest in DE’s articles on 


Thermoplastic Pipe Division 


plastic pipe and mentioned that he had brought 
them to the attention of a conference held by the 
Society in Los Angeles in March, The canterence 
was attended by leading plastic pipe manutactur 
ra of the United States and also several foreien 
Countries 

“TI feel that our organization is striving to obtain 
closer understanding of plastic pipe and to pre 
vent the misuse of this material whether it be in 
plumbing, heating, irrigation or any other field,” 
Stevenson writes 

“In this connection, I do feel there should be a 
closer understanding between the plumbing in 
dustry and the plastic pipe people. Your articles 
should help do the job.” 

In summary then, we find in analyzing all the 
various comments that there is still no unanimity 
of opinion on the subject. There is, however, con- 
siderably more information regarding the use of 
various types of plastic pipe in radiant panel ap- 
plications than was previously available. Dom- 
ESTIC ENGINEERING will continue its study of this 
subject and report these new developments in 
future issues. END 
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Packaged 
PIPE NIPPLES 


NIPPLES 


"Avoid errors Nipples are 
marked “Wrot Iron,’ with 
Weight and A.S.T.M. spec 


sn NIPPLE WORKS, Inc. 
1455 SPRING GARDEN AVE., PITTSBURGH 12, PA. 


WITH CONCENTRATED 


CALCI-SOLVE 


CALCI-SOLVE dissolves 
heavy deposits of lime 
calcium, urinary salts and 
concrete, yet is harmless 
to pipes and drains and 
equipment ideal for 
cleaning water lines 
boilers, coils, unit heat 
ers, steam equipment 
pumps and urinals 


WRITE FOR COMPLETE INFORMATION 


NYCO PRODUCTS CO. 


1801 S. JEFFERSON ST, CHICAGO, ILL 


ARMSTRONG BROS. <> 


This complete line provides: 12 types of 
pipe thread cutting tools —singly or in sets yee 
4 types of pipe cutters, 3 types of pipe vise: yY Z ” 
4 types of pipe wrenches and chain tong 
toola for tubing, ete, All quality-built to ra% 
Hive years of dependable service, Write for vg? 
catalog showing almost 5,000 pipe tools and “i 
Write for ARMSTRONG BROS, TOOL CO. ay a 


industrial tools 
Catalog 5200 Armetrene Ave * Chiceee 30, USA. | 


OF" 
ay. 
UX 


and COMPRESSION | - 
TYPE FITTINGS | \MMebiat 


ot ; DELIVERY 
DOWN TO EARTH = 


meer Y Lhe tr 
aL oe Complete C ‘atadog 


EAST PRODUCTS CORP. 


PLANO, TEXAS 





ADVERTISEMENTS | 





SITUATIONS OPEN 





PUMP MAN 


To take charge of sales department wa- 
ter systems for national operation. 
Headquarters central Ohio. Address Key 
255-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


MANAGER WANTED FOR PLUMBING 

and heating contracting and supply 
company gfrossing about $200,000 yearly 
Located in southeastern New Hamp- 
shire Excellent opportunity for the 
right man. Address Key 260-D, “DO- 
MESTIC ENGINEERING,” 1801 Prairie 
Ave Chicago 16, Illinois 


FIXTURE SALES MANAGER 


Wanted by manufacturer of complete 
line. State full experience. Address Key 
254-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


REGIONAL SALES MANAGERS FOR 
manufacturer of fiber pipe. Must have 
knowledge of handling products sold to 
plumbing trade Will supervise and 
promote sales through agents Excel- 
lent opportunity to grow with a new 
ompany that is old in experience in 
this industry Attractive compensation 
and protit sharing program Approxi- 
mate regional locations: Atlanta, New 
York, Indianapolis and Pittsburgh. Ad 
dress Key 2638-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois 





SITUATIONS WANTED 





CONNECTICUT MAN INTERESTED IN 

becoming manufacturers agent or as- 
sistant. Long association with plumbing 
and heating lines. Capable, well-known 
respected. Address WILLIAM ROSSI, 38 
Anthony Street, New Haven, Connecti 


cut 





REPRESENTATIVES WANTED 





PLUMBING FIXTURE 


Representative wanted by full line 
manufacturer. State lines now handled 
and territory covered. Address Key 
256-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


WANTED: REPRESENTATIVES NOW 
contacting plumbing supply whole- 
salers, contractors, architects, and engi- 
neers to sell line of specification drains 
in all states east of the Mississippi with 
exception of New York and New Jersey 
Line of cast iron plumbing specialties 
also available in this area. The speci- 
fication drain line only is available west 
of the Mississippi. All inquiries held in 
strict confidence. Address Key 232-D, 
‘DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois 


230 





Advertising Department, 


ceding publication date. 





RATES FOR CLASSIFIED ADVERTISEMENTS 
Light face advertisements, fifteen cents per word, including head- 
ing and address. For keyed address count seven words. Minimum 
advertisements, $3.00 per insertion. Rates for bold face advertise- 
ments, $6.00 per inch. Address all advertisements to Classified 
DOMESTIC ENGINEERING, 
Prairie Ave., Chicago 16, Illinois. All Classified Advertisements 
are payable in advance! Closing Date: Fifteenth of month pre- 


ALL COPY IS SUBJECT TO THE 


1801 


APPROVAL OF THE PUBLISHER 











REPRESENTATIVES WANTED 


REPRESENTATIVES WANTED 





We manufacture a complete line of 
medicine cabinets, shower doors and 
shower cabinets. We have several terri- 
tories open on exclusive basis, Chicago 
included, for representatives to the job- 
ber trade. Give full details about your 
experience, etc. Address Key 249-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


REPRESENTATIVE WANTED 


Top flight representative or representa- 
tive organization wanted to handle top 
quality, competitive line of portable gen- 
erators and generator sets. Our line has 
done a dominating job in the section of 
the country where it is presently located 
and because of our expansion program, 
we are now ready to add additional ter- 
ritories. Please write in detail and in 
confidence giving us your precise terri- 
tory, how many men in your organiza- 
tion, your experience, type of lines pres- 
ently carried and frequency with which 
you cover your accounts. This line has 
been a money-maker for our present 
three representatives, and we are now 
ready to add several more. Address Key 
245-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 
MANUFACTURERS REPRESENTA- 

tives known to the best trade desired 
for quality plumbing and mill supply 
and industrial specialties now being 
sold to quality trade. Repeat items, ex- 
cellent commissions, exclusive terri- 
tories open. Write full details in con 


fidence tox DE 1439, 125 West 41st 
Street, New York City 


MANUFACTURERS 
REPRESENTATIVES WANTED 


Well established manufacturer of quality 
line plumbers rough brass goods selling 
to the jobbers exclusively needs repre- 
sentation in the New England states, 
Indiana, Illinois, Missouri, Kentucky 
and Tennessee. Address Key 257-D, 
“DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


REPRESENTATIVES FOR 

selling to the plumbing trade mal 
leable fittings, copper tubing, heaters, 
ete. Direct factory shipments. All ter 
ritories available Ixperienced only 
Give full resume with application. Ad- 
dress Key 256-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave Chicago 
16, Lllinois 


DIRECT 


Upstate New York heavy volume busi- 
ness forces us to seek additional help. 
We are ready to turn over established 
accounts and split commission on our 
lines of soil pipe, steel sinks, water 
heaters, brass goods, fittings, etc. All 
volume lines priced right. Must be fami- 
liar with wholesale plumbing jobbers in 
this territory. Address Key 259-D, “DO- 
MESTIC ENGINEERING,” 1801 Prai- 
rie Ave., Chicago 16, Illinois. 


A LEADING IMPORTER OF COPPER 

water tubes for the plumbing supply 
trade is interested in acquiring 
representatives. In replying to this ad 
vertisement please state age, experience, 
lines now being carried and territory 
Address Key 258-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois 


sales 


MANUFACTURERS 
REPRESENTATIVE 


Nationally distributed AAA-1 manufac- 
turer of water heaters needs representa- 
tion in many areas. Expanding opera- 
tion. Men now contacting wholesalers 
and plumbers. Competitive and complete 
line. Top commission. Write at once; 
send resume with first letter. Address 
Key 247-D, “DOMESTIC ENGINEER. 
ING,” 1801 Prairie Ave., Chicago 16, 


Illinois. 


MANUFACTURERS AGENTS TO REP 

resent manufacturer of complete line 
of residential and industrial fin tube 
radiation, boilers and cooling equipment 
Address Key 243-D, “DOMESTIC EN 
GINEERING,” 1801 Prairie Ave., Chi 
cago 16, Illinois 





FOR ADDITIONAL CLASSIFIED 
ADVERTISEMENTS 
SEE PAGES 232 AND 234 
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NEW STARS 


ire 


Superior Shower Stall Cabinets are star per 
formers in sales for 1957! They have been 
completely restyled for streamlined beauty and 
incorporate the most advanced engineering 
features which include... SLIP-ON CONSTRUC 
TION — for bigger sales. QUICK AS A FLASH 
INSTALLATION saves labor, time and cost 


NEW STONE AND TERRAZZO RECEPTORS are 
cast in a steel frame and vibrated for provew 
strength. Terrazzo: odd sizes available for 
Tile Bath Floor 


CABINETS are available in galvanized, bonder 
ized steel or aluminum with white baked-on 
enamel or natural. Sizes: 30°X30", 32°%32", 
36X36 and 36° corner model 


CHOICE OF RECEPTORS: cast stone, terrazzo, 
porcelain, black baked-ename! steel 
WAREHOUSES: Philadelphia, 
Boston, Chicago, Los Angeles. 
Write for Catalog D4. 


DYNAMOLD”... more than 12,000 items 


e A complete line of soil pipe, 
fittings and specialties for every 
plumbing need, all made in 
accordance with Somerville stand- 
ards of quality. Pneumatic ma- 
chine casting gives DYNAMOLD 
pipe and fittings unexcelled uni- 
formity. More than 12,000 items, 
with adequate stocks to insure 
prompt delivery. 


(FS 
g 


Member Cast Iron Soil Pipe institute 


SOIL PIPE 


FITTINGS 


SOMERVILLE IRON WORKS 
Nashville, Tennessee 


PLANT AND SALES OFFICE: CHATTANOOGA, TENNESSEE 








SUPERIOR SHOWER 


37-06 57th St., Woodside 77, N.Y. C. 
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30-50-70 
Gallons Storage 
@ A size to meet every home 
requirement. Uses pressure burn- 
er, number 2 oil, and sells at popu- 
lar prices. Every feature for vol- 
ume sales 

@ Alsomade ina booster mod- 
el with large pipe connections for 
use with an extra storage tank. This 
model is also suitable as a booster 
for 180 degree water 


ock 
C2GMON 


110 S. Dickinson St. © Madison 4, Wis. 
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ADVERTISEMENTS 





REPRESENTATIVES WANTED 





REPRESENTATIVES WANTED 


LINES WANTED 





REPRESENTATIVES WANTED IN EX- 

clusive territorie to represent manu 
facturer of school room unit ventilators 
fin tube radiation and baseboard. A ter 
rific opportunity for aggressive sales 
engineers. Only hard workers need ay 
ply Address Key 167-D DOMESTI 
ENGINEERING,” 1801 Prairie Ave., Ch 
cago 16, Illinois 


) 
co 
1 


REPRESENTATIVES WANTED 


Upstate New York, eastern Missouri, 
Kentucky, Tennessee available for the 
MEL-O-FLO JET—AERATOR line. 
MELARD MFG. CORP. 
432 Austin Place 
New York 55, New York 


EXCLUSIVE PROTECTED TERRIT© 
ries open for nationally distributed 
unique washer replacement plumbin 
specialty item packaged for sal: te 
plumbing supply houses, hardware di 
tributors and retailers. Unique demor 
stration sells 8 out of 10 on first cal 
Address Key 168-D, “DOMESTIC EN 
GINEERING,” 1801 Prairie Ave., Chi 


cago 16, Illinoi 


REPRESENTATIVES WANTED 


Aggressive man or organization who 
calls on plumbing and heating supply 
jobbers and has following with archi- 
tects, engineers and heating contractors, 
to represent a reliable manufacturer of 
well known cast iron gas boilers in a 
full range of sizes for both water and 
steam. Attractive commission arrange- 
ment. Submit resume stating experience, 
lines carried and territory covered. Ad- 
dress Key 196-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois. 


FREE SERVICE 


Manufacturers’ agents register now. 
Manufacturers’ Agency Service main- 
tained for years by DOMESTIC EN- 
GINEERING Magazine is for your 
benefit and if you have not already 
registered, write today for necessary 
registration forms and complete details 
of assistance available to agents. As a 
clearinghouse of information for the 
manufacturers’ 


agents of plumbing, 


heating and air conditioning equip- 


DOMESTIC ENGINEERING 


Magazine has 


ment, 
invaluable to 
many leading representatives in the 
past, and if you have not as yet taken 
advantage, get the details today. There 
is no charge. Attach this advertisement 
and mail.it together with your letter- 
head for full information to Manufac- 
turers’ Agency Service, 1801 
Avenue, Chicago 16, Illinois. 


proven 


Prairie 
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WANTED 


Manufacturers representatives for com- 
petitive line of cast traps, built-in show- 
ers, oil burner valves, in the following 
territories: 

Maryland, Virginia, Georgia, Florida. 
Address Key 251-D, “DOMESTIC EN- 
GINEERING,” 1801 Prairie Ave., Chi- 
cago 16, Illinois. 

SALESMAN PLUMBING SPECIALTIES 
T | for established national dis 
tributors, exclusive territory, 10% com 
mission. Write full details with refer- 
ence Replies confidential AKRON 
SUPPLY CO., Inc., 216-218 Grand Street 

Brooklyn 11, New York 


» sell for 


FAST MOVING, 


new, single lever faucet backed by na- 
tional trade and consumer advertising 
desires aggressive representation § in 
Kansas, Missouri and Tri-Cities areas. 
Plumbing wholesaler following essen- 
tial. Give brief resume with first letter. 
Address Key 262-D, “DOMESTIC EN- 
GINEERING,” 1801 Prairie Ave., Chi- 
cago 16, Illinois. 





LINES WANTED 





CODY COMPANY 
2411 WHITE SETTLEMENT ROAD 


FORT WORTH, TEXAS 


Oklahoma and Texas territory 


Warehousing and shipping facilities 


WESTERN PENNSYLVANIA 
& 


WEST VIRGINIA 
Established 10 years 
Selling the jobber 
Address Key 211-D, “DOMESTIC EN- 
GINEERING,” 1801 Prairie Ave., Chi- 
cago 16, Illinois. 
MANUFACTURERS REPRESENTA 
tive Rated Dun-Bradstreet Long 
experienced selling jobbers New York 
New Jersey. Have warehouse facili- 
ties. Interested in one additional line 
Address Key 195-D, “DOMESTIC EN- 
GINEERING,” 1801 Prairie Ave Chi- 
ago 16, Illinois 


MAURIE GRAYSEN 


Successfully covering plumbing, heat- 
ing & hardware jobber in southern 
California and Arizona, wants addition- 
al lines. Address Key 215-D, “DOMES- 
TIC ENGINEERING,” 1801 Prairie 
Ave., Chicago 16, Illinois. 








Major lines for representative calling on 
plumbing and mill supply jobbers north- 
ern Indiana, Illinois and Wisconsin. Ad- 
dress Key 261-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois. 


ATTENTION MANUFACTURERS OR 
agents: Are you looking for success 
ful coverage in the state of Florida 
I am looking for lines to be sold to 
plumbing supply jobbers in the state of 
Florida. I am able to offer you my sell- 
ing ability plus the knowledge of many 
years of being general manager of a 
large plumbing contractor. References 
and resume of my ability and character 
vill be sent upon request. Address Key 
»52-D “DOMESTIC ENGINEERING,’ 
S01 Prairie Ave., Chicago 16, Illinois 


TEXAS - OKLAHOMA 
LOUISIANA - ARKANSAS 


Well established, financially sound firm 
of manufacturers representatives offer- 
ing aggressive coverage of whclesale 
plumbing and hardware jobbers inter- 
ested in acquiring additional volume 
lines. We maintain our own warehouse 
and trucking facilities. Lines conducive 
to warehousing particularly desired. Ad- 
dress Key 253-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois. 


ST. LGUIS, KANSAS CITY AND AD- 
jacent area Very well established 
with wholesale trade one more good 
line desired. Box 12%, Clayton Station 
St. Louis, Missouri 


ENTIRE STATE OF OHIO 
M. M. MATHES & SON 
3494 Lee Road 
Shaker Heights 20, Ohio 


Serving the plumbing wholesaler 


SUCCESSFUL, AGGRESSIVE ONE-MAN 

coverage of Connecticut and Rhode 
Island for past 10 years, covering 
plumbing and heating wholesalers, in 
terested in obtaining line of malleables 
copper fittings, soil pipe. Address Key 
226-D DOMESTIC ENGINEERING,” 


801 Prairie Ave., Chicago 16, Illinois 





FOR ADDITIONAL CLASSIFIED 
ADVERTISEMENTS 
SEE PAGES 230 AND 234 
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Series 4300 
Shallow Well 
Jet System 


Sr ezo ome Be 


| 


v4qe 


McDonald Shallow Well Jet System—excellent capacities at low cost 
... There’s a big demand for an efficient, low cost shallow well system—and this 
compact packaged system meets it. Capacities run to 875 GPH, two HP sizes, 
¥; and 42. Bronze, enclosed impeller, venturi, wear ring and nozzle; leak-proof 
seal assembly; capacitor motor; automatic pressure switch. 6, 10 and 25 gal. 
tanks. Simplicity and cost-cutting manufacturing methods keep the price down. 


Stock and sell MCDonald. 


A. Y. MSDONALD Mfg. Co., Dubuque, Iowa « Pumps « Brass 


Goods + Oil Equipment « Drains 


ave naid 


“re seawie 
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LINES WANTED 





FOR SALE 


MISCELLANEOUS 





L. C. FOOTE 


221 Hurlburt Rd., 
Syracuse 3, N. Y. 


Wholesale Trade Only 
New York State 


WANTED MAJOR LINE 


Territory: Minnesota, North and South 
Dakotas, and western Wisconsin. 


FRANK P. HOGAN 
4701 Harriet Avenue 
Minneapolis 9, Minnesota 


Excellent acceptance of plumbing 
wholesalers with successful selling for 
15 years as manufacturers representa- 
tive. 


LINES WANTED BY 
ers selling agency. Established thirty 
years, calling upon plumbing and heat- 
wholesalers in central and western 
York State. Very good rating with 
salers in the area. Address Key 
DOMESTIC ENGINEERING,” 

Prairie Ave Chicago 16, Illinois 


MANU FACTUR- 


FRANK MORRIS & CO. 


424 S. Cheyenne St. 
Tulsa, Oklahoma 
Oklahoma, western Missouri 
and Arkansas 


Kansas, 


NORTHERN OHIO 
WESTERN PENNSYLVANIA 


Carrying limited number of lines, 10 
years plumbing sales experience, 3 years 
agent, selling leading jobbers. Res- 
ume, references, etc. available. Ad- 
dress Key 139-D, “DOMESTIC ENGI- 
NEERING,” 1801 Prairie Ave., Chicago 
16, Illinois. 


THE SCHUTZE SALES CO. 


1999 North Snelling Ave., 
St. Paul 13, Minn. 


Manufacturers Agency Selling 
Important Mid-Northwestern Jobbers 
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PLUMBING AND 
lished in 1925, 


HEATING, ESTAB- 
grossing $200,000.00 
annually Located on the Florida west 
coast, Well equipped, .nformation glad- 
ly furnished upon request. Address Ke) 
264-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois 


FOR SALE—40 oz. BRASS FERRULES 
priced reasonably for immediate de- 
livery Also open capacity on volume 
non-ferrous casting. Address Key 266- 
D, “DOMESTIC ENGINEERING,” 1801 
Prairie Ave., Chicago 16, Illinois. 


FOR SALE OR LEASE. PATENTED 

copper fitting cleaning tool—proven 
repeat sales—more information upon 
request. Address Key 265-D, “DOMES- 
TIC ENGINEERING,” 1801 Prairie Ave., 
Chicago 16, Illinois 


PLUMBING, HEATING, 
AIR CONDITIONING 


and electrical contracting business. 
Sales over $250,000.00. Net profit be- 
tween 15% and 20%, with owner acting 
as general manager. Prospective buyer 
need know nothing about electrical 
work. This department is entirely self- 
reliant. Volume has been increasing be- 
tween 10% and 25% per year with profit 
staying in the same range. Sales are 
split approximately 50/50 between new 
house work and consumer sales. No de- 
velopment work at all. Situated in north- 
ern New Jersey in large modern show- 
room with storage and living quarters. 
Business only, $150,000.00. Business and 
property, $200,000.00. Reason for selling: 
owner wishes to retire. Address Key 
242-D, “DOMESTIC ENGINEERING,” 
1801 Prairie Ave., Chicago 16, Illinois. 


PLUMBING AND HEATING 
established over 30 years. Owner re 
tiring. Includes seven equipped trucks 
and building. Shop and showroom 4500 
feet floor space. Might consider 
with lease on building. No blue 
Home of new air force academy 
NETT-SHELLENBERGER, 


Springs, 


BUSINESS 


sale 

sky 
BEN- 
Colorado 
Colorado ‘ 


OLD ESTABLISHED PLUMBING AND 

heating business including stock and 
building. Three story modern brick 
building with new roof and new steam 
heating plant. Located on the square, 
Murphysboro, Illinois, Jackson County 
Population 10,000. Steady income from 
leased space in building. Cash or terms 
to responsible party Address all re- 
Plies to: L. H. WHITE, 18 South 10th 
St., Murphysboro, Illinois. Phone day or 
night 539. Selling because of poor 
health 


STEEL PIPE 
All All 


Sizes Specs 


Mechanical and Pressure Tubing 


CARBON—CARBON MOLY 
CHROME MOLY—STAINLESS 
LARGE OD—HEAVY WALL 
ODD SIZES & SPECS 


MIDCONTINENT 
TUBE SERVICE, INC. 


2308 Oakton St., Evanston, Ill. 
DAvis 8-4030 


Teletype 2276 Evanston, Ill. 


Use These Pages to Get 
What You Want 


Are you looking for a competent em- 
ployee? 
Do you 
tions ? 
Do you have a patent for sale? 
Do you wish to buy or sell a plumbing 
and heating business? 
Are you a manufacturers’ representa- 
tive seeking additional lines? 
Are you a manufacturer seeking ad- 
ditional representation ? 
Your advertisements, under the proper 
classification in these pages, will put 
you in touch with the people you desire 
to reach. 
The cost for light-faced advertisements 
is only 15 cents a word and the mini- 
mum advertisement is only $3.00 per 
insertion. 

$6.00 


contemplate changing posi- 


Bold-faced advertisements are 
per inch. Address your advertisements 
to Classified Advertising Department, 
DOMESTIC ENGINEERING, 1801 


Prairie Avenue, Chicago 16, Illinois. 





BOOKS 





“PRACTICAL PLUMBING” GIVES YOU 

the short cuts to all of your plumbing 
installations Makes your job easier 
Helps you do a better job in less time 
Many drawings, illustrations, charts, 
graphs simplify the use of this book 
66 tables have pipe sizes and weights, 
tank capacities, etc. All material pre- 
sented in an easy-to-understand man- 
ner. 6 big sections and 27 chapters 
cover every phase of plumbing, includ- 
ing the drainage system, hot and cold 
water supply, miscellaneous’ services, 
special installations, electricity in 
plumbing work, and plumbing fixtures 
and materials. 409 pages, size 54” x 
84”. Beautifully bound. Price postpaid 
$3.50 Book Department, DOMESTIC 
ENGINEERING, 1801 Prairie Avenue 
Chicago 16, Illinois 





FOR ADDITIONAL CLASSIFIED 
ADVERTISEMENTS 
SEE PAGES 230 AND 232 
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...and new undersink cabinet by 
American-Stardard 








New Master Bildor cast-iron bathtub has been de- 
signed for the low-budget installation with high 
style in mind. It features a rim seat and smooth flat 
bottom for safety. A thick coat of easy-to-clean 
enamel, in the latest colors and white, is permanently 
fused to the sturdy cast iron. Fully five feet long, 
recessed model, comes with left- or right-hand outlet. 
Measures 14” high and 28}4” wide. Acid-resisting 
or regular enamel. 

New undersink cabinet is smartly designed, ex- 
pertly engineered. Sturdy one-piece construction 
and attached sub-base help make installation quick 
and easy. Cabinet features fixed metal shelves, 
gray sub-base and gray color guard and handles. 
Made in 4 sizes—42”’,54”’, 60” and 72” x 25"’—to fit 
American-Standard Royal Hostess sink, and sink 
and tray combination. 


Write immediately for detailed 
information on how these C t d d 
economy-priced products will in- MERI AN~ at ar 


crease your profits in ’57. = 
AMERICAN-STANDARD, PLUMB- sea ee eee 8 @2 G22] 222 e282 2 @ 2 © & 
ING & HEATING Division, 40 W 


40th St., New York 18, N. Y. PLUMBING AND HEATING DIVISION 
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DELIVERIES COST LESS WITH STUDEBAKER TRANSTARS 





SIX WAYS BETTER THAN 
THE NEXT BEST TRUCK 


Better Economy—long life, low opera- 
tion costs, easy maintenance for more 
profit per mile. 


Bigger Payloads—trucking’s widest 
“clear floor’ pickup box . . . high 
pay-load-to-weight design in all 
models. 


Greater Safety—enclosed safety door- 
step, safety dash pad . . . Optional 
Twin-Traction Drive & Automatic 
Hill Holder. 

Easier Control—cross link variable 
ratio steering, better braking for 
safer, faster runs. 


Smoother Ride—two-stage springs, 
hydraulic shock absorbers standard 
equipment on light-duty models. 


Better Deal—from break-in to trade- 
in, starting with low, low prices! 


LET YOUR STUDEBAKER DEALER 
PROVE IT TO YOU NOW! 











Owners in all phases of trucking 
have discovered they earn more .. . 
save more . . . when they’re oper- 
ating Studebaker Transtars. 

Only Studebaker Transtars offer 
such features as: the widest clear 
floor space in pickups, cargo decks 


Transtar Y2-ton Pickup with exclusive 
Twin Traction. Eight Transtar power- 
and-performance choices cover every 
trucking job from multi-stop de- 
livery to cross-country hauling. 
Super-saving Sixes start at 92 hp; 
brawny V-8’s go all the way to 192 hp. 


714 feet wide on stakes 1-ton and 
up, and unique Twin Traction. 
No matter what your trucking 
needs— }4-ton pickup thru 2-ton 
H.D. Transtar models— you'll save 
when you buy, while you operate, 
and when you trade a Transtar. 


» Studebaker-Packard 


CORPORATION 
Where pride of Workmanship comes first! 
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NOTICE! 


FHA TO REQUIRE 
UNDERWRITERS’ LABEL ON 
COMMERCIAL STANDARD 

SEPTIC TANKS... 


Effective July 15, 1957, all metal septic tanks installed on 
FHA-insured construction must carry the Underwriters’ Lab- 
oratories label. This label provides positive proof that each tank 


complies with the specifications of Commercial Standard 177-51. 


MEET THIS NEW REQUIREMENT WITH 
SAN-EQUIP SEPTIC TANKS 


For over 35 years San-Equip has led the way in providing safer, more 
dependable sewage disposal for homes beyond the sewer lines. Now 
every San-Equip Septic Tank built to Commercial Standard specifi- 
cations offers the following features: 


mame omen ww ee eo a 


@ UNDERWRITERS’ LABEL as evidence of factory inspection for 
complete compliance with the Commercial Standard 


MASTER SEPTIC TANK @ 20-YEAR GUARANTEE against failure due to corrosion or 


The finest septic tank on the market structural failure 
—recognized by health authorities 


everywhere. @ HEAVY HOT-DIPPED COATING of mineral! asphalt inside and 
out—plus an extra bituminous emulsion coating on all critical 
inner surfaces. 


: Be prepared to meet the new FHA requirement by ordering your 
5 San-Equip , San-Equip Septic Tanks with the Underwriters’ label NOW. Sold 
ENIOR SEPTIC TANK 

only through the plumbing trade—distributed by leading plumbing 


wholesalers, 


- 
San-Equip 
SENIOR SEPTIC TANK SEPTIC TANKS 


The outstanding leader among ver- 
tical-type tanks for over 35 years. Vega Industries Inc., San-Equip Division, Syracuse 5, N.Y. 


' 
' 
' 
' 
' 
' 
‘ 
' 
' 
‘ 
' 
' 
' 
' 
! 
t 
! 
' 
' 
i 
' 
' 
1 
' 
I 
' 
' 
! 
' 
- 
\ 
' 
' 
' 
' 
1 
' 
' 
' 
' 
| 
' 
| 
1 
' 
' 
' 
' 
' 
' 
' 
1 
! 
' 
t 
t 
' 
1 
' 
! 
' 
' 
! 
1 
I 
! 
! 
' 
1 
' 
i 
' 
1 
' 


Bare ae ee we ee a ew ewer ee ee ee ew = ee ee oe oe eee ee see eeee= 


DoMESTIC ENGINEERING, JUNF 





Dave’s* back! 


... after a long search for 
a really good line! 


I'VE CHOSEN THE 
TOP MEN IN 
THE FIELD TO 

REPRESENT ME: 


(Call on your nearest Coralware sales 


representative for fast service) 


iilinois—Chicago Area 

PETER DLOOGATCH 4&4 ASSOC. 
4611 N. Ravenswood Ave 

Chicago 40, Iilinois 
Phone—UPtown 8-6262 


Fiorida 

HOWARD HIRSCH 
4715 E. Tenth Court 
P.O. Box 924 

Hialeah, Florida 
Phone—Murray 1-3532 


Kansas 

MR. KEN MORRIS 
4134 W. 72nd Terrace 
Prairie, Kansas 
Phone—Endicot 2-8708 


Louisiana 

T. C. PATIN & SON 
2501 Perdido St. 

P. O. Box 13181 

New Orleans, Louisiana 
Phone—Magnolia 6-1651 


Maryland 

SID LONDON 

200 Rollingdale Rd. 
Baltimore 28, Maryland 
Phone—Ridgeway 4-0152 


Massachusetts 

MR. HARRY SOLTZ 
310 Lawrence Rd 
Medford, Massachusetts 
Phone—Mystic 8-8955 


Michigan 

JEU DE VINE & WOODCOX 
19334 W. Seven Mile Rd. 
Detroit 19, Michigan 
Phone—Kenwood 3-6400 


New York 

AL SCHARFF 

154 Nassau 

New York City, New York 
Phone—Beekman 3-4722 


R. F. STEPBACH 


Binghamton, New York 
Phone—7-4344 


N. 4S. Carolina 
SOLON D. SCRUGGS 
P. O. Box 2144 
Spartanburg, S. Carolina 
Phone—3-1296 


Ohio 

ERNEST BRUELL 

4428 Channing Rd. 

Cleveland, Ohio 

Phone—Ye 2-5662 . 
Pennsylvania 

SAM OLSHIN 

235 E. Ellet St. 

Philadelphia, Pennsylvania 

Phone—Chestnut Hills 7-0998 


Mr. DON SCHWARTZEL 
254 N. 16th Ave. 

New Brighton, Pennsylvania 
Phone—N. B. 1154 


. .. new sales manager for America's top porcelain enamel 
steel plumbingware line! 


CALL ME... 
COLLECT, NATURALLY 


One call to Dave and your plumbingware 
problems are over! LAWNDALE 1-0820, 
Chicago. . . or write for free folder to: 


CORALWAR 


tedcetceécsc ce 
MANUFACTURING COMPANY 


2401 S. Kolin Avenue Chicago 23, Illinois 
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METAL-TO-METAL 
THREADED 


CONNECTIONS 


assure more 
permanence 
when joining 
plastic to metal 





plastic pipe 


Eliminate the possibility 


: sania i 
of torque causing met 


housing to cut plastic at 


nnection. Only metal- 
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to-metal thread connec- 
is. Only 
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metal fittings have beet 


proved successful 


through years of use. 
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CAPADAPTERS make 


life-time installations 
The reliability of metal 
has been proved by cen- 
turies of use. Metal retains 
the same dimensions and 
chemical composition. 
Metal fittings eliminate the 
danger of fractured walls 
at connections...and cost 
no more than some plastic 
fittings. 


Easier installations 
All CAPADAPTERS are extra 
heavy with wide wrench- 
ing surfaces. Easy to in- 
stall with a pipe wrench 
or pliers. No chance of 
cracking or crushing while 
tightening. 


MFG. & SUPPLY CO. 
COLUMBUS, OHIO 





Here's the GREAT COMBINATION 


for those Medium Pressure 


No. 150 


PUMP 
CONTROL 


Pump Control, 
Low-Water Fuel Cut-off 


and Low Water Alarm 
The No. 150 has two mer- 
cury switches. One provides 
a circuit for starting and 
stopping feed pump; the 
other has circuits for low- 
water cut-off of the burner 
and for low-water alarm 
bell if desired. Underwriters’ 
listed. 

Ic is built throughout to 
stand up under pressure and 
temperature encountered in 
boilers of any type or size; 
maximum steam pressure, 150 
Ibs. It has no stuffing boxes to 
cause trouble. Packless con- 
struction is provided by ex- 
tra-heavy monel sylphon bel- 
lows. Switch leads have heat- 
impervious, porcelain - bead 
insulation, Mechanism is 
sealed to guard against tam- 
pering. Thousands of instal- 
lations attest the dependabil- 
ity of this control. 





How to use them... 


This is the team of thoroughbreds that takes all the 
worries and troubles out of water level and feed pump 
control for medium pressure boilers—boilers with steam 
pressures up to 150 psi. 

The drawing above shows the simple hook-up. The 
No. 150 controls the boiler feed pump directly from 
the boiler water level. This holds the boiler water level 
within close limits that assures maximum steaming eff- 
ciency and fuel economy. Any deficiency in the returns 
is at once replaced by the No. 27T Make-up Water 
Feeder on the receiver. 

An extra switch on the No. 150 provides circuits for 
cutting off burner and sounding low water alarm in the 
event of some emergency such as current interruption 
in the pump circuit or failure of make-up water supply. 

Yes, this set-up gives you close control of the water 
level and maximum protection from low water. Ask for 
simple installation and wiring diagrams. 





oilers 


No. 27 


MAKE-UP 
FEEDER 


I 


Float-operated 
make-up water feeder 


for receiving tanks 
The No. 27T is particularly 
suited for the task of main- 
taining the minimum water 
level required in condensate 
receiving tanks. 

With a large water feed- 
ing capacity, it is capable of 
meeting any sudden demands 
of make-up water required 
by the boiler and the process 
system. The ample capacity 
further allows the No, 27T 
to be mounted at a relatively 
low point on the receiving 
tank. This provides adequate 
space for the return conden- 
sate, and prevents wasteful 
overflow. Its sturdy design 
and rugged construction 
enables it to withstand the 
unusually turbulent condi- 
tions often prevalent in the 
receiving tank. For tank 
pressures to 35 Ibs., water 
supply pressures to 100 Ibs. 
Other McDonnell Make-up 
Feeders, including flange- 
mounted types, available for 
almost all needs, 


MSDONNELL & MILLER, Inc., 3500 N. Spaulding Ave., Chicago 18, Ill. 


Doing One NN Seng Hell 


~ MSDONNELL 





